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-  read  and  used 
more  than  any 
other  television 
magazine 


Most  fre<|iiently  used  television  magazine  in 
Chicago  ainl  siihurhs—  that’s  what  readers  say 
about  T\'  WKKK.  They  like  its  comfort 
organization  of  program  facts,  timely  news  and 
full  color  features. 

Advertising  stands  out  in  this  attractive 
setting.  It  gets  immediate  attention  and  action 
from  7.‘I0,(KK)  families  in  (Chicago  and  suhiirhs — 
far  more  than  are  reached  by  any  other  local 
or  national  television  magazine. 

You  can  sell  this  big,  interested  audience 
for  a  surprisingly  low  cost  [)er  thousand.  Add 
TV  KCK  to  your  schedule  in  Chicago  and 
watch  your  sales  increase. 

Others  have  achieved  spectacular  results 
with  this  popular  medium.  Ask  your 
Tribune  representative  for  complete  details. 


QTtilmiie 

it'  The  Wodd’*  Cre«t««t  Ncwipaptr 


. . .  the  e.vcitin^  story  of  people.. . 


■  read  by  more  than  20,000,000  people 


what  they  do,  what  they  feel,  what  they  want, 
what  they  think  .  .  .  an  ever-changinj:  story 
told  with  warmth,  understanding  and  wonder. 


E 


they  Buy  More  because  they  Have  More  ! 


•  All  aboard!  Here’s  the  green  light  market  for  whatever 
you're  selling  .  .  .  from  electric  trains  to  electric  pumps. 
Among  cities  of  600, (X)0  and  over,  Indianapolis  ranks  7th 
nationally  in  retail  sales  per  capita.  Average  income  per 
family  is  a  whopping  $6,669  .  .  .  39.3%  above  the  national 
average.*  No  wonder  the  Federal  Reserve  Bank  of  Chicago, 
in  its  latest  annual  report,  calls  Indianapolis  "Big  Town — 
Boom  Town  of  The  Midwest"  and  predicts  that  this  boom 
is  here  to  stay!  Set  it  will  pay  you  to  consider  carefully 


►  It’s  Big  .  .  .  it’s  growing!  In  19.36,  Imliana  was  second 
in  industrial  growth  in  the  U.  S. 

►  It’s  Steady  ...  a  balance  between  imlustry  and  agricul¬ 
ture  that  assures  a  stable  market. 

►  You  get  Saturation  Coverage  of  the  metropolitan  area, 
plus  an  effective  bonus  coverage  of  the  44  surrounding 
counties,  in  The  Indianapolis  Star  and  The  Indianapolis 
News.  If  rite  for  complete  market  and  circulation  data. 

Member.  Metro  Sunday  Mafjazine  Network 
Member.  Metro  Sunday  Comics  Network 


these  important  facts  about  our  great  and  growing  market! 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Sales  Management.  Survey  of  Buying  Power.  May  10,  1956 
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A  ONE  BILLION  ONE  HUNDRED  SIXTY-NINE 
MILLION  DOLLAR  MARKET 


AKRON 

METROPOLITAN 

AREA 

(Summit  County) 


Just  ONE 
medium 
covers 

AKRON 

Biggest  One 
Newspaper  dtp 
in  the  Nation 


MEDIA  COVERAGE  OF  AKRON  METRO  AREA 


Media 

Circulation 

%  Coverage 

AKRON  BEACON  JOURNAL  daily 

132,934 

96.5% 

AKRON  BEACON  JOURNAL  Sunday 

126,165 

91.6% 

Cleveland  Plain  Dealer  daily 

13,760 

10% 

Cleveland  Plain  Dealer  Sunday 

8,342 

6% 

Cleveland  Press  daily 

1,366 

1% 

Cleveland  News  daily 

548 

less  than  1% 

AKRON  METROPOLITAN  AREA-OHIO'S  MOST 
CONCENTRATED  AREA  OF  GREAT  INDUSTRIAL  NAMES 


CHRYSLER  $85  MILLION 
Stamping  Plant 
GENERAL  MOTORS 
Euclid  Division 

•WORLD'S  TRUCKING  CAPITAL 
•ENTERPRISE  MFG.  CO. 

•B.  F.  GOODRICH 
•ALSCO 

•McNEIL  MACH.  &  ENG.  CO. 
•FIRESTONE 
•FIRESTONE  STEEL 
•SEIBERLING 

•  Indicates  Main 


•WEATHER-SEAL 
BABCOCK  &  WILCOX 
COLUMBIA-SOUTHERN  CHEM. 
QUAKER  OATS 
AMERICAN  HARD  RUBBER 
•MOHAWK 
•GOODYEAR 
•GENERAL 

•GOODYEAR  AIRCRAFT 
•SAALFIELD  PUBLISHING 
•ROBINSON  CLAY  PROD. 
•NATIONAL  RUBBER  MACH. 
DIAMOND  MATCH 
PJanI  and  Offices 


AKRON  BEACON  JOURNAL 


Ohio*a  Most  Complete  Newspaper 

STORY,  BROOKS  &  FINLEY,  Representatives 
JOHN  S.  KNIGHT,  Publisher 
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EDITOR  &  PUBLISHER  CALENDAR 

June  10-12 — ANPA  Mechanical  Conference,  29th  annual,  Morrison 
Hotel,  Chicago. 

June  10-21 — American  Press  Institute,  Women's  Page  Editors  Seminar, 
Columbia  University,  New  York. 

June  1 1 — Connecticut  Associated  Press  Spring  meeting,  Times  Tow»r 
Hartford. 

June  1 1-14— International  Council  of  Industrial  Editors  Conferencn, 
Statler  Hotel,  Boston. 

June  12 — United  Press  Newspapers  Association  of  Connecticut,  mid¬ 
year  meeting  and  testimonial  dinner.  Naugatuck,  Conn. 

June  13-15 — American  Association  of  English-Jewish  Newspapers,  IStli 
annual  convention.  Park  Sheraton  Hotel,  New  York. 

June  14-15 — New  Mexico  Press  Association,  Sunrvmer  meeting.  Bishop's 
Lodge,  Santa  Fe,  New  Mexico. 

June  14-15 — Pennsylvania  Newspaper  Publishers  Association  Summer 
Conference,  Bedford  Springs  Hotel,  Bedford,  Pa. 

June  15 — Canadian  Press,  East  regional  meeting.  Isle  Royale  Hotel, 
Sydney,  N.  S. 

June  16-17 — Mississippi  Valley  Classified  Managers  Association  meet¬ 
ing,  Officers  and  Directors,  Hotel  Claypool,  Indianapolis,  Ind. 

June  16-18 — New  England  Newspaper  Advertising  Executives  Summer 
meeting,  Chatham  Bars  Inn.  Chatham  on  Cape  Cod,  Mass. 

June  16-19 — Newspaper  Advertising  Executives  Association,  Summer 
meeting.  Grand  Hotel,  Mackinac  Island,  Mich. 

June  16-20 — Association  Newspaper  Classified  Advertising  Managers, 
37th  annual  convention,  Claypool  Hotel,  Indianapolis,  Ind. 

June  17-18 — Hearst  Newspapers  Circulation  Managers,  second  annual 
sales  conference.  Carlton  House,  Pittsburgh,  Pa. 

June  17-20 — International  Circulation  Managers  Association,  58tli 

annual  convention,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

June  19-22 — Theta  Sigma  Phi,  annual  convention,  Edgewater  Beach 
Hotel,  Chicago. 

June  20 — Associated  Press  News  Executives  Council  of  California  and 
Nevada,  ninth  annual  convention,  Stanford  University,  Palo  Alto,  Calif. 

June  20 — United  Press  Editors  of  Northern  California,  Inaugural  meet¬ 
ing.  Palo  Alto,  Calif. 

June  21 — Illinois  Daily  Newspaper  Markets,  annual  meeting,  Pere  Man 
quette  Hotel,  Peoria,  III. 

June  21 — Canadian  Press,  West  regional  meeting.  Clear  Lake  Museum, 
Clear  Lake,  Man. 

June  21-22 — Pennsylvania  Associated  Press  Managing  Editors  Associa¬ 
tion,  annual  "Shirtsleeve  Conference",  Galen  Hall  Hotel,  Wernersville,  Pa. 

June  21-22 — Midwest  Advertising  Agency  Network  meeting,  Bismarck 
Hotel,  Chicago. 

June  21-22 — Connecticut  Editorial  Association  annual  meeting.  Lake 
Robin  Inn,  Lakeville,  Conn. 

June  21-22 — California  Newspaper  Publishers  Association,  annual  edi¬ 
torial  seminar,  Stanford  University,  Palo  Alto. 

June  21-23 — New  Jersey  Press  Association,  lOlst  annual  meeting,  Essei 
and  Sussex  Hotel,  Spring  Lake,  N.  J. 

June  22-23 — News  Writers  Seminar  sponsored  by  Virginia  Press  As¬ 
sociation,  University  of  Virginia,  Charlottesville,  Va. 

June  22-24— North  Carolina  Press  Association,  annual  convention, 
Carolinian  Hotel,  Nags  Head,  N.  C. 

June  27 — Tennessee  Associated  Press  Association  Summer  meeting, 
Gatlinburg,  Tenn. 

June  28-29 — Michigan  Press  Association  Summer  meeting.  Park  Piece 
Hotel.  Traverse  City,  Mich. 

June  28-29 — Texas  Press  Association,  78th  annual  rr.eetlng,  Gunter 
Hotel.  San  Antonio,  Texas. 

July  8-12 — American  Newspaper  Guild,  annual  convention.  Hotel 
Sheraton-Jefferson,  St.  Louis,  Mo. 

July  11-13  — American  Society  of  Newspaper  Editors,  annual  meeting, 
Fairmont  Hotel,  San  Francisco. 

July  14-27 — American  Society  of  Newspaper  Editors.  Honolulu  Con¬ 
ference  Air-Cruise,  San  Francisco,  Calif,  to  Hawaiian  Islands. 

Aug.  17-25 — International  Typographical  Union,  99th  convention, 
Hotel  Statler,  New  York  City. 

Aug.  25-27 — New  York  State  Society  of  Newspaper  Editors,  Summer 
meeting.  Hotel  Utica,  Utica,  N.  Y. 

Sept.  7-8 — Kansas-Missouri  Mechanical  Conference,  Town  House  Hotel, 
Kansas  City,  Kas. 
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United  Press  welcomes  to  its  Telephoto  and 
Unifox*  networks  two  of  Canada's  leading  newspapi 
the  Toronto  Star  and  Toronto  Telegram. 

They  are  significant  additions  to  the  world's 
fastest-growing  newspictures  service. 

*  ® 


I*’  m  * 

1 
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How  to  minimize  dross,  cut  losses, 
save  money  on  type  metals 


/^M  <^nutn ’d  (Soii 


★  ★ 

umn 


When  you  buy  type  metals,  look  first  for  the  “Castomatic’”^  ' 
trademark.  Castomatic  type  metals,  cast  automatically  under  ; 
pressure  in  sealed  machines,  are  free  of  dross-producing  ! 
oxides,  help  you  keep  dross  losses  to  an  absolute  minimum,  j 

With  Castomatic  metal,  and  maintenance  of  the  proper 
lead-tin-antimony  balance  with  Federated  Mor-Tin’®,  you  will 
generate  the  absolute  minimum  of  dross.  Replace  your 
dross,  pound  for  pound  at  modest  cost,  with  Mor-Tin  and  j 
maintain  both  quantity  and  quality  of  your  service  metal. 

Send  for  the  interesting  booklet,  “How  to  Save  Money  | 
on  Type  Metals”  . . .  and  if  a  Federated  Service  Man  can  be  ^ 
of  help  to  you  in  solving  any  type  metal  problems,  just  get  ' 


A  tcarshoet  of  tlic  San  Francisco  Chronicle  for  May  19,  just  rc- 
coivitl  bv  this  dopartnu-iit,  lias  a  top-lu‘ad  story  alioot  the  California 
Zephyr  train  toppling  75  fei  t  into  a  riM-r.  Right  below  it  is  one  of 
the  Western  Pacific  Railroad’s  regular  front-page  ads  proclaiiiiin!> 
“The  California  Zephyr  is  the  most  talked-about  train  in  the  country.” 

4»  •  P 

Doris  O’Donnell,  good-looking  •35-year-old  Cleveland  \cics  staffer 
who  can  cover  the  police  Ix-at  today  and  Moscow  any  time,  canid 
her  typewriter  into  the  press  lioxes  at  W'ashington  and  Haiti  more  to 
“get  the  woman’s  view’’  (as  PZditor  Nat  Howard  put  it)  on  the  Cleve¬ 
land  Indians.  She  was  barri-d  from  the  press  lioxes  at  Yankee  Stadium 
in  New  York  and  F’enway  Park  in  Boston.  The  Beantowii  scribes 
voted  5  to  -4  against  her;  New  Yorkers  simpK  said  no  women.  The 
News’  baseball  writer,  Hal  Leliovitz.  said  Doris  didn’t  need  anv  help 
—“she  can  ev  en  keep  a  Ixix  score." 

O  P  P 

An  Ohio  country  editor  has  won  a  stiff  battle  with  tiu'  Internal 
Revenue  Service  over  what  he  called  “offensixe  and  insulting”  lan¬ 
guage  on  first  delinquent  tax  notices.  E.  C.  ( Chet )  Lampson  of  the 
Jefferson  Cazette  announced  receipt  of  a  letter  from  the  Treasury 
saying  the  language  would  be  changed.  The  81-year-old  editor  has 
vigorously  objected  to  the  right  of  the  government  to  threaten  a  levy- 
on  hi?  wages  or  seizure  of  his  property.  The  language  was  used  iin 
a  card  informing  him  of  a  S9  tax  balance  due. 

P  P  P 

The  re-volt  in  Haiti  was  brief  but  bloody  and  to  Francis  L. 
McCarthy  of  UP  there  is  no  expe-rience  so  harrowing  as  the  fear  of 
a  mob.  He  described  this  .scene  as  the  mob  began  a  savage  chant 
anel  moved  on  newspaper  offices  anel  radio  stations: 

“First  was  LcMatin  and  its  radio  station  on  the  Rue  Amerieaine. 
•At  first  the  mob  stone'd  tbe  buildings,  then  swarmed  in.  Out  they 
came  carrying  huge  stacks  of  ne-w'spapers  to  be  solel  in  the  inarke-ts 
for  pennies,  longplaying  records,  turntables,  typewriters,  big  pieces  of 
machinery.  The  buildings  were  razt-d  in  minutes. 

“Next  was  the  Le  Jour  plant.  It  was  incredible.  One  man  rode 
of!  on  a  bike  carrying  a  huge  gold  trophy  cup.  Another  liad  two 
bedsprings  and  mattres.ses  on  his  back.  A  third  was  carrying  an 
office  safe,  bent  over  almost  doidrle  but  shoeiting  his  glee. 

“Oui  cab  yyas  halted  b\  band?  armiHl  \yith  stones  and  clubs.  Me 
were  pelted  with  boulder?  but  the  magic  phrase  ‘journaliste  .Aineri- 
caine,’  kept  us  going.” 

P  P  P 

Circulation  rivalry  between  the  Post  and  Times-Star  texik  an  odd 
turn  in  Cincinnati.  First,  the  Scripps-Howard  Post  published  a  se-c- 
tion  in  praise  of  Ruth  Lyons,  \\'L\\'-TV  personality.  Then  the 
Times-Star  saluted  Dotty  Mack,  “queen  of  pantomime”  on  the  S-H 
station,  WCPO. 

Every  reporter  shoidd  be  able  to  take  shorthand  at  a  sjx-ed  of 
120  words  a  minute— “I  wouldn’t  hire  a  man  who  couldn’t  do  it, 
Charles  Curran,  political  columnist  on  the  London  ( Eng. )  Evenit!: 
\ews,  told  Texas  Tech  journalism  students. 

P  P  P 

Many  reporters  dream  alx)ut  it:  It  actually  happened  to  Rol>ert 

Wehling  of  the  East  St.  Louis  (111.)  Journal— aher  writing  a  story 

about  an  escajx-d  prisoner.  Bob  spotted  him  hitchhiking  f)n  a  down¬ 
town  street,  called  the  sheriff’s  office  and  reported  the  capture. 


in  touch  with  your  nearest  Federated  office,  or  write  or  call: 


Division  of  I 

AMERICAN  SMELTINO  AND  REFINING  COMPANY  1 

120  Broadway,  Now  York  S,  N.  Y.  { 

I 

In  Canada:  Fodaratsd  Mstals  Canada,  Ltd.,  Toronto  and  Montroal  ' 

_ _ J 


Ed  Shuba,  Younffstoten  (Ohio)  Vindicator  photographer,  was  as¬ 
signed  to  picture  a  marble-shooting  tournam<*nt.  Elxplaining  his  tardy- 
return  to  the  office,  he  told  City  Flditor  Frank  Wise  he  had  tested 
his  oldtime  skill  and  won  a  mibs-sh(M)ting  event.  He  had  the  “mibs 
to  prove  it. 

0  •  « 

On  the  advice  r)f  a  friendly  telephone  operator  in  Bogota,  when  tb' 
Army  took  over.  Tad  Szulc  changr-d  his  name  so  he  could  get  calk 
through  to  the  New  York  Times.  He  used  “Jack  Cluzs.”  Calls  were 
made  to  “Dr.  Freedman  (actually  Foreign  News  Editor  Emanuel 
p-reedman)  through  a  Newark  exchange.  One  of  the  amazing  thingS' 
Tad  now  di.scloses,  is  that  General  Ordonez,  secret  prlice  chief,  go* 
him  into  the  palace  to  meet  the  group  that  was  the  original  junta- 
An  aide  with  a  tommygun  accompanied  them. 


ED 


ITOR  ac  PUBLISHER  for  June  8^ 


195' 


4 


For  the  first  time,  an  American  newspaper  has  been 
awarded  three  top  prizes  of  journalism  in  one  year 
for  the  same  crusade.  The  Pulitzer  Prize  for  Local 
P.eporting  (no  edition  time)  and  the  Heywood  Broun 
Award  for  Journalistic  Enterprise  were  presented  to 
Wallace  Turner  and  William  Lambert,  staff  writers 
for  The  Oregonian,  for  their  series  exposing 
racketeering  in  labor  and  local  government.  Sigma 
Delta  Chi  Award  for  Public  Service  in  Newspaper 
Journalism  was  accorded  The  Oregonian  for  the  same 
expose,  the  series  that  sparked  the  senate  hearings  into 
labor-management  racketeering. 

The  Oregonian  is  proud  of  its  staff  work.  It  is  proud 


THE  0re9onian 


PORTLAND,  OREGON 


332,338  DAILY 
296,304  SUNDAY 

REPRESENTED  NATIONALLY  BY 
MOLONEY,  REGAN  &  SCHMITT,  INC. 


to  receive  recognition  of  the  newspaper  profession. 
But,  even  more  rewarding,  is  the  knowledge  that  its 
efforts,  and  those  of  others,  have  proved  during  the 
past  year  that  journalistic  enterprise  is  still  vigilant 
and  courageous  in  the  public  interest. 


•  PULITZER  PRIZE:  “They  fulfilled  their 
assignment  despite  great  handicaps 
and  the  risks  of  reprisals  from  law¬ 
less  elements  .  .  .“ 

•  SIGMA  DELTA  CHI:  “A  monumental 
series  of  stories  backed  by  trenchant 
editorials  .  .  .” 

•  HEYWOOD  BROUN:  “They  rendered  a 
truly  national  service.  ...  It  was  a 
superb  job  of  digging  and  a  beautiful 
job  of  real  clean  reporting." 
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editorial 

Red  China  —  Trade  and  News 

The  softening  of  the  Administration’s  attitude  toward  renewed 
trade  with  Red  China  (as  reflected  in  President  Eisenhower’s 
remarks  at  his  press  conference)  and  also  the  attitude  towards  such 
a  move  among  some  Senators  and  Congressmen  is  cause  for  feeling 
that  there  is  also  a  change  stirring  with  respect  to  the  State  De¬ 
partment's  ban  on  U.S.  correspondents  going  to  Red  China. 

It  is  known  that  Secretary  of  State  Dulles  has  received  several 
suggestions  from  newspaper  executives,  as  the  result  of  his  recent 
retpiest  for  them,  and  that  he  is  earnestly  seeking  a  solution.  We 
hope  that  Mr.  Dulles  realizes  that  nothing  but  a  complete  reversal 
of  policy  will  please  all  the  press,  but  that  even  a  limited  reversal 
will  be  welcome  by  many  as  being  in  the  right  direction. 

On  the  other  hand,  the  President’s  comment  that  CBS’  Khrush¬ 
chev  broadcast  was  done  by  a  “commercial  firm  trying  to  improve  its 
commercial  standing”  bore  a  disturbing  relationship  to  Mr.  Dulles’ 
recent  statement  that  newspapers  have  an  obligation  to  conduct 
themselves  in  such  a  way  as  to  support  government  policy.  If  this 
attitude  prevails— that  reporting  or  broadcasting  statements  and  news, 
from  countries  with  which  we  are  not  exactly  friendly,  is  not  part 
of  the  job  of  a  free  press— then  our  press  becomes  an  arm  and  a  tool 
of  government  instead  of  being  free.  The  State  Department’s  posi¬ 
tion  on  Red  China  has  done  that  to  a  large  degree. 

We  think  it  is  as  important  for  the  American  people  to  have 
unrestricted  access  through  their  press  and  radio-TV  to  the  state¬ 
ments  and  activities  of  Khrushchev,  Mao  Tse-tung  and  Chou  En-lai 
as  it  is  for  them  to  know  about  the  leaders  of  England,  France, 
Italy,  etc.  Any  restrictions  on  the  ability  of  the  press  to  report  this 
news  from  around  the  world  is  a  restriction  on  the  American  people’s 
right  to  know. 

WhaCs  In  a  Name? 

¥3  EP.  CLARE  E.  HOFFMAN  goes  too  far  in  his  political  retaliation 
against  Congressional  (Quarterly.  The  Congressman  would  have 
been  within  bounds  if  he  had  limited  his  attack  to  criticism  of  the 
publication  which  seems  to  upset  him.  But  he  stepped  out  of  bounds 
when  he  introduced  legislation  to  bar  it  from  the  mails  and  to  pre¬ 
vent  its  use  of  the  names  “Congressional”  or  “Congress”  simply 
because  he  doesn’t  approve  of  its  methods. 

In  fact  the  proposals  are  a  little  ridiculous.  Congressional 
Quarterly  has  been  in  business  for  more  than  13  years  and  no  one 
has  (juestioned  its  right  to  report  on  congressional  activities  and 
use  that  name  prior  to  this  time. 

Congress  has  no  vested  right  in  either  of  those  names.  In  the 
Washington  telephone  book  there  are  30  organizations  listed  under 
the  name  “Congress”  and  an  additional  34  under  the  listing  “Con¬ 
gressional.”  There  is  a  monthly  Congressional  Digest  published  in 
Washington  (with  no  official  connection)  and  a  Congress  Weekly 
published  in  New  York  (by  the  American  Jewish  Congress).  There 
are  also  the  “Congressional  Information  Bureau”  and  the  “Congres¬ 
sional  Film  and  'TV  Service”  in  Washington.  Does  Rep.  Hofi^man 
contend  they  shouldn’t  use  the  names  either  because  they  might 
imply  some  official  connection? 

We  hope  the  Congressman  doesn’t  contend  that  the  voting 
records  of  Senators  and  Congressmen  and  the  activities  of  Congress 
should  not  be  reported  and  interpreted  by  anyone  that  choses 
to  do  so. 


in  quietnett  and  in  confidence  $hall 
he  your  ttrength. 

—  iaaiah.  XX.V;  Li, 
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Police  Beat: 

The  woman  was  charpod  with 
loitering  under  liquor — yjcwark  (N.J.) 
Evening  News. 


A  number  of  suspects  have  been 
erected  for  the  term.  Portable  class¬ 
rooms  have  been  questioned,  the  chief 
said.— -Los  Angeles  (Calif.)  Hcrald- 
Eratnine-r. 


He  was  killed  at  an  interception 
when  he  was  struck  by  an  automobile. — 
lohnstoxvn  (Pa.)  Tribune-Democrat. 

• 

Police  have  two  Negroes  and  a  new 
Schick  electric  razor  in  a  brown  case. — 

•  lemphia  (Tenn.)  Press-Scimitar. 

• 

The  sacks  and  scattered  contents  of 

*  looted  cartoon  were  found  on  the 
railroad  tracks.  —  Sioux  Falla  (S.D.) 
^^gua-Leader. 


LIMIT  ON  ADVERTISING 

A  problem,  related  to  funeral  directors 
and  the  advertising  trade,  is  rapidly  assum¬ 
ing  serious  proportions.  Specifically:  (1) 

A  recent  movement  among  morticians’ 
groups  to  limit  drastically  the  right  of  their 
memlxjrs  to  advertise,  and,  (2)  The  suc¬ 
cessful  attempt  of  at  least  one  state  funeral 
directors’  group  to  have  legislation  enacted, 
making  it  illegal  for  all  funeral  directors  in 
that  state  to  advertise,  except  in  a  very 
limited  manner. 

There  are  a  number  of  reasons  why  we 
feel  that  arbitrary  denials  of  the  advertising 
rights  of  an  individual  is  wrong.  But,  the 
most  important  reason  revolves  around  the 
freedom  given  to  the  unethical  practitioner 
by  such  action.  It  is  a  revealing  fact  that 
the  funeral  directors  who  stand  to  gain  the 
most  from  such  restrictions  are  those  who 
overcharge  for  their  services.  Publication  of 
fair  and  equitable  rates  does,  we  believe, 
an  effective  job  in  helping  to  put  an  end 
to  such  malpractices. 

\Vc  think  the  public  has  the  right  to 
know  what  be  can  and  should  expect  from 
the  funeral  directors  in  bis  eommunitv. 
Figures  recently  released  by  National  Se¬ 
lected  Morticians  show  that  in  1956,  .5.38% 
of  the  gross  dollar  was  expended  for  ad¬ 
vertising.  Translated  into  the  membership 
of  NSM  and  based  upon  that  group’s  current 
average  sales,  this  means  over  $.5,.500,000 
was  expended  for  advertising  last  year  by 
members  of  NSM  alone. 

West  Virginia  has  enacted  legislation 
restricting  the  licensed  funeral  directors  in 
that  state  as  to  what  extent  they  can  ad¬ 
vertise.  The  West  Virginia  law  also  takes 
it  upon  itself  to  define  what  is,  and  what 
is  not,  “ethical”  advertising. 

A  bill  introrliiced  in  the  Pennsylvania 
State  Legislature  would,  in  effect,  prohibit 
the  solicitation  of  business  by  and  for 
funeral  directors. 

In  states  such  as  North  and  South  Dakota, 
funeral  director  associations  arc  in  the  proc¬ 
ess  of  changing  or  have  already  changed 
their  bv-laws  to  restrict  and  limit  service 
and  price  information  advertising. 

Efforts  along  these  same  lines  are  being 
pushed  in  such  states  as  Florida.  Minnesota, 
Wisconsin,  Nebraska,  Maryland  and  Illinois. 

We  bring  the  matter  to  the  attention  of 
vou  and  vour  colleagues  in  the  hope  that 
vou  will  join  the  fight  with  us,  in  stopping 
this  alarming  trend. 

Howard  S.  Sampson 

Pittsburgh,  Pa. 


HEARST  CASTLE 

Your  article  (June  1)  is  the  Ix-st  de¬ 
scription  that  I  have  read  of  the  Ilearst 
castle  and  the  photographs  are  excellent. 

Martin  F.  IIubertii 

Ilearst  Corporation, 

959  Eighth  Avenue, 

New  York  19,  N.  Y, 
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TOO  SURPRISING 

We  have  no  reason  to  htdieve  that  the 
Department  of  State  was  not  serious  wlicn, 
“in  order  to  have  the  widi'st  understanding 
of  the  purposes  and  objectives  of  the  series 
of  nuclear  tests”  sclvedulcd  to  start  in  Ne¬ 
vada  on  May  15,  it  was  decided  that  “each 
country  that  will  have  military  or  civilian 
observers  at  the  test  .shots  mav  designate 
one  media  news  reporter  to  he  present  at 
any  three  shots.” 

On  May  8,  the  Secretary  of  State  ad- 
dres.sed  a  letter  to  the  Chiefs  of  Mission  in 
Washington  of  those  countries  which  had 
expressed  the  wish  to  send  an  ohserxer  to 
the  tests,  informing  them  that  a  limited 
number  of  foreign  correspondents  might 
attend  the  series  of  nuclear  tests. 

The  Chiefs  of  Mission  received  this  in¬ 
formation  on  May  9.  Many  correspoiulents, 
being  stationed  in  New  York,  eoidd  not  be 
reached  Ijefore  the  10th  or  even  the  11th 
of  May, 

Thus,  for  more  than  one  Chief  of  Mission, 
time  was  too  short  to  act  on  the  letter  of 
the  Secretary  of  State.  Unexpected  assign¬ 
ments  often  have  their  special  charm.  But 
we  can’t  help  feeling  that  in  this  case  the 
surprise  was  less  charming  than  at  some 
other  times. 

Paul  F.  Sanders 

President, 

Foreign  Press  Association, 

New  York  20,  N.  Y. 


RED  BALLOON 

I,  too,  am  one  of  those  steady  readers  of 
the  American  Press.  Therefore,  I  must 
reply  to  Mr.  Carl  Beck’s  letter  on  Moral 
Restraint.  (May  2.5). 

Anyone  who  has  not  been  chilled  by 
cold-war  fear  and  pampered  with  {icacc 
propaganda  is  unaware  of  any  great  degree 
of  sincerity  in  the  State  Department  fight 
against  Communism.  There  are  plenty  of 
newsmen  who  could  tell  Mr.  Dulles  how 
to  burst  the  Red  balloon  with  real  finality. 

A.  L.  WiLHOITE 

Tulsa,  Okla. 


‘STIMULATING’ 

The  Barnes  article  (May  2.5,  page  17) 
entitled  “Why  Papers  Should  Boost  Depart¬ 
ment  Store  Ad  Rate  25%,”  was  damn  good. 
Stimulating. 

W.  II.  Metz 

Business  Manager, 

Srtn  Francisco  News. 

•  •  • 

I  ..hould  like  very  much  to  get  a  copy 
of  the  article  .  .  .  very  interesting  and  I 
would  like  to  include  it  in  my  personal  files. 

W.  .A.  Frickb 

Associate  Media  Director, 

McCann-Erickson  Inc. 
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3  REASONS  WHY 
ADVERTISERS  MAKE 
THE  NEW  YORK  TIMES 
MAGAZINE 

ONE  OF  THE  BIG  THREE 
IN  CONSUMER 
LINAGE 

First,  because  it  adds  strength  to  any  magazine 
schedule  in  the  big  and  busy  New  York 
market,  where  most  magazines  are  weak— 
the  strength  of  The  New  York  Times, 

New  York's  biggest  advertising  medium. 

Second,  because  it  carries  the  influence  of  the 
New  York  market  into  better-customer  homes 
and  big-volume  stores  all  over  the  country— 
the  influence  that  makes  The  New  York  Times 
the  biggest  Sunday  advertising  medium 
in  the  country. 

Third,  an  attractive  rate  that  makes  it  one  of 
the  lowest-cost  magazines  available. 

Why  do  advertisers  make  The  New  York 
Times  Magazine  one  of  the  Big  Three  (with  Life 
and  the  Saturday  Evening  Post)  in  advertising 
linage?  It  will  pay  you  to  find  out. 

Distributed  exclusively  with  The  New  York  Times  every  week 
into  more  than  1,250,000  U.  S.  homes  and  stores. 

Advertising  offices  in  New  York,  Boston,  Chicago.  Detroit, 

Los  Angeles,  Miami,  Philadelphia,  San  Francisco.  St.  louis. 
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Editor  &  PUDiisner  liii  Every  Saturday  Since  1884 

THE  SPOT  NEWS  PARER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 

•  I  •  1  •  'h- pi  cat  on  causcil  by  pubbca- 

2  Vancouver  Dailies  Fooling 

strong  Morning  Paper 

Assets  As  Third  Plcllier  Folds  bcenmacletopublishamcnnin, 

^  p  newspaper  in  Vancouver,  Mr 

Joint  Plant  Operation  Coining;  „u.- 

Province  Will  Switeli  to  A.  M.  standing  debentures  of  Pacific  ^  morning  paper  as  W( 


papers,  will  pool  their  publishing  facilities  June  14. 

The  Province  will  become  a  morning  newspaper  on  a 
date  not  vet  annonneed.  The  field  will  be  vacant  after  June 
15  when  the  Herald  ceases  publication. 

The  Southam  Company,  which 

publishes  the  Province,  will  The  Sun  takes  up  800, 00( 

make  what  amounts  to  an  shares  of  Pacific  Press  at  pai 
equalization  payment  of  $:j,8.')0,-  the  debentures,  ther 

nOO  to  the  Sun  because  the  Sun  ‘'^1  'ts  assets  to  Pacifii 

has  larger  circulation,  earnings  Press  for  .$8,o00,000. 
and  production-plant  value.  Province  Newspapers  Ltd.  i; 

The  joint  company  to  own  formed  with  authorized  capita 
and  operate  “all  buildings,  of  10,000  shares  of  $1  pa: 
plants,  machinery  and  equip-  value.  Southam  Comjian; 

ment”  of  the  two  newspapers  Limited  takes  up  all  thesi 

will  be  called  Pacific  Press  shares  at  par. 

Limited.  The  Sun  and  the  Southam  sells  to  Provinc 

Southam  Company  will  own  it  Newspapers  Limited  for  .$800, 
equally  and  each  will  have  four 
members  on  the  eight-man 

board. 

Editorial,  circulation  and  ad¬ 
vertising  functions  of  the  pa¬ 
pers  will  be  completely  separate. 

Each  will  set  its  own  advei- 

fising  and  circulation  rates, 
and  conduct  its  own  promotion¬ 
al  activities. 

Staffs  of  the  two  newspapers 
will  become  employes  of  Pacific 
Press,  which  will  have  Charles 
Bailey,  business  manager  of  the 
Sun,  as  general  manager. 

A.  W.  Mo.scarella,  publisher 
of  the  Province,  announced 
that  Ross  Munro,  editor  of  the 
Province,  will  also  be  that 
paper’s  assistant  publisher. 

Details  of  Agreement 
The  agreement  announced  by 
Donald  Cromie,  publisher  of  the 
Sun,  and  Mr.  Mo.scarella  to 
pool  their  assets  in  a  new  pub¬ 
lishing  firm  provides: 

Pacific  Press  Limited  is 
formed  with  authorized  capital 
of  1,600,000  shares  of  $1  par 
value. 

Pacific  Press  creates  an  issue 
of  $7,70(),0()()  worth  of  5*/2  per- 
oont  20-year  redeemable  de¬ 
bentures. 
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PROPOSED  new  building  where  the  Vancouver  |B.C.)  Province  and 
Sun  will  be  published  is  a  block  east  of  the  new  civic  center.  It  is 
expected  to  have  the  building  ready  within  three  years. 


Top  Executives  Flock 
To  Mechanical  Parley 


J.  Brown  will  describe  the  new 

Goss  pilot  paster;  Sam  Oder-  Invented 

man  will  report  on  reelroom 

automation  developments  at  For  Carrier  Boys 

Washington 
And  now  automation  is 
invading  the  precincts  of  the 


Wood  Newspaper  Machinery 
Corp.;  E.  J.  Flannery  will  tell 
about  the  Cline  automatic 
The  29th  Mechanical  Conference  of  the  American  News-  paster  at  the  Kansas  City  Star; 
paper  Publishers  Association  is  attracting  many  top-level  and  William  Henderson  will 
business-office  executives  to  Chicago  next  week.  Sessions  will  Ho®  press  design. 

Wednesday  at  the  Hotel  shtesThf  ZninTS 

Morrison.  pressroom,  there  will  be  prog- 

The  large  advance  registra-  President  William  Dwight  also  ress  reports  on  Sheridan  wrap- 
tion  reported  by  Richard  E.  will  speak  at  this  session  and  per  installations  at  the  Mil- 
Lewis,  manager  of  the  ANPA  the  keynote  talk  will  be  given  ivaukee  Journal,  a  Tymaster 
Mechanical  Department,  (see  by  James  S.  Copley,  publisher  rope-tying  machine  developed 
page  35),  indicates  another  of  the  San  Diego  (Calif.)  Union  by  United  Shoe  Machinery 
new  record  of  attendance  in  ami  Tribune.  Company,  and  the  Cutler- 

excess  of  1,200  at  the  three-day  Newsprint  Quality  Hammer  stacker-counter  at  the 

meeting.  industrial  relations  sec-  C/ucar;o  Aews. 


130  Exhibition  Booths 


tion  of  the  conference,  a  Mon- 


carrier  boy: 

The  Small  Business  Ad¬ 
ministration  reports  that  a 
patented  newspaper  gun  now 
available  “will  shoot  news¬ 
papers  60  feet  with  consider¬ 
able  accuracy  from  a  moving 
vehicle  or  bicycle  onto  door 
step,  while  truck  or  bicycle 
is  in  motion.’’ 


N.  Y.  Journal 


Column-Width 

Some  rapid-fire  discussions  oCOTOS  UVGF 


Notable  in  the  roll  of  dele-  day  feature  for  several  recent 

gates  is  the  large  number  of  years,  gives  way  this  titne  to  arr  sched  Jed '“fo'r  Je''“rfter- 

pubhshers,  business  managers,  reports  on  research  by  Cy^s  noon  session  on  advertising  and  Porw 

personnel  directors  and  others  McKinnon  of  the  ANPA  Re-  engraving.  Here  the  column-  1  anReC  ^^82 

from  the  non-mechanical  de-  search  Institute  and  on  news-  _ O 


width  problem  will  be  aired 


Til  Ferdenzi  (full  name  At- 


tilio  Luigi),  New  York  Journal- 


partmeys.  This  is  indicative  print  quality  by  Dr.  Gerard  ad  agency  spokesmen. 

of  the  degree  to  which  present-  I  arocque  of  the  New  York  glen  R  Hutchi.son,  Los  .  ,, 

day  production  plans  and  prob-  News  management  team.  Aneeles  Times  Mirror  Co  will  sports  writer,  cracked 

lems  reach  the  top  desks  in  Foreman  leadership  is  the  ^  of  Yankee  management  gag 

newspaper  operations.  topic  assigned  to  Charles  „  ANPA  Lrvice  in  tbo  players  off  the  field  this 

There  will  be  the  usually  LaBlanc  of  the  Research  In-  advertising  nroduction  exclusive  on 

large  turnout  of  equipment  and  stitute  of  America.  education  ^  ^  $5,500  fines  slapped  on  the 

supply  sales  representatives,  all  in  the  afternoon— there  are  mbprr’nn  tbo  nroo-.ntn  nro-  present  at  the  Copacabana 
anxious  to  help  in  the  improve-  no  formal  luncheon  or  dinner  Charles  Frederickson  West 

ment  of  newspaper  publishing,  sessions  of  the  conference— ROP  pi,p„tpr  Conntv  Pnhlishpr«  nJ  Til  had  told  Max  Kase,  J-A 
More  than  130  exhibition  booths  color  will  hold  the  stage.  Vitasol  with  Vitaplate-  sports  editor,  that  pay  day 

are  being  set  up  in  the  head-  Speakers  include:  Special  serv-  Charles  Lord,  Indianapolis  Star  would  provide  the  opportunity 

quarters  hotel.  ices,  Mr.  Lewis;  highspeed  en-  and  New a  nromotion-nrodnc-  for  a  break  on  the  story.  It  did. 

J.  Harold  Mintun,  Pittsburgh  graving  with  direct  plate  tieun-  John  N  Barron  Fodenzi,  who  has  been 

(Pa.)  Press,  chairman  of  the  printing,  Walter  Merkel  and  t„  Salle  nil  I  Newn-Tribune  traveling  with  the  Yankees 
ANPA  Mechanical  Committee,  John  Zajac,  of  Holyoke  (Mass.)  fUg  Elerama  electronic  encrav-  three  years,  studied  the  faces 
is  in  charge  of  the  conference  Transcript-Telegram;  Polaroid  machine-  Ouentin  Clark  Hank  Bauer,  Billy  Martin, 

which  will  highlight  a  discus-  separations,  Fred  Hawes  of  Wa^hinaton  fD  C  1  Star  Dow  Yogi  Berra,  Whitey  Ford  and 

sion  of  ROP  color  printing.  Monterey  (Calif.)  Peninsula  highspeed  etching-  Cecil  Kellev  Johnny  Kucks.  He  noted  a  look 

Other  members  of  the  commit-  Herald;  color  separation  serv-  Panama  Citu  fFla  )  News  of  gloom,  and  began  question- 

Siding  at  the  various  sessions.  (Wis.)  Tribune;  and  color  Original  questions  brought  no 

Extra  Attraction  production,  Vernon  R.  Spitaleri  Stereotypers  in  the  after-  results,  since  players  are  as 

In  addition  to  the  popular  noon  session  will  hear  about  aware  of  the  Yankee  censorship 

cracker-barrel-type  of  meeting  "Urke  of  the  San  Diego  developments,  Mat-Pak  at  Pd'cy.  Then  the  J-A  writer 

for  small-city  newspapers  Mr.  »iewspapers  will  present  a  film  Milwaukee  Journal,  pack-  varied  his  tactic  by  asking 

Mintun’s  committee  has  sched-  production.  ^  ^^e  Aurora  (Ill.)  “Hpw  much  did  they  take  out. 

uled  an  extra  attraction:  A  Smaller  Cities  Session  Beacon  News,  John  Rausch;  This  worked. 

Tuesday  night  roundtable  for  The  Smaller  Cities  Session  and  Wood  stereo  equipment.  Til  called  Max  at  home.  To 
composing  room  machinists,  is  scheduled  at  8:30  p.m.  Mon-  George  H.  Fuller  of  Cleve-  keep  the  news  exclusive,  the 

aptly  programmed  as  a  “Nut  day.  Topics  to  be  covered  are  land  will  describe  some  “trouble  sports  editor  instructed  Til  to 
&  Bolt”  discussion  session.  This  Log-Etronics,  by  Robert  Ellis  shooting”  in  the  stereotype  bring  the  story  to  the  office 
is  resulting  in  the  enrollment  of  United  Press;  composing  room.  rather  than  filing  it.  Even  at 

of  many  machinists  who  or-  room,  Vern  Williams,  Topeka;  Wednesday  morning  is  given  the  office,  he  insisted  that  the 
dinarily  would  not  attend  the  machinist,  Harvey  Schieber,  Los  to  the  composing  room  with  copy  be  hidden  instead  of  put  m 

big  national  conference.  Angeles;  engraving,  Paul  these  highlights:  Photocompo-  his  box,  the  usual  procedure’ 

Mr.  Lewis  and  his  advance  Roache,  Evansville;  stereotyp-  sition,  a  group  newspaper  re-  This  was  a  Sunday  night,  and 

team  of  Fred  Brickner  and  ing,  Robert  Gilmore,  St.  Joseph,  port,  by  Franklin  D.  Schurz,  Til  didn’t  get  home  to 

Joseph  Lenhart  will  be  on  hand  Mo.;  semi-cylindrical  press,  South  Bend  (Ind.)  Tribune;  pequa,  L.  I.  until  3  A.M.  Mon- 
Sunday  to  enroll  the  delegates  William  Diggle,  Kankakee,  Ill.;  Linofilm  field  tests  at  the  New  day.  The  story  broke  exclusively 
and  distribute  credentials,  tubular  press,  Joe  Lawson,  York  News,  by  William  Ross  in  the  J-A’s  first  edition  Mon¬ 
badges,  etc.  The  big  Sunday  Quincy,  Mass.;  mailroom,  W.  and  Herbert  O’Sullivan;  con-  day. 

attraction  to  early  arrivals  is  Edward  Buhrle,  Glendale,  trol  for  Mat-Pak,  by  Joseph  Hugh  Smith,  circulation  mw- 

always  the  setting-up  exercises  Calif.;  business  office,  J.  H.  Budai  of  the  Cincinnati  (O.)  ager,  said  sales  shot  up  50,0w- 
of  the  exhibit  hall.  Zerbey  III,  Pottsville,  Pa.  Enquirer;  material  caster,  by  Sweepstakes  numbers  also  were 

Stai-ting  time  for  the  pro-  The  pressroom  takes  over  V.  Layton  Smith  of  Universal  published  that  day. 

gram  is  9:30  a.m.  Monday  with  Tuesday  morning.  Richard  Corp.;  space,  by  Hans  Rosberg  Til  has  been  with  the  J-- 

Russ  Stewart,  vicepresident  of  Singer  of  Ocala,  Fla.  will  re-  of  Ridder  Newspapers;  and  since  1946.  He  was  captain  i 

the  Chicago  Sun-Times,  giving  port  on  heat-set  inks  in  the  fonnat  designs  by  Howard  King  the  Marine  Corps,  when  he  *■ 

the  welcoming  address.  ANPA  Perry  printing  process;  James  of  Intertype  Corp.  cided  to  be  a  sports  writer. 
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FIRST  SECTION  on  th«  new  New 
York  Times  plant  designed  by 
Eggers  &  Higgins  will  be  started 
in  the  Fall  on  a  plot  in  the  West 
60's.  It  will  have  enough  presses 
to  turn  out  the  Sunday  edition. 


EVENTUALLY  this  will  be  the 
New  York  Times  home.  First  sec¬ 
tion  is  seen  in  small  area  to  the 
right.  Planning  is  being  done 
with  a  three-dimensional  model 
made  by  Josef  Slovacek,  a  Times 
draftsman,  under  supervision  of 
Hilton  Wilson,  staff  engineer. 


mate  building  and  access  will  entire  building  when  it  is  com¬ 
be  given  to  that  from  a  ramp  pleted. 

presently  existing  between  the  William  Ginsberg  Associates, 
Times’  property  and  a  parking  New  York,  served  as  consult- 
garage  recently  purchased  by  ants  on  the  project, 
the  Times  from  the  Chrysler  The  architectural  firm  of  Eg 
Corpoiation.  gers  and  Higgins  is  designing 

the  structure  and  is  incorpo- 
Newsprint  Warehouse  rating  many  of  the  latest  archi 

The  former  Chrysler  service  tectural  innovations.  Stee 
moved  to  this  site.  building,  which  was  purchased  l)eams  66  feet  long  will  spar 

The  property,  which  has  an  the  Times  on  .-^pril  1,  1957,  the  inner  dii\e\va^s.  Ranks  ol 
irregular  shape,’has  an  878  foot  is  a  steel  and  concrete  struc-  high-speed,  electronically  con 
unbroken  fronting  on  West  End  ture  seven  stories  high  with  a  trolled  elevators  will  speed  pas- 
Avenue.  Its  greatest  depth  is  at  fronting  of  200  feet  by  200  sengers  to  their  destinatrons 
the  northern  end,  where  it  ex-  feet.  It  faces  on  West  End  Ave-  Pneumatic  drops  and  continuom 
tends  back  270  feet.  When  the  nue,  as  well  as  66th  Street.  Ac-  cable  elevators  will  aid  in  mov 
building  is  finished,  it  will  have  cess  to  the  building  can  be  made  ing  great  rolls  of  newsprin 
one  of  the  largest  unbroken  by  automobile  at  three  levels —  from  the  storage  areas  to  the 
frontages  in  Manhattan.  track,  first  and  second  floors,  presses. 

The  initial  building  which  will  Jh.^  .Tim;s  plans  to  use  the 
have  a  volume  of  aproximately  bur  ding  for  newsprint  storage  HonorM 

6,700,000  cubic  feet,  will  be  “.  I  !  9/1 

used  by  the  Times  as  a  sup-  ffvowth  of  the  new  plant  next  On  2()-Y  ear  Sen  UP 

plemental  printing  plant,  and  ‘^alls  for  its  use  as  a  park-  Columbia,  S.C 

1C  Pvn<»ptpH  fn  hp  rnTYinlpfpfi  hv  ^  pur  Qf r»/*lrV»/il/lprc  nfTipi»lc  jin/1  /li* 


N.Y.  Times  Begins  W( 
On  Skyscraper  Plant 
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Argentina  Restoring 
Freedom  of  the  Press 


Bv  Peter  Bosloek 


regime  the  average  consump¬ 
tion  was  (5,000.0  TT  a  month 
compared  with  an  8,000.0  TT 
average  per  month  during  the 
first  three  months  after  Liber¬ 
ation.  In  1956  the  monthly 
average  climbed  to  11,250.0  TT 
and  in  1957  has  already  in¬ 
creased  3,750.0  TT  per  month. 

As  a  further  step  of  freeing 
government  control  of  the  press, 
the  General  Department  of 
Distribution 


BrENOS  Aires  vertising  space,  and  all  party 
Argentina’s  10  government  members  had  to  read  them.  The 
controlled  newspapers,  inherited  papers  flourished, 
from  ex-dictator  Juan  1).  Peron,  As  soon  as  Peron  was  kicked 
will  be  back  in  private  hands  out,  in  September  1955,  advei’- 

by  the  end  of  the  year.  tisers  immediately  withdrew  Newsprint  Distribution  was 

Bids  are  being  called  for  the  their  support  and  circulation  transferred  from  the  Press 
papers — valued  at  200,000,000  fell  rapidly.  Since  taking  over.  Secretariat  to  the  Ministry  of 
pesos  ($5,000,000) — until  Aug.  the  pre.sent  government  has  Commerce  as  the  first  stage 
;!1.  been  compelled  to  subsidize  the  toward  normalizing  paper  sup- 

The  decree  said  preference  papers  to  the  extent  of  several  P*y  which  will  “develop  without 
would  be  given  to  bids  from  million  pesos, 
newsmen’s  cooperatives,  political  Not  all  the  papers  taken 


restrictions  of  any  kind  in 
keeping  with  the  tenets  of  free 


parties  with  a  democratic  tra-  over  by  Pei'on  or  his  associates  t^'^de,  accoiding  to  lesi  ent 
dition,  cultural  organizations  were  put  under  the  control  of 
with  an  Argentine  background,  the  Provisional  Government, 
and  private  bidders  who  had  Shortly  after  the  revolution 
lived  more  than  ten  years  in  and  the  overthrow  of  Peron 
the  towns  where  the  newsi)a-  one  of  the  first  things  the  new 
pers  were  published.  government  did  was  to  return 

When  they  are  turned  over  La  Premia  to  its  original 

owners. 


to  the  highest  bidders,  in 
November  or  December,  the 
Provisional  Government  will 
have  completed  its  self-ap¬ 
pointed  task  of  giving  the 
Republic,  for  the  first  time  in 
15  years,  a  completely  free 
press. 

Out  of  the  Federal  Capital’s 
59  dailies  (only  20  major  pub¬ 
lications)  the  government  con¬ 
trols  two  mornings,  Dettiocracia 


There  were  two  similar  cases,  Commerce  and  Industry. 

Kl  Pueblo,  the  Catholic  news-  Last  week  newspaper  repre¬ 
paper,  and  El  Intrausigente  of  sentatives  attended  the  first 


Salta,  which  have  been  re¬ 
turned  to  their  original  pro¬ 
prietors. 

Freedom  Is  a  Duty 

The  handover  of  the  govern- 
ment-conti'olled  papers  is  in 
keeping  with  Provisional  Presi- 


and  El  Laborinta  and  three  dent  General  Pedro  E.  Aram-  tina’s  history  the  Press  is  re¬ 
evenings,  Critica,  Noticias  bum’s  declaration  that  “the  garded  as  highly  respectable 
Graficas,  and  La  Epoca.  duty  of  the  State  is  to  ensure 

Of  the  country’s  remaining  the  freedom  of  the  press.’’ 

287  papers,  five  dailies— Lo  When  he  spoke  recently  at 

Manana  in  Buenos  Aires  Pro-  the  Foreign  Press  Association’s 
vince,  Petnocracia  and  Ronario  banquet,  Aramburu  said  “free- 
in  Sante  Fe  Province,  El  Meri-  dom  of  expression  whatever  its 
diano  in  Cordoba  Province,  and  apparent  deficiencies  is  a 
La  Liberfad  in  the  Province  guarantee  of  truth.’’ 
of  Mendoza  are  controlled  by  One  of  the  ways  Peron  was 
the  government.  able  to  control  the  press  was 


meeting  illegally  to  one  of 
Latin  America’s  most  respected 
press  bodies. 

The  initiators  risked  arrest 
with  every  meeting.  Under 
Peron’s  “State  of  Siege”  decree 
they  were  an  unlawful  as¬ 
sembly.  When  FPA  was  formed 
in  October  1954,  when  censor¬ 
ship  was  rife  and  su.spicions 
were  riding  high.  Several  cor¬ 
respondents  and  the  principal 
news  agencies  withheld  their 
support.  They  did  not  feel 
justified  in  taking  the  risk. 

Only  France  Pres.^e  and  the 
Italian  news  agency  ANS.A 
decided  to  take  a  chance  and 
join  the  small  group. 

The  Association  began  to 
fight  for  the  right  to  gather 
news  without  interference  and 
to  transmit  it  without  govern¬ 
ment  intervention.  When  a 
member  was  arrested  by  police 
for  trying  to  buy  photographs 
of  the  abortive  July  19,  19.j(l 
revolt  in  Buenos  Aires,  the 
Association  immediately  secured 
his  release  even  before  his  own 
Embassy  was  able  to  take 
action. 

For  their  1956-57  president 
members  chose  Percy  Forster, 
International  News  Service,  and 
Dr.  Ramundo  Diaze,  Spanish 
Press,  vicepresident. 

As  the  importance  of  the  As¬ 
sociation  grows  journalists, 
many  of  whom  were  reluctant 
to  join  at  the  out.set,  are  rush¬ 
ing  to  become  members. 

The  rigid  standards  adopted 
seal  of  approval  was  early  days  are  still 


Aramburu, 

Earlier  this  month  the  gov¬ 
ernment  announced  the  freeing 
of  newsprint  as  from  January 
1,  1958  when  both  imported  and 
nationally  produced  newsprint 
can  be  traded  in  a  proportion 
to  be  decided  by  the  Ministry 


meeting  of  the  Central  Bank’s 
Board  of  Directors  who  ai-e 
studying  how  to  obtain  foreign 
currency  for  the  imported 
newsprint  next  year. 

Respectable  Profession 
For  the  first  time  in  Argen- 


Final 

given  by  President  Ai’amburu 
when  he  attended  the  FPA 
banquet. 

The  struggle  for  press  free¬ 
dom  in  the  country  is  linked 
closely  with  the  history  of  the 
Foreign  Press  Association. 


maintained.  Although  Peron 
issued  over  .500  Foreign  Corres¬ 
pondent  credentials  the  Asso¬ 
ciation  membership  is  only  40. 

The  fact  that  I,  who  am  living 
in  Argentina,  am  able  to  sign 
this  article  is  in  some  smsll 
measure  proof  of  the  success 


Forcible  Seizure 

Originally  owned  by  promi¬ 
nent  Peionistas,  the  group  was 
taken  over  in  March  1957,  ac¬ 
cording  to  the  National  Wealth 
Recuperation  Board,  because 
they  were  “purchased  by  the 
ex-dictator  with  money  forcibly 
obtained  from  the  Argentine 
people.” 

Generally  personnel  in  the 
administrative,  editorial  and 
printing  branches  were  retained 
and  only  the  manager,  assist¬ 
ant  managers  and  administra¬ 
tors  were  dismissed. 

There  has  been  no  “sizable 
modification”  to  the  10  papers 
with  a  combined  300,000  daily 
circulation  since  takeover,  said 
Dr.  Ricardo  Bassi,  secretary  of 
the  group. 

During  Peron’s  regime 
people  were  forced  to  take  ad- 


Started  in  the  days  of  doubt, 

fear  and  suspicion  under  Peron,  of  the  Association.  It  is  a  thing 
to  restrict  newsprint.  During  the  association  has  grown  from  I  would  never  have  dared  to  do 
the  last  nine-months  of  his  a  small  nucleus  of  pioneers  three  years  ago. 


NEW  TURN  OF  EVENTS  took  place  recently  in  Argentina  when  President  Pedro  Aramburu  ^ 

Foreign  Press  Association  his  personal  official  blessing.  Pictured  at  the  dinner  are  (left  to  right)  J* 
Comben,  London  Daily  Express;  U.  S.  Ambassador  Willard  Beaulac,  FPA  President  Percy  Foster  of  I" 
the  President,  and  Uruguayan  Ambassador  Mateo  Marques  Castro. 
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ANPA  Asks  Lifting  of  Tariff 
From  Small  Newsprint  Rolls 


AISPA  Directors 
Going  to  Montreal 

Directors  of  the  American 
Newspaper  Publishers  As¬ 
sociation  will  meet  in  Mon¬ 
treal,  June  17,  18  and  19, 
with  Canadian  newsprint 
manufacturers.  William 
Dwight,  ANPA  president, 
said  this  ',s  the  first  joint 
meeting  with  the  newsprint 
makers  since  a  get-together 
a  year  and  a  half  ago  in 
New  York  City. 


expanding  their  operations. 
Inventories  were  not  com- 


o  Tfc  jT  •  of  current  sales,  retiring  the  with  tanaoian  newsprint 

Some  rapers  Lsing  sizes  Llnaer  ^ost  in  a  few  years.  manufacturers.  William 

Dwight,  ANPA  president, 

15  Inches  Are  Now  ‘Penalized  .  said  this  :s  the  first  joint 

With  reference  to  the  su^-  meeting  with  the  newsprint 

Washington  gested  tariff  reduction,  which  makers  since  a  get-together 

Congress  has  been  asked  by  the  American  Newspaper  rdle\\rcoTm?tte\%o^\cTK  Ne^TorT'city.’’^"  " 

Publishers  Association  to  recognize  the  trend  toward  nar-  Williams  recited  this  his-  — — — — 
rower-width  newspapers  by  eliminating  tariff  on  14-inch  tory:  expanding  their  operations, 

newsprint  Revenue  Act  of  19415,  Inventories  were  not  com- 

Cranston  Williams,  ANPA  general  manager,  told  a  width  limitation  was  re-  pletely  rebuilt  last  year  he 

,  .  ’  ,  ®  ^  II  duced  from  16  inches  to  lo  said.  Perhaps  another  100,000 

House  committee  this  week  that  existing  customs  on  rolls  f^j.  duty-free  newsprint,  tons  of  paper  are  needed  to 

less  than  15  inches  wide  works  against  print  paper  economy  jn  the  Revenue  Act  of  August  bring  inventories  up  to  levels 
and  penalizes  publishers  who  have  switched  from  duty-free  1,  1947,  the  limitation  was  commensurate  with  present  use, 

stock  to  save  tonnage  _ _  further  reduced  to  9  inches  ef-  mindful  of  the  hazards  of 

.  ,  witVi  ipoiilaiitv  Mr  Williams  fcctive  July  1,  1948.  In  the  act  strikes,  fires,  and  other  things 

Mr.  Williams  pictured  the  re-  that  they  are  not  re-  of  June  12,  1948,  this  9-inch  that  can  reduce  or  eliminate 

quirements  outlook  for  as  necessity  of  more  limitation  was  extended  for  one  production  temporarily. 

Lmmpfrp^^ipTa^tmplu^^ViJive  to  keep  newsprint  com-  year,  after  which  the  lo-inch  Mr.  Williams  reviewed  the 

Commerce  Department  liguie  .  i:  _  monev  to  limitation  was  made  effective  newsprint  industry’s  expansion 

of  7,000,000  tons  and  the  re-  Panies  alive,  oi  even  money  to 


of  7,000,000  tons  and  the  re¬ 
sults  of  a  poll  of  l,o64  dailies  ,  bv  the" laws  “During  the  past  few  years  “In  the  U.  S.,  mill  capacity 

7.286,000  tons— were  placed  on  gyppiy  and  demand  and  will  page  sizes  of  newspapers  have  for  newsprint  amounted  to  839,- 
the  recoid,  but  tlm  continue  until  there  is  sufficient  been  the  subject  of  constant  000  tons  in  1946,  not  enough 

spokesman  said.  Theie  aie  ■  paper  nroduction  “so  study.  As  a  result  a  large  num-  to  supply  20Vt  of  U.  S.  con- 

enough  intermediate  figures  to  have  a  choice.”  Also  ber  of  newspapers  have  reduced  sumption.  No  substantial  in¬ 
support  any  claim.  In  his  opin-  evident  that  sizes  to  1.5  inches  and  some  crease  occurred  until  a  new  mill 

^^a-7  United  States  users  of  Can-  have  gone  somewhat  lower.  Pub-  was  brought  into  production  in 

1  what  thPVP  ^dian  newsprint  are  paying  for  Hshers  who  have  adjusted  their  the  South  in  19.50.  From  then 

W««  expansion  of  Dominion  mills,  presses  to  print  newspaper  on  up  to  now  large  tonnages 

as,  neither  in  North  America  current  purchases.  The  pages  of  less  than  15  inches  can  have  been  added  every  year  ex- 

nor  the  re.st  of  the  world,  a  be  asserted,  do  not  use  considerable  quantities  of  cept  in  1953.  Two  new  mills 

^nyover  of  surplus  stocks  to  ^  facilities  as  a  capital  narrow  rolls  for  single  sheet  were  constructed  and  old  equip- 

be^  added  to  available  supplies  .  ,  ^  them  off  out  inserts.  Such  rolls  are  generally  ment  in  most  of  the  existing 


show  reasonable  profit;  they  are,  again 


of  recent  years: 


this  year. 


account  but  pay  them  off  out 


available  at  newsprint  mills  mills  was  replaced  or  speeded 


Over  the  Worst  of  TV 

Shifting  adult  populations 
have  changed  the  circulation 
picture  geographically  and  will 
continue  to  do  so,  the  commit¬ 
tee  heard.  The  congressmen  re¬ 
gistered  apparent  interest  in 
the  statement  that  a  10%  in¬ 
crease  in  advertising  linage  in 
19.55  over  1954  marked  the 
point  where  the  influence  of 
television  advertising  began  to 
ease,  meaning  that  the  rate  of 
competition  slowed  until  it 
reached  the  point  at  which  nor¬ 
mal  draw  of  a  competing  medi¬ 
um  might  be  expected. 

“We  are  over  the  worst  of 
It  (the  TV  competition)  and 
look  for  reasonable  growth,” 
said  Mr.  Williams.  “I  don’t  say 
there  will  not  be  a  reduction  in 
number  of  papers  this  year, 
through  merger  or  consolida¬ 
tion.  But  there  is  nobody  in  a 
dark  room  planning  to  kill  off 
newspapers,  and  the  situation 
is  not  peculiar  to  the  United 
States.  It’s  happening  else¬ 
where.” 

Rep.  Samuel  N.  Friedel  of 
Maryland,  asked  what  is  behind 
the  price  increases  which  come 
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Meirsprint  Capacity 
ISoiv  I\ot  Fully  Utilized 

The  North  American  news- 
jirint  manufacturing  industry 
has  been  producing  less  news¬ 
print  recently  than  is  permitted 
by  its  current  capacity  and 
unless  demand  increases  is 
likely  to  continue  to  do  so  for 
the  balance  of  the  year  the 
Newsprint  Information  Com¬ 
mittee  said  in  commenting  on 
Cranston  Williams  testimony 
before  Congressmen. 

NIC  pointed  out  that  al¬ 
though  the  North  American  in¬ 
dustry  operated  at  a  lower 
percentage  of  rated  capacity  in 
the  first  four  months  of  1957 
than  in  the  previous  year,  in¬ 
creased  capacity  had  enabled 
the  industry  to  increase  output 
by  6.6%  over  the  similar  period 
in  1956. 

The  committee  added  that 
stocks  on  hand  or  in  transit 
for  newspapers  reporting  to  the 
ANPA  represented  an  average 
of  47  days’  supply  at  the  end 
of  April  this  year  compared 
with  a  28-day  supply  on  April 
30,  19.56. 
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after  trimming  the  much  larger 
rolls  which  come  from  paper 
machines.  Publishers  depended 
upon  imported  newsprint,  how¬ 
ever,  are  penalized  by  the 
present  tariff  limitations  in 
making  use  of  these  narrower 
roll  widths.” 

Grueling  Competition 

As  to  the  general  business 
conditions  in  publishing,  Mr. 
Williams  told  the  Congressmen: 

“I  do  not  wish  to  state  cate¬ 
gorically  that  increased  news¬ 
print  prices  have  forced  some 
newspapers  into  bankruptcy. 
Nor  do  I  wish  to  state  that  pub¬ 
lishing  as  a  whole  has  not  been 
profitable  to  some  degree.  But 
I  do  know  that  during  the  po.st- 
war  decade  newspaper  publish¬ 
ing  has  faced  grueling  competi¬ 
tion,  particularly  in  advertis¬ 
ing,  which  newsprint  manufac¬ 
turers  have  not  had  to  face.” 

1957  is  the  first  year  since 
1954  that  publishers  could  count 
upon  larger  shipments  from 
their  newsprint  suppliers,  Mr. 
Williams  said.  Therefore,  this 
permits  publishers  to  proceed 
with  plans  for  increasing  circu¬ 
lation  and  advertising  and  for 


up.  With  the  added  production 
from  two  other  new  mills  which 
will  supply  additional  tonnage 
for  the  Hrst  time  in  1957, 
U.  S.  capacity  has  been  in¬ 
creased  to  1,921,000  tons  for 
1957,  an  increase  in  the  na¬ 
tional  productive  potential  of 
1,082,000  tons  or  129  per  cent. 

“Nobody  can  quarrel  with 
this  record. 

‘.Speed  Up’  in  Canada 

“In  Canada  an  entirely  dif¬ 
ferent  situation  has  existed.  At 
the  end  of  the  war  the  total 
mill  capacity  for  newsprint 
manufacture  amounted  to  4,- 
641,000  tons,  most  of  it  in  mills 
constructed  before  1930.  Tbe 
first  problem  in  Canada  was  to 
bring  existing  capacity  up  to 
potential  efficiencies  and  in  the 
process  to  expand  also.  Some 
Canadian  companies  undertook 
this  type  of  expansion,  usually 
referred  to  as  ‘speed  up,’  as 
soon  as  equipment  could  be  se¬ 
cured  from  machine  builders. 
By  1949  Canadian  capacity  was 
expanded  by  a  little  over  10% 
all  by  speedup,  except  for  a 
couple  of  new  machines. 

(Continued  on  page  92) 
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Dulles  May 
Act  Soon  on 
China  Policy 

Assistant  Secretary  of  State 
Andrew  Berding  told  E&P  on 
Thursday  that  he  expected  to 
have  “a  long  talk”  with  Secre¬ 
tary  Dulles  in  a  few  days  to 
explore  suggestions  that  have 
been  made  for  relaxing  the  ban 
on  travel  by  U.  S.  newsmen 
to  Red  China. 

Although  all  proposals  of 
limited  access  to  China  were 
meeting  with  negative  response 
in  the  official  and  semi-official 
positions  of  press  organiza¬ 
tions,  Mr.  Berding  said  he 
thought  enough  good  ideas  had 
jelled  to  submit  them  to  Mr. 
Dulles  as  a  basis  for  defining 
a  policy  of  China  visits. 

Acting  on  the  basis  of  the 
Secretary’s  call  upon  the 
“newsgathering  community”  to 
come  up  with  a  compromise 
plan,  Mr.  Berding  invited  pro¬ 
posals.  The  former  AP  reporter 
was  generally  credited  with  ad¬ 
vancing  a  proposition  of  his 
own — that  passports  should  be 
made  available  to  correspond¬ 
ents  of  those  news  agencies 
that  were  represented  in  Pei¬ 
ping  at  the  time  the  Commun¬ 
ists  expelled  them  in  1949. 

No-Limit  Principle 

A  majority  of  the  directors 
of  the  American  Society  of 
Newspaper  Editors  was  re¬ 
ported  to  be  standing  on  a 
principle  of  no-limitations 
whatsoever  on  travel  by  news¬ 
men.  Herbert  Brucker,  chair¬ 
man  of  ASNE’s  Freedom  of 
Information  Committee,  de¬ 
clined  comment,  on  the  ground 
the  State  Department  should 
have  more  time  to  mull  over 
the  situation. 

William  Dwight,  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association,  reiterated 
that  group’s  official  position — 
“you  cannot  limit  the  public’s 
right  to  know.  There  can  be  no 
compromise  on  such  a  funda¬ 
mental  principle.” 

Frank  J.  Starzel,  general 
manager  of  the  Associated 
Press,  and  Frank  Bartholomew, 
president  of  the  United  Press, 
were  not  receptive  to  the  Pei- 
ping-return  plan,  but  J.  Kings¬ 
bury  Smith,  general  manager 
of  International  News  Service, 
said  he  had  written  to  Mr. 
Dulles  saying  it  was  “a  rea¬ 
sonable  proposition.” 

Arthur  Hays  Sulzberger, 
\'ew  York  Times  publisher. 


also  wrote  to  Mr.  Dulles  en¬ 
dorsing  any  plan  that  opens 
the  doors  to  China. 

13  Ousted  in  1949 
There  were  13  news  agencies, 
including  several  newspapers, 
that  had  reporters  in  China 
when  the  Reds  took  over. 

Robert  E.  Garst,  assistant 
managing  editor  of  the  Times, 
said  that  Sydney  Gruson,  a 
Canadian  staffer  who  is  now  in 
Warsaw,  had  talked  with  the 
Chinese  .\mbassador  there 
about  going  to  China.  This 
move  was  in  line  with  Mr. 
Dulles’  suggestion  that  non¬ 
nationals  of  the  U.  S.  might  go 
into  China  without  official  pro¬ 
tection. 

A  report  that  Mrs.  Eleanor 
Roosevelt,  whose  column  is  dis¬ 
tributed  by  United  Features 
Syndicate,  was  applying  for  a 
China  visa  was  denied  by  her 
secretary  in  New  York. 

John  Cowles,  president  of  the 
Minneapolis  Star  and  Tribune, 
said  in  a  commencement  ad¬ 
dress  June  2  at  Simpson  Col¬ 
lege  that  Mr.  Dulles  “simply 
fails  to  comprehend  that  the 
function  of  our  foreign  corres¬ 
pondents  is  to  inform  the 
.4merican  people  of  what  is 
happening  in  other  parts  of  the 
world,  not  to  act  as  agents  of 
the  government.” 

Fight  Worthy’s  Case 
.\ttorneys  assigned  by  the 
•American  Civil  Liberties  Union 
to  press  the  claim  of  William 
Worthy  Jr.  for  renewal  of  his 
passport  filed  a  memorandum 
of  law  and  fact  with  the  State 
Department’s  Passport  Office. 
This  declared  that  the  govern¬ 
ment  was  imposing  “an  arbi¬ 
trary,  unreasonable,  and  un¬ 
wise”  restriction  on  the  press, 
violating  the  concepts  of  free¬ 
dom  of  pre.<s  and  the  right  to 
travel. 

“Newsmen  have  always  en¬ 
joyed  greater  rights  than  the 
private  citizen  to  visit  areas 
where  news  was  being  made,” 
it  argues.  “A  reporter’s  press 
card  has  by  tradition  been  hon¬ 
ored  everywhere,  giving  him 
the  right  to  cross  police  and 

•  fire  lines  and  to  visit  battle- 
fronts.” 

• 

[  Coveriiifj  Re«l  China 

,  Toronto 

,  William  Kinmond,  staff  re- 
l)orter  of  the  Toronto  Globe  & 
Mail,  is  in  Communist  China 

•  doing  a  series  of  articles  for 
,  his  newspaper.  The  newspaper 
.  has  set  no  time  limit  on  his 

•  stay  in  China,  and  the  42-year- 
old  reporter  will  roam  China 

,  as  long  as  he  feels  it  neces- 
,  sary. 


Boston  Globe 
Buys  Post’s 
Name,  Library 


The  Boston  Globe,  for  old 
friendship’s  sake,  bought  the 
name  and  good  will  of  the  de¬ 
funct  Boston  Post  with  a  bid 
of  $10,000  at  public  auction 
here  June  5. 

The  package  includes  all 
trademarks,  customer  lists  and 
other  rights  pertaining  to  the 
Post  name,  and  the  Post 
“morgue,”  clipping  files  and 
library. 

Atty.  .Alvin  M.  W'ilkinson, 
representing  the  Globe,  opened 
w'ith  a  bid  of  $i),000.  After 
consultation  and  no  further 
bids.  Auctioneer  Aaron  Krock 
said  he  would  pass  the  bid  and 
offei’  the  name,  etc.  again  later. 
Mr.  Wilkinson  then  raised  his 
bid  to  $10,000. 

Final  sale  is  subject  to  ap¬ 
proval  of  the  Federal  District 
Court. 

‘Not  Dead,  .After  All’ 

The  Globe  commented  that 
the  sale  “was  in  the  nature  of 
a  farewell  salute  to  the  now 
defunct  Post,  whose  relations 
with  the  Globe  family  across 
the  street  had  always  been 
mutually  helpful  and  friendly.” 

“The  Post  was  not  dead, 
after  all,”  the  Globe  summed 
up.  “The  Boston  Globe  had 
bought  its  name.” 

The  Po.st  suspended  publica¬ 
tion  last  October. 

The  auction  was  conducted  in 
the  fifth  floor  composing  of  the 
Post  building.  Bidders  for 
presses  said  they  could  not 
possibly  remove  the  equipment 
by  July  I.*),  the  posted  dead¬ 
line,  so  the  auctioneer  gave 
an  extension  of  time. 

Principal  bids  were  made  by 
representatives  of  South  Ameri¬ 
can  interests,  a  Southern  news¬ 
paper,  Hearst  management, 
and  an  agent  from  Egypt. 

•A  fire  broke  out  in  the  Post 
pressroom  below  street  level  a 
few  minutes  before  the  start  of 
the  auction.  It  was  reported 
that  press  No.  1.5  had  acted  up 
in  a  maintenance  run  and  fire 
ignited  a  roller.  About  100 
persons  were  in  the  building. 
No  serious  damage  was  caused. 

One  Bid  for  Property 

Property  of  the  Post  on 
Washington  Street  attracted 


only  one  bidder  and  was  taken 
off  the  block. 

Harry  G.  Seligman  of  Boston 
posted  a  qualifying  $50,000 
check.  “We  can’t  give  the 
property  up  for  one  man’s  bid," 
auctioneer  Krock  said.  Arthur 
E.  Wasserman,  one  of  three 
trustees,  said  that  they  would 
try  to  dispose  of  the  property 
through  private  sale.  The  prop¬ 
erty  is  assessed  at  $855,000. 
There  are  approximately  $300,- 
000  liens  on  the  real  estate. 

The  Pearl  Street  property  of 
the  Post,  where  former  pub¬ 
lisher  John  Fox  had  visions  of 
building  a  skyscraper  plant, 
was  bought  by  Meredith  & 
Grew,  Inc.,  Boston  real  estate 
firm,  with  a  bid  of  $475,000. 
The  property  is  now  used  as  a 
parking  lot.  The  $475,000  is 
$175,000  above  the  first  mort¬ 
gage. 

When  the  editorial  room 
furnishings  went  on  sale,  sev¬ 
eral  Post  staffers  bid  for  the 
typewriters  they  had  used  over 
the  years.  The  typewriters 
were,  for  the  most  part,  mu¬ 
seum  pieces,  with  old-time 
right  hand  carriage  return 
levers.  There  were  some  newer 
models  also  and  26  electric  type¬ 
writers,  which  had  been  bought 
by  the  Post  in  the  event  it 
would  be  necessary  to  prepare 
copy  for  photo  offset. 

$30,000  for  Presses 

The  auctioneer  said  150  items 
had  brought  $212,000. 

Ben  Shulman  and  As.sociate3, 
New  York,  bid  up  14  press 
units  and  attachments  from 
$21,000  to  $30,000.  It  will  cost 
$30,000  to  remove  them,  Mr. 
Shulman  said. 

The  Boston  Herald-Traveler 
gave  $30,000  for  two  autoplate 
casting  machines.  Craftsmen 
Machinery  Co.  of  Boston  was 
high  with  $1,500  each  for  11 
Linotypes  and  $500  for  three 
others. 

Atlantic  Typesetting  Co.  of 
Boston  obtained  142,000  pounds 
of  type  metal  at  15 '2  cents  a 
pound  and  Greendale  Salvage 
Co.  of  Worcester  won  80,000 
pounds  of  stereo  metal  at  1> 
’  cents  a  pound. 


Stanley  Day,  former  me¬ 
chanical  superintendent  of  the 
Boston  (Mass.)  Post,  told  E&P 
this  week  that  14  press  units 
purchased  for  Clarin  will  be 
.shipped  to  Buenos  Aires  ne.xt 
w'eek.  The  presses,  bought  from 
the  iVew  York  News,  were  never 
used  by  the  Post.  Mr.  Day  said 
he  is  going  to  Argentina  as 
jdant  consultant  for  Clarin  s 
publisher,  Dr.  Roberto  Noble. 
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HISTORIC  DECISION  POST  OFFICE  A  MOST  VITAL  SEARCH 
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Ike  Brands 

CBS-TVCoup 

‘Commercial’ 

Washington 

President  Eisenhower  this 
week  attached  a  commercial  tag 
to  the  CBS-TV  journalistic 
coup  of  interviewing  Nikita 
Krushchev,  the  Communist 
leader  of  Russia. 

He  would  not,  however,  give 
an  opinion  on  whether  CBS 
was  remiss  in  its  news  judg¬ 
ment  in  seeking  to  get  the 
Soviet  boss  to  appear  on  the 
program. 

Coincident  with  the  Presi¬ 
dent’s  remarks  at  his  news  con¬ 
ference,  Columbia  Broadcasting 
System  published  a  full-page 
advertisement  in  Washington 
and  New  York  which  contained 
laudatory  comment  by  newspa¬ 
pers,  and  congratulations  by 
many  radio  and  TV  .stations  for 
its  “Face  the  Nation”  program 
of  Sunday,  June  2. 

The  filmed  interview  of  Mr. 
Krushchev  by  Stuart  Novins, 
“Face  the  Nation”  moderator; 
H.  J.  Cutler,  .Vcw  York  Herald 
Tribiine  correspondent  in  Mos¬ 
cow,  and  Daniel  Schorr,  CBS 
News  correspondent  in  Moscow, 
was  carried  on  105  TV  stations. 
The  voice  .strip  was  broadcast 
by  100  radio  stations.  It  was 
not  commercially  sponsored. 

When  William  McGaffin,  Chi- 
Dailj)  Neivit,  asked  the 
President  if  he  might  seek  equal 
time  ^  on  the  Soviet  radio  and 
television,  Mr.  Ei.senhower  re¬ 
plied: 

editor  8c  publisher 


“Well,  now,  let’s  take  a  look 
at  this:  a  commercial  firm  in 
this  country,  trying  to  improve 
its  own  commercial  standing, 
went  to  unusual  effort  to  get 
someone  that  really  made  a 
unique  performance  in  front  of 
our  people,  and  he  could  do  that 
because  this  is  a  free  country. 
Everybody  could  listen,  and  the 
newspapers  carried  it  in  gen¬ 
eral  in  the  full  text.” 

Mr.  Eisenhower  said  that 
somebody  in  this  Government 
would  be  glad  to  accept  an  in¬ 
vitation  if  the  Soviet  Union 
would  guarantee  there  would 
be  no  interference,  no  counter- 
attractions  to  take  people  away 
from  their  sets.  He  noted,  too, 
that  there  are  only  14  TV  sta¬ 
tions  in  Russia. 

Charles  Von  Fremd  of  CBS 
wanted  to  “get  it  clear”  that 
“Face  the  Nation”  was  a  sus¬ 
taining  program  (not  spon¬ 
sored)  and  Mr.  Ei.senhower 
clarified  his  comment  of  “a 
commercial  firm”  as  meaning 
not  governmental.  But  isn’t 
CBS  a  commercial  firm?  he 
added. 

The  President’s  remarks  ap¬ 
peared  to  observers  to  conform 
with  the  recently  expres.sed 
view  of  Secretary  of  State 
Dulles  that  the  press  media  of 
this  country  have  a  responsi¬ 
bility  to  support  governmental 
foreign  policy  ahead  of  personal 
interest. 

Around  the  country  the  chief 
criticism  of  the  Krushchev 
presentation  centered  around 
the  fact  that  CBS  had  failed 
to  back  up  the  program  im¬ 
mediately  with  counter-attack 
on  the  Communist  leader’s 
propaganda. 
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The  first  six  stations  to  place 
orders  for  a  re-run  of  the 
film  were  newspaper-affiliated. 
WPIX,  the  New  York  Newn 
outlet,  went  ahead  at  once  with 
a  Thursday  night  program  in 
which  several  well-known  news¬ 
men  offered  comment  on  the 
Soviet  leader’s  statements. 

CBS  said  sales  of  the 
Krushchev  film  had  lieen  made 
to  WGN,  Chicago;  KSD,  St. 
Louis;  WDAF,  Kansas  City; 
WTOP,  W’ashington,  and 
KTTV,  Los  Angeles. 

• 

Ansel  Talbert  Wins 
James  Strebig  Award 

St.  Louis 

For  the  best  aviation  news  re¬ 
porting  of  the  year  Ansel  E. 
Talbert  of  the  New  York  Her¬ 
ald  Tribune  received  one  of  the 
James  Strebig  Awards  of  the 
Aviation  Writers  Association 
here  this  week. 

The  award  in  the  magazine 
category  went  to  James  J.  Hag¬ 
gerty  Jr.  of  Look  Magazine. 

Mr.  Talbert  was  cited  for  his 
articles  on  the  .\ntarctic  opera¬ 
tion  and  Mr.  Haggerty  for  his 
report  of  a  flight  in  a  Russian 
jet  transport. 

Discriminatory  Ads 

Harrisburg,  Pa. 

The  Pennsylvania  Fair  Em¬ 
ployment  Practices  Commission 
said  26  newspapers  were  in¬ 
volved  in  violations  of  the 
state’s  new  FEPC  law  during 
the  year  ending  March  1  for 
running  discriminatory  employ¬ 
ment  ads.  All  of  the  cases  were 
settled  by  conferences. 


More  Reading 
Will  Be  Aim 
Of  Campaign 

John  S.  Robling  has  been 
named  director  of  public  rela¬ 
tions  for  the  National  Book 
Committee,  a 
non-profit  orga¬ 
nization  devotee, 
to  the  encour¬ 
agement  of  life- 
t  i  m  e  reading 
habits,  including 
books,  maga¬ 
zines  and  news¬ 
papers. 

Mr.  Robling 
was  formerly 
director  of  ad¬ 
vertising  and  promotion  of 
McCall’s  Pattern  Division. 

Gilbert  W.  Chapman,  presi¬ 
dent  of  the  Yale  &  Towne 
Manufacturing  Company  and 
chairman  of  the  National  Rook 
Committee,  said  Mr.  Robling 
will  begin  to  organize  a  com¬ 
prehensive  reading  -  promotion 
campaign  which  will  culminate 
in  National  Library  Week, 
March  16-22,  1958. 

The  official  theme  of  the  cam¬ 
paign  is  WAKE  UP  AND 
READ!  It  is  designed  to  focus 
public  attention  on  the  impor¬ 
tance  of  reading  in  our  lives 
and  the  value  of  libraries  of  all 
kinds,  from  the  home  library  to 
the  public  library. 

Mr.  Robling,  35,  was  gradu¬ 
ated  from  Dowling  College  and 
the  University  of  Missouri 
School  of  Journalism. 


Robling 
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Elon  Borton  Looks  Back, 
Ahead  on  Retirement  Eve 

When  the  Advertising  F'ederation  of  America  meets  in 
Miami,  Fla.,  next  week  for  its  53rd  annual  convention,  it 
will  mark  the  retirement,  effective  Julv  10,  of  Elon  G.  Hor¬ 
ton,  68,  as  president  of  the  largest  advertising  association  in 
the  world. 


In  a  reminiscent  mood  this 
week  preparatory  for  emplan¬ 
ing  for  “the  magic  city”  and  hi.s 
final  official  ajipea  ranee  on  the 
advertising  scene,  Mr.  Borton 
indulged  in  a  little  looking  back 
and  ahead.  He  told  Editor  & 
PlBLISHER: 

“Changes  in  advertising  in 
my  twelve  years  as  ,4F.\  presi¬ 
dent — the  year.s  since  World 
War  II — have  been  greater  than 
in  the  previous  35  years  of  my 
adverti.<ing  and  selling  career. 

“Our  national  investment  in 
advertising  almost  quadrupled; 
agencies  spread  out  widely  in 
client  services;  growth  of  self- 
service  stores  and  private 
brands  has  required  more  pre¬ 
selling;  the  new  medium  of  TV; 
discount  houses  and  trading 
stamps;  excitement  over  mo¬ 
tivational  research  —  these  are 
only  part  of  the  changes.” 

Looking  ahead,  Mr.  Borton 
predicted  that  the  next  12  years 
will  undoubtedly  bring  greater 
changes  and  an  even  faster 
pace.  “I  envy  the  youngsteis 
starting  in  advertising  today 
their  opportunity  to  worry  and 
work  and  achieve,”  he  said. 

Air.  .Advertising’ 

Mr.  Borton,  otherwise  known 
as  “Mr.  Advertising,”  is  recog¬ 
nized  nationally  and  inter¬ 
nationally  as  an  outstanding 
leader  of  advertising,  and  as 
such  is  well  qualified  to  look 
back  and  ahead  on  a  scene  he 
knows  as  well  as  the  palm  of 
his  hand. 

His  early  days  were  much 
like  any  one  else’s.  He  was 
born  March  31,  1889,  on  a  farm 
near  Flint,  Mich.,  the  son  of 
Joseph  Henry  Borton  and 
Emily  Jane  Wright  Borton.  He 
worked  his  way  through  Green¬ 
ville  College  in  Illinois  and 
graduated  with  the  degree  of 
Bachelor  of  Arts. 

Mr.  Borton  also  studied  law 
and  did  post-graduate  work  at 
the  University  of  Chicago  and 
Toulouse  University  (France) 
and  served  overseas  in  World 
War  I  as  First  Sergeant,  IDS 
Engineers,  U.  S.  Army. 

Upon  his  return  to  the 
States,  he  spent  some  time  in 
retail  and  whole.sale  selling  and 
in  1923  joined  the  staff  of  La 
Salle  Extension  University, 


Chicago,  as  advertising  and 
promotion  director. 

During  these  years  with  La 
Salle,  Mr.  Borton  was  active  in 
civic  and  advertising  affairs  and 
was  director,  Chicago  Better 
Business  Bureau;  and  founder 
and  president,  .Advertising  Man¬ 
agers  Club  of  Chicago;  presi¬ 
dent,  Chicago  Federated  .Adver¬ 
tising  Club;  finance  chairman. 
West  Suburban  Council  Boy 
Scouts  of  .America  at  La 
Grange. 

In  1940,  as  immediate  past- 
president  of  the  Chicago  Fed¬ 
erated  .Advertising  Club,  Mr. 
Borton  served  as  general  chair¬ 
man  of  the  3r)th  annual  conven¬ 
tion  of  the  -Advertising  Federa¬ 
tion  of  .America,  held  in  Chica¬ 
go.  The  convention  was  a  tre¬ 
mendous  success  with  the 
largest  advertising  exhibit  in 
many  years.  It  was  at  this  con¬ 
vention  that  Mr.  Borton  was 
elected  president  of  the  .AF.A, 
and  subsequently  served  two 
terms  as  chairman  of  the  board. 
He  continued  on  the  board  as  a 
director  of  AF.A. 

First  Paid  President 

In  1945,  Mr.  Borton  was 
prevailed  upon  by  the  board  of 
-AF.A  to  resign  from  LaSalle 
and  accept  the  position  of  first 
paid  president  of  the  Federa¬ 
tion,  the  largest  advertising  as¬ 
sociation  in  the  world  which 
has  grown  under  his  leadership 
to  nearly  30,000  members. 

When  Mr.  Borton  took  over 
the  presidency  and  general  man¬ 
agership  of  the  .A  FA  in  1945, 
the  Federation  had  52  Advertis¬ 
ing  Clubs  in  its  membership, 
eight  national  association  af¬ 
filiates  and  approximately  700 
company  members.  The  clubs 
that  remained  loyal  to  the  Fed¬ 
eration  in  many  cases  had  not 
seen  a  representative  from  the 
national  organization  in  several 
years. 

The  first  thing  the  new  presi¬ 
dent  did  was  to  restore  con¬ 
tacts  with  the  member  clubs 
and  to  encourage  “back-sliders” 
to  return  to  .AF.A.  Within  one 
and  one-half  years,  the  office  of 
field  representative  was  estab¬ 
lished  to  bridge  the  gap  be¬ 
tween  headquarters  and  the 
clubs,  and  an  intensive  program 


of  club  organization  was 
started.  The  Federation  set  as 
one  of  its  first  objectives  the 
drive  to  raise  the  prestige  and 
acceptance  of  advertising  clubs 
across  the  country  as  important 
civic  organizations. 

120  Clubs 

Success  of  these  efforts  to 
affiliate  and  organize  clubs  is 
seen  by  the  fact  that  in  1957, 
12  years  after  Mr.  Borton  took 
office,  there  are  120  affiliated 
advertising  clubs  in  the  .AFA. 
In  order  to  reinterest  many  of 
these  clubs,  .AFA  instituted 
several  important  new  projects. 
One  was  the  establishment  of 
the  National  High  School  .Ad¬ 
vertising  Essay  Contest,  spon¬ 
sored  by  the  AFA.  This  contest, 
now  in  its  11th  year,  is  pro¬ 
moted  locally  by  the  ad  clubs 
and  has  an  annual  participation 
of  around  70,000  students  every 
year.  Its  purpose  is  to  give  the 
students  a  better  undei  standing 
of  advertising. 

.Another  project  which  Mr. 
Borton  revived  was  the  Cam¬ 
paign  for  a  Better  Public  Un¬ 
derstanding  of  .Advertising.  For 
years  the  Federation  had  been 
concerned  with  the  declining  ac¬ 
ceptance  of  advertising  by  the 
consumers,  who  had  been  in¬ 
fected  by  the  consumer  reports 
of  the  depression  years.  .AFA 
undertook  a  n  industry-wide 
campaign  of  advertisements  in 
all  media,  prepared  and  pro¬ 
moted  by  a  group  of  leaders  of 
the  industry,  to  counteract  these 
negative  beliefs. 

The  campaigns  of  the  earlier 
years  of  Mr.  Borton’s  presi¬ 
dency  later  developed  into  one- 
week  salutes  to  advertising 
known  as  National  Advertising 
Week.  For  the  last  four  years, 
.AF.A  and  the  Advertising  .As¬ 
sociation  of  the  W’est  have 
jointly  co-sponsored  this  event, 
with  fine  support  from  all  media 
and  advertising  clubs. 

Other  Projects 

.Among  other  projects  which 
Mr.  Borton  gave  direction  to 
were:  (1)  increased  legislative 
influence  by  the  Federation, 
through  the  organization  of  a 
committee  of  .50  to  watch  and 
report  harmful  legislation  on 
advertising  matters;  (2)  new 
stressing  of  the  importance  of 
higher  standards  in  advertising 
and  closer  cooperation  with  the 
Better  Business  Bureaus,  which 
were  direct  offspring  of  the 
Federation  in  the  era  of  1911- 
1925;  and  (3)  closer  cooperation 
between  the  colleges  and  univer¬ 
sities  with  the  Federation  and 
its  clubs  in  the  development  of 
summer  training  for  the  pro¬ 
fessors  and  more  practical 
techniques. 


Elon  G.  Borton 

..“I  env/i  the  ifounf/nferx” ... 


;e  is  to  give  the  As  the  program  of  the  Feder- 
ir  undei  standing  ation  made  its  contribution  to 
advertising  thought,  support  for 
ject  which  Mr.  .Ah' .A  grew  through  the  years  of 
was  the  Cam-  Mr.  Borton’s  administration.  In 
itter  Public  Un-  1957,  the  Federation  had  17  na- 
.Advertising.  F'or  tional  associations  on  its  mem- 
ration  had  been  bership  list,  instead  of  the  eight 
the  declining  ac-  of  1945,  and  the  list  of  company 
rertising  by  the  memberships  had  grown  to 
)  had  been  in-  nearly  1.000.  Total  membership 
onsumer  reports  in  the  F'ederation  in  this  12-year 
on  years.  .AFA  span  had  grown  from  10,000  to 
industry-wide  30,000.  It  was  a  period  of  solhl 
Ivertisements  in  growth  in  which  advertising 
pared  and  pro-  clubs  as  well  as  the  Federation 
up  of  leaders  of  had  grown  in  stature  and  in 
counteract  these  prestige. 

.  In  the  last  12  years,  .Mr. 

IS  of  the  earlier  Borton  has  visited  and  ad- 
Borton’s  presi-  dressed  over  150  advertising 
eloped  into  one-  and  sales  clubs  and  it  has  been 
to  advertising  -“aid  that  he  knows  more  adver- 
inal  Advertising  tising  people  personally  than 
last  four  years,  any  other  man  in  America. 
Advertising  .As-  He  is  co-author  of  the  “.4d- 
he  W’est  have  vertising  Handbook,”  wrote 
ored  this  event,  “Some  Questions  and  Answer? 
t  from  all  media  -About  .Advertising,”  .300, OW 
clubs.  copies  of  which  have  been  dis- 

’rojecta  tributed  to  date,  and  has  written 

•  ...  u-  u  nianv  articles  for  advertising 

projects  which  blications  and  books, 
ve  direction  to  ^be  course  of  his  distin- 

;ased  legislative  gyjgbp^  career  in  advertising. 

®  Mr.  Borton  has  been  honored  on 

ganiza  o  a  occasions  and  his  lifehis- 

0  to  \ya  ch  am  been  cited  in  Who’s 

legislation  on  America, 

tters;  (2)  new  married  Dorothea  Board- 

i  importance  of  Borton  more  than  .30  years 

s  in  advertising  .pbeir  son,  Glenn  Elon  Bor- 

siation  with  t  e  ^  successful  sales  execu- 

Bureaus,  tive  with  a  manufacturing:  com- 

fspring  of  the  p^ny.  Donna  Jeanne,  their 
he  era  of  1911-  daughter,  now  Mrs.  Carroll 
oser  cooperation  Hennev.  resides  in  Charlotte, 
eges  and  univer-  q  '  ^he  Bortons  are  three- 
Federation  and  tjuie  grandparents  and  plan  to 
development  of  settle  some  place  in  Nortli 
g  for  the  pro-  Carolina.  They  have  made  their 
more  practical  borne  in  Scarsdale,  N.  A',  for  the 
last  12  years. 
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Soaring  Air  Lines  Advertising 
Due  for  New  Turbojet  Boost 


TWA  Lockheed  Ads  This  Summer 
Harhinger  of  Future  Mass  Drives 

By  iMiilip  Schuyler 

Domestic  and  foreign  air  lines  advertising  in  this 
tountiy.  which  this  year  will  aggregate  a  conservatively 
estimatt*d  $'35,{)00,0(X)  in  space  and  time  alone,  is  due  for 
further  sensational  increases  when  the  so-called  “turbojet 
era”  arrives. 

The  coming  era  was  described  - - - 

recently  by  American  Aviation  stream  drive.”  A  unique  half¬ 
magazine  as  “a  complete  new  page  double  spread  opened  the 
revolution  in  the  history  of  campaign  in  May.  It  will  con- 
world  travel.”  The  same  maga-  tinue  through  the  Summer.  It 
zine  listed  the  1956  newspaper,  is  just  part  of  TWA’s  1957  ad- 


magazine,  radio  and  TV  adver-  vertising  program  amounting  to 
rising  appropriations  of  50  se-  just  under  $8  million,  being 
lected  U.S.  air  lines  at  $26,416,-  placed  by  Foote,  Cone  &  Beld- 
242,  a  10.5%  gain  over  the  year  ing,  New  York.  Ford  Sibley  is 
before.  The  figures  were  taken  the  account  executive, 
from  tran.sport  company  reports  Advertising  has  already  started 
to  the  Civil  .\eronautics  Board,  j^ew  York,  Chicago,  and  San 
Other  advertising  expenditures,  Francisco.  The  campaign  will 
display  posters,  calendars,  nov-  extended  to  newspapers  in 
eltie.<  and  maps,  according  to  10  major  cities,  with  a 

lead  time  of  two  weeks  before 
),  ,5.35  last  year.  actual  start  of  service,”  Mr.  De 

Budgets  Up  Long  said. 

Right  now  advertising  budgets  Of  its  total  advertising  budget 
under  which  major  companies  for  this  year,  TV/.\  is  allocat- 
are  operating  show  with  few  ing  34%  to  newspapers,  whereas 


Sin, 416,535  last  year. 

Budgets  Up 

Right  now  advertising  budgets 


in  the  Jetstream  campaign  it 
amounts  to  60%.  Magazines  get 
10%,  outdoor,  7%,  radio  9%, 
with  the  balance  placed  under 
the  heading  of  miscellaneous. 

Mr.  Delxing  said  TWA’s 
schedule  uses  135  newspapers  in 
55  different  cities.  A  list  of  37 
foreign  language  newspapers 
promotes  the  line  in  six  lan¬ 
guages. 

The  company  is  in  its  31st 
year  of  operation.  When  Mr. 
Deixmg  became  associated  with 
the  company  in  1944,  the  appro¬ 
priation  amounted  to  $517,000. 
Today  the  budget  exceeds  the 
total  revenue  of  13  years  ago. 

Phone  Calls  Tell 

‘‘Results  of  air  line  advertising 
is  best  measured  by  telephone 
calls  for  reservations,”  Mr.  De 
Ix)ng  said.  “We  get  about  8.500 
telephone  calls  every  24  hours 
in  New  York.  This  drops  to 
around  5,000  in  Winter.  We 
have  found  the  way  to  make 
those  reservation  bells  ring  is 
to  use  newspapers.” 

Air  line  advertising  managers 
believe  they  must  go  out  heavily 
for  the  “Aunt  Suzy”  i  r  occa¬ 
sional  traveler,  while  keeping 
the  regular  repeater  or  “brief¬ 


case”  trade.  Since  all  rates  are 
set  in  this  country  by  the  CAA 
and  internationally  by  the  In¬ 
ternational  Air  Transport  As¬ 
sociation,  what  the  lines  do  is 
to  advertise  service  features, 
and  special  tour  packages  to  get 
business.  It  is  expected  that  in 
April  1958,  the  lATA  will  de¬ 
cide  upon  a  new  tourist  class 
rate.  This  is  expected  to  give  a 
boost  to  international  air  travel. 

Captain  Eddie  Rickenbacker, 
Eastern  Air  Lines  chief  person¬ 
ally  sold  Miami  hotels  on  stay¬ 
ing  open  in  Summer.  Special 
charges  for  hotel  rooms,  made 
package  tours  attractive.  East¬ 
ern  is  devoting  a  good  propor¬ 
tion  of  its  advertising  budget  to 
this  developmental  work,  con¬ 
sidering  that  it  is  one  of  the 
best  ways  to  get  the  “.\unt 
Suzy”  passengers. 

Cost  Drops 

Eastern  figures  that  in  1953 
it  cost  $16  for  everv  Happy 
Holiday  passenger.  By  1956, 
however,  the  cost  had  dropped 
to  $7  and  by  1957  tv  an  esti¬ 
mated  $5.25.  In  1956  Eastern 
snared  72,000  Happy  Holiday 
passengers.  This  year  the  target 
number  has  been  set  at  100.000. 

Approximatelv  $.500,000  of  its 
present  $6,000,000  a  year  adver¬ 
tising  investment  is  going  into 
this  kind  of  promotion,  accord¬ 
ing  to  Joseph  H.  I>eTourneau, 
regional  manager  of  Eastern’s 
news  bureau.  John  Hamm,  han¬ 
dles  the  Eastern  advertising  ac- 


wceptions  substantial  increases 
over  19.56,  according  to  an  Edi¬ 
tor  &  Pi  BusHER  survey.  The 
lange  was  from  10%  to  a  high 
of  .50%.  Eastern  Air  Lines 
jumped  from  $4  million  to  .$6 
million.  Eastern  recently  merged 
"ith  Colonial,  accounting  for 
some  of  the  increase. 

Not  counted  in  the  CAB  19.56 
adverti.sing  reports  were  budgets 
of  foreign  air  lines  with  U.S. 
offices.  This  year  these  foreign 
carriers  will  invest  an  estimated 
?10  million  in  advertising  in  the 
^  -S.,  Canada  and  Mexico. 

“What  rings  telephones  for 
passenger  reservations  i.s  news¬ 
paper  advertising,”  James  C. 
OeLong,  general  manager  of  ad¬ 
vertising,  Trans  World  .\ixdine.s, 
said. 

Harbinger  of  the  kind  of  ad¬ 
vertising  pure  jets  may  be  ex¬ 
pected  to  get  is  the  huge  space 
m  newspapers  being  bought  by 
TW  .4  for  what  it  calls  its  “Jet¬ 
stream”  planes. 

Newspapers  are  receiving  the 
"ulk  of  TWA’s  $2,000,000  “jet- 
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count  at  Fletcher  D.  Richards, 
Inc.,  New  York. 

The  lion’s  share  of  Eastern’s 
advertising  is  going  into  news¬ 
papers.  according  to  these  two 
officials.  The  firm  firmly  be¬ 
lieves  in  large  advertising,  pre¬ 
ferring  1,000  lines  to  100  an’ 
dav.  The  newspaper  list  number 
169  newspapers  in  115  cities. 
Once  ROP  color  was  tried,  but 
there  is  no  chance  right  now  of 
reviving  this  special  boost,  Mr. 
Hamm  said. 

“Our  advertising  pattern  has 
been  successful  for  us  all 
through  the  years,  and  we  ex¬ 
pect  to  stay  with  it,”  Mr.  Le 
Tourneau  said.  “We  have  been 
21  consecutive  years  without  go- 
in"  into  the  red.” 

Because  of  its  extension  to 
Florida  and  the  general  chang¬ 
ing  nature  of  the  airline.  North¬ 
east’s  budget  this  year  is  also 
considerablv  higher  than  last 
year’s.  Edward  Breed,  director 
of  sales,  w’ould  not  disclose  the 
exact  amount  of  the  appropria- 
(Covtinued  on  parje  18) 
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Soaring 

(Continued  from  page  17) 

tion  placed  by  Chambers  &  Wis- 
well,  Boston. 

Vacation  Promotions 

Two  vacation  promotions  are 
being  advertised,  “Cindei’ella 
Holidays”  to  Florida  running 
GOO  lines  once  a  week,  and  New 
England  summer  resorts.  Both 
ROP  and  travel  sections  are 
used.  Fifty  newspapers,  the  pri¬ 
mary  medium,  are  on  the  sched¬ 
ule,  in  44  cities. 

Largest  of  the  air  carriers, 
and  expected  to  be  first  with  jets 
in  operation,  American  Airlines 
this  year  will  invest  approxi¬ 
mately  50%  of  its  $5,000,000 
space  and  time  advertising 
budget  in  newspapers,  Henry 
O’Neil,  in  charge  of  space  ad¬ 
vertising  said.  Lennen  &  Newell 
is  the  agency;  C.  L.  Smith, 
account  executive. 

Mr.  O’Neil  said  that  New 
York’s  10,000  telephone  calls 
every  24  hours  could  not  be 
specifically  traced  to  advertis¬ 
ing,  but  newspaper  space  for 
competitive  routes  has  been 
found  to  have  increased  the 
line’s  participation. 

Of  the  leading  markets,  the 
dailies  in  “A”  cities  get  space 
of  about  1,000  lines  or  better; 
“B”  cities,  200  to  .500;  and  “C” 
cities  even  smaller  space. 

Business  Man  Business 

Sixty  percent  of  America’s 
business  comes  from  the  busi¬ 
ness  man,  or  the  “brief  case 
trade.”  The  advertising  theme, 
therefore,  is  largely  built  around 
flight  schedules  and  fares. 

But  with  a  magazine  cam¬ 
paign  on  “Holiday  on  Wings,” 
the  company  is  seeking  to  de¬ 
velop  a  family  trade.  The  May 
issue  of  Holiday  carried  a  four- 
page  color  spread.  By  May  28, 
Mr.  O’Neil  said  about  1500  cou¬ 
pons  had  been  received  in  re¬ 
sponse  to  this  one  ad. 

“This  is  the  first  time  we 
have  used  a  magazine  for  this 
type  of  advertising,”  he  said. 
“I^ast  year  we  used  Sunday 
newspaper  supplements,  and  in 
1954  the  travel  sections  of  news¬ 
papers.  Previously  we  had  no 
central  point  receiving  coupons, 
so  there  is  no  way  to  compare 
results.” 

American  will  get  its  first 
Boeing  707  turbo-jets  in  1958. 
This  plane  will  carry  100  pas¬ 
sengers  at  a  cruising  speed  of 
550  miles  an  hour.  Flight  time 
between  New  York  and  Los 
Angeles  will  be  about  AVa,  hours. 
Also  on  order  for  delivery  in 
1959  are  35  Lockheed  Electra’s, 


MISS  NEWSPAPER  OF  1957— Jim  TKacker,  vicepresident,  and  Jim 
Pounds,  president,  Los  Angeles  Chapter,  American  Association  ot 
Newspaper  Representatives,  and  L.  S.  Van  Sant,  Bureau  of  Advertis¬ 
ing,  ANPA,  shown  flanking  Miss  Newspaper  of  1957  Valerie  Allen. 
Paramount  actress,  at  recent  luncheon. 


turbo-prop  transports.  They  are 
designed  to  transport  76  passen¬ 
gers  at  400  miles  an  hour. 

Co-Op  Formula 

About  eight  of  the  15  major 
feeder  lines  work  with  American 
under  a  set  formula  of  coopera¬ 
tive  advertising. 

Pan  American  World  Airways 
invests  nearly  $10,000,000  in  ad¬ 
vertising,  according  to  Murray 
Bames,  director  of  advertising. 
In  this  country  the  space  and 
time  advertising  for  this  year,  he 


lanta,  Ga.,  the  agency  in  charge. 
George  E.  Bounds  is  the  line's 
advertising  manager. 

Newspapers  in  all  the  54  citie- 
in  this  country  and  those  in  the 
seven  countries  it  serves  are 
used.  The  newspaper  list  cur¬ 
rently  number  135. 

Delta  has  done  some  impres¬ 
sive  ROP  color  advertising. 
Among  resultful  types  of  copy 
was  a  series  of  cartoons,  which 
stated  “This  bus  (car,  elevator) 
doesn’t  go  to  Miami,  but  Delta 
does.” 

“Delta  will  undoubtedly  con¬ 
tinue  to  place  the  bulk  of  its  ad¬ 
vertising  in  newspapers,  arouni 
60%,”  Mr.  Adams  told  E4P 
“More  proportionately  will  pro’n- 
ably  go  into  radio  and  TV  next 
year,  although  the  newspaper 
budget  should  be  up  15  to  17^- 

Braniff  Airways,  which  did  not 
spend  $1,000,000  in  advertising 
in  1956,  will  invest  approxi- 


to  place  over  $1,000,000  in 
North  and  South  America.  This 
country  gets  $700,000  of  the  mately  $1,250,000  this  year,  ac- 
total.  Magazines  happen  to  be  cording  to  George  F.  MaGill,  one 
Panagra’s  present  favored  of  the  account  executives  for 
medium  for  advertising.  J.  the  client  at  Potts  -  Woodbury 
Walter  Thompson  Co.  places  Inc.,  Kansas  City,  Mo.,  advert!;- 
magazine  copy  and  also  the  ing  agency.  The  line’s  adver- 
space  in  Sunday  newspaper  sup¬ 
plements.  Robert  Booth  is  the 
account  executive.  Kelly-Nason, 

Inc.  (Gordon  MacLaren)  places 
the  other  newspaper  ads. 

Mr.  Donkin  said  he  is  trying 
to  persuade  the  governments  of 


said,  is  “slightly  under  $4,000,-  the  seven  Latin-American  coun- 


000.”  About  one-third  goes  into 
newspapers.  J.  Walter  Thomp¬ 
son  Company  is  the  agency. 

In  three  years  money  invested 
in  world-wide  advertising  has 
grown  approximately  30%. 

Families  with  incomes  of  $4,- 
000  to  $7,000  a  year  and  over 


tr  ies  Panagra  serves  to  invest  in 
tourism  advertising. 

Northwest  Orient  Airlines, 
with  offices  in  46  cities  and  with 
dii-ect  service  to  38  of  them, 
boosted  its  advertising  budget 
for  1957  to  a  record  high,  ac¬ 
cording  to  Jack  W.  Nichols, 


are  considered  reasonable  pros-  director  of  advertising.  About 


$200,000  over  last  year,  it  totals 
about  $2,200,000.  Campbell-Mi- 
thun,  Minneapolis,  is  the  agency; 
Howard  R.  West,  account  ex¬ 
ecutive. 

“We  plan  on  going  to  larger 
newspaper  ads  with  less  fre¬ 
quency,”  Mr.  Nichols  said. 

Also  working  on  the  high¬ 
est  advertising  appropriation 
gianted  in  its  23-year  history. 


tising  is  directed  by  Langhorne 
Reid,  Jr.,  traffic  administratir 

Half  in  Papers 

Mr.  MaGill  said  that  about 
half  of  the  expenditure  goes  into 
newspapers,  75  in  the  Unitei 
States  and  50  in  I>atin-America. 
Copy  is  written  in  three  lan¬ 
guages,  English,  Spanish  anii 
Portuguese. 

Research  has  indicated  that 
the  bulk  of  Braniff  travel  is  for 
business  reasons. 

Typical  of  the  small,  feeder 
lines  is  Frontier  Airlines,  with 
general  offices  in  Denver.  Xov 
serving  40  cities.  Frontier  pub 
about  30%  of  its  $135,000  an¬ 
nual  ad  budget  into  newspaper-. 

Continental,  now  well  into  ib 
23rd  year  of  service  to  passen¬ 
gers  and  shippers  throughou: 
the  West,  is  spending  just  unde: 
$1  million  this  year  for  adver¬ 
tising.  This  is  approximate!: 
$300,000  more  than  last  year 
Newspapers  ai'e  the  major  me 


pects  for  travel  abroad.  Pan  Am 
is  emphasizing  short-haul  flights 
in  its  advertising,  such  as  Nas¬ 
sau  and  Bermuda  from  the  East 
Coast  and  Alaska  and  Hawaii 
from  the  West.  After  experi¬ 
encing  these  “show  case  flights,” 
tourists  are  expected  to  set  their 
sights  higher  later  for  Euro¬ 
pean  and  other  long-haul  travel. 

Help  Newspapers 

Mr.  Barnes  said  he  felt  it  was 
in  the  interest  of  the  company 
to  help  newspapers  build  good 
travel  sections.  Thus,  good  sec¬ 
tions  are  used  for  advertising.  - - -  , 

He  estimated  the  number  of  National  uses  80  newspapers  for  half  of  the  estirnated  total 
“good”  travel  sections  at  20,  but  the  theme  of  a  “Millionaire’s  $10,000,000  being  invested  in  s 

Vacation  on  a  Piggy  Bank  vertising  in  this  c^ntry  b^“' 
Budget.”  The  agency  is  Agey 
Advertising,  Inc.,  of  Miami,  with 
Peter  Finney,  account  executive. 

Delta  Air  Lines  appropriation 
for  this  year,  $2,700,000  gross, 
or  about  $2,250,000  for  media, 

is  up  44%  above  1955  and  1956,  $1,000,000  (Buchanan 
according  to  B.  D.  Adams  of 


National  Airlines  will  continue  according  to  Robert  B-  -k' 
to  use  newspapers  as  its  pri-  Williams,  vicepresident,  Calen^- 
mary  medium,  according  to 
David  L.  Porter,  advertising 
manager.  The  1957  budget  totals 
$2,250,000,  15%  above  last  year. 


Broyles  Co.,  Inc.,  Denver,  tb 
advertising  agency’. 

Ten  foreign  air  lines  withXe* 
York  offices  account  for  near! 


expressed  the  hope  the  number 
will  grow. 

Pan  Am  owns  a  half  interest 
with  Grace  Line  in  Panagra 
(Pan  American  Grace  Airways.) 
Advertising  and  sales  promo^ 
tion,  however,  are  handled 
separately.  Willis  Donkin, 
Panagra’s  advertising  manager, 
uses  two 


overseas  carriers.  Three  large: 
advertisers  are  KLM  (R®1? 
Dutch  Air  Lines),  with  w’.- 
yeai'’s  space  and  time  budget  w- 
this  country  $1,100,000  (Charb 
W.  Hoyt,  Inc.)  Air  France,  wit- 

&  Co.' 


and  British  Overseas  Airway- 

advertising  agencies  Burke  Dowling  Adams,  Inc.,  At-  $800,000. 

EDITOR  8C  PUBLISHER  for  June  8, 


18 


The  Cleveland  PLAIN  DEALER 

editor  8i  PUBLISHER  for  June  8,  1957 


Some  folks  get  a 

^BIGGER  HALF 
than  other  folks 


*/n  Cleveland  ll2  the  people  buy  3/4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


PHILADELPHIA  15,  PENNSYLVANIA 


|lndiowqpolii,  tnd. 


Philodelphio,  Po. 


Scientific  laD^WH 
years  of  technical 
Poper  Roll  Product 


First  of  Frey 
Quiz  Papers 
Are  Mailed 

Distribution  of  comprehensive 
([uestionnaires  seeking  hitherto 
unassembled  information  on  the 
contribution  made  by  modern 
advertising  agencies,  and  the 
specific  services  through  which 
these  contributions  are  made, 
was  announced  last  week  by 
Albert  Frey,  professor  of  Mar¬ 
keting,  Tuck  School  of  Business 
Administration,  Dartmouth  Col¬ 
lege. 

More  To  Come 

The  first  questionnaire  —  to 
advertising  managers  of  a  com¬ 
prehensive  list  of  companies 


which  use  advertising  to  an 
important  degree  —  was  mailed 
early  last  week.  Questionnaires 
to  presidents  of  companies  and 
to  presidents  of  many  advertis¬ 
ing  agencies  will  be  maile<l 
shortly.  A  fourth  questionnaire. 
Prof.  P'rey  said,  w'ould  be  sent 
to  lepresentatives  of  advertising 
media  in  the  near  future. 

The  distribution  of  these 
questionnaires.  Prof.  Frey  noted, 
was  one  phase  of  the  analysis 
of  advertiser-agency-media  re¬ 
lationships  and  compensation 
methods  that  he  and  his  asso¬ 
ciate,  Prof.  Kenneth  Davis, 
also  of  the  Tuck  School,  are 
conducting  at  the  request  of 
the  Association  of  National 
Advertisers. 

Information  gathered  through 
the  questionnaires,  he  em¬ 
phasized,  will  supplement  the 
data  currently  being  assembled 


through  intensive  personal  in¬ 
terviews  with  representatives  of 
agencies,  advertising  media  and 
advertisers. 

“The  infoimation  we  gather 
through  these  (luestionnaires,” 
he  said,  “will  be  of  great  im¬ 
portance.  However,  a  search  for 
information  of  this  maernitude 
and  complexity  cannot  he  limited 
to  mail  questionnaires  alone. 
This  is  only  one  phase  of  a 
three-part  effort  involving  in¬ 
tensive  personal  interviewing,  a 
full  examination  of  all  the  avail¬ 
able  published  authorities  and 
information  on  the  subject,  as 
well  as  the  mail  questionnaires.” 

The  analysis  of  agency  serv¬ 
ices  and  compensation  methods 
of  which  these  questionnaires 
are  a  part  was  initially  an¬ 
nounced  by  the  AN.\  at  its  an¬ 
nual  meeting  in  the  Fall  of 
(K&P,  Oct.  27,  ’ofi.  page  9). 


Professor  Frey  conceded  that 
in  some  respects  those  addressed 
to  advertising  managers  and  the 
presidents  of  advertising  agen¬ 
cies,  would  entail  some  time  and 
effort  in  answering  on  the  part 
of  these  recipients.  He  went  on 
to  say,  however,  that  he  felt  the 
importance  of  the  subject  war¬ 
ranted  this  special  effort. 

Professor  Frey  also  noted  that 
the  (|uestlonnaires  had  been 
fully  “pre-tested”  among  a  lim¬ 
ited  group  of  advertisers  and 
agencies. 

‘Optimistic’ 

The  questionnaire  to  pres;- 
dents  is  shorter  and  notablv 
easier  to  complete.  It  is  designed: 
to  elicit  information  on  the  at¬ 
titude  of  general  management 
toward  the  advertising  function 
and  agency  relations. 

.Asked  w’hether  or  not  he  ex¬ 
pected  prompt  and  thoughtful 
replies  to  the  questionnaires 
Professor  Frey  said  that  he 
“was  definitely  optimistic.” 

• 

French  Section 

In  a  major  effort  to  encourage 
more  business  with  the  U.S.  and 
to  stimulate  increased  tourist 
travel,  the  French  Government 
and  French  business  interests 
sponsored  a  24-nage  advertising 
section  in  the  Netv  I’orfc  Tima 
on  Sunday,  June  2.  The  color- 
gravure  magazine  section  was 
distributed  as  a  regular  part  of 
the  Times. 


you  will  find  PERFEClii 


information  in  buiinoti  and  in( 


More  news  space  is  set  from  PERFECTION  Teletypesetter 
Tope  than  from  all  other  bran:ts  combined! 


reads  a  newspaper 


I 


Stubebaker 

CommanderV-S 


AN  UNBEATABLE 
COMBINATION 


morning  •  fVENING  •  S'JNDA' 


IlfRfSCNTED  NATIONALLT  •' 


N.  Y.  Travel  Ad 
Program  Curbed 

At.EXANDRiA  Bay,  N.  Y. 

State  Commerce  Commission¬ 
er  Edward  T.  Dickinson  lashed 
out  at  Now  York  State  legisla¬ 
tors  for  holding  down  the  state 
travel  advertising  budget. 

He  told  the  Conference  on 
Tourism  here  May  29  that  in 
failing  to  approve  the  $400,000 
travel  advertising  appropriation 
asked  by  Governor  Harriman, 
the  19.'>7  l.egi.xlature  left  the 
state  at  a  disadvantage  in  meet¬ 
ing  the  incieased  promotional 
programs  of  other  states. 

“We  received  only  $206,840, 
exactly  the  amount  we  received 
last  year,”  he  said.  “Because  of 
this  we  are  compelled  to  take  a 
back  seat  to  states  smaller,  less 
))rosperous  and  with  fewer  at¬ 
tractions.” 

He  .said  that  Miami  and 
Miami  Beach  alone  last  year 
paid  out  more  than  twice  New 
York  State’s  $260,840  for  travel 
advertising;  Alabama  increased 
its  advertising  budget  from 
$50,(:0(»  to  $ir)0,()00;  Illinois 
from  $75,000  to  $250,000;  Penn¬ 
sylvania  from  $275,000  to  $330,- 
000.  The  State  of  Washington, 
with  less  than  2*2  million  pop¬ 
ulation,  spent  over  $300,000 
last  year  for  travel  promotion. 


Come  in  and  let  US 
take  you  out! 


“Speedy”,  a  comic  strip  char-  “Speedy”  strip  can  be  set  up  to 
acter  syndicated  as  part  of  a  permit  the  local  automobile 
year-long  advertising  service  to  dealer  to  use  it  for  used  cars 
local  automobile  dealers,  has  one  week,  new  cars  another, 
been  dressed  up  to  help  dealers  accessories  a  third,  service  or 
sell  more  new  cars.  body  and  fender  work  the 

One  of  the  many  properties  fourth.  There  will  also  be  ma- 
of  Local  Trademarks,  Inc.,  New  terial  provided  for  general  di- 
York,  “Speedy”  reached  a  record  versified  use. 
peak  just  before  Korea.  Then  Besides  the  ads  for  newspaper 
more  than  400  automobile  deal-  publication,  the  service  also  in- 
ers  began  using  the  three  and  eludes  merchandising  aids  and 
four  panel  strip  in  which  he  animated  cartoon  commercials 
appears  as  part  of  their  local  for  TV. 

newspaper  advertising  for  used  “Speedy”,  drawn  by  a  nation- 
cars,  service  and  accessories.  ally’  known  comic  strip  artist. 
Now,  for  the  first  time,  copy’  is  nearly  20  years  old,  and  is 
will  be  prepared  to  spur  new  sold  by  Local  Trademarks  to 
car  sales  for  dealers,  John  C.  one  dealer  exclusively  in  a  com- 
Kyder,  vicepresident  of  the  syn-  munity. 

dicating  firm  announced  this  Service  is  sold  to  the  automo- 
week.  Change  was  inspired  by  bile  dealer  on  the  basis  of  his 
the  fact  that  the  major  auto-  community’s  population.  The 
mobile  manufacturers  have  dis-  range  is  $1.30  a  year  for  towns 
continued  dealer  cooperative  ad-  under  2500  and  up  to  $15  a 
vertising.  .As  a  result,  many  week  for  cities  over  500,000. 
small  city  and  community  news-  Seventy’-five  percent  of  present 
papers  are  not  receiving  the  na-  dealer  users  are  in  towns  under 
tional  car  advertising  they  did  30,000.  Cost  for  cities  from  15,- 
before.  000  to  25,000  is  $4.50  a  week 

The  ser\’ice  based  around  the  and  up  to  50,000  $5  a  week. 


Lever  To  Market 
Moiisanto^8  ‘all’ 

Lever  Brothers  Co.  last  week 
announced  completion  of  a 
W’orking  arrangement  with  Mon¬ 
santo  Chemical  Co.  whereby 
I.^ver  will  acquire  the  trade 
marks  and  assume  full  market¬ 
ing  responsibility  for  Mon¬ 
santo’s  “all”  brand  laundry  de¬ 
tergents  and  dishw'asher  “all.” 

Monsanto  will  continue  to 
manufacture  these  products. 

Products  involved  include  the 
detergents  new  super-rinse  con¬ 
densed  “all”  and  extra-fluffy 
controlled  suds  “all”,  and  dish- 
w’asher  “all”.  Lever  does  not 
now  market  a  controlled  suds 
powdered  detergent. 

Needham,  Ix)uls  &  Brorby, 
Inc.,  will  continue  to  handle  the 
advertising  account  which  last 
year  spent  $2,162,265  in  news¬ 
paper  space. 


DevoU's  Coliiiiiii  Ad 
T<»  Meeliii"  Nolioos 

San  Francisco 
Ellis  Brooks,  local  Chevrolet 
dealer,  uses  a  column  of  paid 
space  in  the  Monday  editions 
of  the  San  Francisco  .Vcics  to 
Carroll  Heads  Media  run  meeting  notices  for  fra- 
Compton  Advertising,  Inc.,  ternal,  civic,  community  and 
has  appointed  Jean  Carroll  as  religious  groups, 
media  director  for  the  agency’s  Idea  for  the  community  serv- 
Los  Angeles  office.  She  joins  ice  ads  originated  a  number  of 
Compton  following  seven  years  years  ago  with  Charles  H. 
as  time  buyer  and  media  co-  Holmes,  the  News’  classified  ad 
ordinator  at  Sullivan,  Stauffer,  director,  when  he  was  with  the 
Colwell  &  Bayles,  New  York.  Chicago  Herald- American. 


KEISTER  "SUPPORT  THE  CHURCH"  SERIES 

WINS  TOP  ADVERTISING  AWARD 

In  Spiritual  Values  category  from  Freedoms 
Foundation  at  Valley  Forge,  Pennsylvania 

THIS  IS  THE  3RD  AWARD  RECEIVED  BY  THE 
KEISTER  FEATURE 


Now  Running  Regularly  in  Over  950  Newspapers 

WRITE  OR  WIRE  COLLECT  FOR  CONTRACT  AND  RATES 


Men  Who  Produce,. 


If  you’re  a  publisher,  editor,  mechanical  superintendent  or  composing  room 
foreman,  production  is  your  problem.  The  newly  engineered  Model  31  Lino¬ 
type  is  the  machine  to  solve  that  problem. 

It  cruises  at  10  lines  per  minute;  that  eats  up  copy. 

Carrying  up  to  four  magazines,  it  puts  more  type  faces  on  your  keyboard; 
that  eats  up  copy. 

Manually  or  off  tape,  it  operates  faster  and  smoother.  This  versatility  keeps 
the  hook  clean. 

Its  four  90-channel  magazines  carry  faces  up  to  30-point  condensed.  This 
range  means  more  production  off  a  single  keyboard. 

There’s  a  place  and  a  need  for  the  newly  engineered  Model  31  Linotype  in 
your  composing  room.  Ask  your  Linotype  Production  Engineer  about  it. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5 


Set  in  Linotype  Corona  and  Spartan  families 


.  N.Y.  Q 


LINOTYPE 


Agtncies:  Atlanta.  Bastan,  Chicaga.  Cleveland,  Dallai,  Las  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 
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Our  Father's  Day  Gift  to  readers  of  56  distributing  newspapers 


i^agazine 
read 


tor  June  16th 


^ou  know  what  fathers  always  like  . . ,  something 
the  whole  family  can  enjoy.  So  the  editors  of 
PARADE  present  a  Father’s  Day  issue  in  which 
everyone  in  the  family  will  find  many  things  of 
genuine  interest. 


Just  see  what  readers  get: 

EXCLUSIVE  .  Hing  Crosby’s  new 

leading  lady— as  she  really  is,  before  she  be¬ 
comes  a  celebrity. 


EXCLUSIVE  .  .The  Dukeof  Windsor’s 

story— “I’d  do  it  again”,  he  says. 

EXCLUSIVE  .  First  i)ictures  and 

story  of  America’s  new  Intercontinental  Mis¬ 
siles— the  weapon  we  don’t  want  to  use. 

EXCLUSIVE  .  .  .  What  the  leisure 

clothes  you  wear  tell  about  you— whether 
you  know  it  or  not. 


EXCLUSIVE 


How  pictures  can 
help  solve  common  family  i)roblems. 


EXCLUSIVE  .  Inside  story  of  the 

bravest  man  in  big  league  baseball— can  you 
guess  who  he  is? 


EXCLUSIVE  .  .  .  PARADE  finds  an 

American  family  where  father  is  the  boss — 
and  the  children  love  it. 


EXCLUSIVE  .  Witty  adlibs  of  fa¬ 
mous  people— Pope  Pius  . . .  P>ernard  Baruch 
.  .  .  Bulganin  .  .  .  others. 


PLUS  .  six  ways  to  make  six  people 
happy  with  a  pound  of  hamburger  .  .  . 
Grandma  Moses’  story  .  .  .  Russia's  bathing 
beauty  .  .  .  tips  for  teenagers,  and  other 
features. 


48  pages  of  provocative,  fast-moving  news 
about  important  people,  places,  events. 

You,  too,  should  find  this  a  particularly  fas- 
cinatiny  issue  of  parade.  We’d  be  delighted 
to  send  you  an  advance  copy— just  drop  us 
a  note.  And,  of  course,  we’d  appreciate  any 
comment  you  would  care  to  make. 

PARADE,  285  Madison  Ave..  N.Y. 
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AD  CAMPAIGNS 


White  Rock  Corp.  Uncaps 
Heavy  Newspaper  Push 


This  week,  White  Rock  Corp. 
instituted  the  biggest  newspa¬ 
per  campaign  (via  MacManus, 
John  &  Adams,  Inc.,  New  York) 
to  mark  the  “hot  weather  selling 
season.” 

During  the  13  weeks  of  satu¬ 
ration  campaigning,  which  be¬ 
gan  June  3,  1,000-line  ads  will 
be  inserted  in  26  newspapers 
(four  New  York  papers,  22  sub¬ 
urban  papers).  Some  90%  of  the 
total  budget  will  be  allotted  for 
newspaper  space  and  full-page 
bi-monthly  ads  in  TV  Guide. 


The  remaining  10%  will  be  used 
for  a  limited  saturation  cam¬ 
paign  on  WOR  Radio,  utilizing 
35  one-minute  spots,  starting 
June  15. 

’57-58  Crab  Schedide 
Lists  Extra  Cities 

The  new,  increased  ad  cam¬ 
paign  (via  Gotham  -  Vladimir 
Advertising,  Inc.)  for  1957-58 
on  behalf  of  canned  Japanese 
king  crabmeat  has  been  released 
by  the  Japan  Canned  Crab  Sales 
Co.,  Ltd.,  Tokyo. 


The  campaign,  which  will  be 
heaviest  during  the  summer  and 
next  Lenten  season,  includes 
newspaper,  TV,  magazine  and 
trade  ads. 

Newspaper  ad  (210  lines)  will 
appear  on  an  average  of  twice 
a  month  in  New  York,  Boston, 
Philadelphia,  Hartford,  Buffalo, 
Chicago,  Detroit,  Cincinnati, 
Cleveland,  Milwaukee,  Los  An¬ 
geles  and  San  Francisco.  This 
is  an  addition  of  four  cities  to 
last  year’s  schedule. 

Other  Campaigns  .  .  . 

•  Ads  of  510  lines  in  104 
newspapers  this  week  touched 
off  a  new  campaign  (via  Geyer 
Advertising,  Inc.)  for  Doyle 
Packing  Co.’s  Strongheart  dog 
food.  The  pitch:  Strongheart 
dog  food  is  a  balanced  diet  for 
cats. 


A  MACHINE  THAT 
MAKES  THE 
HEADLINES! 


MONOTYPE  GIANT  CASTER- 
casts  type  and  furniture 
in  every  size 
from  14  to  72  point! 

Here’s  the  solution  to  ’’Big  Type”  problems 

...  a  machine  that  casts  any  size  required  from  14  to  72  point  .  ,  . 
quickly,  economically,  accurately.  Used  by  newspapers,  trade  and 

advertising  typographers,  publishers,  commercial  printers,  specialty  plants. 
A  real  ”friend-in-need”  because  with  the  Lanston  Giant  Caster 
you  eliminate  costly  redistribution  of  type  and  matrices.  Fresh,  crisp,  clean  type 
for  every  job  insuring  better  proofs  and  stereos.  No  burnishing,  no  underpinning, 
and  all  of  Monotype’s  many  faces  are  available  in  our  matrix  rental  library. 

FEATURES  OF  THE  LANSTON  GIANT  CASTER 


Makes  550  square  inches  of  72 
point  metal  furniture  in  one  hour 
.  .  .  equivalent  to  one  full  news¬ 
paper  page  every  40  minutes. 

★ 

Height  and  point  size  always  uni¬ 
form. 


Makes  type  and  spaces  in  all  sizes 
from  14  to  72  point.  Makes  metal 
precision  furniture  in  continuous 
strips  or  cast  to  any  predetermined 
measure.  . 


Molds  to  cast  dual  height  base  for 
any  standard  or  special  plate 
thickness. 


Matrices  for  all  Monotype  faces 
ore  available  on  a  rental  basis. 


SEND  FOR  IITERATURE 


Type  set  in  Monotype  20tli  Century 
and  t4ew  Coslon  Series 


( A  Division  of  Lanston  Industries  Incorporated ) 
24th  &  Locust  Sts.,  Philadelphia  1,  Pa. 
Please  send  me  literature  on  Monotype  Giant  Caster. 

NAME . . 


firm . 

ADDRESS . 

CITY . STATE. 


E.  J.  Brack  &  Sons 
Plans  ROP  Color  Ads 

E.  J.  Brach  &  Sons,  Chica¬ 
go  candy  maker,  which  last 
year  parlayed  an  aggressive 
ad  program  into  $46-inillion 
worth  of  business,  has  an- 
nounced  that  in  addition  to 
other  advertising,  it  will 
undertake  “an  unprecedented 
campaign”  of  direct-to-con- 
sumer  newspaper  advertis¬ 
ing,  using  ROP  color  in  33 
major  markets. 

Stamps  Take  Licking 
In  Canada  Markets 

Steinberg’s  Ltd.,  Ottawa,  Ont, 
this  week  gave  up  issuing  trad¬ 
ing  stamps  at  its  stores  in 
Ottawa  and  Hull.  The  move  was 
significant  in  that  it  may  herald 
the  eventual  end  of  stamps  in 
the  Ottawa-Hull  market,  top 
testing  area  in  Canada  for 
stamps. 

Only  last  month  Dominion 
Stores  Ltd.  and  Loblaw  Grocet¬ 
erias  Co.,  which  have  admitted¬ 
ly  been  issuing  stamps  only  be¬ 
cause  of  competition,  have  in¬ 
dicated  they  would  recall  the 
stamps  from  Ottawa-Hull 
stores  as  soon  as  other  grocery 
chains  drop  them. 

• 

Future  of  Stamps 
Seen  as  Uncertain 
A  recent  Super  Market  In¬ 
stitute  survey  indicates  the 
future  of  trading  stamps  is 
uncertain  with  61%  of  super¬ 
market  operators.  Twenty-two 
per  cent  feel  stamps  are  here 
to  stay,  and  17%  see  stamps  on 
the  way  out. 

SMI  based  these  findings  on 
questionnaires  returned  by  280 
companies  operating  a  total  of 
2,953  stores,  with  combined 
sales  last  year  of  $4  billion. 

• 

MacCormack  Named 
James  G.  MacCormack,  re¬ 
cently  resigned  from  the  PR 
staff  of  Trans  World  Airlines, 
has  been  named  press  and 
media  relations  director  of  Rob¬ 
ert  L.  Bliss  &  Co.,  New  York 
PR  counselors. 

• 

New  Category 

Columbia,  S.C. 
A  new  category,  “Reporting 
in  Depth”,  has  been  added  ^ 
the  Press  Awards  of  the  South 
Carolina  Associated  Press 
sociation  in  cooperation  with 
the  South  Carolina  Press  As¬ 
sociation.  Prizes  in  the  contes 
now  total  $450. 
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MARQUETTE  METAL  PRODUCTS  DIVISION 


CORPORATION  •  CLEVELAND  10,  OHIO 


At  ALCOA’S  Point  Comfort,  Texas  smelting  works, 
100  gas-burning  radial  engines  generate  electricity 
at  a  cost  comparable  to  hydro-electric  power  sources. 
Big  factors  in  this  low-cost  power  production  are 
Curtiss-Wright  Marquette  Governors,  which  provide 
accurate  speed  regulation  for  the  engines. 

Seventy-four  of  these  Nordberg  Radial  engines 
have  been  in  service  for  this  massive  smelting  works 
of  the  Aluminum  Company  of  America  since  1952 
.  .  .  twenty-six  were  only  recently  installed  .  .  .  and 
twenty-two  more  are  on  order.  All  are  equipped 
with  dependable  Marquette  Governors. 

If  you  have  problems  of  power  control  —  on  land 
or  sea  —  take  advantage  of  the  modern  engineering 
facilities  at  the  Marquette  Metal  Products  Division 
of  Curtiss-Wright. 


Divi$ion$  and  Wholly  Owned  Subsidiories  of  Curtiss-Wright  Corporation: 

’•  N,  y.  •  riiopcLLi:ii  Division,  CaldvcUt  N.  /.  •  Plastics  Division,  Quehanna»  Pa.  •  Elcctronics  Division,  Carbtadt,  N.  J, 
\  •  Specialties  Division,  It ood-Ridge,  N.  /.  •  Dtica^Bcnd  Corpoeation,  C/rica,  Mieh.  •  Export  Division,  yVetc  York,  N.  Y, 
y.  •  Aeropiitsics  Development  Corporation,  .Sonia  Barbara,  Calif.  •  Research  Division,  Clifton,  N.  J.  o  Quehanna,  Pa. 
N,  Catdvetl,  J.  •  Cirtiss«Uriciit  Elropa,  N.  P.,  Amsterdam,  The  Netherlands  •  Tirromotor  Division,  Princeton,  N.  J. 
land,  Ohio  •  Clrtiss-Wricht  op  Canada  I^td.,  Montreal,  Canada  •  Propilsion  Research  Corporation,  Sonia  Monica,  Calif, 


^  m 
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FIRST  PRESS  FULLY  EQUIPPED 
WITH  AUTOMATIC  AUTOPASTERS 


The  Detroit  News,  in  line  with  their  policy  of  equipping  their 
plant  with  the  most  modem  machinery  available,  is  now  oper¬ 
ating  several  presses  fully  equqjped  with  Wood  Reels,  Tensions, 
and  Autopasters.  The  functioning  of  the  Autopasters  is  con¬ 
trolled  by  the  Wood  Automatic  Operating  Devices  which  permit 
the  making  of  splices  automatically  and  result  in  better  and 
more  economical  operation  and  the  reduction  in  core  waste. 


These  Automatic  Operating  Devices  are  available 
for  new  and  existing  Autopaster  installations. 


Full  Page  of  Tornado  Pictures^Back  Page 


The  Detroit  News 


HOME 


Now  In  Operation  At  The  Detroit  News 


DUAL  BUn  SWITCH  HAVING  ONE  LONG 
AND  SHORT  ELEMENT  MOUNTED  INSIDE 
SPIDER  OF  REEL. 


EACH  SWITCH  ELEMENT  ADJUSTABLE 
SEPARATELY  TO  DETERMINE  WHEN  EACH 
OF  THE  TWO  STAGES  OF  THE  SPLICING 
OPERATION  TAKES  PLACE. 


WEB  RUNNING  INTO  PRESS  FROM  ROLL 
REACHING  DIAMETER  AT  WHICH  FIRST 
STAGE  OF  SPLICING  OPERATION  TAKES 
PLAC€. 


While  the  incoming  paper  roll  is  preijared  in  exactly  the  same  manner  as 
is  being  done  presently,  the  actual  making  of  the  splice  is  performed  mdo- 
madcaUji . . .  trithotit  any  pushing  of  buttons  by  the  operator. 

If  the  condition  of  the  running  roll  indicates  that  the  operator  should 
take  charge  of  the  splicing  operation,  he  may  do  .^o  by  merely  pushing  the 
proper  control  buttons.  Fully  automatic  splicing  is  resumed  on  subsequent 
rolls  without  further  attention. 

The  butt  switch  is  adjustable  so  that  a  minimum  number  of  paper  wraps 
are  left  on  the  core,  thereby  reducing  the  percentage  of  butt  waste. 


FIRST  SWITCH  ELEMENT  FUNCTIONS 
WHEN  EXPIRING  ROLL  REACHES  PROPER 
DIAMETER  TO  START  FIRST  PHASE  OF 
AUTOMATIC  OPERATION. 


SECOND  PHASE  OF  AUTOMATIC  SPLICING 
STARTED  WHEN  CORE  REACHES  MINI¬ 
MUM  OIAMETER,  PERMITTING  SECOND 
SWITCH  TO  INITIATE  FINAL  PHASE. 


FINAL  PHASE  OF  SPLICING  OPERATION 
TAKES  PLACE  BY  JOINING  BOTH  WEBS 
AND  SEVERING  WEB  FROM  BUTT. 


SPLICE  COMPLETED.  BRUSH  ARM  RE¬ 
TRACTS  AND  NEW  ROLL  BROUGHT  INTO 
NORMAL  RUNNING  POSITION. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


makkrs  op  pressroom,  reelroom  and  stereotype  equipment  por  a  century 


Blatchford  Metal  salesman 
subs  for  "Mr,  Answer-Man" 

. . .  replies  to  new  version  of  old  question:  Who  put  the 
overalls  in  Mrs.  Murphy’s  chowder? 


After  all  that’s  been  said  and 
printed  about  care  in  re-melting, 
you’d  think  everybody’d  be  hep.  But 
no.  Re-melters  retire.  New  help 
comes  in.  And  before  they  get  the 
hang  of  it,  they  forget  some  of  the 
rules  the  boss  laid  down. 

Take  a  case  I  had  a  while  back. 
Been  calling  on  this  composition 
house  for  years,  never  had  any  kicks. 
This  time  the  foreman  shows  me  a 
repro  proof  that  no  engraver  ever’d 
accept — faces  porous,  serifs  missing. 

“Not  enough  metal  getting  into 
the  molds.  Mouthpieces  narrowed  to 
pin  holes’’  complains  Joe,  the  fore¬ 
man.  “Have  to  keep  boring  ’em  out. 
Something’s  got  into  the  metal’’. 

To  get  right  to  the  point,  I  found 
a  new  hand  in  the  re-melt  room.  He 
showed  me  some  killed  forms  he  was 
about  to  toss  into  the  pot.  And,  as 
you  guessed,  he  admitted  that  he 
didn’t  bother  to  open  the  forms  and 
pull  out  the  brass  rules  and  borders. 

“Didn’t  notice  ’em”  explained  the 


man.  And,  full  of  dried  ink  and  gunk, 
the  brass  ivas  hard  to  spot — till  the 
forms  were  broken  up. 

“Gettin’  near  lunch  time”,  said 
Joe,  “let’s  go  across  the  street  to 
Murphy’s  and  enjoy  a  bowl  of  uncon¬ 
taminated  chowder!” 

Metal  "know-how”  is  a  valuable 
part  of  Blatchford  Service 

If  you  have  type  metal  problems 
and  feel  that  Blatchford’s  over-a- 
century  experience  in  handling  met¬ 
als  will  help  you,  get  in  touch  with 
the  nearest  Blatchford  office.  The 
Blatchford  people  will  not  only  try 
to  help  with  your  specific  problem 
but  will  also  provide  free  laboratory 
analysis  of  your  metal,  and  render 
other  services  such  as  supplying 
dross  drums,  arranging  for  dross 
pick-up,  and  so  on.  Get  to  know 
Blatchford  better. 

Blatchford 


E.  W.  Blatchford  Dept.,  NATIONAL  LEAD 
COMPANY— Atlanta,  Baltimore,  ChicaKO, 
Cincinnati,  Cleveland,  Dallas,  Philadelphia, 
Pittsburgh,  St.  Louis;  New  York;  E.  W. 
Blatchford  Co.;  New  England:  National 
Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles, 
Emeryville  (Calif.),  Portland, 

Seattle,  Phoenix,  Salt  Lake  City;  XSjX 
Canada:  Canada  Metal  Co.,  Ltd.,  ®  /'V'tA 
Toronto,  Montreal,  Win- 
nipeg,  Vancouver. 


for  service 
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New  Selling 
Tool  Issued 
In  Pittsburgh 

Hearst  Advertising  Service 
and  the  Pittsburgh  (Pa.)  Sun- 
Telegraph  this  week  issued  a 
new  selling  tool  for  firms  op¬ 
erating  in  the  Pittsburgh  mar¬ 
ket. 

It  is  an  improved  successor 
to  a  manual  on  the  Pittsburgh 
market  which  won  the  Harvard 
University  Aw^ard  for  the  best 
contribution  to  marketing  by 
newspapers. 

The  146-page  manual  is  titled 
“An  Operating  Sales  Control 
for  the  Pittsburgh  Market.” 

It  consists  of  a  series  of 
tables  and  maps  for  the  city  of 
Pittsburgh,  suburban  markets  in 
Allegheny  County  and  contigu¬ 
ous  areas  in  surrounding  coun¬ 
ties. 

The  tables  give  such  present 
and  projected  economic  factors 
for  each  sales  area  as  population, 
housing  plans,  students,  schools, 
auto  license  totals,  banks,  new 
manufacturing  plants  and  thea¬ 
ters. 

Also  listed  are  the  number  of 
retail  outlets  in  ten  classifica- 


NEW  SALES  TOOL — Looldng  over  the  new  sales  guide  to  retail 
selling  in  Pittsburgh  developed  by  the  Hearst  Advertising  Service  are 
(I  to  r)  James  Garrett,  manager  of  the  HAS  New  York  office;  Edwin 
W.  Heister,  Pittsburgh  HAS  manager;  William  R.  Rau,  Pittsburgh 
marketing  division  manager;  and  Lee  Austin,  Sun-Telegraph  adver¬ 
tising  director. 


tions.  These  are  listed  by  type 
and  kind  in  each  division.  The 
classifications  are  grocery,  drug, 
automotive,  hardware,  paint, 
variety  stores,  electrical  appli¬ 
ances,  jewelry,  liquor  and  beer. 

Up-to-date  maps  show  loca¬ 
tions  of  principal  shopping 
streets  and  shopping  centers  in 
each  area,  both  current  and 


projected. 

Also  included  is  the  Pitts¬ 
burgh  Renaissance  Story  in  pic¬ 
tures  and  text. 

The  new  book  is  designed  to 
be  a  practical  selling  guide  for 
the  Pittsburgh  market.  It  will 
also  be  useful  for  setting  up 
company  sales  organizations  in 
Pittsburgh  or  determining  most 


profitable  marketing  practic(i,( 

Edwin  W.  Heister,  Pittsburg 
office  manager  for  Hearst  Ad¬ 
vertising  Service,  said  a  supply 
of  the  new  sales  controls  win 
be  distributed  to  HAS  offiai; 
over  the  nation. 

• 

Brophy  To  Retire 
From  K&E  Sept.  30 

Effective  Sept.  30,  Thomas 
D’Arcy  Brophy  will  retire  u' 
board  chairman  of  Kenyon  t 
Eckhardt  Inc. 

He  joined  K&E  in  April  1931 
when  the  business  had  35  em¬ 
ployes  and  placed  just  over  32- 
million  in  advertising.  Today 
K&E  has  904  employes,  operat¬ 
ing  out  of  11  offices,  and  places 
more  than  $80-million  worth  of 
business. 

During  the  intervening  years, 
Mr.  Brophy  has  been  successive 
ly  vice  president  (1931-’37), 
president  (1939-’49)  and  sines' 
-March  1949,  chairman  of  thsi 
board. 

Toni  Appoints  North 

The  Toni  Co.  announced  this 
week  appointment  of  North 
Advertising,  Inc.,  to  handls 
“Twirl”,  a  new  self-neutraliziic 
home  permanent  for  children  t# 
be  marketed  soon. 


The  new  SCAN-A-SIZER 


brings  you  greater  flexibility 
in  ''HI-FI”  halftone  production 

Through  the  imaginative  use  of  electronic  engravings  faded  photo  copy— or  posters— or  even  mounted  art— 


prothiced  on  Fairchild  Scan-A-Gravers,  many  thousands 
of  United  States  and  Canadian  daily  and  weekly  news- 
:  papers  are  now  effectively  applying  the  principles  of 

^  photo-journalism  and  photo-advertising. 

Now,  a  new  and  more  advanced  development,  the 
i  Fairchild  Scan-A-Sizer,  permits  even  greater  conven- 

1  ience  and  economy  in  electronic  engraving.  For  example, 

I  you  get  a  choice  of  two  screens  in  one  machine,  inter- 

>  changeable  at  the  flip  of  a  switch.  And  the  Scan-A-Sizer 

i  enlarges  or  reduces  continuously  to  four  and  one-half 

times  direct  from  the  original  copy;  no  re-copying  is 
necessary.  You  can  crop  or  edit  pictures  any  way  you 

(like  to  get  the  most  dramatic  and  effective  presentation. 

Use  of  the  new  tone  control  enables  you  to  improve  flat 
or  very  contrasty  prints;  you  can  sharpen  highlight  or 
shadow  areas— or  you  can  accentuate  middle  tone  detail. 
Now,  with  the  Scan-A-Sizer,  if  your  advertisers  give 
195'  you  art  clipped  from  magazines  or  catalogs  (even  color 

,  swipes),  if  you  use  wire  services  or  if  you  are  handed 


you  have  a  new  versatility  to  meet  your  engraving  needs 
quickly,  easily  and  economically.  And  the  Scan-A-Sizer 
gives  you  high-fidelity  engravings  up  to  13"  x  16"  in  a 
single  operation. 

•  For  information  on  the  convenience  and  economy 
of  either  the  Scon-A-Grover  or  Scon-A-Siier,  address 
Fairchild  Graphic  Equipment,  Inc.,  88-Od  Von  Wyck 
Expressway,  Jamaica,  N.  Y.,  Dept.  I00-46AI 


ADD  TIIADIX;  STAM1*S 


Stamps  Applied  Toward 


New  Savings  Accounts 


In  an  effort  aimed  directly  at 
encouraging  savings  in  greater 
Hartford,  Conn.,  the  Society  for 
Savings  in  Hartford  has  become 
the  first  bank  in  America  to 
accept  trading  stamps  toward 
savings  accounts. 

This  week,  Charles  J.  Lyon, 
president-treasurer  of  the  So¬ 
ciety  and  president  of  the  Na¬ 
tional  Association  of  Mutual 
Savings  Banks,  annsunced  that 
anyone  w'ho  deposits  a  book  of 
the  proper  stamps  and  $3,  either 
in  person  or  by  mail  at  the 
Society  or  any  of  its  five  branch 
offices,  will  receive  a  $G  “starter” 
account. 


that  a  family  may  open,”  Mr. 
Lyon  said. 

The  new,  copyrighted  plan  is 
a  development  of  Super  Saver 
Plan,  Inc.,  New  York. 


Study  Finds  Stamps 
Don^t  Raise  Prices 


He  said  the  experiment  is 
aimed  directly  at  the  30,000 
people  in  the  Hartford  area  who 
save  Triple  S  blue  stamps  of 
the  Stop  &  Save  Ti  ading  Stamp 
Co. 

“Although  the  stamps  will  he 
accepted  only  towards  opening 
new  accounts,  no  limit  has  been 
set  on  the  number  of  accounts 


Trading  stamps  do  not  raise 
food  prices,  according  to  an 
interim  report  by  Drs.  Albert 
Haring  and  Wallace  Yoder  of 
the  Indiana  University  School 
of  Business. 

The  study,  entitled,  “Trading 
Stamp  Practice  and  Pricing 
Policy,”  came  to  the  following 
conclusion  with  respect  to  the 
rate  of  change  in  food  prices 
in  stamp-dominated  and  non¬ 
stamp  cities: 

1)  That,  on  a  city-by-city 
basis,  comparing  the  food  price 
index  of  a  stamp  city  with  a 
control  or  relatively  stamp-free 
city,  there  is  no  evidence  that 
the  introduction  of  trading 
stamps  into  a  inarket  had  an 


identifiable  influence  forcing 
the  price  index  of  the  stamp 
city  above  that  of  the  control 
city. 

2)  That  the  average  food 
price  indexes  for  stamp-domin¬ 
ated  cities,  in  roughly  similar 
geographic  areas,  do  not  show 
a  pattern  of  variation  sufficient¬ 
ly  different  from  that  of  the 
control  or  non-stamp  city  for 
the  area  to  warrant  any  infer¬ 
ence  that  the  introduction  of 
trading  stamps  exerted  any 
dominant  influence  on  food 
price  movements. 

3)  That  the  average  of  food 
price  indexes  for  15  large  cities 
where  stamps  are  important  in 
the  food  business  shows  a  pat¬ 
tern  cf  variation  comparable 
to  that  of  the  average  of  the 
indexes  for  the  five  large  cities 
in  which  trading  stamps  were 
not  a  factor  in  retail  food  dis¬ 
tribution  in  September  1956, 
Since  July  1952,  which  is  earlier 
than  stamps  appeared  in  most 
of  the  markets,  the  trend  has 
been  opposed  to  the  hypothesis 
that  stamps  bring  about  an  up¬ 
ward  divergence  of  food  prices 
in  the  communities  in  which 
stamps  are  widely  introduced 
into  food  stores.  Rather,  the  di¬ 
vergence  of  food  prices  between 
stamp  and  non-stamp  cities  has 
narrowed. 


4)  The  general  conclutin 
must  be  that  this  method  of 
analysis  does  not  support  tly 
hypothesis  that  trading  stamp 
raise  food  prices." 
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75%  of  Auto  Dealers' 
Budget  Goes  to  Papers 

Hagertstown,  Md. 

Interstate  Advertising  Man¬ 
agers  .-Vsscciation  concluded  a 
convention  here  May  2.").  The 
Hagertstown  Herald-Mail  Com¬ 
pany  was  host. 

William  P.  Lane  Jr.,  presi¬ 
dent  of  Herald  Mail,  told  the 
representatives  of  128  newspa¬ 
pers  in  Maryland,  Pennsyl¬ 
vania,  Delaware  and  New 
Jersey,  that  his  company  re¬ 
jected  all  submitted  advertise¬ 
ments  of  the  “bait”  or  “switch" 
variety  whenever  such  attempts 
can  be  recognized. 

Robert  Milford  Jr.,  of  Ket- 
chum,  MacLeod  and  Grove. 
Baltimore  advertising  agency, 
said  the  Chevrolet  dealers  in 
the  area  he  represents  spend 
75%  of  their  advertising  bud¬ 
gets  for  newspaper  space. 

The  association  voted  to  in¬ 
crease  the  directorship  of  the 
organization  from  five  to  eleven 
members.  A.  J.  Schaff,  Herald- 
Mail,  is  president. 


EDITOR  8C  PUBLISHER  for  June  8,  195’ 


It’s  Huber  for  HOP  Colors: 


ANPA  Standards  or  Specials 
Tailored  to  Your  Needs 


( 


T 

1 


INKS 


Our  representative  will  help  you 
work  out  your  requirements 


J-  IVI.  Huber  Corporation 

MilLpde  and  Bayonne,  N.  J.  *  Chicago,  McCook  and  East  St.  Louis,  III.  *  Baytown  and  Borger,  Texas  *  Boston,  Mass.  *  St.  Louis,  Mo.  *  Huber,  Ga 
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CLINE  ELECTRIC  MANUFACTURING  COMPANY  •  3405  WEST  47lh  STREET,  CHICAGO  32,  ILLINOIS  •  LOS  ANGELES  17.  CALIF.  •  NEW  YORK  17,  N.Y. 
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FEATURES 


Uniform,  smooth  accelera¬ 
tion,  deceleration  and  brak¬ 
ing  regardless  of  press 
combination. 

Lowest  installation  cost. 

Lowest  operating  costs  at 
modern  high  speeds. 

Modern  dead-front  design 
with  maximum  safety  fea¬ 
tures. 

Finger-tip  selection  of  press 
units. 


Flexible,  positive  selection 
and  control  with  safety 
interlocks. 

Simplest  to  expand  when 
press  is  enlarged. 

Built-in  co-ordination  with 
reels -tensions -pasters  and 
color  register. 

Interchangeable  plug-in  as¬ 
semblies  throughout. 

Minimum  Control  Room 
space. 


NEW  YORK  NEWS  .  CIIICA(;0  SUN-TIMES 

ST.  LOUIS  GLOBE-OEMOURAT  •  VANCOUVER  SUN 

PALM  REACH  POST-TIMES 

PHOENIX  REPUBLIC  ANI>  GAZETTE 

SOUTH  BENI)  TRIBI  NE  .  RfM.K  ISLAM)  ARGUS 

.SAN  BERNADINO  SUN  TELEfiRAM 


has  been  spevijieil  by: 


EARLY  REGISTRANTS  FOR  ANPA  MECHANICAL  CONFERENCE 


The  following  newspaper 
personnel  pre-registered  with 
the  ANPA  Mechanical  Depart¬ 
ment  for  the  annual  ANPA 
Mechanical  Conference  at  Chi¬ 
cago; 

ALABAMA 
Mobile  Press  Register 
T.  C.  Mcl.emore  PM 
Tuscaloosa  News 
H.  0.  Rosenberger  C 

ARKANSAS 

Fort  Smith  Southwest  Times 
Record 

Ralph  Corsette  MS 

CALIFORNIA 
Alhambra  Post-Advocate 
Dale  Hepler  MS 
Glendale  News-Press 
William  D.  Weigand  C 
W.  E.  Buhrle  CM 
Los  Angeles  Copleg  Neivspapers 
Harvey  F.  ^hieber  MS 
Monterey  Peninsula  Herald 
Harry  R.  Wingard  PS 
Howard  Fitzsimmons  MS 
Fred  Hawes  AM 
San  Bernardino  Stm 
Coleman  Wright  Asst.  CM 
Soa  Diego  Union-Tribune 
B.  G.  Burke  PM 
Harry  Swift  P 
Alex  DeBakcsy  GO 
San  Jose  Mercury  and  News 
Hans  E.  Rosberg  PM 
Son  Rafael  Independjent- Journal 
Gordon  Dixon  MS 
San  Francisco  Examiner 
Leo  W.  Shea  PM 

CONNECTICUT 
Hartford  Coiirant 
Henry  J.  Conland  GO 
Stewart  W.  Beckett  PM 
Harold  Hubbard  S 
E.  E.  Hunter  C 
Hartford  Times 
Joseph  L.  Woods  PM 
Manchester  Evening  Herald 
Walter  R.  Ferguson  GO 
Middletown  Press 
George  M.  Story  Jr.  C 
.New  Haven  Register 
Robert  A.  Hunter  RD 
Sew  London  Day 
George  W.  Kent  PS 

DELAWARE 
II  ilminyton  Nexvs-Journal 
Nicholas  M.  Fellman  PM 

district  of  COLUMBIA 
Washington  Post 
John  Caswell  E 
John  R.  Jackson  P 
Ralph  Campbell  M 
Leo  Bottoms  S 
Noel  Lynn  C 
Harry  Eybers  PM 
Washington  Star 
Harold  Boyd  GO 
Charles  W.  Welch  GO 
Quentin  F.  Clark  E 
Chester  J.  Berry  Jr.  Asst  MS 
Willmott  Lewis  Jr.  PM 

Editor 


Key  to  Positions 

AM — advertising  manager  or 
director. 

C — composing  room. 

CM — circulation  manager  or 
director. 

E — engraving  dept. 

GO — general  office  (publisher, 
business  manager,  comp¬ 
troller,  and  others). 

M — mail  room. 

MS — mechanical  superintend¬ 
ent. 

PC — production  coordinator. 

PM — production  manager  or  di¬ 
rector. 

P-S— press  and  stereo. 

RD — research  director. 

S — stereotype  dept. 


FLORIDA 
Miami  Herald 

Vernon  R.  Spitaleri  RD 
Richard  M.  Fitzgerald  MS 
Palm  Beach  Post-Times 
(Perry  Printing  Process  Co.) 

Richard  B.  Singer 
Panama  City  News-Herald 
Cecil  B.  Kelley  GO 
Samsola  Neivs 

Harold  Shoiman  MS 
Tampa  Morning  Tribune 

A.  L.  Brady  PM 
IFcst  Palm  Beach  Times 
William  H.  Baldwin  C 

GEORGIA 
Atlanta  Newspapers 
Chapman  Turner  PM 
Oren  Smith  P 
Carey  Weaver  M 

IDAHO 

Boise  Statesman 

William  L.  Culver  GO 

ILLINOIS 

Alton  Evening  Telegraph 
Ellsworth  L.  Bailey  Sr.  PM 
Aurora  Beacon  News 
William  M.  Hart  GO 
William  B.  Chawgs  GO 
John  N.  Rausch  PM 
Daniel  W.  Brown  P 
Albert  W.  Gerbin  AM 
Bloomington  Daily  Pantagraph 
Howard  M.  Colton  PS 
Russell  B.  Miller  MS 
Champaign-U rbana  Courier 
Lauren  W.  Judy  P 
William  Fox  S 
Chicago  American 
T.  L.  Merrill  PM 
J.  F.  LaFavre  GO 

A.  D.  Petty  Asst.  PM 
M.  Marcangelo  M 

J.  E.  McMahon  P 
V.  R.  Thorson  C. 

George  Scharton  S 
William  Spalding  E 
Chicago  Sun-Times 

B.  J.  Nelson  GO 

J.  H.  Edmonds  GO 
Orson  T.  Hoskins  GO 
Chicago  Tribune 

H.  F.  Grumhaus  PM 


L.  M.  Gossett  Asst,  to  PM 
W.  Barrett  E 
P.  Bresnahan  E 
Harold  Maas  E 
Fred  Brohm  C 
Erwin  Giannoni  S 
Joseph  Reid  P 
VV’^alter  Cordes  M 
Leo  Schuba  Main. 

J.  Albert  Schultze  Mach. 
Albert  Tappenbeck  Ware. 
Otto  Wolf  Asst.  PM 
Chicago  Wall  Street  Journal 
A.  R.  Shuman  PM 
Ernest  Blahetka  Asst,  to  PM 
Walter  Phillips  Asst,  to  PM 
Fred  Murray  C 
R.  W.  Williams  S 
Earl  Stevenson  P 
Decatur  Herald  and  Rei'ietv 
Harold  Hoots  PM 
Roy  A.  Stewart  MS 
Bernard  E.  Wright  GO 
Sid  Scott  C 
Claude  Scroggins  P-S 
Elgin  Courier-N etvs 

C.  Raymond  Long  GO 
Alex  Clark  MS 
William  S.  Levey  C 
George  Pierce  P 
Joliet  Herald-News 
John  F.  Lux  GO 
Arthur  Kramer  C 
J.  Raymond  Hennessy  CM 
Clarence  Layfield  P 
H.  M.  Kleckner  GO 


Wilfred  Burns  AM 
Kankakee  Daily  Journal 
Vernard  Bradley  MS 
William  Diggle  P 
LaSalle  News-Tribune 
John  N.  Barron  C 
Paul  S.  Ginn  P 
John  Schmitz  Mach. 
Moline  Daily  Dispatch 
Gilbert  Johnson  PM 
James  Quaintance  C 
William  Meegan  S 
Harold  Kurrle  Asst.  P 
Peoria  Journal  Star 
Frank  A.  Green  PM 
Kenneth  E.  Weaver  C 
Tom  Lowry  S 
Ralph  Skinner  P 
Grover  Westopher  M 
Quincy  Herald-Whig 
John  L.  Mahair  P 
Russel]  Spilker  C 
Rockford  Newspapers 
Roy  Honecker  C 
Ed  Mulcahey  S 
Charles  King  P 
Haskell  Hall  Mach. 
Mack  Hall  C 
Earl  E.  Anderson  PM 
William  K.  Todd  GO 
Springfield  Journal  and 
Register 
Lee  Doyle  P 
Charles  I.  Heimlich  Dis. 
A.  W.  Shipton  GO 
F.  S.  Haynes  GO 


NOW  IN  FIRST  PLACE! - 


DURAL 


■SINCE  1947 


The  most  popular,  the  most  accurate,  the  lightest, 
the  cleanest  and  the  FINEST  Stereotype  Chase — 
Time  Tested  and  Proven  to  be  the  best  for 

TEN  YEARS! 

Booth  No.  72  at  the  ANPA  Mechanical  Conference  in  Chicago. 


DON  BEARD, 
President 


Made  Exclusively  by  ‘.he 


BEARD  NEWSPRINT 

&  WAREHOUSE  CO.,  INC. 

8761  FULTON  ST.  DETROIT  9,  MICH 
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Wauhegan  Xews-Sun 
Edward  Loll  P 
Ed  McNeany  S 
Joe  Neyrink  S 
John  Drinka  C 
William  Schaefer  C 
Wesley  Gillum  Mach. 

Elmer  Burand  E 
Harold  Shorman  E 

INDIANA 
Elkhart  Truth 
Ralph  Troyer  C 
Evansvills  Courier  and  Press 
R.  C.  Enlow  GO 
G.  R.  Benedict  GO 
Dick  Ensinger  S 
W.  C.  Borrow  C 
Kenneth  Rice  P 
Paul  Roache  E 
Walter  Drogge  Mach. 

Fort  W’atohe  Newspapers 
Lloyd  Wright  S 
Charles  Stanger  C 
Harvey  Zumbro  P 
Hammond  Times 

Charles  Zimmerman  C 
Russell  Schreier  S 
John  Gutzmer  P 
Leonard  Lessentine  E 
George  Barman  MS 
Sam  Saint  Angelo  Mail 
Joseph  Girtz  GO 
Indianapolis  Newspapers 
Golden  Faris  PM 
Robert  Knight  P 


John  Innis  S 
Veldon  Dickuson  C 
Robert  Smith  M 
John  Dalton  E 
Ed  Throm  Mach. 

Charles  Lord  AD 
Indianapolis  Times 
John  G.  Batman  P 
Kokomo  Tribune 
Bennie  Whitacre  C 
George  Murray  P 
Marion  Chronicle 

Gardner  J.  Thomas  GO 
Michigan  City  Neus-Dispatch 
H.  V'.  Bedenkop  C 
Elmer  Hecht  Mach 
G.  Bobinski  C 
Howard  Groth  P 
South  Bend  Tribum 
Franklin  D.  Schurz  GO 
George  P.  Kunz  PM 
Warren  Wheeler  Jr.  GO 
Alex  Posick  C 
George  Bolton  Mach. 

Royal  Rager  S 
Earl  Currise  E 
Carl  Schafer  P 
Donald  Holstein  M 
Terre  Haute  Tribune-Star 
Harry  P.  Brentlinger  C 
Gordon  McLaughlin  M 
Ray  Easton  S 
Carl  Hoff  P 
James  Hughes  Mach. 

Arlie  Shroyer  Mach. 


IOWA 

Cedar  Rapids  Gazette 
James  F.  Cowden  MS 
M.  F.  Dingman  Mach 

L.  L.  Caldwell  S 
Leo  Geesaman  P 

Clinton  Herald 
Paul  Kamler  C 
Laurence  J.  Mills  P-S 
Vern  Trumbo  Mach. 

Council  Bluffs  Nonpareil 
Robert  J.  Fischer  MS 
Davenport  Times-Democrat 

C.  Weaver  C 

D.  Gottlieb  GO 
C.  Ford  P 

Des  Moines  Register  and 
Tribune 

A.  T.  Gormley  GO 
Francis  Agar  GO 
William  G.  Dorriss  MS 
Dubuque  Telegraph  Herald 
C.  A.  Porter  MS 
Iowa  City  Press-Citizen 
Guy  J.  Chappell  MS 
Keok}(k  Daily  Gate  City 
Ross  C.  Bunch  MS 
Mason  City  Globe-Gazette 
William  D.  McCauley  MS 
Waterloo  Daily  Courier 
Ed  Castle  P 

R.  H.  Murphy  C 

KANSAS 
Hutchinson  News 
Maurice  Stevens  MS 
Topeka  Capital  and  Journal 
Vern  Williams  MS 
Stanley  H.  Stauffer  GO 
Wichita  Eagle 
Glenn  Cummins  PM 

KENTUCKY 

Louisville  Courier-Journal  and 
Times 

M.  George  Martin  PM 
T.  A.  Corcoran  GO 
Fred  A.  Schmidt  Eng 

LOUISIANA 

Baton  Rouge  State-Tijnes  and 
Advocate 
C.  P.  Liter  GO 

•VcM’  Orleans  Times-Picayune 
and  States 
James  J.  O’Brien  C 
Warren  I..  Schrieffer  E 
Peter  G.  Prassinos  P 

S.  Floyd  Elrod  S 
Shreveport  Times-Jon rnal 

George  Anton  P 

MARYLAND 
Baltimore  News-Post 

William  B.  Marshall  PM 

MAINE 
Bangor  Daily  News 
Raymond  L.  Cox  PM 

MASSACHUSETTS 
Boston  Herald  Traveler 
Frank  Dassori  PM 
Frank  Collins  P 
Lloyd  Hoey  E 
William  Miller  S 
Wilfred  Wood  C 


Christian  Science  Monitor 
Herbert  T.  Stranger  PM 
Sidney  V.  Julin  C 
Burt  B.  Mader  E 
Holyoke  Transcript 
J.  Frank  Coughlin  C 
Walter  Merkel  E 
John  Zajac  P 
Frank  Downey  MS 
Taunton  Daily  Gazette 
William  R.  Reed  GO 
Edward  J.  Cunningham  C 
Waltham  News-Tribune 
John  A.  Skajle  GO 
Arthur  M.  Kohler  PM 
Worcester  Telegram  and 
Gazette 

William  G.  Weinrich  MS 
MICHIGAN 

Battle  Creek  Enquirer  &  Newt 
Barclay  A.  Smith  S 
Howard  Gregg  P 
Eric  G.  Ivany  C 
Gordon  A.  Dennis  GO 
Booth  Newspapers 
Gordon  Craig  GO 
J.  A.  McDonald  GO 
Detroit  Free  Press 
Henry  C.  Lentz  PM 
L.  F.  Crebassa  P 
Ferd  A.  Mier  S 
Lester  Stevens  C 
George  Murray  M 

O.  A.  Hartzell  Elec. 

Detroit  Times 

A.  J.  Lamberg  E 

P.  R.  Webb  C 
Ralph  Preddy  P 
John  Signorelli  S 
John  J.  Riley  MS 

Detroit  Ncirs 

Frank  N.  Mosher  GO 
Richard  M.  Spitzley  GO 
Roliert  C.  Nelson  MS 
Charles  M.  Kirk  S 
Everett  Hall  P 
George  Bauer  Mach. 

Henry  Sielaff  Elec. 

Russell  Vahlbusch  M 
Ralph  Stokes  Paper 
Claude  Hoffman  C 
Clifford  Sparkman  C 
Ernest  Scherer  E 

Lansing  State  Journal 
Leonard  G.  Dennis  P 
Rock  O.  Wales  MS 
Henry  Hawkins  S 
.1/f.  Clemens  Monitor-Leader 
Elsie  Mumed  MS 
Pontiac  Press 

Howard  H.  Fitzgerald  II  GO 
James  L.  Saunders  S 
Donald  O.  Newman  C 
Port  Huron  Times  Herald 
Charles  Peterson  P 
William  Alexander  C 

MISSOURI 
Sedalia  Democrat 

Charles  R.  Behrens  C 
Springfield  Newspapers 
Irvan  Darnall  MS 

(Continued  on  page  38) 


Newspaper 
Publishers . . . 

CAPCO 
REWINDERS 
SAVE  NEWSPRINT! 

You  can  save  up  to  four  rolls  of  usable 
newsprint  a  day — valuable  paper  now 
going  as  core  waste,  sold  as  white  waste, 
cut  up  for  copy  paper!  Cuts  operating 
costs  in  your  press  room,  too! 

Write  for  complete  details  . . . 

CAPITAL  TOOL 

and  Manufacturing  Co. 

5000  Calvert  Rd.,  College  Park,  Md.  Phone  UNion  4-7677 
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GOOD  NEWS  FOR 

NEWSPAPER 

PUBLISHERS 

..electronic  engraving 
can  now  be  done  on 
,  Linotype  lead  plates! 


-  Klischograph  owners  in  the 

Newspaper  trade  have  found  that 
they  can  use  Linotype  lead  plates 
with  perfect  matting  properties,  pull 
any  number  of  mats  from  them,  re¬ 
turning  the  lead  plates  (and  the  shav¬ 
ings)  to  the  Hell-pot  with  no  waste 
whatsoever. 


This  80-scrccn  engraving  ^ 
was  made  on  the  Klischograph 


Miss  Janell  Janus,  popular  Chicago  model,  demonstrates  ease  of 
operation  of  the  Klischograph  electronic  engraver. 


Simplicity  of  operation  and  accuracy  of  detail  are  key 
features  of  the  newest  engraving  machine  available  to 
publishing  plants.  The  Klischograph  is  a  German-made 
engraver  with  the  meticulous  attention  to  every  part  that 
is  characteristic  of  German  craftsmanship.  Made 
to  handle  either  65,  80,  100  or  120-line  screens  and 
equipped  for  back  engraving,  the  Klischograph  is  also 
available  in  dual  screen,  65/80,  65/100,  65/120  or 
80/120  for  newspaper  and  commercial  work.  Either 
metal  or  plastic  materials  can  be  used,  and  the  engrav¬ 
ings  produced  on  the  Klischograph  are  deeper  and  clean¬ 
er,  making  far  better  mats  for  stereotype  printing. 


lischograpli 


For  further  information  or  a  demonstration 


available  in  60, 
65, 80,  100  & 
120  Line  Screens 


EQUIPnVEEKTT  AND  SXJEPLY  COMPANY 


New  Main  Office  :  1030  WEST  CHICAGO  AVENUE  •  CHICAGO  22,  ILLINOIS  -  Phone  TAylor  9-3950.. 51 


330  W.  26th  ST..  NEW  YORK  1,  N.  Y.  :  1190  BENNINGTON  ST..  EAST  BOSTON  28. 
PHONE  ALGONQUIN  54950  •  MASS.  —  PHONE  EAST  BOSTON  7-2921 


1430  VENICE  BLVD..  LOS  ANGELES  6.  CAL. 
PHONE  RICHMOND  8-2186 


420  MARKET  ST.,  SAN  FRANCISCO  11. 
CAL. - PHONE  EXBROOK  7-1521 
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St.  Joseph  Scws-Press  & 
Gazette 

Robert  Gilmore  S 
>V.  Louis  Globe  Democrat 
Edwin  W.  Evers  PM 
Harold  E.  Martin  Asst. 

St.  Louis  Post-Dtspatch 
A.  T.  Primm  PM 
Robert  B.  Hentsehell  Asst. 
PM 

MINNESOTA 
Albert  Lea  Tribune 
Kenneth  Morris  MS 
Bloor  Schleppey  Labor 
Shirley  Klein  Labor 
Rochester  Post-Bullethi 
Robert  Withers  GO 
H.  K.  Buur  P-S 
Gene  Mehring  P 
Robert  Skar  Jr.  Mach. 
.\ndrew  Pederson  C 
Minneapo'is  Star  and  Tribune 
Otto  A.  Silha  GO 
John  Cowles  Jr.  GO 
John  E.  McCambridge  Asst. 
PM 

Charles  R.  McGuire  MS 
Lawrence  Rice  C 
Richard  E.  Cooney  P 
Donald  J.  Little  S 
>7.  Paul  Dispatch  and  Pionei  r 
Press 

A.  E.  Rosene  PM 
T.  L.  Carlin  Asst. 

F.  Budzynski  C 

G.  Olsen  C 
C.  West  S 


N.  Roth  P 
E.  Griffin  M 

MONTANA 
Great  Falls  Tribune 

Walter  W.  Hillstrand  C 

NEBRASKA 
Omaha  World-Herald 
Maurice  E.  Cotton  GO 
Thomas  F.  Gaugarty  PM 

NEV/  JERSEY 
Camden  Courier-Post 
Neal  E.  Dyer  GO 
Xeivark  News 

William  Rowley  C 
William  Rolle  P 
John  Penry  S 
Joseph  Daly  M 
Trenton  Times 
John  E.  Kerney  GO 
Thomas  L.  Kerney  GO 

NEW  YORK 
Alban n  Times-Union 
Floyd  Lauranty  PM 
Albany  Knickerbocker  News 
James  J.  Morris  PM 
L.  O.  Harrell  P 
Buffalo  Evening  News 
Charles  Bradfield  Mach. 
Lewis  W.  Cramer  C 
Vincent  DeSio  Elec. 
William  E.  Keightley  MS 
William  Britton  E 
Cornelius  Hemann  S 
George  Haas  P 
John  Grein  M 


Buffalo  Courier-Express 
Walter  J.  Burns  C 
William  Bickerstaff  Elec. 
John  Kauhl  P 
Carl  Clutter  E 
Elmira  Star-Gazette 
Richard  P,  Seem  GO 
Newsday 

Allan  M.  Woods  PM 
Harvey  Broad  Asst. 

Joseph  Curley  C 
Raymond  McNulty  As.st.  PM 
Clean  Times-Herald 
Arthur  C.  Willsey  P 
Floyd  Pilling  C 
Journal  of  Commerce 
Nicholas  A.  Rigas  PM 
New  York  Herald  Tribune 
Alexander  E.  Anderson  PJI 
New  York  News 
G.  E.  Donnelly  GO 
S.  D.  Willey  MS 

G.  L.  Laroeque  GO 

S.  W.  Clark  GO 
Sam  Valley  C 

L.  D,  Chandler  S. 

J.  Heyer  Asst. 

T.  O’Connor  Mich. 

J.  L.  Minogue  E 
W.  Ross  PhotoComp 

New  York  Times 

C.  Raymond  HuLsart  GO 
Andrew  Fisher  GO 
Joseph  P.  Alduino  GO 
Keenan  J.  McNally  MS 

H.  Richard  Witte  S 
Alfi’ed  W.  Harris  P. 

Joseph  Lane  C 

A.  C.  Mills  E 
A.  E.  Katz  Asst. 

John  Mitchell  Asst.  MS 
J.  B.  Folk  Elec. 

Hilton  Wilson  Eng. 

Richard  Wendt  Asst. 

Thomas  B.  Campion  Asst. 
Poughkeepsie  New  Yorker 
John  W.  Banker  C 
Gannett  Newspapers 
Eai'l  H.  Barker  MS 
Allan  S.  Best  GO 
Syracuse  Herald- Journal 
Clarence  H.  Rinne  GO 
Troy  Record 

Granville  Hutchinson  MS 
Watertown  Daily  Times 
E.  Roland  Abare  MS 
Westchester  Newspapers 
Shirley  E.  Klein  GO 
Charles  Frederick.son  MS 
NORTH  CAROLINA 
Charlotte  Observer 

William  B.  Sandlin  PM 
NORTH  DAKOTA 
Fargo  Forum 

Victor  A.  Tardue  MS 
OHIO 

Ashtabula  Star-Beacon 
D.  C.  Rowley  GO 
John  A.  Colin  GO 
Howard  Healy  PM 
Roy  Bush  P 

Brush-Moore  Newspapers 
H.  L.  Higgins  PM 
C.  G.  Linham  GO 
Cincinnati  Enquirer 
George  Hauer  S 
J.  Budai  C 

EDITOR  SC 


Harry  D.  Rindsberg  PM 
Cleveland  Press 
Elmer  Fuller  PM 
Paul  Brannon  P 
Omar  Walters  E 
James  J.  Kelleher  C 
George  Fuller  S 
Roy  Seitz  M 
Alvin  Stohlman  S 
Karl  Rapp  GO 
Cleveland  Plain  Dealer  and 
News 

Leon  A.  Link  PM 
Charles  Buttermore  MS 
Robert  Slover  E 
Elmer  Watson  S 
Emmet  O’Flannigan  P 
John  Caspar  M 
Deo  A.  Padgett  C 
Foster  Miller  Main. 

Ike  Chalifoux  Mach. 
Columbus  Dispatch 

Ira  T.  McQueeney  MS 
William  Wolfe  GO 
Howard  A.  Hauck  CM 
Leo  Oestricher  S 
R.  Patterson  P 
Harold  Johnson  Mach. 
Arthur  E.  Campbell  GO 
Robert  Irwin  GO 
Wilbur  Stein  C 
R.  V.  Marsh  E 
Huey  Stalnaker  M 
Elyria  Chronicle-Telegram 
Leo  J.  Carle  MS 
Partsmo  u  th  T im  es 

Frank  S.  Duncan  MS 
Springfield  News  and  Sun 
Edgar  L.  Morris  GO 
Earl  C.  Merideth  GO 
Robert  Hamilton  GO 
Richard  Burger  E. 

Toledo  Blade 
D.  A.  Wiley  GO 
A.  B.  Kaiser  MS 
Sid  Weiskittel  Jr.  P 
Ralph  Ollivier  E 
Louis  J.  Mauder  S 
George  Thaxton  M 
Youngstown  Vindicator 
Howard  Measmer  S 
A1  Chagnot  Main. 

Luke  Dougherty  C 
Earl  R.  Weiskittel  P 
Fred  W.  Cockman  M 
OKLAHOMA 
Oklahoman  ami  Times 
Robert  H.  Spahn  PM 
Vande  D.  Gregory  PC 
.Jerry  Moore  S 
Richard  Hansen  P 
Tulsa  World  and  Tribune 
Orel  M.  Harper  MS 
Oscar  B.  Coleman  C 
I.  W.  Garrott  Mach. 

OREGON 
Portland  Oregonian 
Donald  Newhouse  PM 
W.  R.  Morrish  GO 
Oregon  Journal 

William  E.  Gibbons  PM 
Salem  Statesman 

Frank  G.  Lorenz  MS 
PENNSYLVANIA 
Chester  Times 

Harold  R.  Burges  PM 
{Continued  on  page  42) 
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JAMPOL  methods  and  Equipment... 


Watch  a  Jampol  mailroom  handling  system  at  work- 
with  attention  to  the  “teamworking”  of  the  various  units. 
You’ll  see  why  it  handles  any  bundle  load,  moves  more 
newspapers,  meets  every  need -faster  and  at  lower  cost. 

Take  advantage  of  the  efficiency,  simplicity  and 
economy  Jampol  methods  and  equipment  can  bring  to 
your  plant. 

Let’s  discuss  your 
specific  requirements. 


the  JAMPOL  COMPANY,  Inc. 

General  Offices  and  Factory 

728-742  61st  Street,  Brooklyn  20.  New  York 
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Daily  Newspaper  Advertising  /nyatufei 
plus  Dealer  “Hookers”... 


AND  FORSYTH  SAYS 


nO"/flO/l  by 


r 


SiSiS!' 


*!!?•*' 


G-5301 


Some  stores  sold  out  in  a  matter  of  hours' 


When  introducing  their  new  No-Iron  English  Broad¬ 
cloth  Shirt,  John  Forsyth  Limited  felt .  .  .  and  rightly 
so  .  .  .  that  it  was  absolutely  necessary  to  reach  as 
many  people  as  possible  and  to  direct  consumers  to 
local  sources  of  supply.  They  also  felt  that,  besides 
supporting  men’s  wear  merchants  at  their  local  level, 
it  was  also  desirable  to  have  their  dealers  participate 
in  this  product  launching  at  little  cost  to  themselves. 


PHENOMENAL.  In  a  matter  of  days  ...  in  some 
cases  hours  . . .  stores  were  entirely  sold  out  of  Forsyth 
No-Iron  English  Broadcloth  Shirts. 

Another  amazing  success  story  from  the  files  of  the 
C.D.N.P.A.  Positive,  dramatic  proof  of  the  sales 
impact  offered  by  daily  newspapers. 

Harness  the  great  selling  power  of  daily  newspapers 
for  your  advertising  campaigns.  Ask  the  advertising 
managers  of  your  daily  newspapers  how  "hookers” 
can  work  wonders  for  you. 


To  achieve  this,  they  turned  to  daily  newspapers  and 
"hooker”  advertising.  THE  RESULTS  WERE 


Forsyth  advertising  is 
handled  by  Vickers  &  Benson  Ltd., 
a  member  of  the  Canadian  Association 
of  Advertising  Agencies. 


A  hooker  is  a  small  advertisement  which  gives  a  dealer's  name  and  address  and  is 
voluntarily  appended  by  him  to  a  national  advertisement. 


I.  H.  Macdonald,  General  Manager 


55  University  Avenue,  Toronto  1,  Ont, 
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For  its  New  6-Unit 


Cutler-Hammer  also  offers  a 

2-motor  drive  for  magazine  and 
color  presses  . . .  and  a  single  motor 
drive  for  small  circulation  news¬ 
papers.  Both  types  are  extraordi¬ 
narily  successful. 


New  Goss  press  units  in  plant  of  Bridgeport  Post- 
Telegram.  Equipped  with  Cutler-Hammer  Unit  Drive. 


Keep  it  Simple . .  Keep  it  Sturdy 


*Of0H 


One-Folder  Press 


BRIDGEPORT  POST-TELEGRAM 

t 

Chooses 

CUTLER-HAMMER 


The  Bridgeport  Post-Telegram  of  Bridgeport, 
Connecticut,  with  a  combined  circulation  of 
90,000  plus,  installed  Cutler-Hammer  Unit  Press 
Drives  on  its  latest  unit-press  addition.  This  story 
is  typical  of  many  newspapers  whose  owners  and 
publishers  have  found  it  pays  to  keep  their  press 
drives  simple,  sturdy,  and  Cutler-Hammer. 
Cutler-Hammer  Unit  Drives  are  lOOr^  unitized 
—every  press  and  folder  unit  has  its  own  drive. 


control,  and  power  supply.  Only  sturdy,  indus¬ 
trial  types  of  components  are  used.  Pressmen 
like  the  precise  threading  and  inching  action,  and 
the  smooth,  responsive  main  drive  acceleration. 
Plant  electricians  “know”  this  type  of  equipment 
and  the  simplicity  of  design  makes  it  easiest  to 
maintain.  Be  sure  you  have  all  the  facts  before 
you  buy.  Write  today.  CUTLER-HAMMER, 
Inc.,  1223  St.  Paul  Ave.,  Milwaukee  1, Wisconsin. 


CUTLER'HAMMER 


3 


Threading  motor  which 
is  disconnected  mechan¬ 
ically  and  electrically 
when  the  unit  drive 
motors  take  over. 


Vi 


m 


%\ 


CUTLER-HAMMER 
WEB  SEVERING  DEVICE 

A  Cutler-Hammer  "original”  that  has  re¬ 
sulted  in  greater  total  savings  than  any 
other  single  accessory.  It  instantly  slashes 
broken  web  close  to  impression  and  guards 
against  destructive  wrap-arounds  and 
costly  delays — resets  automatically. 


CUTLER-HAMMER 
WEB  BREAK  DETEaORS 

Stop  press  quickly  if  web  breaks.  Web 
can  be  rethreaded  without  latching  de¬ 
tectors.  Easy  to  mount. 


Pfimory  controller  for  the  A.C.  unit  type  press  drive 
‘Signed  by  Cutler-Hammer  for  the  Post-Telegram. 


Keeo  it  CUTLER-HAMMER 


HaKton  Kxiiresft 

John  E.  Wohlers  PM 
H u  rritib  ii  ly  Pa  t  ri o  t-Xc  ivk 
John  J.  McGanri  MS 
Liiucanttr  Xe  us  pa  pern 
Warren  H.  Detwiler  MS 
McKeesport  Daily  Xeu's 
D.  M.  Melegari  S 
Joseph  Gerosky  P 
Sharon  Herald 

Robert  C.  Schwanbeck  Jr.  MS 
Rudolph  S.  Kuhner  P. 
Philadelphia  Inquirer 
Sol  1..  Swartz  MS 
Helmar  Jacobsen  C 
William  Montanye  P 
Philadelphia  Bulletin 

Richa'd  Powe'S  Asst.  MS 
Frank  Dempsey  Ad  Prod. 
Joseph  Elliott  .Asst. 
Frederick  Blodgett  P 
William  Kelley  C 
Philadelphia  Xeirs 

M  illiam  H.  Keller  Jr.  PM 
Pittsburgh  Post-Gazette 
William  Block  GO 
Anthony  Shrinkle  P 
Edward  Toriskey  S 
Henry  H.  Garland  PM 
Pittsburgh  Press 
J.  Harold  Mintun  PM 
William  Wilson  MS 
Sam  G.  Carmichael  C 
George  Henning  S 
John  Charlton  E 
Frank  Gigliotti  P 


Pottsville  Repttblican 
J.  H.  Zerbey  III  GO 
Philip  W.  Donne  C 
Ralph  E.  Leuchter  P 
Reading  Eagle-Times 
Claude  E.  Schell  C 
Scranton  Times 

Forest  T.  Watkins  P 
Philip  -A.  Geoige  S 
William s]>ort  Grit 
Ralph  R.  Cranmer  GO 

C.  L.  McGarr  Asst.  MS 
James  H.  Lamade  Asst. 

York  Dispatch 

D.  Philip  Young  GO 
Robert  L.  Young  GO 
William  A.  McGuigan  PM 

RHODE  ISLAND 
Providence  Journal  and 
Bulletin 

George  L.  Green  PM 
Roland  V.  Maloney  C 
Woo)isocket  Call 
Carleton  A.  Braga  MS 
SOUTH  CAROLINA 
Charleston  Post  and  Courier 
Henry  M.  Duke  MS 
Rock  Hill  Evening  Herald 
Talbot  Patrick  GO 
TENNESSEE 

Johnson  City  Press-Chronicle 
T.  W.  Atkins  GO 

A.  W.  Keller  PM 
Kingsport  T i m es-Xeu's 
Benjamin  Haden  GO 


Gentlemen...^, 


PLAN  your 

COMPOSII 

tG  ROOM 

uiti  mm  sAnm- 

TIME  SAVm  Eijaipineat 

As  ex-newspaper  men— we  plan 
from  practical  experience.  We 
custom  build  to  suit  your  require' 
ments  at  mass  production  prices. 

Write  for  catalog  of 

Plants  we  designed^ 


FOSTER 


RCAll  LOcust  8-2166 
MANUFACTURING  COMPANY 

13th  A  Cherry  Streets,  Philadelphia  7,  Pa. 


XashviJle  Printing  Corp. 

James  Dwyer  MS 
Fred  McWhorter  P 
Memphis  Publishing  Co. 

R.  J.  Richardson  PM 
William  B.  Astor  S 
Ralph  A.  Tucker  P 
J.  B.  McGowan  C 

TEXAS 

Houston  Chronicle 
Donald  V.  Weber  PM 
W.  Henry  Jenkins  C 
E.  V.  Drozda  P 
Houston  Post 
Paul  Tanner  P 
Gilbert  Ruffle  S 
Fort  Worth  Star-Telegram 
George  Woodman  MS 
San  Antonio  Express  and  Xeu'S 
John  McDaniel  GO 
Irvin  Cook  PM 

UTAH 

Xewspaper  Agency  Corp., 

Salt  Lake  City. 

Milton  A.  Brown  PM 
Harold  Grayston  MS 

VERMONT 
Burlington  Free  Press 
Lawrence  A.  Meunier  P 

WASHINGTON 
Spokesman.  Reinew  and 
Chronicle 
Don  G.  Scott  MS 
W.  W.  Fyfe  Asst. 

Tacoma  News  Tribune 
Walter  K.  Hudson  C 

WEST  VIRGINIA 
Charleston  Gazette 
Thornton  Smith  P 
Paul  Fite  S 
William  McDaniels  M 
William  Hill  E 
Robert  Frame  Mach 
A.  H.  Pruett  CM 
Girt  Cochrane  PM 
Charleston  Daily  Mail 

L.  H.  Hickman  MS 
Clarksburg  Exponent  &  Te'e- 

gram 

W.  W.  Powell  GO 
John  P.  Eck  C 
W.  Delbert  Reed  P 

WISCONSIN 
Appleton  Post-Crescent 

M.  E.  Cartier  GO 

Eau  Claire  Telegram-Leader 
M.  F.  Riblett  PM 
Fond  du  Lac  Reporter- 
Commonwealth 
William  E.  Waltzer  PM 
George  Dobyns  P-S 
Green  Bay  Press-Gazette 
David  Mangin  C 
Edward  Peot  P 
LaCrosse  Tribune 
W.  T.  Burgess  GO 
Madison  Newspapers 
H.  L.  Luloff  P 
John  W.  Meyer  C 
Henry  Abaly  S 
Martin  Wolman  GO 
Manitowoc  Herald-Times 
Joe  Spoerl  P 


Marinette  Eagle-Star 
Fred  G.  Sappington  GO 
C.  E.  Enstrom  MS 
Racine  Journal-Times 
Edward  G.  Krueger  C 
LeRoy  Tucker  E 
Sheboygan  Press 
Howard  Zenke  S 
Paul  Gerlat  P 

CANADA 
Calgary  Herald 

E.  Duncan  Waines  GO 
George  Jackson  PM 
Halifax  Newspapers 
Patrick  Doherty  MS 
London  Free  Press 
Mel  T.  Parkinson  S 
Harold  Moss  P 
.Montreal  Star 

Douglas  H.  Parker  PM 
Hyman  Erdell  C 
Rodney  Thomas  P 
R.  V.  Brown  Asst.  PM 
Ottawa  Citizen 
E.  S.  Leigh  PM 
Toronto  Star 
J.  S.  Atkinson  PM 

G.  L.  Cornwall  Chem.  Eng. 
C.  M.  Davey  P 

James  Dobson  M 
Robert  Garden  C 

H.  E.  Hudson  Roto 
W.  R.  Matteson  Plant 

A.  T.  Owston  S 

T.  R.  Sykes  Research 

B.  M.  Thai!  Prod.  Eng. 
Toronto  Telegram 

C.  J.  Prater  PM 

N.  Spanton  A.sst.  MS 
Windsor  Daliy  Star 
Donald  R.  Bell  C 
James  Webh  S 


5th  Generation 
On  New  Jersey  Daily 

Camden,  N.J. 

Robert  B.  Courter,  the  fifth 
generation  of  his  family  to 
work  in  the  newspaper  busi¬ 
ness,  has  started  his  apprentice¬ 
ship  in  the  composing  room  of 
the  Camden  Courier-Post.  His 
father,  John  D.  Courter,  Fish 
and  Game  columnist  for  the 
paper,  started  in  the  same  job 
24  years  ago. 

Bob’s  grandfather,  the  late 
Ben  Courter,  editor  and  writer, 
wrote  the  outdoors  column  for 
the  old  Evening  Courier.  His 
great-grandfather,  John  D- 
Courter,  was  also  an  authority 
on  outdoor  activities.  His  great- 
great-grandfather,  Benjamin  M. 
Braker,  was  a  reporter  in  the 
Camden  area  in  18.")0. 

• 

Bressett  Elected 

Victor  J.  Bressett,  mechani¬ 
cal  superintendent  of  the  Keeru 
(N.H.)  Evening  Sentinel,  is 
the  new  president  of  the  New 
England  Daily  Newspaper 
Composing  Room  Executives 
Association. 
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Saves  time,  money.  With  the  new  two-step  bath  yon  can  produce  complete  combination 
plates  like  this  in  about  fifteen  minutes.  Note  depth  in  highlight,  middlctone  and  open  areas. 


Now— combination  magnesium  plates  in  minutes 
with  Dow  Etch  Process 


minutes.  Users  of  the  Dow  Etch  Process  also  enjoy  these 
advantages:  (1)  Elimination  of  powdering,  saving  time  and 
money.  (2)  Excellent  etching  (juality,  no  shoulders.  (3)  Vir¬ 
tually  no  undercutting  of  image. 

Dow  magnesium,  used  with  Dow  Etch  Process  or  con¬ 
ventional  methods,  gives  you  faster,  more  positive  etehability, 
high  strength  for  matting  and  excellent  register  for  ROP 
color  work. 

Two-step  bath  technique  first  etches  combination  plates  to  a  For  specific  information  about  savings  possible  with  the  Dow 
depth  of  about  0.016".  The  second  step  then  brings  open  Etch  Process  write  to  the  dow  chemical  compa.ny.  Mid¬ 
areas  to  0.025"— 0.035".  Total  time:  approximately  1.5  land,  Michigan,  Department  MA 1423F-5. 


You  can  make  top-(juality  combination  line  and  halftone  en¬ 
gravings  on  magnesium  with  the  Dow  Etch  Process.  A  new 
two-step  bath  techniejue,  developed  for  the  requirements  of 
newspapers  and  other  coarse-screen  publications,  produces 
powderless  combination  plates  in  one  fifth  the  time  it  takes 
with  conventional  powder-type  engraving!  This  means  even 
more  efficient  news  coverage  and  reduced  production  costs. 
Here’s  how  it  works: 


\^  I10’S  WHO  OF  SUPPLY  FliniS’  HEPKESEN TATIVES  AT  ANPA  CONFAB 


The  following:  manufacturing 
and  supply  firms  have  pre-regis- 
tered  personnel  to  attend  the 
ANPA  Mechanical  Conference 
as  follows: 

ABITIBI  SERVICE  INC. 
Woody  Paukert 
Bob  Kishbaugh 
Frank  Howland 

ACME  TELETRONIX  DIVI¬ 
SION  of  NEA  SERVICE,  Inc. 
Meade  Monroe 
Earl  Anderson 
George  Johanson 
Ned  Mills 

ALICO,  Inc. 

Arnold  L.  Imshaug 

BABCOCK  PRINTING 
PRESS  CO. 

C.  W.  Ginsberg 
C.  V.  Knell 


A.  J.  Simile 
J.  E.  Paumier 

BEARD  NEWSPRINT  & 
WAREHOUSE  CO. 

Don  Beard 
Jack  Moore 

BEVERIDGE  PAPER  CO. 
Rollo  S.  Lewis 
W.  Doyle  Boggess 
Alex  MacLennan 
W.  J.  Blackley  Jr. 

Morey  W.  Anderson 
Dick  R.  Brooks 

BLATCHFORD  METALS 
George  A.  Savage 
Mel.  Sverker 

BRETT-GUARD  CO. 

Daniel  Blackstone 
George  Lewinger 

BRIDGEPORT  ENGRAVERS 
John  Tobin 


A.  J.  Kareth 
Howard  Tully 
Jack  Schnur 

W.  A.  BROWN  MFG.  CO. 

W.  A.  Brown,  Jr. 

J.  F.  Vancata 

BURGESS  CELLULOSE  CO. 
Victor  E.  Fishburn 
Lloyd  A.  Giessel 

B.  E.  Fishburn 
W.  A.  Carpenter 
Don  Malcolm 
Gene  Fangman 
Paul  Richmond 
Harry  Vigal 
Edward  P.  Fraher 
Robert  Jealouse 

CALIFORNIA  INK  CO. 
Vince  Pampanin 

CAPITAL  TOOL  & 
MANUFACTURING  CO. 
Joseph  P.  Dorr 


CERTIFIED  DRY  MAT  CORP. 
Frank  M.  Tighe 
George  T.  Kempter 
Carl  R.  Borckardt 
Joseph  F.  Natolis 

CHEMCO  PHOTOPRODUCTS 
CO. 

Sam  B.  Anson,  Jr. 

C.  Harold  Larsson 
H.  K.  Marshall 
Joseph  Wheeler 

S.  B.  Gibbs 
Victor  Chapiesky 
Robert  McDonald 
Vincent  Cacaro 
A.  J.  Powers 

F.  C.  Powers 

CHESHIRE,  INC. 

Ralph  E.  Doane 
James  E.  Doane 
Carolyn  D.  Bowman 

CLINE  ELECTRIC 
MANUFACTURING  CO. 

W.  P.  Scott 
H.  E.  Brundage 

F.  Sandgren 
M.  L.  Priban 

G.  R.  Dayton 
E.  J.  Flannery 
A.  E.  Goers 
A.  H.  Marston 

T.  L.  Baldasar 
W.  E.  Tolk 

H.  J.  Mitchell 
C.  M.  Keeter 

A.  H.  Kennegott 

CONSOLIDATED  INTERNA¬ 
TIONAL  EQUIPMENT  & 
SUPPLY  CO. 

Alfred  Levine 
Stanley  B.  Pauling 

CORKPAK  CO. 

Frederick  H.  Paulman,  Jr. 
ROBERT  W.  DICKERSON 
Robert  W.  Dickerson 
DOW  CHEMICAL  CO. 

A.  B.  Fry 
John  Easley 
H.  E.  Swayze 

EASTERN  COLOR  PRINTING 
CO. 

Harold  A.  Moore 

EASTERN  GRAPHIC  ARTS 
SUPPLY  CO. 

Hari-y  Crosby 
Ralph  Perry 

EASTERN  NEWSPAPER 
SUPPLY  INC. 

Edgar  A.  Mills,  Jr. 

EDES  MANUFACTURING 
CO. 

Fletcher  R.  Edes 
James  J.  Hart,  Jr. 

Frank  M.  Suma 
Laurence  Ricket 
Ronald  E.  Leary 

(Continued  on  page  46) 
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what  makes 
a  company 
a  good  citizen* 


If  Michigan  is  your  home  stale,  chances  are  you  have 
already  seen  this  advertisement.  Or,  if  you  live  in  one 
of  the  other  Midwest  and  Rocky  Mountain  stales  where 
Standard  Oil  Company  (Indiana)  products  are  sold,  you 
may  have  seen  an  advertisement  very  much  like  it  with  the 
same  straightforward  information  about  what  determines 
gasoline  prices  in  your  stale.  This  is  the  type  of  factual, 
informative  advertising  so  vital  to  a  sound  public  under- 
standing  of  the  oil  business  and  its  products  and  services. 


that  affect  the 


Four  important 
price  you  pay  for  gasoline  in  Michigan 


TAXES— You  might  be  surprised  what  a  big  chunk  of  your 
gasoline  dollar  goes  for  direct  taxes  placed  on  gasoline  by 
federal  and  state  governments.  These  taxes  are  largely  used 
to  build  and  maintain  our  expanding  highway  system  and  are 
collected  from  you  at  the  gasoline  pump.  In  Michigan  the 
direct  taxes  on  regular  grade  Standard  Red  Crown  Gasoline 
total  9  8/10  cents  per  gallon— equoi  to  42  percent  of  the  price 
of  the  gasoline  alone  in  mid-Michigan  areas. 

PRODUCT  IMPROVEMENT-Today’s  gasoline  looks  and 
smells  about  the  same  as  gasoline  has  for  years  but  your  car 
can  tell  the  difference.  The  Standard  Red  Crown  you  use 
today  is  higher  quality,  higher  octane  than  our  Premium 
Gasoline  was  only  4  years  ago.  Such  dramatic  product  im¬ 
provements  are  costly.  Diuing  the  past  two  years  octane 
increases  alone  added  about  25  million  dollars  per  year  to 
our  continuing  operating  costs. 

WAGES— The  money  you  pay  for  Red  Crown  helps,  too, 
to  pay  the  wages  and  salaries  of  the  52,000  men  and 


women  in  our  immediate  "family”.  They  are  people  like 
yourself  who  have  had  to  meet  rising  living  costs.  General 
wage  increases  of  slightly  over  4  percent  and  6  percent  in 
1955  and  1956  increased  our  costs  about  28  million  dollars 
annually. 

SERVICE— Your  Standaird  Dealer  is  an  independent  business 
man  in  a  keenly  competitive  business.  A  few  cents  per  gallon 
meurk-up  is  all  that  competition  allows  him  if  he  is  to  attract 
and  hold  your  business.  This  modest  mark-up  enables  him 
to  offer  and  maintain  essential  services  for  car  owners.  At 
the  same  time,  it  must  help  cover  his  many  costs  and  earn 
him  a  fair  profit. 


WHAT  MAKES  A  COMPANY  A  GOOD  CITIZEN? 

Because  gasoline  is  widely  used  and  needed,  its  price  is  a  matter  of 
interest  to  a  greot  many  people.  The  communities  in  which  we  live  and 
serve  ore  entitled  to  informotion  this  company  can  give  them  on  factors 
affecting  gasoline  prices. 


RIO  CROWN  GASOIINE 

KR  CAU.ON, 
STAH  GASOUNE  TAX.'..... 

STATE  SAIESTAX . 

FEOERAl  GASOUNE  TAX.... 


TOTAl  COST  PER  GAUON. 


Modem  geteline  quelMy  represents  tremendous  in¬ 
vestments  in  better  facilities  and  processes,  and  in 
rsaearch.  Yet  in  America  today  an  hour’a  pay  buya 
more  than  half  axain  aa  much  xasoline,  excluding 
direct  taxes,  as  it  would  fifteen  yaara  ago. 


In  the  lest  IS  years  Standard  Oil  salaries,  wages  and 
benefits  on  the  average  have  increased  about  170%. 
This  is  important  to  each  Standard  Oiler  and  impor¬ 
tant  to  the  welfare  of  the  communities  where  oui 
"family”  members  live  and  work. 


The  taxes  you  pay  on  gasoline— equal  to  42%  of  the 
price  of  the  gasoline  itself  in  mid-Michigan— help  to 
build  and  maintain  Michigan’s  expanding  highway 
system.  You  pay  these  direct  taxes  wheiMver  you 
buy  gasoline. 


ST.4XDARD  OIL  COMPANY  (Indiana)  Istmdmd 


S.  J.  Walicki 
I>.  B.  Baar 
C.  W.  Burger 
W.  T.  Goss 
W.  H.  Granger 
H.  E.  Hanson 
H.  V.  Henry 

F.  A.  Kopp 

E.  G.  Morrison 
R.  B.  Patch 
W.  C.  Pratt 

C.  S.  Reilly 

F.  A.  White 
E.  J.  Yagow 

GREAT  NORTHERN 
PAPER  CO. 

Irving  P.  Phelps 
Joel  B.  Ware 
John  S.  Staples 
HAMILTON  MFG.  CO. 
Howard  A.  Nack 
Robert  H.  Schneider 
Norman  A.  Johnson 
Cha’les  H.  R’ppe 
Ronald  H.  Giblin 
Val  F.  Hall 
William  D.  Bruemmer 
Hal  Puls 

HAMMOND  MACHINERY 
BUILDERS,  INC. 

G.  S.  Vander  Linde 
M.  J.  Smith 

HARTCO  MANUFACTURING 
CO. 

George  P.  Hartzell 
Perlin  M.  Read 
Homer  McCoy 


ELECTRIC  EYE 
EQUIPMENT  CO. 

Carl  M.  Noble 
William  J.  Bishop 
George  A.  DeWitt 
Clark  J.  Huffer 

FAIRCHILD  GRAPHIC 
EQUIPMENT  INC. 

E.  P.  Tracht 
R.  C.  McPherson 
K.  B.  Lee 

G.  Westerhoff 
C.  Carter 

N.  C.  Emerson 
A.  D.  Lawrence 

FEDERATED  METALS 
DIVISION 

of  American  Smelting  and 
Refining  Co. 

E.  L.  Rimbault,  Jr. 

W.  H.  Pollock 

V.  J.  Ryan 

W.  H.  Dahlin 
W.  Marks 

GERRARD  STEEL 
STRAPPING  DIVISION 
of  U.  S.  Steel  Corp. 

H.  M.  Reed 
A.  R.  Johnson 
R.  R.  Wyckoff 
E.  Ebert 

Ton.  Ualone 
R.  G.  Patterson 

GOSS  PRINTING  PRESS  CO, 
J.  J.  Brown 
J.  A.  Graham,  Jr. 


The  Burgess  representative  offers 
the  best  in  quality  and  service 

Best  in  quality  because  Burgess  Mats  are  produced  under 
strict  laboratory  control  . . .  always  give  the  best  possible 
reproduction.  And  best  in  service  because  Burgess  repre¬ 
sentatives  are  experienced  stereotypers,  capable  of  helping 
you  solve  your  problems.  Quality  and  service.  Quite  a 
combination.  And  you  get  both  when  you  use  Burgess  Mats. 


BURGESS  CELLULOSE  COMPANY 

Montffactur«rt  and  Ditiributort  af  Burgass 
Chrome  and  Supreme  Torte-Tex  Matt,  Freeporf,  lllineit 


Canodian  Repretenlotive,  R.  M.  Leuson  B  Ca.,  Ltd., 
Kennedy  Road,  Agincowrf,  Ontario 


ON 


CO 


:o. 


CO. 


195: 


KEEP  YOUR 


S 


A! 


Tlie  over-all  cost  of  highway  construc¬ 
tion  is  up.  Up  over  4%  since  road-building 
began  under  the  new  Federal-Aid  pro¬ 
gram.  And  may  go  even  higher. 

This  suggests  a  hard  look  at  the  cost  of 
highway  paving. 

Modern  Asphalt  pavement  saves  in  sev¬ 
eral  ways  over  other  types.  In  initial  costs 
...  it  gives  a  bonus  of  one  free  mile  in 
every  ten.*  Sometimes  more! 

It  saves  time  ...  for  Asphalt  construc¬ 
tion  is  quicker,  easier.  Keeps  all  costs 
at  a  minimum.  New  roads  are  opened  to 
traffic  sooner,  too.  and  congestion  is 
relieved  faster. 

on  request 


Modern  Asphalt  construction 
is  a  triumph  of  road-building 
science.  Built-up  layers  spread 
the  load  .  .  .  absorb  shock  and 
pounding  without  cracking. 
Economy,  comfort  and  safety 
are  built  in  to  save  tax  dollars. 


As  to  maintenance,  rugged,  heavy- 
duty  Asphalt  pavement  costs  no 
more  to  maintain.  Often  less! 

The  known  economy  and  rugged  dura¬ 
bility  of  modern  Asphalt  construction 
were  never  more  important  to  America’s 
road-building  plans  than  they  are  now. 
In  addition  to  economy,  modern  Asphalt 
I)avement  is  smoother-riding  because  it's 
joint-free,  it  absorbs  glare  and  makes 
lane  markings  highly  visible  day  and 
night.  And  its  safe,  textured  surface 
provides  high  skid  resistance  for  surer 
traction. 

If  you  want  to  keep  your  roads  in  the 
black,  keep  taxes  down,  here’s  your 
chance  to  do  something  about  them.  Get 
all  the  facts  today.  Write  for  a  free  copy 
of  “.  .  .  From  the  Ground  Up.” 


Ribbons  of  velvet  smoothness  .  .  . 

MODERN  ASPHALT  highways 


TH  K  .%KPH.%I.T  IXSTITUTK,  Asphalt  Inslilulr  Huilthnn.  tullrtr  Hark.  Maryland 


l<>4inoiiiieal  modern  asphalt  eonstriieiifin  saves  in  first  €*osf.  hcilds 
flown  niaintenanc*e  eosts.  puts  brakes  on  rising  hi>«hw’ay-iiser  taxes 
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MAGNACRAFT  MFG.  CO. 
John  H.  Morrow 
Charles  Mednick 

CHARLES  T.  MAIN,  INC. 

Reg  Tranter 
Dave  Lewis 

MASTER  ETCHING 
MACHINE  CO. 

Wes  Miller 
Bill  Guenst,  Jr. 

Pete  Kuntz 

MATRIX  CONTRAST  CORP. 
Clifford  Yewdall 
Jack  Faris 
Gerald  W.  Hunter 
Morris  Rice 
William  J.  O’Toole 
Henry  Coriander 

J.  THOMAS  McHUGH  CO. 
INC. 

J,  Thomas  McHugh 
John  P.  Tobin 
Walter  Max  Foster 
Edward  W.  Gordon 

MERCHANTS  MATRIX  CO. 
Nate  Stiles 
Arthur  Moulton 
Dave  Rusch 
Jack  English 
Stanley  Bozek 

MERGENTHALER 
LINOTYPE  CO. 

J.  W.  Reid 
Paul  S.  Chisholm 
Fred  B.  Asdel,  Jr. 

Herbert  J.  O’Sullivan 
Wilson  M.  Childers 
Harold  F.  Bott 

E.  Rene  Leach 
J.  F.  Schuman 
Ray  G.  Burgoon 
William  J.  Mulroy 
James  C.  Huie 
Edward  D.  Betts 

MOHR  LINO-SAW  COMPANY 
H.  0.  Mohr 
W.  F.  Christmann 
G.  Robert  Jackson 

MONOMELT  COMPANY  INC. 
Henry  Blodgett,  Jr. 

Fred  Krafft 

GEO.  H.  MORRILL 
J.  H.  McGowan 
J.  H.  Feldkamp 
A.  H.  Solberg 
A.  M.  Brown 
R.  W.  Shields 
J.  D.  Stone 
L.  C.  Paxton 
L.  R.  Antrim 
R.  W.  Stoker 
Sid  Rochelle 
R.  Blair 
G.  T.  West 

C.  N.  Poley 

MORRISON  CO. 

George  F.  Morrison 
E.  H.  Arpe 


NEW  ENGLAND 
NEWSPAPER  SUPPLY  CO. 
Gardener  G.  DeMallie 
Scotty  Campbell 
Ed  Sparks 
Tony  Miller 
Tony  Cronin 
Eddie  P.  Gaughan 

NILES  &  NELSON  INC. 

E.  T.  Niles 
Leo  C.  Doran 
J.  J.  Strickland 
H.  F.  Johnson 
J.  T.  Clancy 

NORTH  AMERICAN 
PRODUCTS  CORP. 

Arthur  R.  Segal 
Maurice  Giger 

F.  M.  Griswold 

NUARC  CO.,  INC. 

John  Schultheis 
Red  Koren 
Henry  Weisman 

ORTMAN  McCAIN  CO. 

A.  C.  McCain 
L,  W.  Ortman 
O.  F.  Magaro 

C.  A.  Turk 
T.  O’Connell 
Don  VanGorder 

PINTARD-LEYLAND  CO. 
Millard  C.  Pintard 
Harry  L.  Leyland 

PRINTING  PLATE  SUPPLY 
CO. 

Robert  R.  Myers 
A1  Kwas 
Fred  Myers 
Ray  R.  Geimer 
John  Haggerty 

J.  A.  RICHARDS  CO. 

Paul  A.  Richards 
George  Fremire 

ROLLED  PLATE  METAL  CO. 
W.  Roy  Manny 
John  E.  Rees 
Howard  Budweiser 
Michael  Brande 
Frank  Bonner 
Clifford  Tarr 

WALTER  SCOTT  &  CO. 
Charles  L.  Wyman 
Donald  A.  Brown 
Edward  G.  Ahearn 
A.  W.  Stark 
A.  Vincent  Weber 

T.  W.  &  C.  B.  SHERIDAN  CO. 
Victor  E.  Sawyer 
Frank  L.  Olds 
Wm.  J.  Powers 
A.  J.  Zuercher 

BEN  SHULMAN 
ASSOCIATES 
Ben  Shulman 

SIGNODE  STEEL 
STRAPPING  CO. 

L.  J.  Brown 
1).  A.  Maticola 
William  W.  Power 


SINCLAIR  &  CARROLL  CO., 
INC. 

Roy  Carroll 
Thomas  P.  Carroll 
W.  E.  Rotenberg 
J.  F.  Carroll 

J.  M.  Applegate 

STA-HI  CORPORATION 
Craig  C.  Baker 
0.  T.  Cochran 

L.  H.  Satre 
Lee  Yake 

STAR  PARTS,  INC. 

Emil  Bendow 
Bill  Andreacci 
E.  C.  Miller 
Harry  Wilson 
Bert  M.  Stark 

M.  Van  McKee 

SWIFT  ENGINEERING  CO. 

John  B.  Swift 
GEO.  TARPLEY  CO. 

Richard  A.  Byrom 
John  E.  Byrom 
Preston  A.  DuPont 
Dale  N.  Beitzel 

TELETYPESETTER 

CORPORATION 

E.  M.  Ciesla 
H.  R.  Dahl 
Ronald  Korol 

F.  J.  Phillips 

D.  F.  Smith 

K.  A.  Sylvester 
O.  R.  Tucker 
R.  H.  Halvorsen 

TENAK  PRODUCTS  CO. 
Herbert  Libberton 
J.  Edward  Johnson 
Fred  Upshall 
Peter  Ruehle 
Peter  Uding 
Peter  Uithoven 
Sam  Mangano 
Richard  Stahl 
Lyle  Bryant 
George  Munyer 

TINGUE  BROWN  &  CO. 
William  M.  Tingue 
John  W.  Foster  Jr. 

J.  A.  Maxwell 
William  M.  Brennan 
Michael  P.  Joyce 
John  R.  Farrell 
William  M.  Norwood 
Harry  W.  Stauder 

TOMPKINS  PRINTING 
EQUIPMENT  CO. 

L.  R.  Tompkins 
Walter  Howton 
Wesley  Langford 
Robert  Wright 

UNITED  SHOE  MACHINERY 
CORP. 

Ralph  L.  Drew 
R.  McA.  Lloyd 
H.  W.  Jarvis 

UNITED  STATES  PRINTING 
INK  CORP. 

Donald  H.  Seixas 
John  W.  Hays 


UNITRONICS 
Theo.  Hommel 
LeRoy  Andersen 

VANDERCOOK  &  SONS,  INC. 

E.  0.  Vandercook 

F.  R.  Vandercook 

O.  F.  Duensing 
Otto  P.  Sandvik 

VOGT  ROLLER  COMPANY, 
INC. 

Fred  C.  Finzer 
John  O.  Finzer 
David  J.  Cahill 
Eugene  Petkowski 
Edwin  F.  Franz 
Leo  C.  Conley 

WIRE  COATING  &  MFG.  CO. 
R.  T.  Hendrich 
R.  C.  Hendrich 

D.  L.  O’Brien 

WIRETYER  CORP. 

Louis  F.  Fallon 

WOOD  FLONG 
CORPORATION 
Thornton  Hall 
Ralph  B.  Millington 
J.  W.  Wood,  Jr. 

Charles  H.  Scherb 

WOOD  NEWSPAPER 
MACHINERY  CORP. 

John  J.  Shea 

P.  L.  Tollison 

E.  A.  Rehm 
J.  Foy 

R.  A.  Breur 

C.  S.  Caffrey 
W.  W.  Kihn 

G.  R.  Steele 
I.  Tornberg 

D.  H.  McColley 

S.  Oderman 
P.  Romano 

L.  R.  Schwarzwaelder 
B.  C.  Denning 

ALAN  WOOD  STEEL 
COMPANY 
Leno  J.  Lieberman 

Equipment  Added 
To  Weeklies'  Plant 

Highland  Park,  Mich. 
Observing  its  20th  anniver¬ 
sary,  Highland  Parker  Print¬ 
ers,  Inc.,  completed  an  expan¬ 
sion  program  which  added 
6,000  square  feet  to  its  com¬ 
posing  room. 

Equipment  added  includes 
two  Intertypes,  fluorescent 
lighting  throughout  the  make¬ 
up  area,  air  conditioning  in  the 
composing  room,  new  lockers, 
shower  rooms  and  miscellane¬ 
ous  equipment  including  a  re¬ 
built  quarter-folder. 

Backbone  of  the  shop’s  opera¬ 
tions  is  the  Highland  Parker, 
one  of  the  oldest  community 
newspapers  in  the  Detroit  ama. 
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DAIRY  FARMER:  That’s  the  way,  Mister! 
Glad  to  see  you’re  on  my  team. 

FOOD  SALESMAN:  Your  team? 

DAIRY  FARMER:  That’s  right.  I’m  a  dairy 
farmer  and  you’re  helping  me  to 
sell  more  milk. 

FOOD  SALESMAN:  Now,  I  get  it!  Glad  to 
be  of  help.  Say,  is  this  June  Dairy 
Month  your  idea? 

DAIRY  FARMER:  No!  It’s  a  promotion  of 
the  entire  dairy  industry.  But  the 
American  Dairy  Association— that’s  the 
organization  that  does  my  advertising 
for  me— is  putting  real  muscle  behind 
it  this  year. 

FOOD  SALESMAN:  You  bet  they  are! 

June  Dairy  Month  looks  like  the  biggest 
food  promotion  in  history.  Why  besides 
the  dairy  industry,  it’s  being  promoted 
by  Campbell’s  Soups,  General  Foods, 
National  Biscuit  Co.,  Quaker  Oats 
and  my  own  company.  General  Mills. 

DAIRY  FARMER:  And  in  June  they’ll  all  be 
featuring  foods  that  go  with 
dairy  products. 

FOOD  SALESMAN:  There’ll  be  June  Dairy 
Month  advertising  in  newspapers  and 
magazines,  on  television  and  radio 
...  on  billboards. 

DAIRY  FARMER:  Just  about  everywhere  you 
look  for  the  whole  month  of  June. 

FOOD  SALESMAN:  Come,  my  friend,  this 

is  bigger  than  both  of  us— let’s  tell  Joe  the 
store  manager  about  June  Dairy  Month. 
After  all,  I  want  to  sell  more 
Wheaties*— and  you  want  to  sell 
more  milk. 


Wheaties  is  one  of  the  famous  brands  lending 
advertising  and  selling  support  to  June  Dairy 
Month  .  .  .  along  with  Aunt  Jemima  Pancake 
Mix,  Jell-O  Instant  Pudding,  Baker’s  Angel 
Flake  Coconut,  Bisquick,  Log  Cabin  Syrup, 
Campbell’s  Soups  and  Ritz  Crackers. 


Selling  more  dairy  foods  to  more  Americans 

AMERICAN  DAIRY 
ASSOCIATION 

20  N.  Wacliar  Drive,  Chicago  6,  Illinois 


Vou  never  outgrow  your  need  for  Milk 


O  I* 


.  I  want  to 
sell  more 
Wheaties*— 
you  want  to  sell 
more  milk.” 
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allowed  for  the  name  of  your  newspaper. 
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r  readers  this  inspiring 

4th  of  JULY 
TRADITION 


A.N.P.A.  supports  reprinting  of  “Primer  for  Americans” 
as  a  4th  of  July  feature ...  free  mats  available. 


From  coast  to  coast,  newspapers  have  adopted 
“Primer  for  Americans”  as  their  own  4th  of 
July  tradition.  It  is  a  message  of  real  meaning 
and  interest  to  the  readers  of  your  paper. 

Last  year  it  appeared  in  more  than  1,000  news¬ 
papers  and  supplements  with  a  combined  circu¬ 
lation  of  more  than  26,000,000.  In  many  papers 
it  was  the  third  or  fourth  consecutive  yearly  ap¬ 
pearance. 

This  year,  again,  mats  for  “Primer  for  Ameri¬ 
cans”  are  available  to  all  newspapers  at  no  charge. 
These  mats  come  in  three  sizes,  2240  lines,  1500 
lines,  and  1000  lines. 

And  again  in  1957,  A.N.P.A.  is  supporting  the 
Primer  and  its  use  as  a  4th  of  July  feature  by  all 
A.N.P.A.  member  papers. 

“Primer  for  Americans”  is  a  statement  of  the 
principles  of  America — principles  on  which  our 
country  was  founded  and  by  which  we  live. 

Well  over  1,000,000  copies  of  this  statement  in 
pamphlet  or  booklet  form  have  been  distributed 
hy  leading  businesses  and  organizations.  The 
Primer  has  received  a  Freedoms  Foundation 
Award. 

And  now,  newspapers  all  over  America  are 
•ilopting  it  as  their  own  patriotic  4th  of  July  con¬ 
tribution  to  their  readers. 

If  you  are  interested  in  keeping  this  tradition 


growing  by  publishing  the  Primer  in  your  news¬ 
paper,  simply  fill  in  and  mail  the  coupon  below. 

Be  sure  to  indicate  which  mat  size  you  want. 
The  mat  and  full  permission  to  reprint  “Primer 
for  Americans”  will  be  sent  to  you  at  once. 


y  SIGURD  S.  LARMON,  President 

V  Young  &  Rubicant,  Inc. 


r - 1 

I  Primer  Department  I 

I  YounK&  Rubicam,  Inc.  I 

I  285  Madison  Avenue,  New  York  17.  N.  Y.  I 

I  Please  send  me  a  ntjat  for  “Primer  for  Americans”  in  the  I 

I  size  checked.  I 

Q  2240  lines  Q  1.500  lines  □  1000  lines 
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FAIRCHILD 

news 

Mrs.  Elisa  V.  Massai  named 
bureau  chief  of  new  Italian  news 
bureau  opened  last  month  by  t  air- 
child  Publications  in  Milan.  She 
has  been  correspondent  there 
since  1949. 


Edgar  W.  B.  Fairchild,  vice 
president  and  treasurer  Fairchild 
Publications;  and  L.  E.  Williams, 
ad  director  Home  Furnishings 
D.\ily,  attended  annual  meeting 
last  week  of  Associated  Business 
Publications  at  The  Homestead, 
Hot  Springs,  Va.  Mr.  bairchild 
is  secretary,  Mr.  Williams  1st  vice 
president  of  ABP. 


Henry  Zwirner,  Midwest  direc¬ 
tor,  and  Harry  Martindale,  Pacific 
Coast  director,  Fairchild  Publica¬ 
tions,  spent  several  days  in  New 
York  last  week  visiting  company 
headquarters. 


Home  Furnishings  Daily  will 
be  distributed  to  11,000  rooms  in 
10  Chicago  hotels  before  break¬ 
fast  for  five  consecutive  mornings 
during  home  furnishings  markets 
starling  June  17.  Papers  also  will 
be  available  at  traffic  spots  in 
market  buildings  and  31  addi¬ 
tional  hotels. 


Harry  Riemer,  editor  Daily 
News  Record,  was  one  of  eight 
men  to  be  honored  with  citation 
and  honorary  membership  by  the 
National  Sojourners,  Inc.,  Man¬ 
hattan  Chapter,  at  Hotel  Sheraton 
Astor  dinner  last  week. 


Park  Irvine,  Los  Angeles  staff 
man,  uncovered  data  never  before 
written  about  the  atom  bomb  in 
his  recent  articles  for  Electronic 
News  at  the  Camp  Mercury, 
Nevada,  nuclear  firing  range. 


Convention  of  South  Carolina 
Textile  Manufacturers  Assn,  at 
Sea  Island,  Ga.,  last  week  was  at¬ 
tended  by  Yancey  Gilkerson,  who 
journeyed  from  his  Fairchild 
headquarters  in  Greenville,  S.  C., 
to  cover  the  events. 


Hugh  Kite,  news  staff  Fairchild 
Boston  bureau,  was  in  Lake 
Placid  June  2-5  to  report  ses¬ 
sions  of  American  Leather 
Chemists  Assn,  convention  at 
Lake  Placid  Club  for  Footwear 
News. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publith»r$  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Bray  Is  Chairman 
For  Newspaper  Week 

Columbia,  Mo. 

William  A.  Bray  will  be  1957 
National  Newspaper  W’  e  e  k 
chairman.  The  appointment  was 
made  by  Ben  Blackstock,  Okla¬ 
homa  Press  Association  and 
president  of  Newspaper  Asso¬ 
ciation  Managers,  Inc. 

This  year  marks  the  18th  an¬ 
nual  observance  of  Newspaper 
Week,  Oct.  1-8.  The  theme  is 
“Your  Newspaper  Serves.” 

Mr.  Bray  is  general  manager 
of  the  Missouri  Press  Associ¬ 
ation  and  assistant  professor 
in  the  Missouri  School  of  Jour¬ 
nalism.  Other  memhers  of  his 
committee  are  Larry  Miller, 
Kansas  Press  Association;  Don 
Eck,  National  Editorial  Associ¬ 
ation;  Harvey  Walters,  Georgia 
Press  Association  and  William 
Oertel,  Ohio  Newspaper  Associ¬ 
ation. 

*  *  * 

Joseph  Haley — to  assistant 
circulation  director  of  the  San 
Antonio  (Tex.)  Express  and 
News. 

*  *  * 

Jack  Yohe — from  police  re¬ 
porter  on  the  Allentown  (Pa.) 
Morning  Call  to  the  sports  staff 
of  the  Washington  (D.C.)  Star. 
*  *  * 

Gordon  A.  Glover  and 
Charles  C.  McGillicuddy  —  to 
the  Portland,  Me.,  staff  of  the 
Associated  Press.  Mr.  Glover, 
former  AP  staffer  in  Buffalo, 
N.  Y.,  recently  was  managing 
editor  of  Episcopal  Churchnews 
at  Richmond,  Va.  Mr.  McGilli¬ 
cuddy  was  a  staffer  with  the 
Waltham  (Mass.)  News  Trib¬ 
une. 

Edwin  J.  Hirschman,  mem¬ 
ber  of  tht  Hagerstown  (Mo.) 
Morning  Herald  News  for  the 
jiast  20  months — to  the  news 
staff  of  the  Harrisburg  (Pa.) 
Patriot  News. 

0  0  0 

Stanley  McBrayer,  pub¬ 
lisher  of  McBrayer  Publica¬ 
tions,  Fort  Worth,  Tex.  — 
elected  Texas  president  of  Sig¬ 
ma  Delta  Chi,  suceeding  Lee 
Bond  of  United  Press,  Dallas. 

*  *  * 

Roy  Scuddy,  editor  of  the 
Sweetwater  (Tex.)  Reporter  — 
now  publicity  director  for  Bevel 
Associates,  Fort  Worth  public 
relations  firm. 

o  o  o 

Gordon  McIntyre,  manag¬ 
ing  editor  of  the  Appleton 
( Wis.)  Post-Crescent  —  elected 
chairman  of  the  Wisconsin  As¬ 
sociated  Press  Association. 


personal 


BENEFACTOR — John  Paul  Mattson,  10,  thanks  Hanry  Doorly,  of  ths 
Omaha  World-Herald,  for  his  interest  in  Children's  Memorial  Hospital, 
opened  in  1948.  Lawrence  Shoemaker,  at  right,  president  of  tha 
hospital,  officiated  at  unveiling  of  a  portrait  of  Mr.  Doorly  in  tha 
lobby. 


Joseph  L.  Jones,  general 
foreign  manager  and  vicepresi¬ 
dent  of  the  United  Press  —  an 
honorary  Doctor  of  Laws  de¬ 
gree  from  Drury  College, 
Springfield,  Mo. 

0  0  0 

Thima  C.  Thomas,  woman’s 
page  editor  of  the  Trenton 
(N.J.)  Times  newspapers  — 
president  of  the  New  Jersey 
Association  of  Daily  Newspa¬ 
per  Woman. 

0  0  0 

Richard  F.  Jelliff — retired 
after  50  years  with  the  Gales¬ 
burg  (Ill.)  Register-Mail.  He 
was  editor  of  the  paper  the  last 
30  years.  Charles  Morrow, 
former  managing  editor  —  now 
editor,  succeeding  Mr.  Jeliff.  H. 
H.  Clay,  former  assistant  man¬ 
aging  editor — to  managing  edi¬ 
tor. 

*  *  * 

Mrs.  Janette  A.  Kallio — to 
assistant  state  editor  of  the 
Pekin  (Ill.)  Daily  Times. 

0  0  0 

Alex  Johnson,  wire  editor, 
Watertown  (S.  Dak.)  Public 
Opinion  —  president  of  South 
Dakota  AP  Managing  Editors 
Association. 

<•>  *  * 

Avro.m  Romm,  city  hall  re¬ 
porter  for  the  Springfield 
(Mass.)  Union — to  Middletown 
(N.Y.)  Daily  Record  as  city 
editor.  His  series  on  closed  gov¬ 
ernment  meetings  in  Spring- 
field  in  1953  was  followed  by 
enactment  of  an  open  meeting 
ordinance,  the  first  in  the  state. 


Starzel  Appoints 
2  Membership  Aides 

Frank  J.  Starzel,  general 
manager  of  the  Associated 
Pres.s,  has  announced  appoint¬ 
ment  of  two  new  regional  mem¬ 
bership  executives. 

Robert  I.  Myers,  26,  of  San 
Francisco  succeeds  Tom  Aden 
there,  Mr.  Aden  goes  to  Los 
Angeles. 

Robert  W’.  W’ells,  32,  a  Cali¬ 
fornian  succeeds  Thomas  Stuet- 
zer  in  New  York.  Mr.  Stuetzer 
has  been  transferred  to  Char¬ 
lotte,  N.  C. 

0  0  0 

Jack  Haggarty,  former 
United  Press  bureau  manager 
at  Minneapolis,  Minn. — to  the 
Grand  Forks  (N.Dak.)  Herald 
as  general  news  editor. 

0  0  0 

Chuck  Griffith,  former  state 
editor  of  the  Waterton  (S.Dak.) 
Public  Opinion  —  to  public  in¬ 
formation  director  of  the  South 
Dakota  Game,  Fish  and  Parks 
Commission. 

0  0  0 

Rudy  Bergman,  columnist 
and  associate  radio-TV  editor 
with  the  New  York  Daily  Newt 
— to  the  staff  of  CBS  radio 
press  information. 

*  *  « 

Ed  Orazem,  veteran  Pueble 
(Colo.)  Star-Journal  sports  edi¬ 
tor — named  general  manager  of 
the  Pueblo  Dodgers  Western 
League  baseball  club.  Mr.  Ors- 
zem  will  continue  as  sports  edi¬ 
tor  of  the  newspaper. 
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mention 


Award  to  Worthy 

Washington 

William  Worthy,  Afro-Ameri¬ 
can  correspondent  who  went 
into  Red  China,  has  been  given 
the  Freedom  of  Press  Award 
of  the  Capital  Press  Club. 
Jean  Rogers,  Washington  Post, 
vts  given  the  Press  Achieve¬ 
ment  Award  for  outstanding  re¬ 
porting  in  human  relations. 

*  «  * 

Herman  Scott,  with  Green¬ 
ville  newspapers  for  33  years — 
appointed  edtior  of  the  Green- 
viUe  (Tex.)  Herald  -  Banner, 
succeeding  Matt  Sheij:y — pro¬ 
moted  to  publisher.  He  will  con¬ 
tinue  his  daily  front-page  col¬ 
umn,  “Blackland  Footprints,” 
besides  directing  newsroom 
operations.  Miss  Harriet  Col- 
uss,  with  the  Banner  15  years 
—named  business  manager. 

*  «  * 

Richard  F.  Habei.n  has  re¬ 
signed  as  news  editor  of  the 
San  Diego  (Calif.)  Union. 
Gexe  Hollingsworth,  former 
news  editor  of  the  Indianapolis 
(Ind.)  Times,  joined  the  Union 
as  a  copy  reader. 


G.  Dunca.n  Bauman,  per¬ 
sonnel  manager  of  the  St.  Louis 
(Mo.)  Globe  -  Demoerat  and 
president  of  the  Newspaper 
Personnel  Relations  Association 
— named  to  the  St.  Louis  Board 
of  Election  Commissioners. 


Cadet  Colonel 

Worcester,  Mass. 

Harry  G.  Stoddard,  president 
of  the  Telegram  Publishing  Co., 
publisher  of  the  Woreester  Tele¬ 
gram  and  Evening  Gazette,  was 
cited  by  the  Air  Force  at  a 
luncheon  after  he  had  reviewed 
600  cadets  in  the  Army  Signal 
Corps  ROTC  unit  at  Worcester 
Polytechnic  Institute.  He  was 
commissioned  a  cadet  colonel. 


.Arnold  Markowitz,  sports 
editor  of  the  Marietta  College 
student  newspaper  —  named 
sports  editor  of  the  Marietta 
(Ohio)  Dailg  Times. 

«  *  * 

J.  Newman  Wright,  former 
Washington  correspondent  for 
the  Passaic  (N.  J.)  Heruld- 
Sews, — to  the  city  staff  of  the 
Newark  (N.J.)  Evening  Xews. 
He  had  been  with  the  Herald- 
News  for  about  30  years. 


William  C.  Bole,  who  had 
been  employed  in  the  library  of 
^e  Forest  City  Publishing  Co. 
joined  the  eopydesk  of  the 
Cleveland  (Ohio)  Xetvs. 


Joseph  Muliiall,  Boston 
University  student — new  gen- 
*™i  news  reporter  for  the 
Hoferhun/  (Conn.)  Republican, 
succeeding  George  F.  Thiffault, 
now  assistant  state  editor. 


Jack  g.  Durham,  foimer 
Kentucky  and  Texas  news¬ 
paperman — now  technical  as¬ 
sistant  supervisor  in  the  30,000 
■employe  Convair  bomber  fac¬ 
tory  at  Fort  Worth. 


Charles  Kuralt  —  resigned 
from  the  Charlotte  (N.  C.) 
yjews  staff  and  joined  the  writ¬ 
ing  staff  of  CBS  in  New  York 
City.  Donald  McDonald,  of 
the  city  staff  —  to  the  News’ 
copy  desk.  He  is  replaced  by 
John  Jamison  on  the  Charlotte 
police  beat.  John  Kilgo — to  the 
news  staff. 

m 

Earl  T.  Freeman,  formerly 
city  editor  of  the  Asheville 
(N.C.)  Citizen  —  to  news  and 
feature  editor  of  the  Sundag 
Citizen-Tinves.  DouG  Reed,  re¬ 
porter — appointed  city  editor. 

*  *  * 

Tom  Turner  —  returned  to 
the  staff  of  the  Greensboro 
(N.C.)  Record  as  a  reporter. 
John  Rawing,  formerly  with 
the  Wilmington  (N.C.)  Star- 
News — to  the  Record  reportor- 
ial  staff.  Bill  Elliot,  Blue- 
field  (W.Va.)  Sunset  News — to 
the  state  desk  of  the  Record. 


William  G.  Kagler,  former 
sports  editor  of  the  Geneva 
(N.Y.)  Times  and  recently  re¬ 
turned  from  a  tour  of  duty 
with  the  army — to  city  editor. 
Robert  F.  Maloney,  member 
of  the  Times  staff  for  more 
than  five  years — to  state  editor. 
*  «  * 

Peter  Bielak,  former  Middle- 
town  (Conn.)  Press  bureau 
manager  at  Deep  River,  Conn. 
— left  for  assignment  with  the 
U.  S.  Information  Services. 


ISarrates  Poem 

Chicago 

Philip  Maxwell,  director  of 
the  Chicago  Tribune’s  annual 
Chicagoland  Music  Festival,  re¬ 
cently  narrated  his  own  poem, 
“There’s  Something  About  a 
Band”  to  the  accompaniment  of 
a  136-piece  band  at  Mother’s 
Day  concert  of  the  Purdue  Uni¬ 
versity  Symphonic  Band. 


John  P.  Arnot — elected  vice- 
president  of  Reynolds  -  Fitz¬ 
gerald,  Inc.,  newspaper  repre¬ 
sentatives.  He  has  been  a  man¬ 
ager  of  San  Francisco  office  for 
four  years. 


Henry  R.  Santosuosso,  for 
the  past  four  years  advertising 
representative  with  Boston 
( Mass.)  Record  -  American-Ad- 
vertiser — resigned  to  become 
advertising  repiesentative  for 
the  Boston  (Mass.)  Herald- 
T  raveier. 


Walton  R.  Collins  Jr.,  edi- 1 
tor  of  the  Alexandria  (Ind.)  ' 
Times-Tribune  —  to  the  news 
staff  of  the  South  Bend  (Ind.)  i 
Tribune  as  general  assignment 
reporter. 

tf  if  ^ 

Kenneth  C.  Beene,  former¬ 
ly  Alabama  manager  for  United 
Press — to  the  Chemstrand  Cor- ; 
poration,  Decatur,  Ala.,  as  a ! 
public  relations  representative.  I 
*  «  « 

Richard  L.  Young  Jr.,  man¬ 
aging  editor  of  the  Charlotte , 
(N.C.)  New — new  president  of 
the  North  Carolina  Associated 
Press  News  Council. 


Marjorie  L.  Hartman,  with 
the  Springfield  (Mass.)  Union 
for  seven  years — leaving  city 
staff  to  become  university  edi¬ 
tor  for  publications  and  news 
at  the  University  of  Massachu¬ 
setts.  She  was  formerly  with 
the  Beverly  (Mass.)  Evening 
Times  and  the  Lynn  (Mass.) 
Daily  Evening  Item. 

(Continued  on  page  54) 

biggest 

little  feature 
in  America 
today! 


Senator 

■  ••sajfs:^ 


UDITOR  8c  PUBLISHER  for  June  8,  1957 


a  slooperism 
a  day 
gives  punch 
to  Page  One 

Washington  News  Enterprises 

P.  O.  Box  5509 
Washington  16,  D.  C. 


SOME  THOUGHTS 
ON  THE  JOB  OF 
NEWSPAPERS 
AND  OWNERSHIP 

We  have  always  be¬ 
lieved  that  newspa¬ 
pers  belong  to  news¬ 
papermen,  and  that 
ownership  should 
change  hands  only 
under  extraordinary 
conditions. 

Discussions  with  pub¬ 
lishers  have  often 
brought  us  the  op¬ 
portunity  of  helping 
out  on  some  problem 
in  which  we  were 
versed,  even  at  a 
time  when  no  sale 
of  the  property  could 
possibly  be  under¬ 
taken. 

We  don't  carry  a 
magic  wand,  but  we 
sometimes  have  a 
fresh  approach  to 
particular  situations. 

As  negotiators,  we 
are  experienced  in 
evaluations,  and  have 
developed  sources  of 
investment  capital 
when  required. 

Our  analysis  of  any 
property  is  always 
prefaced  with  due 
regard  for  specific 
operating  conditions, 
background  and  mar¬ 
ket  potential. 

ALLEN  KANDER 
AND  COMPANY 

Washington 

1625  Eyt  St..  N.W.  Nitionil  81990 

New  York 

60  E.  42nd  St..  Murray  Hill  7-4242 

Chicago 

35  E.  Wicker  Dr.,  Randolph  6-6760 


Personal 

(Couthuted  from  vayc  53) 

PAfL  George  —  to  the  news 
staff  of  the  Yakima  (Wash.) 
Morning  Herald.  He  was  for¬ 
merly  a  reporter  for  the  Moses 
Lake  (Wash.)  Columbia  Basin 
Herald. 


Helen  Orci  tt,  Toledo  (Ohio) 
Blade — newly  elected  president 
of  the  Newspaper  Division, 
Special  Libraries  Association. 

*  *  si« 

George  A.  Rhodes,  aviation 
editor  of  the  San  Francisco 
(Calif.)  Call-Bulletin  —  presi¬ 
dent  of  .Aviation  Writers  Asso¬ 
ciation. 

=5  ♦  * 

.Tack  Cleary,  financial  edi¬ 
tor  of  the  Cleveland  (Ohio) 
Xeu'S — elected  president  of  the 
Cleveland  Professional  Chapter 
of  Sigma  Delta  Chi. 

«  *  * 

James  H.  Christoffersen, 
Portland,  Ore. — joined  the  re¬ 
tail  advertising  sales  staff  of 
the  Longview  (Wash.)  Daily 
Xews  replacing  Robert  Lipp, 
resigned.  Chistoffersen  is  an 
alumnus  of  Pacific  University. 

*  * 

Robert  J.  Stinson  real  estate 
editor,  Hartford  (Conn.)  Cour- 
ant. — resigned  to  join  McGraw- 
Hill  Publication,  New  York. 


Edward  J.  Daly  Jr.,  former 
reporter,  HartfoM  (Conn.) 
Times  —  graduating  from  Uni¬ 
versity  of  Connecticut  Law 
School,  and  joining  Forward  & 
Levin,  Hartford  law  firm. 

*  *  * 

Paitl  F.  Craig,  editor,  Spring- 
field  (Mass.)  Union — honorary 
degree  of  Doctor  of  Letters,  at 
American  Internationa)  College. 


Eddy 


Hed  Berlin 


Fred  Heaberlin 
Executive  Editor 


St.  Paul,  Minn. 
V.  E.  (Doug.)  Fairbanks, 
executive  editor  of  the  St. 
Baul  Dispatch  and  Pioneer 
Press,  has  asked 
to  be  relieved 
of  active  duty 
and  will  become 
editorial  con- 
s  u  1 1  a  n  t.  The 
change  will  be 
effective  June 
15,  according  to 
Daniel  H.  Rid- 
der,  publisher. 


Fairbanks  Mr.  F  a  i  r  - 

banks,  59,  is 
making  the  change  because  of 
ill  health.  He  came  to  the  D-PP 
as  a  reporter  in  1921,  has  been 
executive  editor  for  10  years. 

Fred  S.  Heaberlin,  managing 
editor,  will  become  executive 
editor.  A  30-year  veteran,  he 
was  formerly  reporter,  feature 
writer,  citv  editor  and  assistant 
ME. 

Bob  Eddy,  editorial  writer 
and  former  copy  desk  chief, 
will  become  managing  editor. 
He  joined  D-PP  in  1940. 

• 

Soap  Alls  in  Comics 

Chicago 

Introduction  of  Armour  & 
Company’s  new  Golden  Dial 
Soap,  featuring  a  golden  wrap¬ 
per,  will  be  backed  during  June 
by  advertising  in  Sunday  comic 
sections  (via  Foote,  (^one  & 
Belding,  (Chicago). 


Everything  in  Baltimore 
revolves  around 


i¥mi.i.lPPP.I^R_lCoiuiuc 


Oscar  Berger's 


VIP-Gallery 


General  Mana9er,  Hears!  Newspapers 
DRAWN  FROM  LIFE  ESPECIALLY  FOR  E  »  P. 


Newsmen  Cleared 
Of  Criminal  Libel 

Conroe,  Tex. 

Ed  Watson,  editor  of  the 
Conroe  Courier,  was  found  not 
guilty  of  criminal  libel  charges 
filed  last  month  as  a  result  of 
front-page  editorials  attacking 
County  Commissioner  T.  J,  Peel 
for  alleged  mishandling  of  pub¬ 
lic  funds. 

County  Judge  W.  S.  Weis- 
inger  also  cleared  the  Courier’s 
publisher,  Riby  Owen,  of  similar 
charges.  The  judge  said  Mr. 
Watson’s  trial  would  stand  for 
Mr.  Owen’s  since  the  charges 
and  evidence  in  both  cases  were 
the  same. 

Commissioner  Peel  and  five 
other  witnesses  who  failed  to 
appear  in  answer  to  subpoenas 
were  fined  for  contempt  of 
court.  Mr.  Peel  was  fined  $500 
when  he  refused  to  testify.  He 
and  the  other  witnesses  also 
were  fined  $25  for  failing  to 
appear  when  subpoenaed. 

EDITOR  dc  1 


Art  Critic  Honored 

Washington 
Miss  Florence  S.  Berryman, 
art  critic  of  the  Star,  will  re¬ 
ceive  an  Alumni  Achievement 
Award  at  George  Washington 
University  June  5.  She  is  th« 
daughter  of  the  late  Clifford  K- 
Berryman,  political  cartoonist 
for  the  Star  for  40  years,  anii 
the  sister  of  Jim  Berryman  suc¬ 
cessor  to  his  father  as  politics 
cartoonist. 


Gifts  to  Veteraii> 

Clevelanp 

President  Sterling  E.  Graham 
of  the  Forest  City  Publishinp 
Co.,  publisher  of  the 
Dealer  and  News,  recently  pre¬ 
sented  $2,500  checks  to  two  em¬ 
ployes  of  the  company  for  50 
years  of  service  each.  The  mer 
were  Walter  L.  Chorpeninp 
labor  negotiator  for  the  pn5- 
lisher,  and  Ed  Bang,  sport; 
columnist. 
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WHAT'S  HAPPENING  AT  GOODYEAR— No.  3  OF  A  SERIES 


There  are  tires 


IIXGTON 
rryman. 
will  n- 
evernent 
ihington 
*  is  the 
fford  K. 
irtoonie; 
irs,  »n(i 
[lan  sue- 
politics' 


and  Goodyear  makes  them  all 


3-T  Triple-Tempered  Cord  that  makes  Goodyear  tires 
outstandingly  strong  and  durable. 

Important  as  they  are,  tires  represent  only  about 
60  per  cent  of  Goodyear’s  total  volume.  The  rest  in¬ 
cludes  industrial  rubber  goods  .  .  .  aviation  and  air¬ 
craft  products  .  .  .  foam  products,  films  and  flooring 
.  .  .  chemicals  .  .  .  shoe  products  .  .  .  metal  products 
. . .  and  many  more,  for  steadily  growing  world-wide 
markets. 


From  kiddie  cars  to  mammoth  Army  trucks,  there 
are  hundreds  of  diversified  markets  for  tires.  The 
leading  manufacturer  of  tires  for  all  these  uses  is 
Goodyear.  At  the  end  of  1956.  our  all-time  produc¬ 
tion  of  pneumatic  tires  had  passed  the  700,000,000 
mark. 


Again  in  1957,  as  in  every  single  year  for  the  past 
42  years.  “More  People  Ride  on  Goodyear  Tires 
Than  On  Any  Other  Kind”.  For  Goodyear  research 
also  leads  the  field.  Vast  new  marketing  opportuni¬ 
ties  are  opened  up  with  each  new  Goodyear  develop¬ 
ment,  such  as: 

Captive-Air  tires  that  keep  turning  safely  for  100 
miles  or  more  after  a  blowout. 

Terra-Tires  that  enable  heavy  vehicles  to  cover  all 
kinds  of  terrain. 

editor  at  PUBLISHER  for  June  8,  1957 


EVEUXP 
Graham 
blishinp 
.  Plaif 
tly  prf- 
two  em- 
for  W 
’he  mer 
rpenin?. 
he  pnh- 
sports 


AND  TOMORROW 


Captiv«  A(f.  TtftR-Tirts  T  M/$ThttGood)fe«r  Tirt  A  Rubbtr  Company.  AkrM.  Ohio 


PHOTOGRAPHY 


Latest  Pros  and  Cons 
On  Court  Photography 


By  Janies  L.  Collings 

From  New  Orleans,  La.,  and 
Prescott,  Ariz.,  comes  the  latest 
news  concerning  photography  in 
the  courtroom. 

At  Prescott  last  week  George 
Rosenberg,  managing  editor, 
Tucson  Dailif  Citizen,  appeared 
before  the  Arizona  Bar  Associ¬ 
ation,  on  behalf  of  the  Continu¬ 
ing  Study  Committee  of  state 
Associated  Press  Managing  Edi¬ 
tors  and  the  Arizona  Press 
Photographers  Association. 

Speaking  of  Canon  35,  the 
editor  said,  “It  stands  as  a 
slur  on  men  and  women  (of  the 
press)  whose  dedication  to  con¬ 
stitutional  government  is  as 
great  and  as  firm  as  the  Bar’s. 

“What,  I  must  ask  you,  is 
your  attitude  toward  as  great 
an  institution  as  the  American 
press  that  allows  you  to  per¬ 
petuate  this  rule?” 

He  argued  that  cameramen 
can  work  as  unobstrusively  as 
reporters,  especially  when  they 


operate  from  the  back  of  the 
courtroom.  (He  proved  his  point 
by  revealing  that  more  than 
400  negatives  had  been  made 
of  the  proceedings — many  with¬ 
out  bar  members  realizing 
photographers  were  at  work.) 
Mr.  Rosenberg  also  reminded 
his  audience  that  the  press  was 
cognizant  of  the  rights  of  peo¬ 
ple  on  trial,  witnes.^es  and 
jurors. 

“We  are  aware  of  that  jiiob- 
lem,”  he  said.  “We  submit,  how¬ 
ever,  that  your  duty  to  try  an 
accused  person  in  open  court 
means  not  only  within  earshot 
of  the  public  but  within  its 
visual  range. 

“We  represent  the  public  who 
may,  but  cannot,  come  to  a 
court.  We  are  there  to  hear  for 
the  people.  We  maintain  we 
should  similarly  be  allowed  to 
see  for  them.” 

Many  of  the  lawyers  present 
said  they  were  for  a  repeal  of 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARIOTTE,  NORTH  CAROLINA 


the  Canon,  but  members  of  the  The  chart — 11  x  17  indie»_ 
Supreme  Court  would  only  say  contains  three  5x7  glogjiti 
they  would  be  willing  to  talk  They  were  made  from  the  sair^ 
about  the  problem.  negative  but  vary  in  depth,  con. 

There  may  be  just  such  an  trast  and  general  effect.  Prir 
opportunity  to  talk  about  it,  A  is  a  deep,  soft  print;  Print  B 
for  a  proposal  has  been  made  to  is  normal,  and  Print  C  is  ligh, 
form  a  committee  of  newsmen  and  contrasty.  The  client  loot 
and  attorneys  which  would  meet  orders  what  he  wants, 
with  the  Arizona  Supreme 

Court  to  discuss  modification  of  „  ,  ^  , 

the  ban.  Kochesler  Conference 

ABA  President  James  M.  The  schedule  for  the  secon 
Murphy  of  Tucson  said  he  Rochester  photo  conference  Sej 
would  consider  appointing  a  tember  8-12  has  been  prett; 
committee  of  attorneys  to  meet  well  set  up.  The  meeting  : 
with  the  newsmen.  sponsored  by  the  NPPA  an 

And  in  New  Orleans,  at  a  George  Eastman  House, 
judicial  conference,  an  editor  There  will  be  more  emphasL 

oppo.<ed  two  federal  judges  who  pjaced  on  round-table  disen- 
defended  the  practice  of  ban-  sions  for  the  250  news  exec: 
ning  photographers  from  fed-  tiyes.  Each  inorning  speaker 
eral  court  proceedings.  will  take  on  five  different  su:- 

Judge  Frank  M.  Johnson,  Jr.,  jects,  and  afternoons  will  k 
of  the  United  States  District  turned  over  to  subjects  most  b 
Court  in  Montgomery,  Ala.,  said  teresting  to  the  andience,  wit 
there  would  be  no  practical  way  s'!  opportunity  for  general  dit¬ 
to  control  the  activities  of  press  cussion. 
photographers  once  the  court  These  are  some  of  the  speai 

lifted  the  ban  on  them.  ers.  More  will  be  announce; 

“They  (photographers)  are  „  ,, 

unlearned  in  the  law,”  he  said,  Moeller,  directo;. 

“and  in  all  probability  would  school  of  journalism.  State  Un. 
take  pictures  only  of  the  spec- 

tacular  phases  and  not  give  a  ®  r,  ■  .  .  •  i 

fair  presentation  to  the  pub- 

jjj.  »  search  director,  ANPA;  “De- 

Judge  Seybourn  Lynne,  senior  velopments  in  Reproduction." 
federal  judge  in  Alabama  and  George  SmaUsreed,  ^ 
director  of  the  conference,  said  Photographer,  Columbus  (Ohioi 
the  activity  of  photographers  in  “  P  i  c  t  u  r  e  s  Am: 

trial  courts  “is  bound  to  inter- 

rupt  the  orderly  flow  of  court  Harold  Blumenfeld,  riitor. 
proceedings  ”  United  Press  Newspictures; 

For  his  part,  Grover  C.  Hall,  ‘‘Frustrations  -  the  Editor': 
editor-in-chief,  Montgomery  "oint  of  \aew.  ^ 

(Ala.)  Advertiser,  said  that  Ralph  Evans,  director  o* 
the  courts  were  able  to  sur-  ^olor  technology,  Kodak  The 
mount  other  distracting  factors  R®producibility  of  Color, 
and  asked  if  there  could  be  any  Mackland,  picture  witor. 

such  thing  as  a  vacuum-packed  “The  Picture  Editor: 

trial. 

“Can  there  be  a  trial  sealed  Howard  Knapp,  charge  o. 
against  public  knowledge  and  picture  layout^caption  wntog 
gossip?”  he  said.  “Can  you  con-  York  Daily  News;  The 

trive  a  trial  process  in  a  bottle  Caption.” 
so  sterile  that  it  is  pure  of  prej-  Bernard  Quint,  associate  ar. 
udice?”  director.  Life;  “Photo  Layout 

,  ,  La..Miss.  Winners 

The  Peoria  (Ill.)  Journal  , 

Star  has  done  its  part  to  en-  Winners  in  the  annual  riew^ 
courage  photography  at  nearby  contests  of  the  Louisi 

Bradley  University  by  giving  Mississippi  AP  Association _» ■' 
the  journalism  department  four  announced  at  the  recent  Biloii 
cameras,  four  enlargers  and  *ueeting,  as  follows: 
other  equipment  to  set  up  a  new  News  Frank  H.  Met  e>  *  I 
darkroom.  Orleans  Times  -  Picayune;  - 

Charles  F.  Bennett,  New 

Grade  Chart  leans  States;  3.  Bob  Di»- 

The  Photographers  Associ-  Shreveport  Times;  sports- 
ation  of  America  announced  Langston  McEachern,  Shrec'- 
this  week  it  has  available  a  port  Times;  2.  Norman  Berf 
“standard  print  grade  chart,”  ma,  Jackson  News;  3.  Frbj  * 
which  enables  photographers  Aucoin  Jr.,  Baton  Rouge 
and  their  clients  to  understand  cate;  features — McEachern!  - 
each  other  when  discussing  de-  Winfred  Moncrief,  Hattiew*' 
grees  of  lightness  or  darkness.  American;  3.  McEachern. 
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Kodak  Royal-X  Pan  Film  is  news,  too 


Kodak  Royal-X  Pan  Film  is  more  than  three  times  faster  than 
Kodak  Royal  Pan — for  superb  available-light  shots.  This  pic¬ 
ture  was  taken  at  1/25  second, //4.7 ;  developed  9  minutes  in 
DK-50.  If  you  haven’t  tried  Royal-X  Pan  yet,  order  some 
soon.  Available  in  most  sheet-film  sizes. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

^OITOR  &  publisher  lor  Jim.  8,  1R57 


Kodak 
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Evening  Tribune 


©fattuary 


T'’QKlrkl’rl  PTnn  >n  their  Saturday  editions  The  p.  H.  JeilkillS  Dies 

XdUlUlLl  J-  LAll  color  comic  section  stai'ted  on 

,  ,  Saturday,  June  1.  Portsmouth,  R.I. 

iM  A  total  of  nearly  40,000  color  Frederick  H.  Jenkins,  54,  a 

tlVJllO  111  comic  sections  are  being  sup-  former  California  newspaper 

^  I  Tj'J*!.*  plied  weekly  by  NEA  Service  executive,  died  here  May  27 

HiClltlOnS  include  such  nationally  after  suffering  a  heart  attack. 

famous  comics  as  Captain  Easy,  He  had  worked  for  the  Lo.s 

Cleveland  Out  Our  Way,  Alley  Oop,  and  Angeles  Times  and  had  been 

New  color  and  entertainment  Boots  and  Her  Buddies.  managing  editor  of  the  Ventura 

appeal  have  been  added  to  two  The  new  Saturday  magazine  Star-Free  Press  and  editor  of 

Northeastern  Ohio  dailies  in  an  section  covers  the  entire  enter-  the  Watsonville  Register- 
expansion  for  greater  reader  in-  tainment  field  with  feature  Pajaronian. 
terest  and  circulation.  stories  and  pictures  on  TV,  ^ 

D.  C.  Rowley,  president  and  radio,  records,  travel,  hobbies 

publisher  of  the  Ashtabula  and  other  popular  subjects.  A  Youth  Worker  Dies 

Star-Beacon  and  Painesville  two-color  cover  is  being  used 

Telegraph,  announced  the  ad-  featuring  photographic  treat-  Portland,  Ore. 

dition  of  a  tabloid  entertain-  ment  of  entertainment  person-  Ernest  (Amby)  Amburn,  59, 

ment  section  and  an  8-page  tab-  alities.  director  of  the  Young  Oregon- 

loid  color  comic  section  to  both  Both  newspapers  are  pro-  ians,  the  Portland  Oregonian’s 
newspapers.  moting  new  circulation  with  youth  organization,  since  1935, 

The  Amusement-Variety  .sec-  complimentary  copies  and  one  died  May  20  after  suffering 
tion  has  recently  been  included  week’s  subscription.  from  encephalitis. 


Joseph  F.  Palmer,  62,  new,, 
paperman  for  more  than  2’, 
years;  May  16.  He  was  with 
the  old  Buffalo  (N.Y.)  Timel 
the  Buffalo  (N.Y.)  Comnr  re  ',  ' 
and  the  Enquirer  and  the  Ew 
ning  .Veits.  He  also  worked  fo 
the  Steuben  (N.Y.)  Adrocah 
Syracuse  (N.Y.)  Journal  an 
the  Philadelphia  (Pa.)  Evenii, 
Ledger. 


Roy  IV.  Olmsted,  71,  form ; 
city  editor  of  the  old  Hartforc 
(Conn.)  Sunday  Globe  and  cor 
respondent  for  the  Hartjon 
(Conn.)  Times;  May  21. 

*  *  » 

James  Elliott  Northmore 


SAN  DIEGO- 

YOUN6  GIANT  MARKET 

1956  Apparel  Store  Sales: 

$64,627,000 ! 


San  Diego  ranks  26th  among  the  nation’s 
262  Metropolitan  County  Markets  in 
apparel  store  sales  .  .  .  bigger  than  — 

Seattle,  Washington  . . .  $61,888,000 
Columbus,  Ohio  ......  60,243,000 

Denver,  Colorado .  51,447,000 

Portland,  Oregon .  50,137,000 

Memphis,  Tennessee  . . .  46,049,000 

Reach  and  sell  San  Diego  through  the  83*  coverage 
of  The  San  Diego  Union  and  Evening  Tribune 
—  two  great  newspapers  keeping  pace  with  the 
Young  Giant  Market  they  serve. 

Sales  estimates  copyrighted  1957  Sales 
Management  Survey  of  Buying  Power. 
Further  reproduction  not  licensed. 


Edward  A.  Then,  60,  former 
stereotype  superintendent  of 
the  Chicago  (Ill.)  Daily  X(w». 
May  21,  in  Chicago.  He  left  the 
Daily  News  three  years  ago 
after  41  years  of  service  to 
head  mechanical  department  of 
the  Garfieldian. 


Fred  G.  Taylor,  with  th 
Portland  (Ore.)  Oregonian  for 
43  years  and  labor  editor  since 
1944;  May  1. 


Hamilton  Masse,  79,  former 
editor  and  publisher  of  the 
Kewanee  (Wis.)  Enterpriu 
May  7. 


Arthur  Griffin,  63,  pub¬ 
lisher  of  the  Ramona  (Calif.' 
Sentinel;  May  9. 

♦  ♦  ♦ 

Gerald  K.  Rudulpii,  79,  for 
mer  Buffalo,  N.  Y.,  newspaper 
editor  w'ho  directed  publicity  for 
the  old  Fox  Film  Corp.,  after 
a  long  illness;  May  14.  He 
served  successively  as  assistaor 
city  editor,  city  editor  anc 
manag'ng  editor  of  the  old 
falo  (N.  Y.)  Enquirer. 

♦  *  * 

J.  Maynard  Morgan,  77,  for¬ 
mer  newspaperman  and  adver¬ 
tising  executive.  He  began  hu 
newspaper  career  on  the 
ton  (N.Y.)  Argus  and  1^ 
was  a  reporter  on  the 
lyn  Eagle.  He  left  to  join  tp 
advertising  department  of  tb* 
New  York  Post;  May  13. 


"The  Ring  of  Truth” 

COPLEY  NEWSPAPERS 

15  "Hometown"  Newspapers  covering  San  Diego,  California 
—  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles  . . .  Served  by  the  COPIEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Closes 
June  30 


For  published  articles  or  editorials  contributing  to 

the  improvement  of  highways  and  their  use. 

This  is  the  second  in  the  series  of  annual  awards  established  by  Trailmobile 
Inc.,  and  the  A.T.A.  Foundation,  Inc.,  for  the  purpose  of  recognizing 
published  articles  and  editorials  that  make  an  outstanding  contribution 
toward  the  improvement  of  our  highways  and  their  use,  or  toward  a 
better  understanding  of  the  various  problems  of  highway  transportation. 

The  awards  are  named  in  honor  of  Ted  V.  Rodgers^  founder  of 
the  American  Trucking  Associations. 

In  the  1956-57  competition,  pub-  cations  devoted  primarily  to  the 
lished  material  in  the  three  transportation  industry;  (2)  daily 
categories  will  be  accepted:  (1)  newspapers;  and  (3)  weekly  news¬ 
magazines,  EXCEPT  trade  publi-  papers. 


basn  Awaras  Three  identical  cash  awards  will  be  made  in  each  of  the 
above  categories  to  authors  of  the  winning  articles  or  editorials. 


MAG.\ZINES  DAILY  NEWSPAPERS  WEEKLY  NEWSPAPERS 

First— $1500.00  First— $1500.00  First— $1500.00 

Second — $700.00  Second — $7(X).00  Second — $700.00 

Third— $300.(K)  Third— $300.(K)  Third— $300.00 

In  addition,  a  $500  cash  award  to  the  Journalism  School  designated  by  each  first  place 
winner  and  original  publisher  of  winning  article.  .\nd  lastly,  a  trophy  award  will  be  made 
to  the  publisher  who  represents  the  original  source  of  each  winner  in  all  three  categories. 

For  complete  information  on  this  annual  competition,  plea.se  use  the  coupon.  Entries 
must  be  postmarked  no  later  than  June  30,  1957.  We  welcome  your  iiarticijiation. 

and  TRAILMOBILE  me. 

X^mdZtiOM  Cincinnati  9,  Ohio 


Ted  V.  Rodgers  Awards,  A.T.A.  Foundation,  Inc. 

1424  16th  Street,  N.W.,  Washington  6,  D.C. 

Please  send  me  complete  information  on  Ted  F.  Rodgers  Awards. 


editor 
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City _ 
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CIltCULATION 


Career  Guidanee  Offered 
To  Carriers  in  Boston 


By  George  A.  Brandenburg 

The  Christian  Science  Mon-  of  U.S.,  and  included  James 
itor  has  established  an  “Op-  H.  Bockhaus,  Des  Moines 
portunity  Room”  for  newspa-  (Iowa)  Register  &  Tribune; 
perboys  in  Boston,  giving  the  Tom  Williamson,  Pittsburgh 
lads  an  opportunity  to  study  (Pa.)  Press;  John  Cooper, 
books,  catalogues,  pamphlets  Memphis  (Tenn.)  Press-Scimi- 
and  other  literature  from  tar;  and  H.  Phelps  Gates  Jr., 
colleges,  technical  schools  and  Christian  Science  Monitor, 
employment  offices  of  large  The  Opportunity  Room  is  an 
corporations.  experimental  project  of  the  In- 

Idea  for  the  Opportunity  ternational  Circulation  Man- 
Room  for  Monitor  boys  origi-  agers  Association’s  Education 
nated  with  Hamilton  Bissell,  Committee,  according  to  H. 
director  of  scholarships  for  Phelps  Gates,  chairman  of  the 
Phillips  Exeter  Academy.  At  a  committee  and  circulation  man- 
dedication  meeting  of  the  new  ager  of  the  Monitor.  He  says 
room,  Mr.  Bissell  introduced  that  several  other  newspapers 
four  outstanding  carrier  boys  have  indicated  they  are  plan- 
who  will  enter  Harvard  Uni-  ning  similar  career  guidance 
versity  next  Fall  as  winners  of  work  for  their  carriers, 
national  scholarship  awards.  “Many  high  schools  offer 
A  A  •  A  vocational  guidance  to  stu- 

An  ICMA  Experiment  .  ,  Mr  tniH  favp 


meal  schools,  and  the  employ-  attractive  Summer  promotio: 
ment  offices  of  large  corpora-  in  which  two  top  boys  and  oiir 
tions,  any  circulation  manager  parent  each  will  earn  a  24-da 
can  secure  career-guidance  ma-  trip  to  the  Hawaiian  Island, 
terial  for  use  of  the  carriers. 


The  \eiv  Orleans  (La.) 

States  has  devised  a  carrier 
check  plan  which  provides 
parents  of  carrier  boys  with  a 
coupon  system  worth  merchan¬ 
dise  prizes,  if  they  help  their  , 
sons  make  a  success  of  their  bs 
newspaper  routes. 

Over  a  13-week  period, 
parents  are  asked  to  fill  out  a 
weekly  coupon  blank,  worth  50 
points,  in  which  they  indicate 
how  their  sons  are  doing  as  to  pages 
amount  of  money  collected  that  ' 

week,  amount  of  bills  paid, 
amount  of  profit  earned,  amount 
of  money  outstanding,  number 
of  sales  calls,  and  other  per¬ 
tinent  information. 

“Parents  will  find  that  some 
of  the  gifts  pictured  in  the 
catalogue  bear  a  higher  point 
value  than  650  points,' 

the  foreword  v...  /....  _ _ ....  - - 

‘The  difference  between  tor  of  the  Cleveland  Press,  M-- 

_ _ _  io: 

may  earn  in  13  weeks  and  that  the  Ohio  Wing  of  the  Air 
of  the  gift  listed  in  the  cata-  Association  for  “outstanding 
.  .  ,  .  .  .  •  ,  news  W 

parents  from  points  earned  by  events  in  the  Press,  contnou^ 
their  son  on  his  route  by  secur¬ 
ing  new  subscriptions.” 

Hatcaiian  Holidays 

The  San  Francisco  (Calif.) 
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history  May  20  in  connectio: 
with  a  three-day  communit 
Diamond  Jubilee  commemorav 
ing  the  75th  anniversary  of  th? 
founding  of  Sheridan.  The  fr 
pages  contained  5,994  inches  o. 
advertising.  The  Jubilee  editio' 
was  No.  2  of  Volume  71  f®- 
the  Press,  which  was  foundei 
May  19,  1887,  as  a  weekly  an: 
is  three  years  older  than  tb 
State  of  Wyoming. 


The  Hefio  Courier 


MANUFACTURED  IN  PITTSBURG,  KANSAS 


A  4-place  aircraft  of  all-niclal  construction.  Many  safely 
features.  Powered  by  260  HP  Lycoming  engine.  Cruises  at 
167  niph  at  8,000  feet.  Takes  of!  or  lands  in  limited  space. 
Now  flying  in  South  America,  France,  Canada  and  Mexico. 
A  product  of  Mid-States  Manufacturing  Division,  Helio  .Aircraft 
Corporation.  Produced  in  a  market  worth  knowing  ...  a  market 
worth  selling.  Definitely  alert  to  newspaper  advertising. 


states 
on  the  coupon 


eljp  PittHburg  Jirabliglit  The  PitI'SBUBG  Sun 

EVENINGS  MORNINGS 

EXCEPT  SUNDAY  EXCEPT  MONDAY 


booklet.  _ _  V..A  ..A  ...A,  A. _ 

the  total  650  points  the  parent  been  given  the  annual  award 


Association  for  “outstanding 
logue  can  be  made  up  by  the  porting  of  aviation  news  W" 

)  better  public  understaii<i- 
f  air  power.”  The  awart 
made  at  the  State  A- 


STAUFFER  PUBLICATIONS 


Burk*,  Kuip*rs  t  Mahoney,  Inc. 
National  Representatives 


It  takes  a  lot  of  communication 

to  make  a  good  cup  of  coffee . . . 


Between  colTee  gr<)wer,  roaster  and  vour  breakfast  table 
lie  thousands  of  miles  of  ocean  and  mountain  terrain 
. . .  and  thousands  of  words  of  business  transactions, 
market  reports  and  shipping  instructions. 

The  pulsing  thread  that  “delivers”  your  pound  of 
coffee  is  made  of  submarine  cable,  radiotelegraph,  and 
ship-to-shore  radio  — networks  of  modern  communica¬ 
tion  ojjerated  by  American  Cable  &  Radio  Corporation, 
through  the  cooperation  and  farsightedness  of  our  good- 
neighbor  governments  in  the  coffee  lands. 

AC&R.  an  associate  of  International  Telephone  and 
Telegraph  Corporation,  is  the  largest  American-owned 
international  telegraph  system.  It  provides  direct  cable 
and  radiotelegraph  circuits  linking  the  United  States 
and  the  principal  countries  of  Central,  South  America 
and  the  West  Indies,  Europe,  Africa,  the  Middle  and  Far 


East.  The  movements  of  coffee,  together  with  other  vital 
commodities  and  thousands  of  items  in  commerce  are 
speeded  by  these  communication  “lifelines.” 

Since  the  first  cables  were  laid  .  . .  more  than  three- 
quarters  of  a  century  ago  . . .  AC&R  has  contributed  to 
the  economic  growth  of  many  lands.  Through  its  sub¬ 
sidiaries.  Commercial  Cable  Company,  Mackay  Radio, 
and  All  America  Cables  and  Radio,  Inc.,  backed  by  the 
world-wide  manufacturing  and  research  facilities  of 
IT&T,  it  offers  the  finest  in  international  communication 
services. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  67  Broad  Street,  New  York  4,  N.Y. 

For  further  information  address  American  Cable  &  Radio  Corporation,  67  Broad  Street,  New  York  4,  N.  Y. 
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CLASSIFIED  CLIMC 


ANCAM  Confab  Aims 
At  Plugging  Losses 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


ANCAM  President  James 
Slep,  CAM,  Altoona  (Pa.) 
Mirror,  phoned  this  agent  the 
other  day  to  talk  about  the  up¬ 
coming  ANCAM  Convention 
scheduled  for  June  16-20  at  the 
Claypool  Hotel  in  Indianapolis. 
He  said  it  would  be  the  most 
important  confab  in  years  since 
classified,  which  has  been  pyra¬ 
miding  gains  upon  gains  for 
many  years  is  showing  scarlet 
figures  these  days  and  has  been 
since  the  first  of  the  year  on 
most  newspapers  around  the 
country.  “What  to  do  about  it,” 
he  said,  “is  the  primary  busi¬ 
ness  of  the  meeting.” 

Skimming  through  the  pro¬ 
gram  bears  out  CAM  Slop’s 
statement.  First  order  of 
business  after  welcoming 
speeches  by  Eugene  C.  Pulliam, 
publisher,  Indianapolis  Star 
ami  Xews,  and  CAM  Paul 
Schulz,  general  convention 
chairman,  is  a  talk  on  “Crea¬ 
tivity”  by  Professor  G.  Herbert 
True,  Notre  Dame  University. 

Bill  Golding,  of  Howard  Par¬ 
ish  Associates  will  hold  forth 
on  “Classified  Rates  —  Theory, 
Practice  and  Practicability.” 
Then  Joseph  H.  Hopkins,  CAM, 
Philadelphia  (Pa.)  Inquirer, 
will  present  a  slide  film  called 
“A  Guy  Named  Joe.”  This 
writer  saw  a  sneak  preview  of 
it  and  he  thinks  it’s  one  of  the 
most  potent  sales  staff  sharpen¬ 


ers  he’s  seen.  It  deals  with  an 
ordinary  want  ad  salesman  who 
makes  all  the  mistakes  in  the 
book.  He’s  finally  shown  the 
right  way,  not  by  his  boss,  but 
by  a  fellow  salesman  who  feels 
sorry  for  him.  That  type  of 
correction  is  psychologically 
sound  and  makes  the  presenta¬ 
tion  palatable  to  a  staffer. 

Other  i)rogram  items  de¬ 
signed  to  darken  red  figures 
are: 

“Planning  and  Organizing  a 
Phone  Room”  —  Har  Henry, 
CAM,  San  Jose  Mercuri/  ami 
News. 

“The  Classified  Manager  Is 
A  Sales  Manager”  —  Ted  Mac¬ 
Donald,  MacDonald  Want  Ad 
Service. 

“Getting  the  Most  From 
Your  Telephone  Sales  Staff” — 
Justine  Weyher,  Telephone 
Supervisor,  Milwaukee  Journal. 

“Can  Newspapers  Get  More 
Mileage  Out  of  Classified?”  — 
Dan  Lionel,  CAM,  Nvio  York 
Herald  Tribune. 

Debate:  “Resolved  That  It 
is  Beneficial  to  Accept  Cuts  and 
Illustrations  in  Classified” 

Panel:  Warren  Perry,  Jack 

Michel,  Frank  Page,  Worth 

Wright,  Lee  Hover,  Walter 

Schmidt. 

BRAIN  STORMING 

“How  Can  We  Develop  More 
Transient  Advertising?”  — 
Harry  Binger,  CAM. 

“What  Can  Be  Done  to  Re¬ 
duce  Monday  Linage  and  Ad 
Count  Drop  From  the  Big 
Weekend?”  —  Les  Jenkins, 
CAM. 


“Contest  Ideas  That  Produce 
Business” — Bob  Lueckel,  CAM. 

“How  Can  We  Compensate 
Classified  Personnel  to  Provide 
More  Incentive  to  Produce 
Profitable  Business?”  —  Bob 
Darby,  CAM. 

On  the  lighter  side,  the  pro¬ 
gram  includes  a  visit  to  the 
famed  speedway,  a  cocktail 
party  and  buffet  dinner  for 
which  Publisher  Pulliam  will 
play  host  and  a  special  ladies’ 
program  including  a  tour 
planned  with  Indiana’s  Gov¬ 
ernor  and  his  wife. 

*  e  * 

C.\Ms  are  watching  to  see 
whether  the  U.S.  Senate  re¬ 
stores  all  or  at  least  part  of 
the  $2  Vi  billion  defense  ap¬ 
propriation  slashed  hy  the 
House  last  week.  If  the  cut 
.stands,  much  of  the  Help 
Wanted  advertising  increase 
expected  for  the  Fall  may  not 
materialize  since  these  funds 
were  earmarked  for  aircraft 
and  guided  missiles — areas  in 
which  technically  skilled  people 
would  have  to  be  recruited  via 
classified.  At  this  writing  there 
have  been  important  indica¬ 
tions  that  the  original  defense 
appropriation  will  be  passed 
virtually  intact. 

• 

Harvey  Huff  Returning 

Harvey  A.  Huff,  advertising 
director.  New  Binmswick  (N.J.) 
Daily  Home  Neivs,  will  return 
to  his  office  June  9  following  a 
long  illness.  Mr.  Huff  and  h's 
wife  have  just  returned  from 
a  three-week  sojourn  in  Ber¬ 
muda. 

• 

Plans  for  Weekly 

Arab,  .\la. 

O.  H.  Finney  Jr.,  former 
executive  secretary  to  the  gov¬ 
ernor  of  Alabama,  and  Glenn 
Hewett,  college  student,  have 
announced  plans  for  publishing 
a  weekly  paper  here  to  be 
known  as  the  Arab  Journal. 


MORE 
LINAGE  ^ 


Writ#  ut  or  ask  our  roprostntalivt 
tor  o  samplo  copy.  And  bo  luro 
to  SCO  Iheso  others  in  Metro's  bot- 
tery  of  tinoge  building  services: 

•  Metre  Newspaper  Service 

•  Metro  Deportment  Store  Service 

•  Fashion  Review  Service 

•  Metre  Jewelry  Service 

•  Metre's  Rook  of  Headings 

And  many  ether  supplementary 
services  thot  mean  INCREASED 
UNACE  tor  vour  newspoporl 


80  Moditon  Ave.  w 
Nfw  York  16  N  Y 


Fluke  or  phenomenon? 

*  Sixty-five  subscribers,  6,000,000  circulation  in  six  months 
of  one-man  syndication  could  be  either.  Or  maybe 
WHY?  has  MERIT. 

*  Discerning  editors  use  it  on  Women's,  Editorial,  Teen-age 
and  Comic  pages.  Smart  business  managers  use  WHY? 
for  classified  promotion,  or  find  advertisers  to  sponsor  it. 

*  WHY?  don't  you  write  for  Score-sheet  of  Subscribers, 
rates,  territory  reservation— or  plain  curiosity — to  WHY? 

The  Feature  with  a  Future 

JOHN  EMERY  ENT.,  INC. 

(Nation’%  Newest  and  Smallest  Syndicatel 
20  SIDNEY  PLACE  BROOKLYN  I.  N.  Y. 


of  the  Help  JOP  SALESMAN— Lawrence  A, 

ising  increase  Deck,  who  sells  classified  ads  lot 

Fall  may  not  the  St.  Petersburg  (Fla.)  Time 

e  these  funds  displays  the  "Victor"  statuetti 

1  for  aircraft  given  him  by  the  St.  Petersbur; 
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Returning  to  correct  a  water  .-ihortage 
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les,  will  return  bond  issue, 
e  9  following  a  Other  awaids  at  the  annua; 
'.  Huff  and  h's  Press  Banquet  of  the  San  Diego 
returned  from  Chamber  of  Commerce  went  to 
jjourn  in  Ber-  William  J.  Hill,  publisher  of  thf 
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condemning  a  political  candi- 
,  .  dates’  “abuse”  of  freedom  of 

et*kly  speech;  the  Lemon  drove  R(- 

Arab,  .Ala.  view,  for  a  campaign  again?' 
y  Jr.,  former  juvenile  delinquency;  and  the 
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_ Reporters  in  Gliina 

J  A  il  O  ^  majority  of  .American- 

I U  n  .  thinks  the  State  Department 

.,  I  should  pernnit  United  State? 

I  SIX  mon  $  correspondents  to  visit 
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What  is  a  father? 

When  you  are  small,  a  father  is  two  huge  ' 
hands.  These  hands  help  you  cross  the 
street.  They  put  worms  on  hooks  better  than 
any  other  hands  in  the  world. 

A  father  is  the  man  who  sits  at  the  head 
of  the  table.  He  gets  two  lamb  chops . . .  you 
get  one.  He  is  nice  to  be  near  when 
there’s  thunder  and  lightning ...  or  trouble. 

A  father  understands  when  you  think 
you’re  too  old  to  be  kissed  goodnight.  He 
is  the  one  who  teaches  you  how'  to  tie  your 
tie,  w'ho  buys  your  first  razor,  who  gives  you 
permis.sion  to  take  the  car . . .  and  who 
comforts  Mother  when  you  aren’t  home 
on  time.  Sometimes  he  helps  you  fail  algebra. 

A  father  spends  most  of  his  life  reaching 
in  his  pocket  for  money  to  give  someone 
for  something.  His  favorite  words  are, 

“Now,  when  I  was  your  age . . .’’ 

A  father  is  the  per.son  you  want  to  be  like 
w'hen  you  grow  up.  You  can  ignore  him,  but 
you  can  never  forget  him.  A  father  is  a 
small  boy  grown  taller  and  wiser. 

A  good  father’s  wisdom  extends  to  many  things. 

And  not  small  among  them  is  his  practice  of 
moderation  in  all  things,  including  the  use  of 
whiskey.  On  the  occasion  of  Father’s  Day,  1967, 
and  our  100th  anniversary  year.  The  House  of 
Seagram  says  once  again:  fine  whiskey  is  a  luxury 
to  be  enjoyed  in  one  way — and  only  one  way — 
wiitely,  in  moderation. 


THE  HOUSE  OF  SEAGRAM 

lOO  YEARS  OF  LEADERSHIP 


Stagram-Dutillers  Company,  Chrysler  Building,  Sew  York  City 
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HOW  THE  FOTOSETTER  CUTS 

NEWSPAPER  AD  PRODUCTION  COSTS 


For  FOTOSETTER 
you  need  these: 

1.  Fotosetter  machine 

2.  Magazine  rack 

3.  Make-up  table 

4.  File  cabinet 

5.  Diazo  proofer 

6.  Developing  sink 

7.  Vacuum  frame 

8.  Waxing  machine 


Equipment  not  needed  saves  valuable  floor  space 
and  reduces  equipment  cost. 

Speedier,  simpler  make-up  methods  reduce  costs.  Con¬ 
sider  these  basic  advantages:  less  equipment,  less 
floor  spoce,  and  reduced  cost  of  ad  production.  You 
can  save  \Mith  Fotosetter. 


INTERTYPE  CORPORATION 


360  Furman  Street,  Brooklyn  1,  New  York 


San  Francisco,  los  Angeles,  New 
Orleans,  Boston. 

In  Canada:  Toronto  Type  Foundry  Company 
Ltd.,  Toronto,  Montreal,  Winnipeg,  Van¬ 
couver,  Halifax. 


For  HOT  METAL  typesetting 
you  need  these: 

1.  Line  casting  machines 

2.  Magazine  racks 

3.  Strip  caster 

4.  Furniture  racks 

5.  Trimmer  saw 

6.  Mitering  machine 

7.  Slug  stripper 

8.  Proof  press 

9.  Bank 

10.  Stone 

11.  Galleys  and  galley  racks 

12.  Form  storage  cabinet 

13.  Chases 

14.  Chase  racks 

15.  Turtles 

16.  Stereotype  humidor 

17.  Flat  casting  box 

18.  Metal  furnace 

19.  Band  or  jig  saw 

20.  Shaver 

21.  Routing  machine 

22.  Mortising  machine 


Foto»«tt«r  IS  o  r*gist9r«d  trod*mork  •  Fotosetter  Fvtvro 


Hollow  Axle 
Mixes  Rolls 
On  Zone  Run 

Los  Angeles 

For  the  best  suggestion  sub¬ 
mitted  by  employes  of  the 
Times-Miiror  Company  during 
1956,  Los  Angeles  Times  Nor¬ 
man  Chandler  presented  a 
check  for  $1,000  to  Armando 
Pena,  a  pressman.  This  was  in 
addition  to  the  $350  Pena  was 
awarded  when  his  proposal  was 
accepted. 

Pena’s  suggestion  .solved  one 
problem  which  came  up  in  run¬ 
ning  the  “zone”  editions  of  the 
Mirror-News,  Under  the  news¬ 
paper’s  zone  setup,  issues  of 
each  of  the  paper’s  six  daily 
editions  vary  in  makeup  from 
zone  to  zone.  Because  of  adver¬ 
tising  scheduled  on  the  zone 
pages,  there  are  often  different 
numbers  of  pages  in  the  same 
edition,  depending  on  the  zone 
to  which  it  is  to  go. 

For  example  the  regular 
Final  City  edition  might  have 
48  pages;  while  the  San  Fer¬ 
nando  Valley  zone  run  of  the 
same  edition  would  have  54 
pages,  the  Southwest  zone  run 
would  have  50  pages,  and  the 
Southeast  zone  run  would  have 
52  pages — all  of  the.se  being  a 
part  of  the  Final  City  edition 
and  coming  off  the  press  as 
part  of  the  same  run. 

The  Hoe  presses  on  which 
the  Mirror-News  is  printed  use 
Cline  automatic  pasters  with 
the  familiar  three-arm  spiders. 
The.se,  of  course,  can  be  set  to 
the  various  roll  widths  depend¬ 
ing  on  whether  a  full-width  roll 


PLANT  and 


EQUIPMENT 

- S  E  C  T 1 0  N 


BEST  IDEA  in  Los  Angeles  Titnes-Mirror  Co.  suggestion  system  came 
from  Armando  Pena,  pressman,  who  displays  a  check  for  $1,000  given 
him  by  Publisher  Norman  Chandler,  right. 

(4  pages)  is  used,  a  three- 
quarters  (three  pages)  or  a 


half-roll  (2  pages)  is  required 
for  the  setup  for  the  run. 

Previously  it  was  necessary 
to  stop  press  and  re-adjust  the 
spiders  when  a  different  width 
I'oll  was  needed.  As  some  of  the 
zone  runs  are  relatively  small 
in  some  editions,  (as  few  as 


PRIZE  WINNER  by  Armando  Pena  is  a  spider  arrangement  for 
handling  three  newsprint  rolls  of  different  widths  for  continuous  run¬ 
ning  of  ’’zoned"  editions  which  vary  in  page  count. 


10  to  15,000)  this  meant  that 
almost  as  much  time  was  some¬ 
times  u.sed  in  resetting  the 
spider  as  in  getting  the  runs 
off  the  press. 

Pena’s  idea  incorporates  a 
hollow  axle  which  is  inserted 
in  the  cores  of  all  rolls  under 
the  full  (4-page.s)  width  size. 
The  axle  is  fitted  with  a  split 
collar  which  can  be  moved  over 
against  the  part-size  roll  to 
hold  it  in  proper  position  for 
the  run.  The  collar  has  a  set- 
ting-up  screw  to  fix  it  in  proper 
position.  Thus  all  sizes  of  rolls 
can  be  accommodated  when  the 
spider  is  set  for  full  width,  and 
l)e  fixed  in  any  position  on  the 
axle. 

With  the  new  arrangement, 
when  the  run  of  a  particular 
zone  is  finished,  it  is  only  ne¬ 
cessary  to  rotate  the  spider  to 
the  position  where  the  proper- 
size  roll  for  the  next  zone  can 
be  picked  up  and  connected  to 
the  web.  It  is  never  necessary 
to  reset  the  width  of  the 
spiders. 

The  special  axles,  with  ends 
corresponding  to  the  chucks 
regularly  in.serted  in  the  ends 
of  the  cores,  are  made  in  the 
Times-Mirror  machine  shop. 


Aluminum 
Chases  Gain 
In  Popularity 

By  George  W.  Parker 

Detroit 

Donald  E.  Beard  was  bom 
with  printer’s  ink  in  his  veins 
instead  of  blood  for  sure.  Going 
strong  at  the  age  of  63,  he  main¬ 
tains  a  deep  love  for  newspaper- 
ing,  although  he  has  moved  out 
of  the  direct  newspaper  pub¬ 
lishing  field  into  servicing  en¬ 
deavors. 

Don  is  president  of  Beard 
Newsprint  &  Warehouse  Co., 
Inc.,  which  keeps  some  350 
smaller  users  of  newsprint  — 
such  as  weeklies  and  shopping 
papers — supplied.  He  has  been 
in  this  business  for  23  years. 

At  present  Don  Beard’s  major 
attention  is  being  devoted  to 
the  promotion  of  the  “Dural” 
aluminum  chases,  manufactured 
in  Detroit  under  the  “Beard-De- 
troit”  label.  These  lightweight 
chases,  one-fourth  the  weight  of 
steel  ones,  were  introduced  in 
1943  and  have  been  having  an 
uphill  battle  against  their  steel 
competitors. 

Ahead  of  Steel  Now 

“But  we  passed  them  two 
years  ago,”  Mr.  Beard  said, 
“and  now  we  are  leaving  them 
well  behind.  As  a  result,  some 
of  the  steel  chase  people  are 
dabbling  in  plans  to  produce  in 
aluminum. 

“With  the  new  era  of  the  11- 
pica  columns  and  nine-column 
pages  requiring  changes  in  chase 
design,  the  aluminum  chases  are 
really  going  to  come  into  their 
own.  We  retired  and  destroyed 
2,000  steel  chases  last  year  and 
will  do  even  better  this  year.” 

Don  Beard  was  bom  in  Wat- 
seka.  Ill.,  the  son  of  Edwin 
Beard,  an  editor-publisher.  Don 
became  a  printer’s  devil  under 
the  tutelage  of  an  uncle.  He 
grew  up  to  hold  a  printer’s  card 
and  worked  for  a  time  as  a 
stereotyper. 

Later,  in  Detroit,  he  was  to 
spend  three  years  studying  law 
before  deciding  that  particular 
use  of  word-power  was  not  for 
him  and  switching  his  interests 
to  business. 

He  and  his  wife,  Dorothy, 
chose  Detroit  for  their  home 
(Continued  on  page  82) 
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Plant  •  Equipment 


50-Year  Stereo 
'Battery'  Honored 

Vancouver,  B.C. 

Completing:  50  years  as  stere- 
otypers  at  the  Vancouver  Pror- 
ince,  John  McKinnon  and  Bill 
Bayley  received  gold  sei-vice 
pins  from  Publisher  A.  W. 
Moscarella. 

Respectively  foreman  and  as¬ 
sistant  foreman  of  the  stereo¬ 
typing  department,  McKinnon 
and  Bayley  have  been  life-long 
friends.  Among  prizes  pictures 
in  their  possession  is  one  taken 
43  years  ago  showing  the  base¬ 
ball  team  on  which  they  were 
pitcher  and  catcher. 


Windowless 
And  Doorless 


the  lion’s 
share  of 
equipment 
sales.... 


Tokyo 

An  ultra-modern  windowless, 
doorless  building  rising  in  the 
center  of  Tokyo  is  the  latest 
example  of  cultural  and  ma¬ 
terial  progress  sponsored  by 
one  of  Japan’s  national  news¬ 
papers. 

The  13-floor  building,  called 
Yomiuri  Hall,  was  constructed 
by  the  Yomiuri  newspaper, 
which  will  operate  a  nine-foot 
high  electrical  news  billboard 
atop  the  structure. 

Windows  are  eliminated  be¬ 
cause  three  walls  of  the  build¬ 
ing  are  solid,  greenish  glass. 

Instead  of  conventional  doors, 
there  are  “air  doors”  at  the 
base  of  the  structure.  Air  is 
blown  downward  from  vents  in 
the  tops  of  the  doorways,  keep¬ 
ing  outside  air  and  dust  from  stereotypers  on  the  Quincy 
entering  the  building,  while  in-  Patriot-Ledger  have  developed 
dividuals  are  free  to  stroll  un-  a  technique  for  shaping  mag- 
hampered  by  doors.  nesium  plates  for  use  on  a 

A  department  store  will  oc-  tubular  press, 
cupy  nine  floors  of  the  building.  Pages  are  etched  by  the  Dow- 
but  Yomiuri  has  reserved  the  ANPA  highspeed  method  and 
rest  for  two  huge  cultural  then  adapted  for  direct  print- 
halls,  a  roof  garden  featuring  ing.  They  fit  sleevelike  on  the 
a  miniature  shrine  and  a  cere-  cylinder  and  there  is  no  disto^ 
monial  Japanese  tea  room.  t’on. 


thanks  to 

Editor  &  Poblisher 
Classified  ads! 


NEWSPAPER  PRESSES 
PRINTING  EQUIPMENT 


Bra  SiiiiMAX  Aiisoci  vn: 


new  yor< 


H«n.ser 

Editor  4  Pabllsher 
Hew  York,  Now  York 

My  door  Miss  Kolojoy: 

In  looking  throajM  the  stetlstlcs  »! 
the  U.  £.  Deoertmont  of  ‘-“'V?'’'*’  L 
18,875,000.00  was  spa  >t  ^ 

printing  eiolpnent.  according  to  th< 
msnafscturers* 

It  would  bo  Interostl-.g  ^o  know  If 
t,allablo  on  what 

Classlflal  Colu®>s  of  r-dltor  4  Pu 
While 

Ulos'*are  directly  traceable  “  you 
and  our  consistent  advertising  In  J 

Many  thanks  to  “idltor  4  Publisher' 

^OOd  Wl9h63* 

£lncerely» 


THROWING  THIS  SWITCH  OVER 
BRINGS  IN  SPARE  aOCK  .IN 
CENTRAL  POSITION  Wia  TURN 
OFF  COMPLETE  SYSTEM. 


THIS  UGHT  WHEN  "ON" 
INDICATES  ONE  OR  MORE 
MACHINES  ARE  NOT 
TIME  CLOCK  CONTROaEO 
IE  ONE  OR  MORE  ARE 
WORKING  INOEPENOENTLY 


THIS  LIGHT  WHEnW 
INDICATES  CLOCK 
CONTROL  IS  PASSIIIG 
CURRENT  TO  MACHIHES 


EACH  SWITCH  Sr-PASSES 
TIME  CLOCK  CONTHa- 
INSTEAO  SEIiCTH) 
MACHINE  REMAINS 
'ON" AS  DESIRED. 


EACH  SWITCH  CUTS 
CURRENT  ■0n"OR''OFF” 
BANKS  OF  MACHINES 
BELOW. 


Ben 

Prasldent 


"50%  of  our  sales  are  directly  traceable  to  your 
persistence  and  our  consistent  advertising  in  your 
worthy  columns,"  says  Ben  Shulman,  in  his  letter 
reprcxluced  above. 

If  you  have  ec^uipment  for  sale,  a  publication  to 
dispose  of  ...  if  you  need  help  or  a  new  job,  why 
not  follow  Mr.  Shulman's  lead,  and  profit  from  the 
use  of  Classified  Advertising  in 


lOuaalMOuiH  TiwesiTO  iinatiioi 


TIME 

CLOCK 


STAND  BY 
TIME  CLOCK 


ANEL  regulates  time  clocks  for  melting  pots  on  16 
ines  in  the  plant  of  the  Bournemouth  (Eng.)  Tim**.  '* 
ition  it  allows  one  electric  time  clock  to  handle  Aijt 
lected  pots.  If  the  electric  clock  fails,  a  relay  bringi  i" 
by  the  clockwork  or  send  current  direct  to  the  pot* 
manual  control. 
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Phone  BRyant  9-3052  and  ask  for  Classified  Advertising. 
Suite  1700  Times  Tower,  New  York  36,  N.  Y. 


Precision  Piates  for  ROP  Coior 


with  the 


GOSS  COLOR  LINE... 


The  increasing  use  of  ROP  color  in  newspapers  makes  more 
essential  than  ever  the  use  of  precision  stereotypes  in  accurate  register 
to  reduce  to  a  minimum  downtime  in  the  pressroom.  The  three 
machines  of  the  Goss  Color  Line— the  Tru-Register,  the  Plate  Perfector 
and  the  Tension  Miller— are  engineered  to  control  positively  all  the 
steps  from  the  stereo  mat  to  final  register  of  color  plates  on  the  press. 


I  t - 


PRINTING  PRESS  COMPANY 

Division  of  Miehle-Goss-Dexter,  Incorporated 

6601  WEST  31ST  STREET,  CHICAGO  60,  ILL. 


PLATE  PERFECTOR 


TENSION  MILLER 


The  Goss  Tension  MOler  provides  for  final  color  register 
directly  from  the  plate  image  prior  to  the  accurate  ma¬ 
chining  of  the  tension  lockup  pockets  in  the  stereotype. 


the  TRU-REGISTER 


PLATE  PERFECTOR  AND  TENSION  MILLER  — 
can  be  operated  integrally  or  separately 


The  Goss  Tru-Register— latest  addition  to  the  Color  Line 
—provides  an  accurately  controlled  means  of  visually  reg¬ 
istering  each  successive  matrix  of  a  color  set  to  selected 
image  areas  of  the  mat  of  the  key  plate.  When  in  reg¬ 
ister  each  mat  is  punched  with  notches  which  positively 
locate  its  center  line  in  the  casting  box.  This  assures  reg¬ 
ister  and  minimizes  the  problems  of  positioning  mats  in 
the  box  for  multiple  casts. 


Write  for  complete  information 
on  the  Goss  Color  Line 


TRU-REGISTER 


The  Goss  Plate  Perfector  is  an  automatic  machine  for 
casting,  cooling  and  finishing  precision  black  and  color 
stereotypes.  With  the  Automatic  Mat  Setter  production 
is  increased  to  five  piates  in  two  minutes. 


Plant  •  Equipment 

New  Gray  Roller 
Needs  Little  Care 

After  a  year  of  field  tests, 
Ideal  Roller  &  Manufacturing 
Company  is  olTering  a  new 
gray  roller  especially  for  use 
on  job  and  small  high-speed 
letterpresses.  It  is  called  Ace 
Graytone  and  is  built  on  a  dis¬ 
posable  core,  eliminating  the 
core  exchange  problem. 

Made  with  a  concentric,  soft, 
pliable  base  and  a  thin  syn¬ 
thetic  rubber  face,  these  rollers 
are  good  for  year-around  use 
without  any  special  care.  No 
"warm  up”  time  is  required  in 
the  cooler  weather  and  in  Sum¬ 
mer  the  rollers  remain  the 
same  consistency. 


SESSION  LEADERS  at  the  Mid-Atlantic  Newspaper  Mechanical 
Conference  in  Philadelphia  included:  Left  to  right — Harry  Burris, 
John  McGann  and  Howard  Shivers. 


•  Monocork  Deluxe,  Regal  and  Mastercork  blankets  — for  various  combinations 

•  New  England  top  blanket  assures  the  finest  in  print  results 

•  Graylock  top  blanket  — a  new,  improved  advancement  to  newspaper  printing 

Plus  Plain  Felt,  Coated  Felt,  Red  Rubber,  Utility  and  Bay  State  Blankets. 

Also  equipment  and  supplies  for  Stereotype,  Composing  and  Press  Rooms. 

NEW  ENGLAND  NEWSPAPER  SUPPLY  CO. 

DIVISION  OF  NEW  ENGLAND  FIBRE  BLANKET  CO. 

164  FREMONT  ST. 

WORCESTER,  MASSACHUSETTS 

GARDENER  G.  DeMALLIE,  GENERAL  MANAGER 


NEW  YORK  OFFICE:  Z30  West  41st  Street 

New  York  City 

TONY  CRONIN  •  TONY  MILLER 

CHICAGO  OFFICE:  2329  Daily  News  BuilUing 
Chicago,  Illinois 

SCOnY  CAMPBELL 

SOUTHWEST  OFFICE:  122S  South  Trenton 

Tulsa,  Oklahoma 

EDDIE  P.  GAUDHAN 

WEST  CDAST  OFFICE:  822  DeYoung  BuilAing 
San  Francisco,  California 

ED  SPARKS 

Swatch  Pads 
In  Color  Book 

Many  newspapers  in  the  West 
began  distribution  this  week  of 
the  Newspaper  Color  Book  re¬ 
leased  by  California  Ink  Co. 

The  color  book  offers  a  sim¬ 
plified  color  system  based  on 
six  ANPA-AAAA  standard 
colors,  plus  white.  It  shows 
dozens  of  intermixes  of  these 
colors,  in  addition  to  a  wide 
range  of  ROP  colors. 

A  feature  of  the  color  book 
is  the  spread  of  “tear-off 
swatches.”  Twenty  swatches  of 
each  of  the  61  colors  are 
mounted  on  pads.  Art  directon 
and  production  men  in  agencies 
or  department  stores  can  quick¬ 
ly  affix  color  swatches  to  copy 
going  to  the  newspaper  or 
photoengraver  so  that  there  will 
be  no  misunderstanding  about 
the  color  specification. 

The  ROP  colors  include  many 
of  the  best-selling  colors  in  the 
home  furnishings  field,  taken 
directly  from  Cal  Ink’s  latest 
“Colortrend  Report.”  As  a 
major  producer  of  tubed  color¬ 
ants  for  the  paint  industry,  Cal 
Ink  publishes  “Colortrend  Re¬ 
ports”  every  six  months  as  a 
service  to  colorists,  designers, 
architects,  and  manufacturers 
in  the  paint  and  home  furnish¬ 
ings  industry.  The  reports  are 
considered  to  be  the  most 
authentic,  up-to-date  informa¬ 
tion  available  in  the  U.  S.  on 
shifting  color  preferences. 

Copies  of  the  Newspaper 
Color  Rook  can  he  obtained 
from  any  Cal  Ink  branch. 

• 

George  Anger  Joins 
Installation  Firm 

George  W.  Anger  was  re¬ 
cently  appointed  vicepresident 
in  charge  of  sales  management 
for  Central  Newspaper  Instal¬ 
lations,  Inc.,  New  York  City. 

Harry  Meyerson,  president  of 
the  firm,  said  Mr.  Anger 
be  responsible  for  surveying 
and  negotiating  the  installation 
of  all  types  of  printing  press 
machinery.  Before  joining  CNI 
Mr.  Anger  was  with  R.  Hoe  4 
Company. 

• 

Manhattan  Man 

Appointment  of  Vincent  B. 
Morrison  Jr.  as  a  representa¬ 
tive  for  the  Southern  Manhat¬ 
tan  territory  of  Intertype  Cor¬ 
poration,  was  recently  an¬ 
nounced.  He  is  a  practical 
printer  with  more  than  1® 
years’  experience  as  a  ma- 
chini.st-operator  on  New  Eng¬ 
land  newspapers. 


EDITOR  dC  PUBLISHER  for  Jum  8,  195‘ 


68 


EQUIPMENT  AND 
SUPPLY  COMPANY 


The  Consolidated  KLiSCHOGRAPH  machine  has 
stood  the  test  of  time,  producing  electronic  engrav¬ 
ings  on  metal  or  plastic  at  a  minimum  of  cost.  95% 
of  all  rental  contracts  v/ere  converted  to  purchase 
and  the  machines  are  plant-owned.  Proof  positive 
that  the  Consolidated  Electronic  Engraver  does 
the  job,  and  does  it  well.  After  three  years  of  con¬ 
tinuous  operation,  90%  of  the  users  have  not  paid 
out  1  cent  for  service  or  maintenance.  Consoli¬ 
dated's  Sales  and  Service  organization  operates 
radio  dispatched  demonstration  and  service  units 
from  coast  to  coast. 


There  is  a  Consolidated  KLISCHOGRAPH  machine 
for  every  engraving  purpose  for  line  work;  for 
halftones,  coarse  newspaper  and  fine  screen  qual¬ 
ity  letterpress;  color  for  newspaper  color  and  fine 
color  letterpress;  also  available  in  combination 
screen  machines. 


Now,  the  Consolidated  KLISCHOGRAPH  machine 
will  engrave  on  aluminum  as  well  as  plastic  Nolar 
Foils.  It  will  mat  and  electrotype  as  well  as  copper 
engravings.  You  can  produce  high  quality  engrav¬ 
ings,  fine  or  coarse  line,  at  a  fraction  of  conven¬ 
tional  engraving  costs. 


ENGRAVING  ON  LEAD 


Many  newspapers  are  turning  to 
the  use  of  Linotype  lead  plates  for 
both  line  and  half-tone  Klischograph. 

Plate  costs  become  plate  sav¬ 
ings  when  you  can  toss  your  old 
plates  into  the  Hellpot. 


1030  W.  CHICAGO  AVE  NUE 


CHICAGO  22,  ILLINOIS 


TAylor  9-3950 
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Plant  •  Equipment 

Tests  Hint 
‘Snap-Shot’ 
Color  Plan 

Monterey,  Calif. 

Will  newspaper  photogra¬ 
phers  of  the  futui’e  produce  a 
set  of  color  separation  prints, 
ready  for  the  engraver,  one 
minute  after  snapping  the  shut¬ 
ter  of  a  single-shot  camera? 

This  appears  to  be  one  of 
the  questions  posed  as  the  re¬ 
sult  of  experiments  conducted 
by  James  G.  Merbs,  business 
manager  and  Fred  Hawes,  ad¬ 
vertising  manager,  Monterey 
Peninsula  Herald. 

Using  a  Polaroid  camera  and 


PolaPan  film  for  direct  separ¬ 
ation  of  stationary  objects,  the 
Herald  has  successfully  used 
Polaroid  separation  prints  for 
full  color  by  this  “three-shot” 
method.  Color  is  thus  provided 
simply  and  without  darkroom 
processing. 

Special  Advantages 

“Development  of  a  single-shot 
camera  using  Polaroid  pan  film 
might  have  application  for 
those  newspapers  where  speed 
is  essential  in  full  spot  news 
coverage  in  a  competitive  field,” 
Mr.  Merbs  suggests. 

“Such  a  method  also  might 
be  applied  to  wirephoto  cover¬ 
age.  It  is  probably  unlikely  that 
larger  newspapers  and  those 
already  producing  excellent  pro¬ 
cess  color  would  want  to  sub¬ 
stitute  this  method  for  a  con¬ 
ventional  procedure  which  is  not 
providing  satisfactory  results.” 

“The  value  of  this  process. 


then,  is  something  the  indi¬ 
vidual  newspaper  will  have  to 
determine,”  Mr,  Merbs  declared. 
“Many  publisher's  of  small  and 
medium  size  papers  have  shown 
considerable  early  interest. 

“This  especially  applies  to 
those  on  the  verge  of  entry  into 
process  color.  They  appear  to 
see  some  merit  in  the  simplicity 
of  the  process  and  the  elimi¬ 
nation  of  darkroom  procedure.” 

No  Negatives  Involved 

Under  such  a  process  the  con¬ 
ventional  masking  and  correc¬ 
tion  would  not  be  possible  be¬ 
cause  no  negatives  are  involved, 
he  explained.  But  the  prints  can 
be  retouched  the  same  as  any 
other  set  of  bromides. 

In  his  own  darkroom  experi¬ 
ments,  Mr.  Merbs  has  found 
that  prints  can  be  made  lighter 
or  darker  by  varying  develop¬ 
ment  times  from  30  seconds  to 


M-nin  Rm  bumr 


IN  ORIGINAL  COMPOSITION. ..WHEN  YOU  USE 


Him  CONIMH  SERdCE 


Legible  reference  marks  in  black-and-white  or 
colors  on  your  linecasting  matrices  can  prevent 
the  loss  of  a  significant  amount  of  production 
time,  through  the  reduction  of  linecasting  errors. 

And  the  use  of  Matrix  Contrast  Service  is  with¬ 
out  doubt  the  easiest  and  most  efficient  method 
of  assuring  that  your  matrices  are  up  to  modern 
standards  of  visibility  at  all  times. 


vey  of  a  newspaper  composing  room  after  they 
started  using  this  convenient  time  and  labor- 
saving  service  . . .  saving  in  errors  —  36.73%. 

There  is  no  reason  why  you  shouldn't  be  taking 
advantage  of  similar  savings  in  your  own  opera¬ 
tions  .  .  .  particularly  in  view  of  the  bonus  you 
get  in  the  form  of  improved  working  conditions 
for  your  typesetters. 


Here  are  actual  figures  taken  from  a  recent  sur-  Write  today  for  full  details. 


MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

154  W«r  14th  Str««t,  New  York  11.  N.  Y. 

326  W.  Modiion  Street.  Chicago  6.  III. 

1105  Trenton  Street.  Loi  Angeles  15,  Calif. 


yes. .,V&  less  errors 


two  minutes.  Where  prints  were 
balanced  to  a  gray  scale,  the 
Polaroid  shutter  speeds  were 
adequate  for  such  balance,  he 
reported. 

Printing  results  with  brom- 
ides  in  contrast  to  the  conven¬ 
tion  masking  and  correction 
method  will  depend  on  the 
know-how  of  the  newspaper, 
Mr.  Merbs  told  Editor  &  Pub¬ 
lisher. 

“I  feel  certain  any  smaller 
paper  with  an  engraver  like 
the  Herald’s  Bonn  Clickard  and 
a  pressman  like  Harry  Win- 
gard  might  well  produce  some¬ 
thing  from  Polaroid  prints 
which  would  surpase  the  ef¬ 
forts  of  a  larger  newspaper 
using  convention  bromides  and 
orthodox  procedure,”  he  said. 

“I  see  no  reason  why  any 
newspaper  which  wanted  to  try 
the  Polaroid  process  could  not 
get  adequate  results  if  the 
quality  of  the  engraving  and 
printing  was  at  least  on  the 
same  level  as  the  best  quality 
of  the  Polaroid  prints. 

Up  to  4  Columns 

“The  present  film,  assuming 
the  subject  covers  the  film  size, 
peryiits  enlargement  to  abont 
four  columns.  Smaller  color 
copy  can  be  brought  up  with  a 
portrait  lens.  Expert  engravers 
have  told  us  that  these  prints 
have  sharpness  and  excellent 
tone  rendition,”  he  advised. 

The  experiments  with  the 
Polaroid  here  are  an  extension 
of  the  Herald’s  interest  in  color. 
Since  1949  the  newspaper  has 
made  its  own  color  plates  and 
has  used  both  advertising  and 
editorial  color  on  a  routine 
basis. 

New  Melt-Lift 

Nolan  Corporation  of  Rome, 
N.  Y.  announces  an  improved 
Melt-Lift  for  use  in  smaller 
dailies,  larger  weeklies  and  job 
shops.  It  features  an  attach¬ 
ment  by  which  the  ascending 
cradle  yoke  engages  two  bars 
which  automatically  open  the 
furnace  cover  to  receive  scrap 
metal  as  it  is  dumped. 
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6  Elrods 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod’s  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


MODEL  GAS 

Same  range  of  sizes  as  the 
Model  F  Electric  machine. 
Same  quality  material. 


MODEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points. 


Elrod  molds  are  interchangeable  between 
the  different  models 


MODEL  GAS 

Same  range  of  sizes  as  the 
Model  E  □ectric  machine. 
Same  quality  material. 


MODEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points.  Ideal  for 
the  smaller  plants. 


MODEL  GAS 

Same  range  of  sizes  as  the 
Model  K  Dectric  machine. 
Meets  most  requirements 
of  the  composing  room. 


Showing  wide  range  of  sizes  from  a  single  machine 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 
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Cleonar,  more  uniform  ink  flow.  Uniform,  clean  ink  flow 
is  assured  because  the  proper  amount  of  ink  is  conveyed 
directly  to  the  inking  cylinder. 


Time-saving  roller  socket  adjustment.  Hoe  roller  sockets 
provide  quick  and  easy  positioning  plus  maximum  rigidity 
to  assure  quality  printing. 


Here  are  just  a  few  of  the  advanced  features  to  be  found  on  Hoe  presses.  They 
are  all  engineered  for  one  purpose:  to  contribute  to  better,  more  profitable 
printing.  For  the  details  on  any  of  these  ...  or  for  an  analysis  of  your  own  print¬ 
ing  problem  ...  it  will  pay  you  to  get  in  touch  with  Hoe. 
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Full  speed  splicing  cuts  time.  Hoe  Reel,  Tension  and  Paster 
offers  push-button  splicing  at  all  press  speeds,  for  a  wide 
range  of  roll  diameters. 


Four  compartment  ink  pump  gives  color  flexibility. 
Hoe's  exclusive  inking  system  makes  it  easy  to  print  full  color, 
full  black,  or  a  combination  of  both. 


Superior  new  drive  and  clutch.  Operator  can  reverse 
either  right  or  left-hand  couples  from  one  position  from  one 
side  of  the  unit,  with  just  one  tool. 


Quick,  simple  underside  lock-up.  One  movement  of  one 
lever  quickly  and  easily  locks  or  unlocks  printing  plates  .  .  . 
plates  hold  register  better,  can't  "hammer". 


Easier  fold  control.  Hoe's  push-button  second  fold  control 
always  permits  adjustment  for  evenly  folded  products  while 
the  press  is  in  motion.  ^ 


Convenient  color  control.  Four  ink  pump  compartments 
make  it  easy  to  print  from  one  to  four  different  colors  across 
the  web.  Reduced  make-ready  time  is  a  natural. 


<s  cay/f/a 

910  East  138th  Street,  New  York  54,  N.  Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 
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During  the  Mechanical  Con¬ 
ference,  be  sure  to  visit  Hoe 
in  Room  705  at  The  Morrison. 
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FOR  SALE 
PHOTO  SETTER 

EQUIPMENT 

11  FONTS 

MODERN  TYPE  FACES 
AND  FIGURES 


WAXING  MACHINE 


TWO  MAGAZINES 


THESE  MATS  AND  EQUIP. 
Some  new.  some  slightly  used- 
to  be  sold  at  Vs  price. 

WRITE  OR  PHONE 
J.  F.  Sheafer  —  S«ntincl-Star 
Orlando.  Florida  —  Ph.  3*4411 


IDEAL  ROLLER  &  MANUFACTURING  CO. 


way  down,  for  cleaning  pur. 
poses  only. 

Running  your  press  slowly 
with  only  this  web  in  the  folder 
will  clean  uj)  units  quickly  and 
well  and  all  you  have  lost  is 
the  salvage  value  of  a  few  small 
stumps  you  couldn’t  use  any. 
way,  unless  you  have  a  rewind 
operation. 

Problem  in  Width 

Another  roller  problem  has 
developed  since  cutting  the 
widths  of  newsprint  rolls  has 
become  so  popular.  Most  presses 
were  designed  for  much  wider 
paper  than  they  are  now  using 
and  consequently  rollers  are  con* 
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Rubber  Roller 
Advantages, 
And  Their  Care 


Rubber  rollers  are  not  too  old 
a  product  in  our  industry,  with 
the  B.  F.  Goodrich  Company  in¬ 
troducing  them  in  1918  and 
the  Cleveland  Plain  Dealer 
testing  them  at  that  time.  A 
patent  was  granted  as  early  as 
1858  but  it  took  60  years  before 
development  reached  a  satis¬ 
factory  stage. 

(From  a  paper  delivered  by 
Herbert  Cox,  production  man¬ 
ager,  Allentown  Call-Chronicle, 
at  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference.) 

The  rubber  roller  of  today 
is  considerably  different  than 
the  early  vintage  roller.  It  is 
synthetic  and  not  really  rubber 
at  all.  The  early  day  rubber 
roller  would  swell  unevenly, 
burn  readily,  fall  apart.  The 
life  of  the  new  roller  is  in¬ 
definite  and  with  care  and  luck 
can  last  a  long  as  the  press  it¬ 
self.  The  initial  cost  is  high 
but  the  long  life  offsets  that 


and  consequently  rollers  are 
siderably  wider  than  the  print¬ 
ing  areas  on  the  cylinder.  Off¬ 
hand  one  would  say  when  hav¬ 
ing  a  roller  recovered  that  it 
should  be  cut  down  in  width 
also,  and  money  could  be  saved 
on  the  cost  of  the  roller. 

However,  some  complications 
do  arise  and  must  be  considered 
before  doing  this.  The  ink  cy¬ 
linders  are  still  full  width  and 
ink  has  a  way  of  working  to 
the  end  of  these  cylinders  and 
with  nothing  to  take  it  away 
it  seems  to  cause  more  misting 
as  well  as  actually  throwing 
itself  off  and  filling  drip  pans 
quickly  also  creating  dirty  dan¬ 
gerous  conditions. 

Another  factor  to  consider  is 
the  portable  ink  fountain  drive. 
In  some  cases  rollers  are  used 
as  the  motivating  force  for  a 
portable  fountain.  And  if  the 
rollers  are  not  wide  enough 
your  driving  area  is  gone.  In 
most  cases  the  drive  can  be 
,  ,  .  ,  ,  transferred  to  the  other  side 

and  made  to  work,  but  in  the 
event  of  a  double  truck  color 
you’re  stuck  to  the  outside 
drive. 


TO  COME — The  building  of  the  f 


When  hanging  m  tne  press.  My  lubricants  used  in  general  on 
personal  viewpoint  is  that  it  is  I  do  nut  think  the  fear 

not  necessary.  Some  of  your  destroying  rollers  with  sol- 

smaller  rollers  used  for  trans-  ^tc.,  exists  as  it  did  in 

ferring  or  picking  up  ink  need  ^be  early  days  of  this  product, 
not  be  so  smooth,  in  fact  some 

pressmen  like  them  actually  Cleaning  Tricks 

rough.  They  feel  that  a  rough  With  the  advent  of  color, 
roller  will  pick  up  and  break  rollers  are  probably  cleaned 
up  ink  better  than  a  smooth  considerably  more  than  they 
one.  once  were  and  solvents  are  used 

-  —  I  un  them  more  than  before.  I 

know  of  a  method  that  is  used 
by  the  Akron  Beacon  Journal. 

The  liners  in  the  heads  from 
wrappers  arc  deliberately  in¬ 
serted  between  rollers  and  ink 
cylinders  and  the  press  moved 
slowly,  allowing  the  wrapper 
head  liner  to  worm  its  way 
around  the  ink  motion  before 
being  pulled  out. 

If  this  is  done  a  few  times 
you  will  be  surprised  how  fast  pleted  at  Kansas  City, 
the  rollers  and  cylinders  be-  occupies  21,000  square 
come  free  of  the  last  ink  used  space  and  is  served^  by 
on  them.  vate  siding  of  the  Frisi 

Another  method  of  cleaning  road.  R.  Boyd  Thomps 
would  be  to  use  type  high  dum-  merly  Kansas  City  man 
mies  on  your  plate  cylinders  the  Chas.  Eneu  Johns 
and  save  small  stumps  or  butts  Co.,  for  30  years,  is  mar 
that  are  too  flat  to  run  all  the  the  plant. 


The  nation's  finest  ROP  Color  Editions 
ore  being  run  daily  with  Ideal  DX 
Newspaper  Rollers. 

Four  large  Ideal  plants  — one  in  your 
vicinity— and  sales  representatives 
everywhere,  eager  to  give  you  service 
and  assistance. 

Fast  regrinding  facilities  available 
whenever  needed. 


FACTORIES 

CMTCACO  a.  iiiiNOis 
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small  dot  in  the  center.  We  If  a  particular  color  job  is  With  baked  mats  received 
like  to  have  these  register  less  than  full  page  size,  we  from  outside  sources  we  first 
marks  placed  if  possible,  to  make  our  engravings  makeup  measure  all  mats  and  select  the 
form  a  triangle  inside  the  print-  column  size  and  use  shrink  widest  as  our  key  mat.  From 
ing  area  and  as  far  apart  as  mats.  If  it  is  full  page  size,  this  measurement  we  determine 
possible  on  the  art  work.  We  our  engraving  department  will  the  width  of  bolster  required  on 
use  this  small  dot  as  a  drill  make  these  plates  printed  page  the  ring  side  so  that  it  will  be 
guide  and  believe  it  to  be  more  size  and  we  will  bake  these  centered  on  our  printed  page, 
accurate  than  a  center  punch,  mats  on  our  direct  pressure  We  do  this  by  setting  a  pair 
When  we  mount  our  plates  molding  equipment.  of  dividers  for  the  proper  bol- 

we  use  the  widest  plate  as  the  When  molding  color  plates  we  ster  required,  and  using  the  ex¬ 
key  plate,  we  center  and  square  use  moisture  absorbing  wool  treme  outside  printing  area  of 
this  key  plate  in  the  space  re-  blankets  with  heat  in  top  and  the  key  niat  we  inscribe  two 
served,  on  stereotype  base  using  lower  platin  for  baking  mats,  marks — one  near  top  and  one 
small  brads  the  same  size  as  the  or  a  very  hard  laminated  blan-  near  bottom,  then  we  pencil  a 
holes  drilled  on  the  plates  for  ket  for  color  molding  shrink  trim-off  line  through  these  two 
this  purpose.  We  then  clip  the  mats.  inscribed  marks,  we  now  reset 

heads  off  these  brads  so  that  Before  trimming  mats  for  the  the  dividers  from  the  penciled 
we  can  change  color  plates  with-  j)late  machine  we  try  to  ascer-  trim-off  line  on  the  key  mat 
out  disturbing  our  register,  tain  which  side  of  the  curved  either  to  register  marks  or  any 
pins.  These  same  pins,  on  the  plate  the  press  room  will  use  minute  object  that  may  be  on 
same  base,  remain  in  original  for  registering.  We  make  this  all  four  mats.  This  done  we 
position  for  the  complete  color  the  ring  side  and  trim  our  mats  inscribe  marks  and  pencil  trim- 
molding  operation. _ accordingly. _ off  lines  on  the  remaining  mats. 
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Tips  on  Color 
Printing  Given 
By  ‘Oldtimers’ 
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(Compiled  from  reports  given 
by  Joseph  Gerosky,  press  su¬ 
perintendent,  and  D.  M.  Mele- 
gari,  stereo  superintendent,  of 
the  McKeesport  Daily  News,  at 
Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference.) 

The  McKeesport  Daily  News 
has  been  printing  multi-color 
on  black  presses  in  daily  edi¬ 
tions  for  over  50  years.  In  an 
issue  dated  Dec.  24,  1906  the 
editor  describes  it  as  being  four 
colors,  printed  on  a  Hoe  press  - 
st  a  speed  of  15,000  papers  per 
hour.  Inks  used  were  red,  green 
and  black — the  fourth  color  or 
brown  was  obtained  by  over¬ 
printing  red  with  black. 

Today  we  would  disagree  with 
the  editor  and  call  it  black  and 
two  colors  or  multi-color,  since 
Webster  defines  “multi”  as 
more  than  one. 

In  addition  to  the  multi-color 
on  the  front  page,  a  black  and 
one  color  advertisement  ap¬ 
peared  in  the  same  issue.  This 
advertiser  was  using  black  and 
one  color  three  times  a  week  at 
that  time.  Although  multi-color 
was  used  only  on  occasions  such 
as  holidays — black  and  one  color 
has  been  available  to  advertisers 
in  the  Daily  News  as  early  as 
that  date  and  to  the  present 
time  without  interruption.  One 
color  was  used  daily  on  the 
front  page  from  1906  to  1938. 
Comics  were  printed  in  the  daily 
edition  in  black  and  one  color 
from  1922  to  1932. 

Process  Printing 

In  1931,  a  new  press  installa¬ 
tion  included  a  color  cylinder 
»nd  single  reverse  drive  with 
built-in  four  page  color  foun¬ 
tains.  This  was  one  of  the  first 
three  of  the  unit  type  design  to 
he  used  for  color  manufactured 
by  the  Walter  Scott  Co. 

This  was  also  our  introduc¬ 
tion  to  black  and  three  colors 
and  process  printing. 

We  use  what  we  consider 
four  different  types  of  HOP 
^lor  material — Plastic  Plates, 
Zinc  Plates  prepared  in  our  own 
plant,  Baked  Mats,  and  on  oc- 
^sion,  if  unavoidable,  shrink 
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. . .  and  only  the  Star  Selectro-Matic  Quadder  can  be  installed  in 
8  hours.  Simplicity  of  design  makes  this  short  installation  time 
possible.  Typical  of  the  Star  Quadders’  simplicity  is  its  Hydraulic 
System.  It  consists  of  two  cylinders  with  pistons  and  a  single  con¬ 
necting  hose.  The  electrical  and  mechanical  components  are  just 
as  simple  to  install  and  maintain.  That’s  why  your  line-casting 
machine  will  be  back  in  production  faster,  turning  out  more  slugs 
than  ever  before,  after  a  single-shift  Selectro-Matic  installation. 
This  is  but  one  of  the  many  reasons  why  you  should  consider  the 
Star  Selectro-Matic  Quadder.  You’ll  find  the  complete  story  in  our 
8  page  illustrated  brochure.  Write  for  it  today! 

Remember,  if  Teletypesetter  is  installed  in  your  composing  room, 
the  Selectro-Matic  Quadder  can  be  converted  to  tape  operation  in 
minutes.  No  dismantling  or  rewiring  is  necessary. 
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Write  us  for 
literature  and 
further  information. 
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Process  Cuts  Cost 

Chicago 

A  technical  process  that  will 
permit  advertisers  (both  na- 
tional  and  I'etail)  to  save  up 
to  2o'/(  on  production  of  news- 
paper  run-of-paper  color  print- 
ing  plates  has  been  perfected 
here  by  Jahn  &  Ollier  Engrav- 
ing  Co. 

Called  the  “convertaplate 
original 

fine  screen  color  plates  the 
larger  screens  used  in  news- 
paper  ROP  color  printing,  ac- 
cording  to  C.  Gordon  Bright- 
man,  vicepresident  of  the  en¬ 
graving  Arm,  Basically,  the  |M||||||M|||I||||^^^^^^^^ 
a  refinement  con- 

ventional  plate  conversion  me-  HHHHIHHHH 
thods. 

Generally,  the  quality  of  re-  GoSS  Introducing 
produced  images  decreases  in  /T-jj.lJeQjeter' 
screen  size  changing  because  of  iru-negisier 
inability  to  control  the  dot 

structure.  Jahn  &  Ollier’s  proc-  .  . 

ess  involves  special  handling  , 

of  the  original  line  seteen  ma-  T™''''®  ,  7;" 

,  .  ,  ,  j  r  duced  here  at  the  Jui 

tenals  and  new  methods  of  eating  of  the  AN  PA 

photographing  them.  Conference. 

How  the  process  can  be  used 
by  an  advertiser  was  demon-  ,  vicep 

strated  here  recently,  when  of  the  Goss 

Sears,  Roebuck  &  Co.,  ran  a  Pi'oss  Company,  said 
full  color  page  ad  in  the  Chi-  controlled  approach  o 
caffo  Tribune,  using  plates  that  Bering  mats  before  ca 
had  been  converted  from  a  two-  creases  the  efficiency 
page  full  color  ad  Sears  origin-  stereotype  operation, 
ally  ran  in  Life  magazine,  fea-  ®oces  precision  black  £ 
turing  its  new  power  lawn  color  plates, 
mower.  The  same  ad  also  ap-  The  Goss  Tru-Regii 
peared  in  about  14  other  news-  chine  is  recommended 
papers,  coast  to  coast,  under  in  conjunction  with  1 
Sears’  signature.  Plate  Perfector  and 

To  convert  the  Sears’  ad,  Mr.  Miller. 

Brightman  explained,  the  en¬ 
graving  firm  converted  the  > 
original  fine  screen  materials 
into  a  continuous  tone  material 
which  was  then  changed  to  the  _ 

coarser  65-line  screen  used  in 
printing  the  newspaper  color 


CITY  ROOM  in  the  newly  en- 
larged  building  of  the  Worceiter 
(Mass.)  Telegram  and  Gazette. 
In  rear  are  managing  editors' 
offices  with  glass-enclosed  con- 
ference-and-interview  room  be¬ 
tween.  Fluorescent  lighting  is 
used  throughout  and  pneumatic 
tubes  lead  to  composing  room 
and  library. 


Matrix  Contrast 
In  Regional  Setup 


Msh, 


Time  to  Remodel 

La  Nacion,  Dominican  Re¬ 
public,  is  completely  rebuilding' 
its  printing  plant,  and  in  order 
to  do  the  job  in  the  most  effi¬ 
cient  and  economical  manner, 
the  newspaper  decided  to  cease 
publication  for  a  few  weeks. 
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!  CARISON  HI-IO  NEWSPAPER  CHA«  J 
t  CARISON  SHEU  PLATE  FINISHER  : 

f  Sold  by  the  finest  1 
f  .  representatives  in  the  I 
i  newspaper  field.  | 

r  ,  MN  FRANKUN  BUtlDINO  I 

;  MINNEAFOUS  IS,  MINNESOTA  '  1 


OFFICERS  elected  at  the  30th  annual  meeting  of  the  Iowa  News¬ 
paper  Mechanical  Conference:  Left  to  right — Paul  F.  Kamler,  Clinton 
Herald,  secretary-treasurer;  Howard  W.  Lee,  Ottumwa  Courier,  first 
vicepresident;  William  G.  Dorriss,  Des  Moines  Register  &  Tribune, 
president;  and  Arthur  H.  Schmeichel,  Iowa  City  Daily  Iowan,  second 
vicepresident.  Group  voted  to  eliminate  I958  meeting  and  try  to 
meet  with  another  conference. 


Comp  Room  Efficiency 
At  End  of  Rainbow 


Burlington,  Vt. 

Want  to  speed  production  on 
your  newspaper?  Consider  the 
rainbow  priority  system  on  copy. 

When  he  devised  it,  City 
Editor  Robert  E.  Beaupre  of  the 
Burlington  Free  Press  gave  it 
that  name. 

At  once,  this  newspaper’s 
make-up  men  in  the  composing 
room  found  more  type  available 
when  needed  for  designated 
early  pages.  After  four  years, 
the  Free  Press  still  uses  the 
system. 

It’s  simple.  Get  some  rolls  of 
tape  in  different  colors  and 
some  staplers;  nothing  more. 
The  priority  of  colors  is  as 
follows;  Red,  orange,  yellow, 
green,  blue  violet.  Actually,  red 
tape  is  not  available;  it’s  pink, 
but  is  called  red  in  the  system. 

Follow  the  Copy 

Let’s  see  how  this  works.  A 
copyreader  has  edited  a  story 
to  £0  on  an  early  page.  On  the 
upper  right  comer  of  the  copy, 
he  staples  a  three-inch  piece  of 
red  tape  as  a  priority  tag. 

Now  let’s  follow'  this  copy 
into  the  perforator  room.  The 
copy  basket  there  contains 
stories  bearing  similar  tags  of 
other  colors.  But  it’s  easy  to 
see  the  red  tape  among  them 
all.  Our  story  is  therefore 
punched  out  ahead  of  the  others. 

This  puts  the  story  on  a  plain 
tape.  The  tape  is  rolled  up  and 
pinched  to  the  copy  with  a 
spring  clothespin.  Along  it  goes 
to  the  composing  room.  There 
the  roll  of  tape,  with  copy  af¬ 
fixed,  is  placed  upon  a  wooden 
peg. 


TOM  HAYS,  assistant  sports  edi¬ 
tor,  staples  colored  priority  tape 
to  copy.  Red  and  green  denote 
early  sports. 

A  large  board  contains  many 
of  these  pegs.  They  bear  other 
rolls  of  tape  with  stories  at¬ 
tached.  In  the  upper  right 
corner  of  each  page  of  all  this 
copy  is  a  piece  of  priority  tape. 
Some  of  these  tags  are  green, 
some  blue,  others  orange  or 
yellow’.  'But  the  copy  with  the 
piece  of  red  tape  is  first  to  go 
on  the  machine. 

Having  been  put  into  type, 
the  story  is  proofed.  Still  bear¬ 
ing  the  same  identifying  red 
tag,  the  copy  arrives  with  proof 
in  the  proofroom.  Several  other 
stories  are  already  there,  but 
the  one  with  red  tape  is  cor¬ 
rected  ahead  of  those  with  tags 
of  other  colors. 

Better  Than  .‘>lug  Lines 

Sure,  slug  lines  on  the  copy 
have  been  used  for  decades.  But 
punchers,  composing  room 
workers  and  proofreaders  must 


belt  carries  "rainbow  priority"  copy  to  tape  perforating  room.  Editors 
at  work  are  Bob  Beaupre,  Harriet  Page  and  Walt  Hickey. 
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stop  to  read  these  slug  lines  for 
instructions.  Some  one  has  to 
sort  the  copy  to  keep  early  ma¬ 
terial  on  top. 

No  need  to  do  that  writh  the 
rainbow  system.  The  basket  or 
peg  board  may  contain  20 
stories.  Spotted  immediately, 
however,  are  those  that  have 
priority.  That’s  where  the  sav¬ 
ing  of  time  comes  in. 

“But  doesn’t  it  waste  the 
copyreader’s  time  to  be  playing 
with  colored  tape?  Isn’t  this  a 
nuisance?”  you  may  be  asking. 

No  indeed.  It’s  a  fast  opera¬ 
tion.  Once  it  becomes  a  habit 
writh  the  copyreader,  he  can 
snap  on  the  pieces  of  tape  al¬ 
most  as  fast  as  he  can  write 
slug  lines  on  priority. 

And  consider  the  time  saved 
in  the  succeeding  operations. 
No  constant  sorting  of  copy;  no 
priority  slug  lines  to  read.  It’s 
priority  at  a  glance,  all  along 
the  line. 

Good  for  Copy  Control 

This  system  would  work  ef¬ 
ficiently  with  or  without  Tele¬ 
typesetters. 

It  makes  copy  control  easier. 
For  example,  no  red  or  orange 
US  to  be  set  after  8:30  p.m. 
Whoever  watches  the  basket 
finds  it  easy  to  set  aside  post¬ 
deadline  copy,  simply  by  spot¬ 
ting  the  late  stories  instantly, 
thanks  to  the  identifying  tag 
colors. 

To  designate  colors  or  com¬ 
binations  of  colors  to  suit  the 
newspaper’s  particular  priority 
needs  is  simple. 

The  Free  Press  uses  red  and 
yellow  tape  combined,  for  ex¬ 
ample,  to  denote  that  copy  is 
for  the  first  page  of  the  second 
section  (the  split  page).  The 
two  pieces  of  tapes  are  crossed 
and  stapled  in  one  operation. 

Green  is  sports.  Green  with 
red  combined  is  early  sports. 
Blue  is  page  one.  One  violet 
tape  means  second  edition  copy; 
two  violet  tapes,  third  edition, 


and  three  violet  tags,  fourth 
edition. 

The  rolls  of  different  colored 
tape  are  held  together  in  a 
home-made  dispenser  with  cut¬ 
ter  attached.  However,  some 
editors  and  copyreaders  tear  up 
tapes  into  three-inch  pieces 
and  place  them  in  a  box  handy 
by,  as  they  begin  their  day’s 
work. 

It’s  all  taken  in  stride  and  be¬ 
comes  an  automatic  part  of  the 
job. 

The  composing  room  found 
it  a  blessing. 

10  of  12  Graduates 
Take  Newspaper  Jobs 

Lubbock,  Tex. 

Approximately  90%  of  1956- 
57  Texas  Tech  journalism 
graduates  are  going  into  news¬ 
paper  jobs,  according  to  Wall¬ 
ace  E.  Garets,  journalism  de¬ 
partment  head. 

A  poll  of  February  and  June 
graduates  and  degree  candi¬ 
dates  showed  that  of  12  gradu¬ 
ating  seniors,  10  either  already 
have  jobs  with  newspapers  or 
are  planning  to  go  into  news¬ 
paper  work,  one  plans  to  teach, 
and  one  other  will  go  into  radio¬ 
television  continuity  writing. 
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ROP  Color  Ad  Entries 
Deadline  Is  June  30 

Chicago  Judges  Are  Named 

Now  is  the  time  for  newspa-  Judges  who  will  meet  in  July 
pel’s  to  select  their  best  run-of-  to  pick  the  winning  entries  in 
paper  color  national  ads,  both  the  ROP  national  color  ad  corn- 
full  color  and  one  color  and  petition  are: 


FINAL 

JUDGES 


Sherman 


black,  to  enter  in  the  ROP  Color 
Awards  competition,  covering 
the  period  from  Oct.  1,  1956 
through  May  31,  1957. 

Entries  by  newspapers  pub¬ 
lished  in  the  U.S.  and  Canada 
must  be  made  by  June  30  in 
the  contest  co-sponsored  by  the 
American  Association  of  News¬ 
paper  Representatives,  the  Art 
Directors  Club  of  Chicago  and 
the  Advertising  Agency  Produc¬ 
tion  Men’s  Club  of  Chicago, 
with  Editor  &  Publisher  pro¬ 
viding  the  awards.  Entries  are 
to  be  mailed  to  the  AANR’s 
Chicago  office,  360  N.  Michigan 
Ave. 

12  to  Get  Plaques 

Award-winning  newspapers, 
together  with  advertising  agen¬ 
cies  and  the  national  advertisers 
whose  ads  win  top  honors,  will 
be  presented  E&P  awards  at 
the  Awards  Dinner  which  will 
climax  the  second  annual  News¬ 
paper  ROP  Color  Conference 
here  at  the  Sheraton  Hotel, 
Sept.  22-25. 

E&P  awards  will  be  given  for 
the  best  printed  reproduction  of 
national  or  general  rate  ROP 
color  ads  placed  by  an  advertis¬ 
ing  agency  in  12  classifications. 
Entries  are  to  be  made  by  the 
newspaper,  the  ROP  Color  Con¬ 
ference  Committee  emphasized 
this  week.  .Attractive  plaques 
will  be  awai’ded  to  12  newspa- 
papers,  together  with  certifi¬ 
cates  of  merit  to  the  advei’tisers 
and  their  advertising  agencies 
whose  ads  are  judged  as  win¬ 
ners  in  each  classification,  ac¬ 
cording  to  circulation  groups. 

Presentation  of  awards  will 
take  place  at  an  “Oscar”  type 
dinner  in  the  grand  ballroom  of 
the  Sheraton  Hotel  on  Tuesday 
evening.  Sept.  24.  Harry  King, 
Chicapo  Tribune,  will  preside  as 
toastmaster.  Robert  U.  Brown, 
president  and  editor  of  E&P, 
will  present  the  awards. 


SCREENING  JURY:  John 
.Amon,  art  director,  Needham, 
Louis  &  Brorby,  Inc.;  Orville 
Sheldon,  art  director,  Foote, 
Cone  &  Belding,  Inc.;  John  Mc- 
Comb,  production  manager,  Er¬ 
win,  Wasey  &  Company;  Ernest 
F.  Neubauer,  production  man¬ 
ager,  Campbell-Mithun,  Inc.; 
James  Chisholm,  assistant  pro¬ 
duction  director,  Needham, 
Louis  &  Broiby,  Inc.;  and 
George  Heiland,  vice  president 
and  general  manager.  Intaglio 
Service  Corp. 

FINAL  JUDGES:  Dr.  Albert 
.A.  iSutton,  chairman.  Depart¬ 
ment  of  Graphic  Arts,  Medill 
School  of  Journalism,  North- 
westein  University;  James 
Sherman,  art  director,  McCann- 
Erickson,  Inc.;  and  Edward  L. 
Tollefson,  vice  president,  Foote, 
Cone  &  Belding,  Inc. 

Checks,  covering  entry  costs, 
are  to  be  mailed  to  the  Newspa¬ 
per  ROP  Color  Conference  Com¬ 
mittee,  Room  520,  333  N.  Michi¬ 
gan  Ave.,  according  to  J.  H. 
Sawyer,  chairman  of  the  com¬ 
mittee.  Mr.  Sawyer  emphasized, 
however,  that  contesting  ml 
entries  are  to  be  mailed  to  the 
-A.ANR’s  Chicago  office  at  360 
N.  Michigan  .Ave.  Following  are 
the  basic  rules  governing  the 
contest: 

BASIS  OF  AWARDS:  Each 
award  will  be  made  upon  the 
printed  reproduction  of  a  color 
advertisement  as  it  appeared  in 
a  regular  edition  of  the  newspa¬ 
per  submitting  the  entry. 
Printed  reproduction  will  be 
judged  on  the  basis  of  the  sub¬ 
mitted  newsprint  tear  sheet  by 
a  jury  to  be  selected  and  an¬ 
nounced  at  a  later  date. 

CLASSIFICATION  OF  EN¬ 
TRIES:  An  award  will  be  made 
for  the  outstanding  printed 
reproduction  of  the  ROP  news¬ 
paper  color  advertisement  in 
each  of  twelve  classifications  as 
follows: 


Food  Subject  in  Three  Colors 
and  Black: 

circulation  under  100,000 
circulation  of  100,000  to  500,000 
circulation  over  500,000 
General  Subject  in  Three  Colors 
and  Black: 

circulation  under  100,000 
circulation  of  100,000  to  500,000 
circulation  over  500,000 
Food  Subject  in  One  Color  and 
Black : 

circulation  under  100,000 
circulation  of  100,000  to  500,000 
circulation  over  500,000 
General  Subject  in  One  Color 
and  Black: 

circulation  under  100,000 
circulation  of  100,000  to  500,000 
circulation  over  500,000 

AWARDS:  by  Editor  & 

Publisher  for  each  of  the 
twelve  winning  advertisements 
will  be  presented  to  the  news¬ 
papers,  the  advertisers,  and  the 
advertising  agencies  concerned 
at  the  1957  Newspaper  ROP 
Color  Conference. 

AWARD  RULES: 

(1)  Entries  are  limited  to  na¬ 
tional  or  general  rate  ROP 
newspaper  color  advertise¬ 
ments  placed  by  an  adver¬ 
tising  agency  and  appear¬ 
ing  in  daily  newspapers  of 
the  U.S.  and  Canada  be¬ 
tween  Oct.  1,  1956  and  May 
31,  19.57  inclusive.  (Note: 
in  succeeding  years  dates 
will  be  June  1  to  May  31.) 

(2)  Each  tear  sheet  must  be 
identified  and  labeled  as  to 
color,  subject  and  circula¬ 
tion  classification,  newspa¬ 
per,  date,  advertiser,  and 
advertising  agency. 

(3)  The  entry  fee  of  $5.00  must 
accompany  the  entry.  The 
$5.00  fee  permits  entry  of 
a  maximum  of  twelve  ad¬ 
vertisements  in  either  3 
colors  and  black  or  1  color 
and  black,  regardless  of 
subject  classification  (i.e.  3- 


Amon  Sheldon  McComb  Neubeuer  Chisholm 


color  and  black  and  1-color 
and  black  are  two  separate 
classes  and  a  $5.()0  fee 
must  be  paid  for  each  if 
entries  are  made  in  each). 
Checks  should  be  made 
payable  —  and  sent  to  — 
Newspaper  ROP  Color  Con¬ 
ference — Room  520  —  333 
North  Michigan  Avenue, 
Chicago  1,  Ill.  Mail  ad 
entries  to  360  N.  Michigan 
.Ave.,  Chicago  in  care  of 
.AANR  office.  All  entries 
and  checks  must  arrive  by 
July  1,  1957. 

(4)  The  advertisements  sub¬ 
mitted  with  each  entry 
must  be  representative  tear 
sheets  from  edition  runs. 
Each  tear  sheet  must  be 
mounted  with  Scotch  tape, 
on  an  18"  x  24"  single¬ 
weight  white  mounting 
board.  The  label  portion  of 
the  Entry  Blank,  properly 
and  completely  filled  out, 
must  be  securely  pasted  to 
the  lower  left  hand  comer 
of  the  mounting  hoard.  En¬ 
try  blanks,  or  additional 
entry  blanks,  may  be  ob¬ 
tained  directly  from  the— 
Xetvspaper  R.O.P.  Color 
Conference  Committee. 

• 

Australian  Newsman 

Gathers  Experience 

Denver,  Colo. 

A  Melbourne,  .Australia,  news¬ 
man —  John  Williams,  23  — is 
working  on  the  staff  of  the 
Rocky  Mountain  Xews  as  part 
of  a  four-year,  round-the-world 
experience-gathering  trip. 

He  is  son  of  Jack  F. 
Williams,  managing  director  of 
the  Melbourne  Herald  news¬ 
paper,  magazine,  radio  and  TV 
organization. 

Before  leaving  .Australia. 
William  Jr.  worked  on  tha 
Brisbane  Courier-Mail  and  the 
Melbourne  Sun.  His  tour 
started  with  18  months  on  the 
Singapore  Straits-Times  and 
Kuala  Lumpur,  Malaya.  -After 
traveling  to  Borneo,  Indochina 
and  Japan,  he  went  to  the 
London  Daily  Mirror. 

After  six  months  on  the 
Rocky  Mountain  News,  he  will 
report  to  the  JVashingt^ 
(D.C.)  Daily  Xews  for  another 
six  months. 
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THEY’RE 
CHANGING 
THE  FACE 


New  England  with  Newspapers 

editor  ac  PUBLISHER  for  June  8,  1957 


If  you  haven’t  been  there  lately,  you’d  never 
recognize  the  place.  Sleepy  villages  have  grown 
into  teeming  towns;  towns,  into  busy  cities; 
cities  spreading  out  into  huge  suhurbias  and 
inter-urhias.  Wide,  new'  super  highways  net¬ 
work  the  countryside,  carrying  ever-increasing 
millions  of  workers  hack  and  forth  to  their  jobs. 

In  the  first  11  months  of  1956,  S678.994.000 
went  into  residential  construction  alone — to 
dominate  the  building  scene  in  Yankeeland  even 
while  it  lagged  well  behind  over  the  rest  of  the 
country.  Total  construction  hit  an  all-time 
record  of  $1-690.124.000  for  11  months — al¬ 
ready  within  S8  million  of  ’55's  12-month  total, 
and  sure  to  go  well  beyond  it  by  the  time  the 
final  figures  are  in.  New  England  registered  a 
12%  boost  over  ’55  in  total  construction  con¬ 
tracts,  while  the  nation  as  a  whole  was  up 
only  5^c. 

These  record  figures  are  no  accident  ...  in  fact, 
they’re  a  pretty  accurate  barometer  of  the 
healthiest  economy  in  the  whole  USA.  Higher 
construction  levels  simply  indicate  more  avail¬ 
able  money,  more  confidence  in  the  future.  And 
they  have  every  reason  for  confidence  .  .  . 
total  employment  hit  the  highest  mark  in  his¬ 
tory  .  .  .  individual  income  topped  $2,000  for 
every  man,  woman,  and  child  in  the  region. 

What  does  this  mean  to  you?  Just  this  ...  if 
you  have  anything  to  sell,  you’ll  find  more  cash 
customers  in  New  England  than  in  any  other 
comparable  area  in  the  country.  See  for  yourself 
.  .  .  come  on  up  and  sell  them  through  the 
New  England  newspapers. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE — Bangor  Daily  Niws  (M). 

VERMONT — Barra  Times  (E),  Bannington  Banner  (E),  Burling¬ 
ton  Free  Preu  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Gloke  (M&E),  Boston  Glohe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  Riser  Herald  Nesss  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Haserhill  Gazette 
(E),  Lawrence  ^gle-Tribune  (M&E),  Lynn  Item  (E),  North 
Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Tauntoo 
Gazette  (E),  Waltham  Nesss  Tribune  (E),  Worcester  Telegram 
and  Esening  Gazette  (M&E),  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester 
Union  Leader  and  New  Hampshire  Sunday  Nesss  (M,  E&S). 
RHODE  ISLAND— West  Warwick  Passtuxet  Valley  Daily  Times 
(E),  Prosidence  Bulletin  (E),  Prosidenca  Journal  (M),  Prosi- 
dence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post -Telegram  (M&E),  pistol  Press  (E),  HartfeN 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Mmi- 
den  Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Hasan 
Register  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torringtoa 
Register  (E),  Waterbury  Republican  &  American  (M&E),  Watar- 
bury  Republican  (M&S). 
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Photo  Composition 
Proves  Less  Costly 

By  lieorge  A.  Brandenburg 

Milwaukee,  Wis.  made  on  machines  and  methods 
Photo  composition  is  gradu-  in  the  next  five  years  than  has 
ally  becoming  of  age  at  the  been  apparent  during  the  past 
Milwaukee  Journal  and  is  prov-  five  years. 

ing  to  be  a  quality  operation  In  photo  composition,  an 
that  can  produce  a  large  volume  engraving  must  be  made  before 
of  feature  editorial  and  display  the  result  can  be  used  for  print¬ 
advertising  composition  at  less  ing.  The  Journal  does  not 
cost  than  by  the  “hot  metal”  charge  for  photo  type  compasi- 
process.  tion  any  more  than  there  is  a 

The  Journal  is  no  longer  special  charge  for  setting  type 
using  photo  composition  experi-  in  metal.  While  the  cost  of  the 
mentally,  but  as  a  definite  part  engraving  has  been  charged  to 
of  the  production  schedule.  The  advertisers,  this  policy  is  pres- 
Journal’s  two  Intertype  Foto-  ently  under  review, 
setters  handle  a  substantial  Cites  Many  Benefits 

share  of  the  paper’s  type  pro- 


duction,  both  editorial  matter  u  «  t  u  v 

,  ,  ,  ...  ■  ,  j  brings  many  benefits  Joseph  L. 

and  display  advertising,  includ-  McMullen  Journal  production 
mg  typography  on  many  full-  told  E&P  “Finer 

^  quality  is  the  first  benefit,  for 

299o  More  Production 


each  letter  is  reproduced  with 


The  Journal’s  records  show  precision — no  broken  letters,  no 
that  photo  composition  provides  faint  impressions  caused  by  in- 
about  20%  more  production  per  correct  type  height,  no  worn 
inan  week,  including  engraving  metal  that  makes  flawless  re¬ 
time,  than  the  hot  metal  proc-  production  impossible,”  he  ex- 
ess,  thus  making  cold  type  a  plained. 


less  expensive  operation  with 
many  attendant  benefits. 


“Perfect  enlargements  are 
limited  in  size  only  by  the 


such  machine  setting  ad  ma¬ 
terial. 

Journal  executives  are  of  the 


Eugene  Zeisel  follows  marked-up 
copy  on  the  Fotosetter  keyboard. 


1.  Easier,  faster  production 
by  operator  and  handman. 

2.  Economy  through  elimina- 


opinion  that,  generally  speak-  tion  of  storage  of  huge  amounts 
ing,  photo  composition  tech-  of  type  metal — the  equivalent 
niques  haven’t  stabilized  as  yet,  of  thousands  cf  pounds  of  metal 
but  that  more  progress  will  be  can  be  stored  in  one  drawer. 


The  bulk  of  the  Journal’s  available  paper  or  film,”  he 
Fotosetter  material  goes  into  continued.  “Flexibility  is  a  big 
the  Sunday  paper,  including  benefit,  too.  Both  as  to  size 
feature  editorial  matter  for  the  and  spacing,  photo  composition 
Sunday  rotogravure  magazine  makes  possible  typography  that 
and  the  TV-Screen  supplement,  is  a  true  printing  craftsman’s 
plus  considerable  color  ad  com-  delight.  The  printer  with  photo 
position.  composition  elements  has  ut- 

A  check  over  a  10-week  period  most  fiexibility  in  assembling 
(Feb.  4  to  April  14)  showed  the  finished  result  for,  instead 
that  928,376  lines  of  published  of  working  with  rigid  metal,  he 
material  came  from  the  photo  is  working  with  film  or  paper, 
composition  department.  This  “Further,  with  all  copy  set 
represented  about  6%  of  over-  and  all  elements  assembled,  an 
all  type  production.  For  six  re-  exact  reproduction  can  be  ob- 
cent  consecutive  Sundays,  ap-  tained  quickly  from  an  auto- 
proximately  12.3%  of  the  Sun-  positive  on  a  Bruning  copying 
day  Journal’s  total  type  produc-  machine,  before  any  of  the  en- 
tion  came  from  the  cold  type  graving  work  is  begun.” 
department.  Rapid  Etch  Essential 

A  Cooperative  ^  enture  point,  Mr.  McMullen 

Photo  composition  at  the  stressed  that  success  of  photo 
Journal  is  looked  upon  as  a  co-  composition  is  dependent  upon 
operative  venture,  as  far  as  rapid  etching  in  the  engraving 
jurisdictional  problems  are  con-  department.  This  has  been  ac- 
cerned.  The  Journal  has  worked  complished  at  the  Journal 
out  with  the  typographical  and  through  use  of  the  Dow  rapid 
photo-engraving  unions  satis-  etching  process, 
factory  agreements.  Aside  from  sharpness  and 

The  Journal  still  has  37  hot  clarity  of  type  reproduction, 
metal  linecasting  machines  in  other  photo  composition  advan- 
its  composing  room,  with  17  tages  include: 


Trimming  a  piece  of  Typro-fype 
preparatory  to  ad  makeup. 

3.  With  two  Fotosetter  ma¬ 
chines  and  17  fonts  of  mats,  the 
Journal  can  set,  directly  at  the 
keyboard,  20  different  sizes  of 
type  in  15  faces;  this  is  accom¬ 
plished  with  three  basic  sizes 
of  Fotomats,  8  pt.,  12  pt.,  and 
18  pt.  To  set  the  same  amount 


of  sizes  and  faces,  a  hot  type 
department  would  have  to  have 
218  two-charactor  mat  fonts 
and  218  magazines,  and  proba¬ 
bly  up  to  36  type  casting  ma¬ 
chines. 

Less  ‘Down  Time’ 

4.  .4  V  e  r  a  g  e  maintenance 
“down  time”  is  approximately 
one  tenth  that  of  hot  type  ma¬ 
chines. 

Unlike  the  South  Bend  (Ind.) 

T ribune,  which  has  concentrated 
its  two-machine  Fotosetter 
>llows  marked-up  operation  on  setting  local  dis- 
>setter  keyboard.  ads  (E&P,  Feb.  18,  ’56,  p 

17),  the  Journal  began  its  photo 
composition  work  on  editorial 
matter,  using  the  process  first 
on  the  paper’s  promotional  ma¬ 
terial  and  later  for  the  setting 
of  feature  editorial  matter  in 
the  Sunday  roto  magazine  and 
TV-Screen  section.  The  cold 
type  process  was  later  expanded 
to  color  ads  and  straight  black- 
and-white  display  advertising. 

The  method  followed  at  the 
Journal  is  considered  conven¬ 
tional  for  the  Fotosetter  opera¬ 
tion  allied  with  a  Typro  ma¬ 
chine.  On  Typro,  the  operator 
Francis  Rueschlein  checks  a  ig  able  to  set  simulated  hand 
Typro-set  display  line.  lettered  faces  and  large  display 

lines  photographically  on  paper 
or  film. 

Use  Wax  Adhesive 
Photographic  r  e  p  r  o  d  uction 
type  can  be  used  same  size,  en¬ 
larged  or  reduced.  It  can  be  as¬ 
sembled  with  other  film  or 
prints  of  type  set  on  the  Foto¬ 
setter  with  all  elements  being 
pasted  in  position  following  the 
layout.  The  Journal  uses  a  wax 
adhesive  evenly  applied  to  photo 
composition  paper  printers 
nn,  photo  comp  which  permits  arranging  ele- 
[  a  Resists  Rapid  ^g^ts  exactly  before  burnishing 
paste-up.  them  permanently  into  position. 

When  all  elements  have  been 
pasted  in  position  and  a  final 
reproduction  copy  of  the  paste¬ 
up  has  been  okayed  by  the  ad¬ 
vertiser,  the  paste-up  goes  to 
the  engraver  who  makes  a  com¬ 
plete  plate. 

The  basic  steps  involved  in 
cold  type  production  are: 

1.  Operator  sets  marked-up 
copy  on  Fotosetter,  working  at 
a  keyboard  just  as  he  does  on  a 
hot  metal  type  setting  machine. 

Film  Is  Developed 

2.  Exposed  length  of  sensi- 
,  -  X  tized  paper  containing  type  com- 

veloped. 

Fotosetter  ma-  3.  Composition  is  copied  on  a 
Its  of  mats,  the  Bruning  reproduction  machine, 
directly  at  the  4.  If  errors  occur,  the  incor- 
’ferent  sizes  of  rect  line  and  the  corrected  line 
;  this  is  accom-  are  cut  to  same  size;  incorrect 
ree  basic  sizes  line  is  removed  and  corrected 
pt.,  12  pt.,  and  line  taped  into  position  on  an 
e  same  amount  flluminated  vacuum  box. 
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Richard  Hofmann,  photo  comp 
supervisor,  waxes  a  Resista  Rapid 
paper  for  paste-up. 
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5.  A  wax  adhesive  is  applied 
to  the  back  of  the  photo-com¬ 
posed  copy. 

6.  Various  elements  are  as¬ 
sembled  in  position  on  a  make¬ 
up  table. 

7.  Complete  paste-up  is  ready 
for  engraver. 

Use  Own  Type  Charts 

The  Journal  has  “invented” 
several  devices  and  charts  which 
aid  in  photo  composition  and 
paste-up  in  the  cold  type  de¬ 
partment,  which  employs  nine 
to  10  men,  including  Richard 
Hoffmann,  supervisor.  To  facili¬ 
tate  type  mark-up,  Journal 
photo  compositors  use  a  special¬ 
ly-designed  chart  that  simplifies 
type  proportioning,  establishes 
the  width  of  a  type  block  in 
picas  and  number  of  characters 
in  copy.  They  also  use  a  car¬ 
riage  calibrator  for  type  block- 
outs  for  odd-size  run-arounds. 
These  particular  short  cuts  w-ere 
worked  out  by  Joseph  Goll, 
mechanical  superintendent,  and 
by  Howard  Hayward,  a  photo¬ 
compositor. 

Magnetized  T-squares  are 
used  at  the  four  make-up  tables 
for  added  convenience  in  as¬ 
sembling  various  elements  on 
the  paste-up  operation.  Light 
's  used  at  the  make-up  tables 
fcr  color  work  in  order  to  at¬ 
tain  exact  register  with  the 
color  plates.  Once  the  completed 
paste-up  is  ready  for  the  en- 
t^caver,  photo-composition  work 
?oes  to  the  Dow  Rapid  Etchers 
along  with  other  engraving 
Work. 

i^aster  pr^.duction  is  possible 


General  view  of  Milwaukee 

Journal's  photo  connpositlon  room. 

by  the  handman  assembling 
photo-composition  material  be¬ 
cause  it  is  a  clean,  neat  opera¬ 
tion,  Mr.  Hoffmann  explained  to 
K&P.  “Probably  the  greatest 
factor  attributing  to  faster  hand 
speed  is  the  simplicity  with 
which  an  ad  is  as.sembled,”  he 
sairl.  “The  border  is  drawn  first, 
usually  with  a  mechanical  draw¬ 
ing  pen  or  speedhall  pen.  Then 
wax  is  applied  to  the  underside 
of  the  photo-composed  type. 
This  is  done  by  running  the 
type  through  a  Potdevin  waxing 
machine  and  takes  but  a  few 
.seconds.  The  wax  provides  ad¬ 
hesion  for  the  paste-up. 

“Then  the  type,  which  is 
usually  photo-composed  i  n 
chunk  composition,  is  cut  with 
a  scissors  and  placed  in  approxi¬ 
mate  position.  Now  the  photo¬ 
compositor  steps  hack  and 
.scrutinizes  the  ad  for  such  typo¬ 
graphical  qualities  as  spacing, 
balance,  harmony  or  symmetry. 
Using  an  Exacto  knife  nr  scribe, 
it  is  no  chore  to  position  the 
photo  type  into  a  pleasing  ar¬ 
rangement.  It  is  much  simpler 
and  faster  than  transposing 
learls,  slugs  and  base  material 
in  a  hot  metal  ad. 

“The  final  step  is  to  true  up 
the  ad  with  a  T-square  and 
triangle,  followed  by  hon-ng  all 
the  component  parts  of  the  ail 
to  the  base  with  a  bookbinder’s 
folding  bone.  This  boning  action 
welds  the  job  securelv  in  place. 

“The  hot  me*al  makeun  prob¬ 
lem  is  the  buildup  of  white 
space  around  type,  cuts  and 


borders  so  that  the  job  is  justi¬ 
fied  across  and  down.  Paste 
makeup  means  exact  position¬ 
ing,  only  white  space  does  not 
have  to  be  made  up  and  there¬ 
fore  costs  nothing.  Difficult 
angular  makeup  is  a  pleasure 
for  one  who  has  fumed  and 
fussed  with  similar  composition 
in  hot  type.” 

There  is  also  savings  in  liners 
and  molds  over  the  hot  type 
method,  he  pointed  out.  “A  lens 
element  will  last  indefinitely,” 
he  added.  “It  is  not  subject  to 
warpage  from  heat  or  wear 
from  friction.  With  normal 
care,  a  lens  element  will  be  just 
as  sharp  and  true  .'50  years  from 
now  as  it  is  at  present.” 

Mr.  Hoffmann  cautioned  that 
it  takes  a  printer  to  be  a  photo¬ 
compositor.  “The  training  period 
isn’t  very  long,  and  you  soon 
will  be  producing  quality  typo¬ 
graphy  at  a  cost  below  your 
present  method,”  he  stated. 

• 

GorlshnII  to  Photon 

Earl  N.  GodshaH,  who  re¬ 
signed  from  the  Intertype  Cor¬ 
poration  May  1,  has  been 
elected  a  vicepresident-sales  of 
Photon.  Inc.,  Cambridge,  Mass. 
With  Intertype  he  specialized 
in  introduction  of  the  Foto- 
.setter. 

Fiehl  Manager 

Intertype  Corporation  has 
named  Sheridan  S.  Skogen  to 
the  position  of  Manager,  Foto- 
setter  Field  Division. 

Mr.  Skogen  is  a  practical 
printer  of  Ifi  years’  experience. 
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Annual  Convention 


San  Francisco 
July  11-13 


FLY  THERE 

on  United.  Best  way  to 
travel  —  fast  and 
com{ortal)le.  Best  way  to 
arrive  —  relaxed  and 
ready.  Best  way  to  return 
—  leave  later,  have  more 
time  (and  fun)  at  the 
convention.  United  links 
80  cities  coast  to  coast . . . 
offers  schedules  around 
the  clock  and  fares  that 
go  easy  on  the  budget  — 
including  an  economical 
half-fare  family  plan. 
(United  believes  husbands 
like  to  take  their  wives 
along  to  conventions.) 

For  information  and 
reservations,  call  United 
or  an  authorized  travel 
agent.  When  you  go. 


FLY  UHITED 
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Light  Chases 

(Cotiti)ntid  from  page  Go) 

when  the  opportunity  to  sell  boil¬ 
erplate  there  for  the  old  Amer¬ 
ican  Press  Association  (now 
Western  Newspaper  Union) 
turned  up. 

After  that,  he  worked  briefly 
for  the  Campbell-Ewald  adver¬ 
tising  agency,  before  starting 
the  first  of  a  chain  of  suburban 
Detroit  weeklies — Greater  De¬ 
troit  Wentnard — in  1917. 

He  launched  a  printing  plant 
in  1932  and  then  went  into  the 
newsprint  sale  and  warehouse 
business  in  1934,  and  by  1940 
was  devoting  all  his  resources 
to  this  latter  enterprise.  It  is  a 
pretty  comfortable  operation 
with  approximately  $1,500,000  in 
newsprint  sales  annually  and 
handling  fees  on  about  three 
times  that  much  paper  for  other 
users. 

This  brings  us  to  the  develop¬ 
ment  of  his  latest  “baby” — the 
“Dural”  chases. 

Wartime  Need 

“The  lightweight  chases  were 
developed  by  my  long  -  time 
friend,  Floyd  C.  Roueche  in 
1943,  growing  out  of  the  war¬ 
time  steel  shortage,”  Mr,  Beard 
explains. 

“My  great  interest  in  develop¬ 
ing  these  chases  lies  in  my  de¬ 
sire  to  pi’ovide  the  newspaper 
industry  with  a  really  great  pro¬ 
duction-improvement  tool  and  to 
leave  it  as  a  monument  to  the 
Roueche  and  Beard  names. 

“All  that  has  been  coming  in 
on  ‘Dui  als’  for  the  past  10  years 
has  been  plowed  back  into  im¬ 
provements  and  advertising.” 

Mr.  Roueche,  publisher  of  a 
string  of  weeklies  on  the  West 
Coast — in  dire  needs  of  chases 
in  that  war  year  and  unable  to 
get  steel — took  his  troubles  to 
Donald  Douglas,  the  airplane 
builder.  Mr.  Douglas  advised  him 
that  if  aluminum  could  make 
warplanes  it  surely  would  stand 
up  to  the  abuses  of  a  composing 
room. 

Mr.  Roueche  turned  out  some 
aluminum  chases  which  ser\’ed 
through  several  critical  war 
years.  Four  years  later  —  in 
1947  —  Mr.  Beard  took  over  the 
production  of  “Dural”  aluminum 
chases  under  a  royalty  agree¬ 
ment  with  Mr.  Roueche. 

Improvements  were  made  in 
the  next  couple  years,  and  the 
Beard  operation  won  acclaim  by 
its  unique  offer  to  replace  all 
the  earlier  chases  with  the  im¬ 
proved  models  at  no  cost  to  the 
buyer. 

Since  1949  the  sale  of  “Du- 
rals”  has  grown  by  leaps  and 


the  heat-resistance  of  the  ‘Du- 
rals’  turned  up  last  year  when 
the  Mena  (Ariz.)  Tribune  had 
a  fire  which  destroyed  its  com¬ 
posing  room — all  except  the  16 
Beard  chases.  The  linecasting 
machines  had  to  be  replaced  and 
the  type  had  melted  right  out  of 
the  chases,  but  after  a  little 
cleaning,  the  ‘Durals’  were  just 
as  good  as  new.” 

The  Beard  chases  are  made  of 
an  aluminum  alloy  known  as 
24S-T4 — 94%  aluminun  and  6% 
copper,  cold-rolled  in  bars  from 
special  Beard  dies  by  the  Alcoa 
Company. 

In  14  years’  use.  Beard  has 
never  had  to  replace  the  ex¬ 
pander  plugs  in  the  lock  bars 

FAST  MAKEOVER  is  made  faster  by  use  of  aluminum  chases  in  the  or  to  refit  any  threads  for  the 
composing  room  of  the  Detroit  Times.  Jack  Riley,  mechanical  super-  lock  bolts, 
intendent,  pushes  a  page  onto  the  stereo  table  while  Donald  E.  * 

Beard,  producer  of  Dural  chases,  gives  a  smile  of  approval. 

Cremlins  Give 
A  Hand  to  Stork 

Between  gremlins  and  the 
stork,  the  Greenville.  (Tex.) 
Herald-Banner  almost  didn’t 
make  it  one  recent  Sunday 
morning. 

The  gremlins  got  in  the  press 
and  broke  it  down  in  the  middle 
of  the  run.  Pressman  Morris 
O’Pry  loaded  the  stereotype 
plates  in  his  car  and  headed 
for  Denison,  ,50  miles  away,  to 
finish  the  run  on  the  presses 
of  the  Denhon  Herald.  Mrs. 
LOCKUP  BARS  of  aluminum  chase  weigh  only  three  pounds  and  can  O’Pry  accompanied  him. 
be  held  easily  in  one  hand.  Note  the  thumb-operated  spring  release  more  than  half-way 

on  end  of  bar.  there  when  he  was  flagged 

bounds  until  they  are  now  in  backaches  and  hernias  which  dowm.  Mr.  and  Mrs.  John  Al- 
1,000  printing  shops,  with  3.30  might  be  prevented  with  the  use  varez  were  in  a  frantic  state, 
newspapers  using  from  eight  to  of  the  lighter  aluminum  chases,”  with  Mrs.  Alvarez  about  to  give 
IXG  of  the  lightweight  chases  in  Mr.  Beard  said.  birth  to  a  baby  and  their  car 

their  operations.  Present  pro-  The  reporter  made  a  per-  disabled  with  a  flat  tire, 
duction  is  running  at  GOO  a  sonal  ob.servation  at  the  Detroit  The  men  put  Mrs.  Alvarez  in 
month  with  a  backlog  of  100  a  Timesi.  Although  this  paper  now  the  back  seat  of  the  car  and 
month.  has  only  21  of  the  Beard  chases,  Mrs.  O’Pry  took  over.  They 

Largest  user  is  the  Cincinnati  they  were  the  ones  getting  the  sped  a  few  miles  to  the  home 
Enquirer  with  18G  “Durals” —  most  use  in  midafternoon  final  of  the  Alvarez’  doctor,  who  ad- 
a  complete  aluminum  chase  op-  editions.  vised  against  moving  Mrs.  Al- 

eration.  Yhe  Times  mechanical  men  varez.  So  O’Pry  headed 

Total  of  21  Pounds  attempt  to  spot  the  aluminum  Sheman,  12  miles  away,  e 

Thp  frame  of  the  Beard  chase  chases  on  the  pages  which  are  '^cat  the  stork  to  a  hospi  a  y 

we"L  S  l.e  worked  over  Moe.  ^Tneo?.'„r.od1k^  t 

lockup  bars  three  pounds  for  a  make-overs  throughout  the  o  -nfcH 
total  of  21  pound!  This  com-  day.  Per  printed, 

pares  with  an  average  of  80  As  to  durability.  Beard  users  * 

pounds  for  steel  chases.  report  that  the  chases  stand  up  plpnf  Enlarged 

The  average  page  of  tvpe,  to  steel  in  this  respect.  In  lab- 
without  chase,  weighs  150  oratory  tests,  they  have  been  Ironton,  Ohio 

pounds.  In  the  steel  chase,  the  subjected  to  pressures  of  2,000  The  plant  expansion  program 
printer  and  stereotyper  have  to  tons  before  showing  signs  of  at  the  Ironton  Tribune  includes 
move  230  pounds  —  with  the  breaking,  whereas  800  tons  a  one-story  block  and  steel  ad- 
“Dural”  chase  this  is  cut  to  171.  stress  is  the  most  they  are  sub-  dition  to  enlarge  the  circulation 
A  study  at  the  Cincinnati  jected  to  by  today’s  mat  presses,  department  and  to  store  news- 
Enquirer  revealed  that  printers  “They  can  withstand  1450  de-  print.  The  new  addition  also 
and  stereotypers  were  moving  grees  Fahrenheit,”  Mr.  Beard  will  provide  more  quarters  for 
3,G00  tons  more  weight  a  year  said,  “and  300  degrees  is  the  the  composing  room.  Provision 
in  steel  chases  than  they  would  maximum  required  heat  in  is  made  for  a  “monorail’  sys- 
with  aluminum.  newspaper  mat  preparation.  tern  to  allow  handling  of  news- 

“That  can  add  up  to  a  lot  of  “An  interesting  sidelight  on  print  rolls. 
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To  Advertisers, 
Agencies  And  Public 
Relations  Executives 


If  you  are  planning  a  campaign  for  1957  involving  public 
relations,  public  service,  corporate  or  institutional  adver¬ 
tising,  EDITOR  &  PUBLISHER  should  be  seriously  con¬ 
sidered  because — 


‘wsm 


In  which  magazine  do  newspaper  editors 
pay  most  attention  to  institutional 
or  public  relations  advertising? 

EDITOR  &  PUBLISHER  runs  far 
ahead  of  all  other  magazines  (of  all 
types)  combined.  Proof  upon  request. 


This  is  Number  7  of  a  series  of  messages  concerning  the 
value  of  EDITOR  &  PUBLISHER  as  an  indispensable 
medium  for  public  relations  advertising. 


If  you  are  interested  in  making  this  type  of  advertising  as 
effective  as  possible,  send  for  our  new  brochure,  “Rifle 
Shot  Public  Relations.” 

Tell  the  Press — and  you  tell  the  Public! 
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ANPA  Visitors  to  See 
New  Sun-Times  Plant 


Delegates  to  the  ANPA  acquiring  other  n 
^lechanical  Conference  will  be  equipment  embody 
invited  to  tour  the  Chicago  newest  production  b 
Sun-Times,  new  $15,000,000  The  equipment  is 

plant  Tuesday,  June  11.  being  tested  and  will 

Chartered  buses  will  leave  ^o  the  new  plai 

the  Morrison  Hotel  after  the  The  Sun-Times  buil 
last  business  session  Tuesday  be  the  first  newspapei 
afternoon.  this  country  to  adoj 

Department  heads  will  be  Pneumatic  tube  syste 
available  throughout  the  build-  Partment-to-departmer 
ing  to  demonstrate  and  answer  niunication. 
questions  about  the  new  plant.  Developed  in  Gern 
Located  on  the  North  bank  of  automatic  pneun 

the  Chicago  River  between  ^em  has  added  m 
Wabash  Avenue  and  the  Wrig-  ^he  electronic  age  ove 
ley  Building,  the  new  plant  is 
rapidly  approaching  the  point  • 

where  test  press  runs  will 

begin.  Aluminum  Town 

Plans  call  for  parts  of  the  Will  Have  a  Dail' 
Sunday  paper  to  be  printed  in 
the  new  plant  by  September. 

Daily  production  is  scheduled 
for  October. 

The  complete  move  into  the 
block-long,  air-conditioned 
structure  is  slated  for  com¬ 
pletion  this  Fall,  less  than  two 
years  after  ground-breaking 
ceremonies.  Designed  by  Naess 
and  Murphy,  who  also  were 
architects  for  the  Prudential 
skyscraper,  the  Sun-Times  will 
house  30  Headliner  Goss  press 
units.  Space  has  been  provided 
for  39  more  units.  In  addition, 
there  will  be  16  extra  color 
cylinders.  The  four  double 
folders  are  equipped  with 
“fudge”  color  arrangements. 

Normal  production  capacity 
for  the  initial  presses  will  be 
120,000  copies  of  a  128-page 
paper  each  hour. 

Unique  to  these  presses  will 
be  a  newly-devised  method  of 
locking  single-page  stereotype 
plates  of  tabloid  page  size  on 
cylinders.  This  will  allow  re¬ 
plating  the  black  news  page 
without  disturbing  the  register 
of  the  color  plate  combination. 

This  arrangement  was  devised 
by  Goss  engineers  in  coopera¬ 
tion  with  Hy  Shannon,  Sun- 
Times  production  manager. 

Flexibility  Provided 

Eighteen  press  units  will  be 
equipped  with  Goss  Reels-Ten- 
sions-Pasters  and  eight  units 
will  be  equipped  with  Wood 
Reels-Tensions-Pasters.  These 
will  make  it  possible  to  change 
from  one  roll  of  newsprint  to 
another  without  stopping  the 
presses. 

For  more  than  two  years,  the 


READY  FOR  VISITORS — The  new  $15,000,000  Sun-Times  building  on 
the  Chicago  River  (Wrigley  Building  in  background)  will  receivt 
ANPA  Mechanical  Conference  visitors  next  week.  The  plant  won't  be 
ready  for  occupancy  until  October. 


Slarzel  Appoints 
New  Bonn  Chief 

Frank  J.  Starzel,  general 
manager  of  Associated  Pies.<. 
has  announced  appointment  of 
J.  Herbert  Altschull,  33,  as 
correspondent  -  in  -  chaige  at 
Bonn,  Germany.  A  native  of 
Baltimore,  he  earned  Phi  Beta 
Kappa  honors  while  at  the 
University  of  North  Carolina. 
He  gained  newspaper  experience 
on  the  staff  of  the  York  (Pa.) 
(iazette  and  Dailii. 

Brack  Curry  has  l)een  trans¬ 
ferred  from  Bonn  to  Frankfurt. 


Raise  Sunday  Price 

Syracuse,  N.Y. 
The  Syracuse  Herald- Ameri¬ 
can  increased  its  price  from 
15c  to  20c  effective  May  26- 
There  has  been  no  change  in 
the  retail  price  of  the  Sunday 
paper  in  over  10  years. 
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THE  NEW  WORLD  LOOK  appears  in  the  remodeled  lobby  of  the 
Des  Moines  (Iowa)  Register  and  Tribune  Building,  with  the  rotating 
globe  (6  feet  in  diameter)  set  off  against  a  background  of  black 
marble. 
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“Bv  19^9,  we  shall  be  making, 
in  North  America  alone,  1,000,000  tons 
oF  newsprint  a  year— moreover, 
we  expect  to  sell  it!” 

Sir  Eric  Vansittart  BowATtR 
Chairman,  The  Bowater  Paper  Corporation  Limited 


Welcoming  some  2,400  share¬ 
holders  (including  those  from  the 
United  States  and  Canada)  to  the 
Annual  Meeting  on  May  30  of  The 
Bowater  Paper  Corporation  Ltd. 
at  Northfleet,  England,  Sir  Eric 
Vansittart  Bowater,  Chairman  of 
the  Corporation,  reported: 

“1956  was  a  satisfactory  and 
gratifying  year  for  Bowatcrs.  Over¬ 
all  production  and  earnings  were 
at  the  highest  level  in  our  history.” 

Substantial  Overseas  Earnings 

“Consolidated  revenues  before  de¬ 
preciation  and  taxation  amounted 
to  just  over  544,800,000,  of  which 
more  than  70  per  cent  was  earned 
by  our  main  overseas  companies, 
compared  with  65  per  cent  in  1955 
and  55  per  cent  in  1954. 

“A  tinal  dividend  has  been 
recommended  on  the  Corpora¬ 
tion’s  common  shares  at  the  rate 
of  8  per  cent  which,  together  with 
the  interim  dividend  paid  in 
October  1956,  will  make  a  total 
distribution  for  1956  of  l2'/2  per 
cent.  This  compares  with  1 1  %  per 
cent  for  the  previous  year.” 

Growth  of  Fixed  Assets 

“Fixed  assets  have  increased  by 
some  $98,000,000  to  5327,600,000. 
About  one-half  of  this  increase 
represents  the  properties  and  plant 
of  the  Mersey  Nova  Scotia  Com¬ 
pany,  while  the  remainder  reflects 
the  progress  of  the  capital  develop¬ 
ment  programs  both  in  the  United 
Kingdom  and  in  the  United  States. 

“  The  amount  expended  during 
1956  on  fixed  assets  and  on  trade 
investments  totalled  some  $109,- 
200,000.  To  help  meet  this  ex¬ 
penditure,  new  capital  of  $75,600,- 
000  was  raised  in  North  America 
in  the  form  of  notes  and  or  bonds 
by  Bowatcrs  Southern  Paper  Cor¬ 
poration  and  Mersey  Paper  Com¬ 
pany,  and  in  preferred  shares  by 
the  latter  company  and  by  the 
Bowater  Corporation  of  North 
America.  The  balance  was  pro¬ 
vided  internally.  Consolidated 
assets,  in  the  form  of  buildings, 
plant,  timberlands,  ships  and  other 
assets,  now  exceed  $420,000,000.” 

Plant  Tall*  Shap« 

“Overseas  we  are  expanding  our 
paper  conversion  facilities  in 
Australia,  while  in  Canada  the 
program  for  further  speeding  up 
and  developing  our  mills  at  Corner 
Brook  and  at  Mersey,  Nova  Scotia, 
makes  steady  progress.  In  the 
United  States  work  has  com¬ 
menced  on  the  fourth  machine  at 
the  Tennessee  mills,  which  is 


scheduled  to  start  up  at  the  end  of 
1958.  Work  has  also  commenced 
on  the  new  sulphate  pulp  mill  at 
Catawba  near  Rock  Hill  in  South 
Carolina.  Its  output  will  replace 
the  pulp  presently  being  manufac¬ 
tured  and  exported  here  by  the 
Tennessee  mills,  for  the  third  and 
fourth  paper  machines  at  those 
mills  will  absorb  the  whole  of  the 
pulp  production  presently  avail¬ 
able  for  export. 

“Of  prime  importance  was  the 
acquisition  of  the  Mersey  Paper 
Company,  one  of  the  most  efticient 
and  well-managed  newsprint  mills 
in  North  America,  the  present 
capacity  of  which — and  they  are 
operating  to  that  capacity — is 
147,000  tons  per  year.  This  is  to  be 
raised  over  the  next  year  or  two  to 
some  165,(X)0  tons  per  year.” 

Corner  Brook  Mills 

“Operations  of  the  North  Ameri¬ 
can  Corporation’s  principal  sub¬ 
sidiary,  Bowater’s  Newfoundland 
Pulp  and  Paper  Mills,  have  been 
limited  by  an  exceptionally  severe 
winter  and  by  a  serious  lire.  These 
misfortunes  very  adversely  affected 
the  Corner  Brook  Company’s 
earnings  for  1957  to  date,  but  it  is 
my  hope  that  much  of  this  leeway, 
if  not  all,  may  yet  be  made  good 
during  the  remainder  of  the  year.” 

Increased  Production  in 
North  America 

“Bowaters  Southern  Paper  Cor¬ 
poration,  Tennessee,  enjoyed  an 
outstandingly  satisfactory  year. 
With  the  third  machine  now  in 
operation,  the  addition  of  the 
fourth  machine  will  raise  the  an¬ 
nual  productive  capacity  of  our 
Tennessee  mills  to  435,0()0  tons  of 
paper.  By  1959  we  shall  be  making 
in  North  America  alone  a  million 
tons  of  newsprint  a  year— more¬ 
over,  we  expect  to  sell  it;  indeed  it 
has  already  been  sold  under  long¬ 
term  contracts. 

“The  consolidated  profits  of  the 
North  American  Corporation  were 
$28,400,000 — a  substantially 
higher  level  than  previously  be¬ 
cause  of  the  increased  production 
of  its  subsidiary  companies’  mills 
and  the  inclusion,  for  a  period  of 
eight  months,  of  the  earnings  of 
its  new  Mersey  subsidiary  com¬ 
pany.  These  profits  might  have 
been  still  greater  but  for  the  con¬ 
tinued  upward  trend  in  all  manu¬ 
facturing,  selling  and  transporta¬ 
tion  costs  of  pulp  and  paper  which 
more  than  offset  the  1956  increase 
in  prices  for  its  subsidiaries’  prod¬ 
ucts.” 


Facilities  (or  U.S.A.  Investors 

“Arrangements  have  been  made 
for  the  issue  of  American  Deposit¬ 
ary  Receipts,  which  facilitate  the 
transfer  of  the  Bowater  Common 
Stock  held  by  shareholders  in  the 
United  States.  This  did  not  permit 
our  American  shareholders  to  par¬ 
ticipate  in  our  recent  issue  of  Loan 
Stock  because  that  issue  was  not 
registered  with  the  Securities  and 
Exchange  Commission.  While  this 
matter  is  somewhat  complicated 
by  SEC  regulations,  it  is  my  hope 
that  ways  and  means  may  be  found 
to  enable  us  to  offer  to  our  Ameri¬ 
can  shareholders  participation  in 
any  future  offerings  of  our  se¬ 
curities.” 

No  Apology  for  Newsprint  Prices 

“I  do  not  believe  there  are  any 
grounds  for  apology  in  regard  to 
the  price  of  newsprint  in  the  United 
Kingdom  or  North  America.  Many 
of  the  causes  of  relatively  high 
prices  have  in  my  view  come  to 
stay—  for  instance,  the  basic  raw 
materials,  particularly  wages. 

“A  vigorous,  expanding  and 
financially  healthy  Press  through¬ 
out  the  world  is  vital  to  our  in¬ 
terests.  So,  also,  an  expanding  and 
healthy  newsprint  industry  is  vital 
and  indispensable  to  the  present 
and  future  well-being  of  the  Press 
of  the  world. 

“For  many  years  the  Press  has 
laid  great  emphasis  on  the  need  for 
an  increased  and  increasing  sup¬ 
ply  of  newsprint  to  meet  its  grow¬ 
ing  needs,  needs  that  in  my  belief 
will  continue  to  grow.  Supply  and 
demand  of  this  world  commodity 
are  now  almost  in  balance  as  the 
result  of  the  great  expansion  in 
production  that  has  taken  place 
during  the  last  decade.  In  those 
ten  years  Bowatcrs  has  installed 
ten  new  high-speed  paper  machines 
in  the  United  Kingdom  and  North 
America,  capable  of  producing 
nearly  a  million  tons  of  newsprint 
or  other  papers  annually. 

“Surely  the  newsprint  industry 
deserves  thanks  rather  than  re¬ 
proach  for  providing  the  foresight, 
flnance,  equipment  and  ability  to 
raise  the  volume  of  production  of 
newsprint,  while  keeping  the  rising 
curve  of  newsprint  prices  below 
that  of  other  productive  industries. 
After  considerable  capital  cost,  it 
should  not  be  asked  to  further 
reduce  its  already  slender  profit 
margins.” 

American  Experts  Analysis 

“The  American  Newspaper  Pub¬ 
lishers  Association  recently  has 


had  prepared  a  study  by  Dr. 
Charles  VV.  Boyce  which  forecasts 
that  newsprint  consumption  in  the 
United  States  by  1965  will  amount 
to  over  eight  and  a  half  million 
tons,  and  that  of  Canada  to 
575,000  tons,  together  represent¬ 
ing  an  increase  during  1960-1965 
of  over  one  million  tons.  (In  1956 
U.S.  consumption  was  just  short 
of  seven  million  tons.)  Adding 
overseas  requirements,  the  overall 
demand  for  newsprint  from  North 
America  will  by  1965  amount  to 
1 1,175,000  tons.  According  to  this 
report,  planned  capacity  of  the 
North  American  newsprint  in¬ 
dustry  will  by  1960  amount  only 
to  some  nine  and  three-quarter 
million  tons  per  year  compared  to 
our  own  estimate  of  ten  and  a 
quarter  million  tons  per  year. 
Either  is  well  short  of  forecasted 
consumption.  This  would  seem  to 
confirm  our  view  that,  while  pro¬ 
duction  and  consumption  will  in 
the  next  year  or  two  be  in  closer 
balance,  existing  and  planned 
newsprint  capacity  would  in  the 
not  distant  future  again  fall  short 
of  meeting  world  needs.” 

Profit  Margins 

“We  anticipate  that  our  mills  will 
operate  substantially  to  capacity 
during  1957  but.  despite  the  slightly 
higher  level  of  selling  prices  for 
some  of  our  products,  recently 
effected,  ever-rising  costs  of  pro¬ 
duction  may  still  further  reduce 
profit  margins.  Nevertheless,  we 
anticipate  this  shrinkage  should  be 
offset  to  some  extent— if  not 
wholly — by  a  further  overall  in¬ 
crease  in  their  production.  I  have 
no  immediate  reason  to  believe 
that  1957  results  will  be  unsatis¬ 
factory.” 

Confidence  in  the  Future 

“We  have  implicit  confidence  in 
the  future  of  our  industry  and  of 
your  Corporation.  True,  in  the 
United  Kingdom,  the  fortunes  of 
industry  generally  may  continue  to 
be  influenced  by  the  present  in¬ 
flationary  pressure  which  will 
probably  necessitate  the  Govern¬ 
ment  continuing  to  exercise  a 
strong  measure  of  financial  and 
economic  control.  Some  people 
still  persist  in  taking  a  gloomy 
view  of  Great  Britain’s  future — 
I  don’t.  I  continue  to  pin  my  faith 
in  the  common  sense  of  the  people 
of  our  great  country,  and  in  their 
ability  to  resolve  the  problems  and 
overcome  the  difficulties  that  con¬ 
front  them.” 


Bowaters 


United  States  of  America  Great  Britain  Canada  Australia 

Republic  of  Ireland  Norway  Sweden 
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Stockholders  will  automatically  receive  copies  of  the 
complete  speech  by  Sir  Eric  Bowater.  Chairman  of  the 
Corporation.  Copies  are  also  available  to  others  who 
are  interested  on  application  to: 

The  Secretary-Treasurer, 

The  Bowater  Corporation  of  North  America  Ltd., 
1980 Sherbrooke  StreetWest,  Montreal  25, Quebec 
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SYNDICATES 


APN's  School  Section 
Contains  52  Stories 


By  James  L.  Ceilings 

AP  Newsfeatures  isn’t  going 
to  be  caught  short  when  about 
41,000,000  school  children  go 
back  to  their  lessons  next  Fall. 

These  young  scholars  repre¬ 
sent  a  $2,000,000,000  clothing 
tab,  APN  figures,  so,  to  get  a 
healthy  jump  on  the  pack,  it 
is  now  distributing  to  AP 
papers  its  fourth  annual  “Back 
to  School”  section,  52  stories 
and  47  illustrations  strong. 

“If  getting  such  a  section 
out  well  before  graduation  day 
in  many  a  community  seems 
like  rushing  the  season,”  Joe 
Wing,  editor,  said,  “remember 
that  advertising  departments 
as  well  as  advertisers  have  to 
plan  far  in  advance.” 

The  16-page  tabloid  runs 
three  pages  of  news  and  pic¬ 
tures  on  school  clothes,  a  page 
of  do’s  and  don’ts  for  parents 
of  children  of  various  age 
levels,  an  article  by  Herman 
Allen  on  the  schools’  new  con¬ 
cern  with  character  building, 
reports  on  the  latest  methods 
used  to  teach  languages  and 
mathematics. 

And  a  byliner  from  quiz  kid 
Robert  Strom,  a  piece  on 
making  college  marriages  work 
by  a  dean  of  women,  an  article 
on  the  schools  of  tomorrow  by 
a  Connecticut  prizewinning 
architect  and  a  feature  on 
getting  and  keeping  good 
teachers  by  Ethel  G.  Brown, 
president  of  the  national  PTA. 


Tough  Market 

Kenneth  J.  Barnard,  an  as¬ 
sistant  professor  of  English 
at  the  University  of  Rhode 
Island,  writes  to  ask  if  the 
market  for  TV  columns  is 
saturated. 

“I  write  a  weekly  column  of 
this  type  for  the  Narragansett 
(R.I.)  Times,"  he  says,  “and 
the  work,  thus  far,  has  brought 
gratifying  encouragement  from 
journalists  and  others  in  this 
area.” 

It  has  been  suggested  to  him, 
the  professor  continues,  that  he 
try  to  sell  the  product  to  a 
syndicate  or  daily.  Would  there 
be  a  market?  he  wonders. 

Well,  Mr.  Barnard,  unfor¬ 
tunately  the  answer  is  yes, 
there  is  saturation.  Syndicate 
people  say  the  subject  matter 
is  hard  to  sell  and  point  out 
the  names  of  several  good 
writers  who  couldn’t  be  sold. 

However,  as  they  admit,  if 
you  have  a  “Blonclie,”  you’re 
in.  There  is  always  room  some¬ 
where  at  the  top  for  quality. 
It  takes  that  and  a  good  sales 
pu.sh  and  promotion  and  timing 
and  a  solid  syndicate  behind 
you. 

If  you  don’t  mind.  Prof. 
Barnard,  let’s  quote  a  few  lines 
from  one  of  your  “TV-Fine 
Screening”  columns  so  readers 
can  judge  your  strength  for 
themselves.  If  success  follows, 


Bright  spots... 

of  celebrities  in  caricature  focus  readers’  eyes  on  a  story  y 

or  feature . . .  lighten  heavy  text  pages . . .  act  as  type  breaks 
...raise  readership  and  interest  — and  every  editor  can 
get  a  lot  of  help  for  his  everyday  needs  in 

Caricature  collection 

by  Braudel.  New  clients  get  gratis  20  basic  cartoons... followed 
by  three  new  additions  each  week  of  the  most  newsworthy  faces  in 
the  current  headlines.  Drawn  for  clearest  newspaper  reproduction 
...and  catching  the  salient  facial  traits  of  the  subjects... these 
caricatures  serve  as  a  low-cost  art  service  for  editorial,  news 
roundup,  drama,  hook,  women’s,  feature,  and  front  pages.  For 
proofs  and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager... 
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you  can  pay  for  this  plug  by 
contributing  to  the  National 
Cartoonists  Society’s  Fund  for 
Always  Keeping  Comics  Edi¬ 
tors  in  a  Good  Mood. 

This,  then,  was  part  of  your 
May  23  column: 

“Cops-and-robbers  has  been 
a  TV  staple  ever  since  Ralph 
Bellamy  first  galumphed  across 
the  seven-inch  tube  in  sponsored 
pursuit  of  evil-doers. 

“In  recent  years  ‘Dragnet’ 
and  ‘The  Lineup’  have  led  all 
other  programs  of  this  type  by 
a  good  long  night  stick.  Each 
production  bases  its  scripts  on 
what  appears  to  be  an  em¬ 
barrassingly  endless  supply  of 
crime  in  its  California  locale; 
Los  Angeles  for  ‘Dragnet’  and 
San  Francisco  for  ‘The  Lineup.’ 

“In  scenic  appeal  ‘The  Line¬ 
up’  enjoys  the  advantage,  San 
Francisco  being  one  of  the  few 
American  cities  that  look  quite 
fetchingly  different  from  other 
communities  of  similar  size. 

“Both  programs  strive  for 
realism  of  presentation  and  em¬ 
phasize  the  thoroughgoing  leg- 
work  that  contributes  greatly 
to  success  in  police  matters. 
But  ‘The  Lineup’  comes  closer 
to  the  goal  for  not  seeming  to 
try  so  hard. 

“  ‘Dragnet’  has  subdued  the 
alternating  closeups  and  terse 
lines  delivered  in  monotone  that 
in  its  early  days  yielded  so 
easily  to  parody,  though  it  has 
recently  overworked  a  new 
gimmick  that  makes  for  un¬ 
reality. 

“It  seems  that  almost  every 
short  scene  comes  to  a  too- 
snappy  close  with  a  bright, 
ironic  remark  by  Jack  Webb’s 
Sgt.  Friday  that  appears  to  be 
taken  by  Webb  as  the  only 
reason  for  the  sequence  rather 
than  the  movement  of  the  plot. 

“Perhaps  Sgt.  Friday  is 
working  on  a  local  edition  of 
‘Bartlett’s  Familiar  Quotations’ 
for  the  Los  Angeles  Police.” 

Concluding,  you  wrote: 

“It  may  look  like  an  un¬ 
necessary  sporting  instinct,  but 
the  two  policemen  (in  ‘The 
Lineup’)  give  their  criminal 
quarries  a  handicap  when  they 
pursue  them,  as  they  always 
do,  in  a  police  car  that  is  at 
least  seven  years  old. 

“Yet  theirs  is  a  car  with  a 
magical  quality  that  more  than 
makes  up  for  its  age.  Next 
time  you  watch  the  show,  you’ll 
notice  that  no  matter  how  busy 
or  congested  the  section  of  San 
Francisco  where  the  emergency 
requires  our  heroes,  their  cars 
always  finds  a  roomy  parking 
space  with  the  greatest  of  ease. 
They  don’t  make  cars  like  that 
any  more.” 


Schroth  Says 
CQ  Report 
Is  Impartial 

Washington- 

Rep.  Clare  E.  Hoffman’s  at¬ 
tempt  to  bar  Congressional 
Quarterlg  reports  from  the 
mails  (E&P,  June  1,  page  10) 
grows  out  of  a  politician’s  ob^ 
jection  to  having  his  voting 
record  exposed,  Thomas  N. 
Schroth,  CQ  executive  editor, 
declared  this  week. 

The  Congressman  would  also 
make  it  illegal  for  a  private 
organization  to  use  the  name 
“Congressional.” 

Mr.  Schroth  maintained  that 
CQ  renders  an  impartial 
measurement  of  Congressional 
activity  to  the  press  and  public. 
“As  a  Congressman  votes,”  he 
said,  “so  is  his  record  put 
down  by  the  systematic  methods 
designed  over  the  years  by 
CQ.” 

The  editor  suggested  that 
Mr.  Hoffman’s  pique  may  be 
due  to  the  fact  his  own  record 
of  roll-call  votes  shows  that  his 
support  of  the  President’s  pro¬ 
gram  “consistently  has  been 
among  the  lowest  in  Congress, 
his  direct  opposition  to  the 
President’s  program  among  the 
highest.” 

Republicans  and  Democrats 
alike,  Mr.  Schroth  said,  rely  on 
CQ  measurements. 

“Congressional  Quarterly,” 
he  said,  “is  proud  of  its  statis¬ 
tical  studies  and  their  contribu¬ 
tion  to  better  reporting.  The 
studies  are  the  first  successful 
attempt  to  .show  clearly  what 
the  men  on  Capitol  Hill  ac¬ 
tually  are  doing.  It’s  to  be  ex¬ 
pected  that  some  Congressmen 
do  not  like  this,  but  editors, 
reporters  and — even  more  im¬ 
portant — newspaper  readers  do.” 

Mr.  Schroth  denied  ReP' 
Hoffman’s  assertion  that  CQ 
lists  absence  as  a  vote  against 
the  President’s  program.  He 
said  CQ  counts  only  “yea”  and 
“nay”  votes  and  divides  the 
votes  cast  by  a  Member  in 
agreement  or  in  disagreement 
with  the  President’s  position  by 
the  total  number  of  votes  in¬ 
cluded  in  the  tabulation. 

• 

HTS  Series 

The  New  York  Herald  Trib¬ 
une  Syndicate,  starting  June 
12,  will  have  available  a  12- 
part  series  of  Chiang  Ka'- 
Shek’s  book,  “Soviet  Russia  in 
China,”  which  traces,  fro”’ 
1919,  the  loss  of  the  Chinese 
mainland  to  the  Reds. 
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Improvement 
Of  Women’s 
Pages  Studied 

Newspapers  in  17  states,  the 
District  of  Columbia,  Canada 
and  Hawaii  will  be  represented 
at  a  two-week  seminar  for 
women’s  page  editors  starting 
June  10  at  the  American  Press 
Institute,  Columbia  University. 

This  is  the  ninth  and  final 
seminar  in  the  Institute’s  cur¬ 
rent  schedule  of  programs  for 
newspaper  executives  and  staff 
members.  Another  series  will 
begin  in  the  Fall. 

Guest  speakers  for  the  wo¬ 
men’s  page  seminar  will  be  Miss 
Lenore  Brundige,  fashion  and 
beauty  editor,  and  William  K. 
Trosene,  feature  and  women’s 
editor,  Pittxburgh  Prcxs;  George 
J.  Flynn,  editor  of  “Teen,” 
Washington  Sundag  Star;  Mrs. 
Patricia  N.  LaHatte,  promotion 
manager  and  former  picture 
editor,  Atlanta  Journal  and 
CoMtitution;  Gordon  C.  Nixon, 
director,  women’s  department, 
Detroit  News;  Mrs.  Dorothy  M. 
Jumey,  editor  of  the  women’s 
department,  Miami  Herald. 

Also,  Mrs.  Ruth  Ellen  Church, 
food  editor,  Chieago  Tribune; 
Mrs.  Marj  Heyduck,  editor 
women’s  department,  Dayton 
Journal  Herald;  Miss  Jean 
Mooney,  director  of  women’s 
services,  NEA  Service;  Thomas 
H.  Collins,  feature  editor  and 
director  of  the  woman’s  pages, 
Chieago  Daily  News;  Harry 
bee  Waddell,  publi.sher, 
McGraw-Hill’s  Petroleum  Publi¬ 
cations;  and  William  M.  Stucky, 
associate  director,  .API. 

The  program  will  l)e  con¬ 
ducted  by  Walter  Everett,  as¬ 
sociate  director  of  the  Institute. 
Members  of  the  seminar  are: 
James  E.  Alexander,  Pitts¬ 
burgh  (Pa.)  Post-Gazette. 

Miss  Marie  Anderson,  Miami 
(Fla.)  Herald, 

Miss  Ruth  Carlton,  Detroit 
(Mich.)  News. 

Mrs.  Evelyn  Chandler,  Kings- 
P«''t  (Tenn.)  Times-News. 

Mrs.  Judith  L.  Clemence, 
Contiae  (Mich.)  Press. 

Mrs.  Elizabeth  Knox  Conway, 
Flint  (Mich.)  Journal. 

Mi.=s  Joan  Danzig,  Buffalo 
(^•Y.)  Evening  News. 

Mrs.  Molly  S.  DeProse, 
Ottawa  (Ont.)  Citizen. 

Mrs.  Katherine  Dillard,  Dal- 
(Tex.)  Morning  Neivs. 

Miss  Nancy  Eisenbraun, 
Evening  Record,  Hack¬ 
ensack,  N.  J. 
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Miss  Bobbe  Lentz,  Houston 
(Tex.)  Post. 

Miss  Marilyn  Leopold, 
Phoenix  Arizona  Republic. 

Miss  Carol  LeVarn,  rrashing- 
tan  (D.C.)  Daily  News. 

Miss  Catherine  N.  Lynch, 
Providence  (R.I.)  Evening  Bul¬ 
letin  and  Journal. 

Mrs.  Druzella  G.  Lytle,  Hono¬ 
lulu  (T.H.)  Advertiser. 

Miss  Mildred  Mikkanen,  TFor- 
cester  (Mass.)  Telegram  and 
Gazette. 

Miss  Phyllis  C.  Moir,  Roanoke 
(Va.)  Times. 

Mrs.  Jessie  S.  Mortimer, 
Hamilton  (Ont.)  Spectator. 

William  O.  Myrick,  Atlanta 
(Ga.)  Constitution. 

Miss  Marilyn  G.  Norton, 
Miami  (Fla.)  Daily  News. 

Miss  Jane  Olds,  Cleveland 
(Ohio)  Press. 

Miss  Lula  Patterson,  .Afro- 
.American  Newspapers,  Balti¬ 
more. 

Miss  Jane  Rogers,  Charlotte 
(N.C.)  Observer. 

Russ  Schoch,  Des  Moines 
(la.)  Register  and  Tribune. 

Henry  H.  Schulte  Jr.,  Nash¬ 
ville  Tennessean, 

Miss  Hilda  Shivers,  Camden 
(N.J.)  Courier-Post. 

Lawrence  C.  Smith,  Buffalo 
(N.Y.)  Courier-Express. 

Miss  Elizabeth  Trotman, 
Winston-Salem  (N.C.)  Journal 
and  Twin  City  Sentinel. 

Mrs.  Charlotte  Walker, 
Charleston  (S.  C.)  Evening 
Post. 

• 

23  Yoiith:^  Chosen 
For  Metlill  Grants 

Chicago 

Twenty-three  young  people — 
17  men  and  six  women — resid¬ 
ing  in  12  Midwestern  states, 
will  enter  Northwestern  Uni¬ 
versity’s  Medill  School  of 
Journalism  next  Fall  on  Robert 
R.  McCormick  Scholarships. 

The  scholarships,  created  in 
memory  of  the  late  editor  and 
publisher  of  the  Chicago  Trib¬ 
une,  were  awarded  to  13  out¬ 
standing  high  school  seniors 
and  to  10  college  graduates  who 
will  do  graduate  study  at 
Medill,  under  a  program  spon¬ 
sored  by  the  Inland  Daily  Pres.s 
Association. 

• 

Hears!  Scholarships 

Washingto.n 

Two  $.300  scholarships,  open 
to  juniors  and  seniors  in  the 
department  of  journalism  and 
public  relations.  University  of 
Maryland,  have  been  established 
by  the  Baltimore  News-Post 
and  Sunday  American,  through 
the  William  Randolph  Hearst 
Foundation. 
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become  acquainted  with  each 
other  in  the  constructive,  yet 
relaxed,  atmosphere  of  ASNE 
conventions.  The  move  has  been 
urged  by  a  number  of  members 
of  the  Society.” 

The  ASNE  Board  elected  13 
new  members,  including  two 
sons  of  members  who  resigned. 
The  father-son  exchanges  are: 
Joe  R.  Seacrest,  managing  edi¬ 
tor  of  tlje  Lincoln  (Neb.) 
Journal,  for  Joe  W.  Seacrest, 
co-editor  and  co-publisher;  and 
Caleb  R.  King  Jr.,  editorial 
page  editor  of  the  Jacksonville 
Florida  Times-Union,  for  Caleb 
R.  King,  retired  editorial  page 
editor. 

• 

Fanny  Butcher  Gels 
Bookincn^s  Citation 

Chicago 

Fanny  Butcher,  Chicago 
Tribune  literary  editor  and 
Sunday  Magazine  columnist, 
received  a  citation  from  the 
American  Booksellers  Associa¬ 
tion  for  furthering  “the  cause 
of  books  as  both  bookseller  and 
critic.” 

Miss  Butcher  has  devoted 
more  than  40  years  to  writing 
about  books  and  authors.  She 
operated  her  own  book  store 
in  Chicago  in  the  1920s. 


The  following  equipment,  in  first-class  operating  condition,  is 
offered  for  sale. 

R.  HOE  (8)  UNIT  COLOUR  PRESS 

100  H.P.,  A.C.  Drive,  60  cycle  208  General  Electric 
Pilot  Motor  15  H.P.,  3  Phase,  4-wire 
8  Hard  Packing  Reversible  Colour  Units 
Double  Folders  21M!’'  Cut-off 
2  Hoe  High  Speed  Reels,  Pasters  and  Tension 
2  Cutler-Hammer  Conveyors 
30,000  Per  Hour 
Rubber  Rollers 

8-Page  Standard  4-colour  | 

or  I 

16  Page  Tabloid  4-eolour  J 

or 

16-Page  Standard  4-<-olour  ) 

or  ) 

32-Page  Tabloid  4-eolour  J 

.250  Plate  Thickness 
.0625  Bearer 

1 — Used  5-ton  Kemp  Metal  Pot,  gas-fired  with  controlling  equipment 
1 — Used  Hoe  Casting  Box 
1 — Used  Plate  Shaver,  Serial  #4 
1 — Used  Beveller 

Enquiries  pertaining  to  the  above  eiiuipment  should  be  ad¬ 
dressed  to  the  Purchasing  .Agent,  The  Toronto  Star  Limited,  80 
King  Street  West,  Toronto,  Ontario,  Canada. 


Running  Siraiglit 


Running  Collect 


ASNE  to  Vote 
On  Enrolling 
Canadians 

An  amendment  to  the  con¬ 
stitution  which  would  open 
membership  in  the  American 
Society  of  Newspaper  Editors 
to  qualified  editors  of  Canadian 
dailies  will  be  submitted  to  a 
vote  at  ASNE’s  annual  meeting 
July  10-13  in  San  Francisco. 

ASNE  President  Jenkin 
Lloyd  Jones  said  the  board  had 
voted  in  November  to  submit 
the  amendment  in  the  belief 
that  the  time  has  come  to 
open  the  Society’s  membership 
to  a  small  and  selected  group 
of  Canadian  editors. 

“Most  of  the  important 
.American  professional  societies 
permit  Canadian  membership,” 
Mr.  Jones  said.  “The  format, 
traditions  and  problems  of  the 
Canadian  press,  in  general,  are 
similar  to  our  own.  Canadians 
have  long  been  members  of 
AN  PA. 

“Tbe  Board  feels  that  it 
would  be  good  for  the  press  of 
both  nations  if  leading  Ameri¬ 
can  and  Canadian  editors  could 
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NEA  Awards 
Given  to  140 
Newspapers 

San  Francisco 

One  hundred  forty  newspa¬ 
pers  from  40  states  and  Hawaii 
are  represented  in  the  list  of 
186  award  winners  in  the  1957 
National  Better  Newspaper 
Contests  sponsored  by  the 
National  Editorial  Association. 

Selected  by  a  panel  of  judges 
from  a  record  of  1,911  entries, 
the  winners  were  announced  at 
the  annual  awards  banquet, 
concluding  feature  of  NEA’s 
72nd  annual  convention  here 
June  8. 

Publishers  of  many  of  the 
prize  winning  weekly  and  daily 
newspapers  were  on  hand  to 
receive  their  awards  as  they 
were  announced  by  Contest 
Co-Chairmen  Leon  Barnes  of 
the  ^'orthwood  (la.)  Avchor 
and  Earl  Causey  of  the  Star 
City  (Ark.)  Ledger. 

The  Waeseca  (Minn.)  Jour¬ 
nal  and  Herald  was  the  only 
entry  to  capture  two  first  place 
plaques.  However,  the  Fort 
Lauderdale  (Fla.)  Daily  Neu'fi 
received  a  first,  a  third  and  an 


honorable  mention,  while  the 
Bakersfield  (Calif.)  Calif  or- 
uian  and  the  Pickens  (Miss.) 
Four  County  News  each  scored 
a  first  and  a  second.  Two 
thirds  and  two  honorable  men¬ 
tions  were  won  by  the  River- 
head  (N.Y.)  News-Review. 

As  winner  of  first  place  in 
the  community  service  contest, 
the  Culpeper  (Va.)  Star-Ex¬ 
ponent  also  won  a  $200  scholar¬ 
ship  award  for  use  by  a  student 
in  the  area  it  serves.  The  award 
is  made  annually  by  NEA  Past 
President  C.  W.  Brown  of 
Oconomowoc,  Wis.,  to  the 
winner  in  this  contest. 

Following  are  the  winners  of 
first  places: 

General  Excellence — F  o  rt 
Laudvrdale  (Fla.)  Daily  News, 
Cadott  (Wis.)  Seyitinel,  Here¬ 
ford  (Tex.)  Brand,  Oconomo- 
woc  (Wis.)  Enterprise,  Scars- 
dale  (N.Y.)  Dtquirer. 

Community  Service — Culpeper 
(Va.)  Star- Exponent. 

Service  to  Agriculture — De- 
Witt  (la.)  Observer  and  Lusk 
(Wyo.)  Herald. 

Editorial — Mason  (Mich.) 
Ingham  County  Ne^vs,  Cheraw 
(S.C.)  Chronicle. 

Special  issue — St.  Johns 
(Mich.)  Clinton  County  Repub¬ 
lican-News,  King  City  (Calif.) 
Rustler-Herald. 


- GUARANTEED  NET  PAID  SALES - 

Yes!  Lease  A  ^57 

ThuvA^Usind, 

fully  equipped  with  stand  and  purchase  option -at  only 

Daily  5<,  7<f,  10^  QR 

Sunday  10^,  150,  200,  250 


Put  this  modem 
2  4  -  h  0  u  r  sales 
unit  to  work  in 
your  town. 

Fool-proof  vending 
Thickness  no  problem 
Sells  display  paper 


Simple  to  operate 


Only  two  moving 
parts 

Weatherproofed 
for  outdoors 

Attractive,  yet  sturdy 

Breakproof  display 
window 

Baked  enamel  finish 

Storage  compartment 


per  month 


edition 


Address  ail  inquiries  to 

AUTOMATIC  NEWSVENDIN6  CORPORATION 

James  F.  “Jimmy”  Jae,  President  and  General  Manager 

7  N.  Brentwood  Blvd.  PArkview  1-4202  St.  Louis  5,  Mo. 


Use  of  photos — Ripon  (Wis.) 
Commonwealth  and  Pickens 
(Miss.)  Four-County  News. 

Best  picture — Chicago  (Ill.) 
Calumet  Index. 

Typography  —  Bakersfield 
(Calif.)  Californian,  Canadian 
(Tex.)  Record,  Georgetown 
(0.)  News-Democrat,  Home- 
ivood  (Ill.)  Star. 

Advertising-promotion  —  Or¬ 
lando  (Fla.)  Comer  Cupboard.  ■ 
Column  —  Tidia  (Tex.) 
Herald;  H.  M.  Baggarly;  and 
Waseca  (Minn.)  Journal;  Jim  , 
Cowan. 

News  story — Lapeer  (Mich.) 
County  Press;  Bob  Myers; 
Springville  (Utah)  Herald. 

Feature — Tabor  City  (N.C.) 
Tribune;  A1  Harrison;  Mount 
Dora  (Fla.)  Topic;  Mabel 
Norris  Reese. 

Classified  advertising — Flem- 
ington  (N.J.)  De>nocrat-News, 
Waseca  (Minn.)  Herald. 

Promotion  —  La  fayette 
(Calif.)  Sun. 

Service  to  small  newspaper 
industry —  Burlington  (Wis.) 
Standa  rd-Press. 

Job  printing  —  Blue  Hill 
(Nebr.)  Leader. 

• 

^Barriers  Domn^ 

Champion  Saluted 

Mitchell,  S.  IL 
South  Dakota  Associated 
Press  Managing  Editors  Asso¬ 
ciation  adopted  a  resolution 
commending  State  Rep.  O.  E. 
Beardsley  for  his  “barriers 
down”  attitude  in  the  recent 
legislative  session. 

Mr.  Beardsley,  chairman  of 
the  assessment  and  taxation 
committee,  opened  all  sessions 
of  the  group  to  the  press  al¬ 
though  lobbyists  were  excluded 
from  many  of  them  when  the 
bills  were  being  deliberated 
and  voted  upon. 

• 

New  Field  Direelors 

Chicago 

Arthur  H.  (Red)  Motley, 
president  of  Parade  Publica¬ 
tions,  Inc.,  and  Bailey  K.  How¬ 
ard,  .senior  vicepresident  of  the 
educational  division  of  Field 
Enterprises,  Inc.,  were  elected 
to  the  Board  of  Field  Enter¬ 
prises  at  a  directors  meeting 
here  May  23. 

• 

Navy  Info  Chief 

Washington 
Rear  Admiral  Charles  C. 
Kirkpatrick  has  been  picked  to 
succeed  Rear  Admiral  E.  B. 
Taylor  as  Navy  Department 
Chief  of  Information.  Admiral 
Kirkpatrick  comes  to  Washing¬ 
ton  after  a  tour  of  duty  in  the 
Taiwan  Defense  Command. 


Connecticut 
Anti-Secrecy 
Laws  Signed 

Hartford,  Conn. 

Connecticut’s  Governor  A.  A. 
Ribicoff  has  signed  into  law  two 
“Right  to  Know”  measures. 

The  Governor  signed  the 
bills  in  the  presence  of  a  group 
of  newspaper  editors  and  radio 
broadcasters  on  May  29.  One 
measure  pi-ovides  that  all 
meetings  of  state  boards,  com¬ 
missions,  agencies,  bureaus  and 
other  government  bodies  shall 
be  open  to  the  press  and  public. 

The  other  measure  directs 
that  all  public  records,  except 
those  having  to  do  with  public 
security  and  where  reasonable 
protect. on  of  a  person’s  repu¬ 
tation  is  involved,  shall  be 
open  to  the  press  and  public. 

The  new  law  holds  that  pub¬ 
lic  bodies  can  conduct  executive 
or  secret  sessions  if  a  majority 
of  the  board  so  votes,  but  the 
vote  taken  in  tho.se  meetings 
must  be  made  public  later. 

When  a  public  official  with¬ 
holds  a  record  becau.se  it  in¬ 
volves  an  individual’s  reputa¬ 
tion  or  involves  public  security, 
he  must  put  the  refusal  in 
writing.  The  party  seeking  ac¬ 
cess  to  such  records  has  the 
right  of  appeal  to  the  Common 
Please  Court. 

The  statutes  become  law  on 
January  1,  1958. 

• 

Pardon  Petitioners’ 

Names  Released 

Nashville,  Tenn. 

Gov.  Frank  G.  Clement  has 
ordered  the  State  Pardon  and 
Paroles  Board  to  release  names 
of  persons  asking  release  of  a 
prisoner  from  the  penitentiary. 

His  order  came  after  Carl  A. 
Jones,  publisher  of  the  Johnson 
City  Press  Chronicle,  had  in¬ 
dicated  the  possibility  of  filing 
a  suit  under  the  state’s  new 
freedom  of  information  law  to 
force  the  state  board  to  disclose 
names  of  persons  asking  release 
of  prisoners. 


Wins  Bar  Prize 

Cleveland 

Marc  D.  Gleisser,  Cleveland 
Plain  Dealer  reporter,  has  been 
awarded  a  prize  by  the  Ohio 
State  Bar  Association  for  > 
series  of  stories  on  the  crowded 
Common  Pleas  Court  docket  in 
Cleveland.  He  will  be  graduated 
as  a  lawyer  in  Cleveland  next 
month. 
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^  •  apparently  kept  me  on  their  not  been  influenced  by  the 

to  P  Tin  ITIO  ...  It  was  not  a  matter  fact  that  a  Post-Dispatch  re- 

J— JyVCl.±J.i±ilVy  propagandizing,  just  porter  did  some  ‘stringer’  cor- 

*  j^T  k  •  5  1"^  1  •  straight  news,  with  no  editorial  respondence  for  USIA. 

I  Wl  /\  ^i’T'lTlO’OT*  ■  OllOV  comment.”  “While  the  effects  of  this  em- 

VJkJAi  1.  k_/ 1-1-  XXXwVyi  X  vfXXV-^y  verified  a  House  Com-  ployment  in  the  present  case 

mittee  hearing  record  that  may  be  debatable,  we  distin- 
Washington  showed  he  received  $2,101  from  guish  between  them  and  the 
The  Senate  Foreign  Relations  Committee  will  look  into  the  USIA  for  118  articles  be-  possible  long-range  effects  of 

USiVs  policy  of  hiring  part-time  writers,  most  of  them  em-  tween  July  1,  19;>;>,  and  Dec.  government  employment  of  ac- 
t,.  •’  ®  r  ,,  ^  ^  31,  19.')6.  tive  newsmen.  About  these  we 

ployes  of  newspapers,  as  a  follow-up  to  the  revelation  that  ^ 

have  positive  misgivings. 

475  of  them  received  a  total  of  $/0, (XX)  in  the  past  fiscal  year,  ^he  P-D  in  1949  after  gradu-  “If  a  practice  of  widespread 


Senator  Lyndon  Johnson  of 


Texas,  majority  leader,  said  U.S.  Information  Service  Illinois  School  of  Journalism 

..  _ because  it  seemed  to  me  that 


ating  from  the  University  of  government  payments  to  work- 
Illinois  School  of  Journalism.  ing  reporters  became  estab- 


the  practice  will  be  investigated  yecause  u  scen.eu  tu  ma. 

whe!  the  committee  begins  ran  wild  in  hiring  key  edi-  I  ositive 

hearings  on  a  proposal  to  writers  and  key  newspa-  a  Post-Di 

transfer  the  U.S.  Information  per  correspondents,  who  in  turn  said,  in  part:  . ^  . 

Aeency  into  the  State  Depart-  enthusiastic  about  the  “Anybody  who  knows  any-  it  could  not  do  without.’ 

ment.  Date  has  not  been  set.  United  States  Information  thing  about  the  newspaper 


,,  ...  ...  .  .  lished,  it  IS  conceivable  that 

Positive  Misgivings  ,  ,,  . 

some  day  the  pre.ss,  or  parts 

Post-Dispatch  editorial  of  it,  might  wake  up  to  find 

■>  part:  itself  living  on  a  public  subsidy 


I  •  *  j  Service.”  business  knows  that  the  United 

layments  Listed  Upon  the  insistence  of  Sen-  states  Information  Agency  did  Pearson  Columns 

Rep.  Frank  T.  Bow  of  Ohio,  Fulbright,  a  li.st  of  not  buy  itself  a  favorable  press  I  iKAl 

developed  some  of  the  facts  names,  topics  covered,  and  by  hiring  professional  newspa-  ^ 

bearing  on  this  practice  by  ask-  newspaper  connections,  and  pp,.  men,  along  with  college  CoQlilL 

ing  Burnett  Anderson  of  USIA  amounts  paid,  was  placed  in  professors  and  others,  to  write  A  $250,000  libel  si 


press  service  que.stions  which  fXe  Conpresitioval  Record. 


CoQiilLLE,  Ore. 
$250,000  libel  suit  was 


^ _  _  .  special  articles  for  its  use  filed  here  May  16  by  Portland 

brought  out  that  the  “string-  Representative  Bow  charged:  abroad.  Commissioner  Stanley  W.  Earl 

ers”  work  on  a  per-w'ord  basis  looks  to  me  that  these  “USIA  payments  were  made  against  the  Coos  Buy  (Ore.) 

and  are  considered  “part  time  People  were  spotted  all  over  the  to  reporters  for  both  the  Times  and  its  publisher,  Shel- 

representatives  of  ours.”  United^  States  to  propagandize  Chicago  Tribune,  which  we  sus-  don  Sackett.  The  suit  charges 

In  a  typical  case  Mr.  Ander-  agency.  These  people  pp^t  is  just  about  as  unfriendly  the  Times  with  printing  two 

son  said,  a  foreign  visitor  might  taken  on  with  the  idea  of  to  USIA  as  Senator  Johnson  is.  Drew  Pearson  columns  alleged 

come  to'  Minneapolis  He  con-  I®  ‘^®  ®  and  the  .Vcic  York  Times,  to  be  “false,  defamatory  and 

tinned:  “We  have  a  man  there  j®^‘”  which  has  editorially  supported  libelous”. 

whom  we  know  about  and  Senator  Johnson  emphasized  that  agency’s  work.  We  are  The  legal  action  followed  the 
whom  we  have  used  and  then  neither  the  writers  nor  quite  sure  that  in  neither  case  filing  of  a  suit  asking  $500,000 

we  can  telegraph  and  ask  him  newspapers  that  _employ  were  editorial  views  influenced  from  Oregon  joint  council  of 

to  give  us  7.50  words  on  such-  involved  in  the  m  the  slightest  by  the  fact  teamsters  No.  37  and  the  edi- 

and-such  a  person  who  is  visit-  P'nnned  inquiry.  The  target  is  that  one  of  the  newspaper’s  tor  of  the  Oregon  Teamster, 

ing  in  that  city  and  for  that  reporters  did  some  writing  on  weekly  union  newspaper,  for 

job  he  gets  $75.  The  special  *  *  *  the  side  for  USIA.  publication  of  the  same  columns 

articles  are  selected  on  the  Asked  to  Withdraw  “W’e  have  equal  confidence  plus  some  other  material.  The 


ing  in  that  city  and  for  that  ^SIA  policy, 
job  he  gets  $75.  The  special 
articles  are  selected  on  the  Asked  to 

basis  of  the  authors,  or  rather  John  Hicks,  S 


Asked  to  Withdraw 


basis  of  the  authors,  or  rather  John  Hicks,  St.  Louis  Post-  that  no  influence  was  exerted  Pearson  columns  attempt  to 

the  authors  are  selected  on  the  Dispatch  reporter  who  has  been  ®®  the  Baltimore^  Sun,  the  New  link  Commissioner  Ear!  to 

basis  of  their  abilities  in  a  a  USIA  stringer,  told  E&P  York  Herald  Tribune,  the  Chi-  James  B.  Elkins,  Portland  vice 

particular  field  in  which  we  that  the  P-D  management  had  Sun-Times,  the  .Milwaukee  czar. 

ask  them  to  make  a  contrihu-  asked  him  to  give  up  the  work.  Journal,  the  Portland  Oregonian  The  complaint  against  the 


Management  contended  the  others 


Coos  Bay  Times  states  that 


Checks  were  found  to  differ  USIA  work  could  interfere  “And  we  can  certainly  assure  correction  or  retraction  of  all 
in  amount  although  the  base  with  his  complete  objectivity  as  Senator  Fulbright  that  the  false  statements  in  the  Pearson 
»yTa“the“.mrForin7taZ  »  P'"  P»t-I)isp.tch  in  formulatm,.  columns  was  demanded  but 


a  reporter  who  submitted  a 
rtory  on  the  Liturgical  Mass 


.said. 

Mr.  Hicks  said  he  did  not 


was  paid  $20,  while  a  story  on  ®ffer  kis  USIA  resignation 
Autheiine  Lucy  brought  $195.  immediately.  A  St.  Louis  News- 
The  Tuscaloosa  News  reporter  Paper  Guild  committee  was 
who  prepared  the  latter  storv  scheduled  to  discuss  the  matter 
also  was  covering  for  Asso-  with  the  P-D  management, 
ciated  Press,  which  prompted  The  Guild’s  position  is  that 
Rep.  Bow  to  a.sk  why  the  Mr.  Hicks,  doing  his  USIA 
Agency  didn’t  “pick  up  the  stories  in  off  hours,  did  nothing 
daily  ‘  paper  on  this  case.”  to  interfere  with  his  P-D  work. 
Reply  was  that  the  story  was  aor  did  his  USIA  stories  in 
considered  important  enough  to  a®y  way  bring  embarrassment 
warrant  separate  coverage,  to  t®  Ik®  paper. 


equip  United  States  offices  Mr.  Hicks  said  that  his  su- 
abroad  to  answer  queries.  periors  at  the  P-D  were  aware 

•u  vi-M'  USIA  work.  “In  fact,” 

Ran  Mild  1.,^  said,  “the  first  piece  I  wrote 

Senator  Styles  Bridges  of  for  USIA  resulted  from  a 
New  Hampshire  said  he  was  query  USIA  made  to  my  city 
“shocked”  by  the  disclosure  desk — something  on  the  Free- 
snd  commented:  “It  is  one  dom  Train  coming  through  St. 
■uore  indication  that  the  con-  Louis.” 

gressional  committees  must  “I  wrote  that,”  he  continued, 
keep  in  very  close  touch  with  “they  (USIA)  liked  it  and 
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its  opinion  of  the  USIA  has  that  none  was  printed. 

WANTED— 

Business  Office  Assistant 

We  are  looking  for  a  business  office  man  with  a  mechanical 
leaning.  He  will  have  an  unusual  opportunity  to  advance  from  a 
starting  salary  around  $8,000  by  demonstrating  his  ability  over  the 
years.  His  (fualifications  should  include:  thorough  familiarity  with 
newspaper  composing  room  and  dispatch  room  operation,  some 
knowledge  of  labor  negotiations,  ability  to  get  things  done  by 
getting  along  with  jieople,  youthfulness  (up  to  35  years  of  age) 
and  above  all  a  '‘Can  Do”  attitude. 

The  position  calls  for  cost-conscious  su|H-rvision  on  a  daily 
basis.  I'uture  advancement  for  the  man  who  can  show  results  is 
outstanding.  If  you  meet  these  (|ualifirations  and  are  looking  for 
a  sound  and  promising  future,  write  FULLY  to  Assistant  Publisher, 
New  Haven  Register,  New  Haven  .3,  Conn. 

Our  staff  knows  of  this  advertisement. 
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PROMOTION 


Little  Touch  of  Glamour 
Can  Build  Association 


By  T.  S.  Irvin 

Let’s  talk  a  little  about 
“frlamour”  or  whatever  it  is 
that  brings  a  newspaper  close 
to  its  readers — closer  than  any 
other  medium  can  possibly  get. 

In  Charleston,  West  Virginia, 
for  instance,  the  Senators 
means  the  local  baseball  team. 
For  the  past  five  years  or  so 
it  has  played  in  American  As¬ 
sociation  competition. 

But  in  Charleston,  the  Sena¬ 
tors  means  also  a  little  cartoon 
character  known  as  the  Sena¬ 
tor.  He  symbolizes  the  base¬ 
ball  team  for  readers  of  the 
Charleston  Gazette.  Every  day 
of  the  baseball  season  they 
find  him  in  the  upper  left-hand 
ear  of  the  paper.  And  by  his 
appearance,  sad  or  happy,  read¬ 
ers  know  whether  their  local 
ball  team  has  won  or  lost. 

They  know  also,  from  his 
appearance  and  what  he  is  do¬ 
ing,  whether  the  game  was 
rained  out,  postponed,  or  if  it’s 
an  open  date.  “I  always  look 
for  the  Senator,”  writes  one 
Gazette  reader,  a  lady.  “Even 
when  Charleston  has  lost,  he 
seems  to  smooth  things  over.” 

The  Senator  was  created  by 
Paul  Crabtree  for  the  Gazette 
some  years  ago.  He  proved  so 
popular  with  the  folks,  the  Sen¬ 
ators  quickly  adopted  him  as 
their  own  symbol. 

Happy  Association 

We  submit  that,  in  the  lan¬ 
guage  of  advertising  and  pro¬ 
motion,  this  is  “glamour.”  It  is 
a  means  of  bringing  about  a 
bappy  association  between  the 
Gazette  and  its  readers  and 
something  they  care  about 
emotionally.  Let  something 
happen  to  the  Senator,  and 
the  Gazette  would  soon  find 
out  how  its  readers  feel  about 
him  and  about  it. 

We  submit  that  it  is  easier 
for  newspapers  to  achieve  this 
kind  of  association  with  readers 
than  it  is  for  other  media,  and 
that  if  other  media  appear  to 
be  more  “glamorous”  in  the 
eyes  of  users,  whether  readers, 
listeners,  viewers  or  advertis¬ 
ers,  it  is  because  other  media 
work  harder  at  it  than  the 
newspapers  do. 

Take  what’s  happening  in 
Detroit  these  days,  via  promo¬ 
tions  sparked  by  the  Detroit 
(Mich.)  Times,  Its  Youth  Pro¬ 


gram  has  two  things  running — 
a  “Youth  Speaks  Its  Mind” 
television  program  which  en¬ 
ables  high  school  youngsters  to 
do  just  that  in  public,  and  a 
Youth  Baseball  Clinic,  which 
gives  Little  Leaguers  and  other 
kid  ball  players  a  chance,  again 
via  television,  to  meet  with 
and  get  pointers  from  big 
league  stars. 

Now  there  is  nothing  unique 
about  this  promotion.  Other 
newspapers  are  doing  things 
that  are  much  the  same.  But 
we  submit  that  here  again  is 
“glamour,”  a  happy  association 
in  which  the  spon.soring  news¬ 
paper  is  the  welcome  and 
never-to-be-forgotten  medium. 

From  London 
With  Love 

Our  British  cousins  have 
much  to  teach  us  in  the  way  of 
promotion,  and  we  have  much 
we  can  learn  from  them.  For 
instance,  distributors  of  tbe 
Dailji  Express  recently  were 
somewhat  shocked,  amazed, 
amused  and  interested  when 
they  received  a  reproduction  of 
the  front  page  of  Pravda. 

Why?  Overprinted  in  red  on 
Pravda’s  page  one  was  the  rea¬ 
son;  “From  Russia,  With 
Love.”  That’s  the  title  of  a 
novel  the  Express  was  about 
to  serialize.  And  to  make  the 
promotion  hit  home  even  hard¬ 
er — with  it  went  a  miniature 
pistol  and  the  advice,  “Hit  the 
Bullseye  with  This.” 

Which  calls  to  mind  a  cur¬ 
rent  gag  promotion  of  the  Cin- 
cinnati  (Ohio)  Enquirer  —  a 
mailed  package  that  looks  like 
a  giant  firecracker,  string  and 
all,  and  the  admonition  paste<l 
on  it,  “Look  inside — it’s  hotter 
than  firecracker,” 

If  you’re  worried  about  the 
Mad  Bomber  and  you  douse 
this  first  in  water,  what  you’ll 
get  is  a  soggy  miniature  of 
last  year’s  Fourth  of  July  is¬ 
sue  of  the  Enquirer.  It  is  sent 
to  remind  advertisers  that  this 
year’s  edition  will  be  “the  hot¬ 
test  thing  in  town.” 

Market  Stuff 

“They’re  turning  iron  into 
gold”  is  the  intrigpjing  caption 
that  gets  you  inside  a  folder 
from  the  Mesabi  (Minn.)  Daily 
Xews.  Inside  you  learn  that  the 


new  use  of  taconite  as  an  iron 
ore  is  doing  big  things  eco¬ 
nomically  for  the  Mesabi  and 
Vermilion  ranges,  “iron  ore  em¬ 
pire  of  the  woi-ld.”  The  Mesabi 
Daily  News  is  published  at  Vir¬ 
ginia,  Minn. 

“How  to  move  food  by  the 
carload”  is  another  intriguing 
caption  that  gets  you  inside  a 
folder  put  out  by  the  Minne¬ 
apolis  (Minn.)  Fdar  and  Trib¬ 
une  to  tell  you  about  the  results 
food  advertisers  are  getting 
from  using  color  in  the  papers. 

Phoenix  (Ariz.)  Republic  and 
Gazette  out  with  its  fourth  an¬ 
nual  Consumer  Analysis. 

Denver  (Colo.)  Post  out  with 
it.s  first  annual  Consumer  Ana¬ 
lysis. 

Not  a  Complaint 

The  analysts  are  beginning 
to  tell  us  that  one  thing  wrong 
with  this  generation  is  that  we 
are  too  much  conformists.  This 
seems  especially  true  among 
promotion  and  public  relations 
people,  where  no  matter  what 
folks  throw  at  you,  you  have 
to  grin  and  take  it  because  you 
mustn’t  dare  lo.se  a  friend  for 
the  paper. 

But  there  are  limits,  and  we 
suggest  that  a  good  thesis  for 
.somebody’s  doctorate  in  psy¬ 
chology  would  be  how  to  say 
No  in  public  relations  and  still 
make  friends,  or  at  least  keep 
them. 

Wbat  stirs  up  this  gripe — or 
at  least,  this  plea  for  under¬ 
standing — is  a  communication 
received  by  a  promotion  man¬ 
ager  in  the  mail  some  weeks 
ago.  It  came  on  the  letterhead 
of  an  important  journalism 
school,  was  addressed  imper¬ 
sonally  in  the  manner  of  a 
form  letter,  was  signed  with 
a  printed  signature  which  gave 
no  indication  whether  the 
signer  was  faculty  member  or 
student. 

The  contents  of  the  letter  in¬ 
dicated  the  signer  was  probably 
a  student,  although  since  he 
said  he  was  preparing  a  report 
for  a  Ph.  D.  he  could  have  been 
a  faculty  member  doing  grad¬ 
uate  work.  What  he  asked  was 
simple:  tell  me  everything  you 
do  to  build  circulation,  and  send 
me  samples. 

A  reasonable  request — if  it 
came  from  this  promotion  man¬ 
ager’s  publisher,  who  would 
j  probably  also  give  him  more 
than  the  five  working  days  this 
eager  student  allowed.  An  un¬ 
reasonable  request  —  coming 
from  one  isolated  student  in 
I  one  isolated  journalism  school 
I  doing  one  isolated  thesis. 

•  We  go  along  with  everything 
f  anyone  suggests  about  co- 
;  operating  with  journalism 


schools  and  journalism  stud- 
ents.  But  we  know  from  sad 
experience  that  journalism  in- 
structors  too  often  encourage 
students  into  making  unreason¬ 
able  requests.  Too  many  stu¬ 
dents,  under  the  guise  of  doing 
“research”  in  their  subjects, 
expect  the  newspaper  executive 
whose  help  they  seek  in  effect 
to  do  their  thesis  for  them. 

We  think  it’s  a  fair  assump¬ 
tion  that  a  working  newspaper 
man’s  time  is  at  least  as  valu¬ 
able  as  a  student’s,  and  the 
student  seeking  cooperation 
ought  to  give  some,  too. 

Plane  Fun 

“Something  to  jump  in  the 
air  about”  is  how  London’s  live¬ 
ly  Daily  Sketch  describes  its 
latest  contest  prize — an  air¬ 
plane! 

In  addition  to  the  plane— a 
four-seater  Austa  Alpha — the 
Sketch  will  pay  for  free  flying 
lessons  and  the  cost  of  gasoline, 
maintenance  and  club  fees  for 
a  year. 

Readers  are  invited  to  select 
the  six  most  clever  and  amus¬ 
ing  cartoons  from  among  12 
to  be  published  showing  “the 
sort  of  person  you  will  find  in 
any  airliner.”  Contestants  must 
be  over  17  (to  qualify  for  a 
pilot’s  license)  and  they  pan 
submit  up  to  20  entries,  paying 
three  pennies  (about  five  cents) 
for  each  entry. 

This  sort  of  novelty  is  no 
novelty  to  the  Sketch,  who.se 
last  and  most  successful  con¬ 
test  offered  the  winner  owner¬ 
ship  of  an  English  pub.  Other 
prizes  have  included  a  house, 
racing  greyhounds,  race-horses 
entered  in  the  Derby  and  in  the 
Grand  National,  £10  ($28)  a 
week  for  life,  payment  of  in- 
ccTie  tax  for  life,  and  food  free 
for  life. 

Although  the  Sketch  jumped 
in  circulation  from  1,070,000  at 
the  beginning  of  1956  to  more 
than  1,300,000  at  the  end  of 
the  year.  General  Manager 
Vere  Harmsworth  does  not 
believe  that  contests  alone  have 
accounted  for  the  rise. 

“Contests  are  a  circulation- 
builder,”  Harmsworth  says,  “in 
calling  attention  to  the  paper. 
But  if  the  paper  itself  isn’t 
good  enough,  the  readers  won’t 
continue  to  buy  it,” 

• 

Takes  City  Job 

Jeffrey  Roche  is  leaving  the 
the  Neiv  York  Joumal-AtnerieaH 
June  15  to  become  assi.stant 
executive  secretary  to  Mayor 
W’agner  of  New  York  City.  W'l' 
liam  Peer  is  executive  secre¬ 
tary.  Mr.  Roche,  41,  has  bee" 
on  J-A’s  special  events  desk. 
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Vancouver 

{Contmiied  from  page  9) 

Yale  and  was  appointed  to  the 
Senate.  He  was  senate  speaker 
when  he  died  in  1930. 

Mr.  Nichol  continued  to 
operate  the  Province  until  1924 
when  he  sold  a  majority  in¬ 
terest  to  the  Southam  Newspa¬ 
pers.  He  died  in  1928  after 
serving  a  term  as  B.C.  lieu¬ 
tenant-governor. 

The  B.C.  Saturday  Sunset, 
the  weekly  from  which  the 
Sun  developed,  was  started  in 
1907  with  founder  J.  P.  Mc¬ 
Connell  as  editor.  In  the 
federal  election  of  1911,  every 
Liberal  candidate  in  B.C.  was 
defeated.  Liberal  supporters 
blamed  lack  of  newspaper  sup¬ 
port  and  the  Saturday  Sun.set 
was  bought  to  remedy  this 
situation. 

The  first  edition  of  the  new 
daily,  the  Morning  Sun,  was 
published  Feb.  12,  1912.  Its 
founders  were  R.  S.  Ford, 

F.  C.  Wade  and  J.  P.  McCon¬ 
nell.  In  1915  their  company, 

Burrard  Publishing  Co.,  failed 
and  a  syndicate  headed  by  Mr. 

Wade  took  control. 

As  editor,  his  writings  were 
credited  with  defeating  the 
Bowser  Conservative  govern¬ 
ment  in  the  1916  provincial 
election.  However,  Mr.  Wade 
incurred  personal  financial 
reverses  and  relinquished  con¬ 
trol  of  the  paper  in  1917  to 
R.  J.  Cromie. 

Aggressive  Policies 
Mr.  Cromie  was  associated 
in  this  venture  with  J.  W. 

Stewart,  engineer  who  built 
portions  of  tbe  Canadian 
Northern  Railway  in  B.C.  and 
the  Pacific  Great  Eastern  Rail¬ 
way. 

Under  Mr.  Cromie  the  Sun 
adopted  aggressive  news  and 
sales  policies.  Circulation 
climbed.  In  1917  the  Sun  bought 
the  Vancouver  News-Adver- 
t“cr,  eliminating  its  morning 
rival  and  adding  8,000  to  its 
circulation. 

End  of  the  News-Advertiser 
left  Vancouver  with  three 
dailies,  the  Sun  (morning),  the 
Province  (evening),  and  the 
^orld  (evening). 

In  1924  the  Sun  also  bought 
out  the  World  and  its  17,000 
circulation  for  a  reported 
M75,000,  and  began  publishing 
morning  and  evening  editions. 

Less  than  three  months  after 
Charles  Campbell  sold  the 
World  to  the  Sun,  he  started 
publication  of  the  evening  Star. 

Six  weeks  later  that  paper  was 
bought  by  Maj.-Gen.  Victor 
Odium. 
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In  1926  the  Sun  made  a  deal 
with  the  Star  under  which  the 
Star  became  a  morning  paper, 
taking  over  the  morning  Sun’s 
circulation.  The  Sun  acquired 
the  Star’s  evening  circulation 
and  withdrew  from  the  morning 
field. 

Victim  of  Depression 

In  1932  the  Star  became  a 
victim  of  the  depression  and 
ceased  publication.  Later  that 
year  the  paper  resumed  publi¬ 
cation  as  the  Vancouver  News 
but  in  six  months  it,  too,  died. 

Two  weeks  later  in  the 
spring  of  1933  the  Vancouver 
News-Herald  began  publication 
as  a  co-operative,  employes 
getting  small  cash  salaries  plus 
an  interest  in  the  enterprise  in 
the  form  of  stock.  Most  of 
those  employed  had  been  mem¬ 
bers  of  the  Star  staff. 

In  1951  the  Sun  bought  a 
controlling  interest  in  the 
News-Herald  which  it  sold  in 
1952  to  the  Thomson  papers. 
The  morning  paper’s  circula¬ 
tion  at  that  time  was  36,800. 
In  19.54  it  changed  its  name  to 
the  Vancouver  Herald. 

The  Herald’s  general  man¬ 
ager,  Bernard  J.  Wood,  said 
the  newspaper’s  circulation  has 
gained  11%  during  the  last 
five  years  but  newsprint  con¬ 
sumption  has  increased  45% 
and  the  payroll  has  increased 
.54%. 

When  the  Star  ceased  pub¬ 
lication  in  1932  it  was  the  first 
time  in  40  years  that  Van¬ 
couver  was  without  a  morning 
newspaper. 

The  decision  to  start  the 
News-Herald  in  1933  was  made 
by  half  a  dozen  workers  sitting 
around  the  dining  room  table 
at  the  home  of  reporter  A1 
Williamson,  who  became  a 
well-known  columnist  and  now 
operates  a  public  relations 
office  here. 

“We  managed  to  scrape  to¬ 
gether  $5,000,’’  said  Mr.  Wil¬ 
liamson  in  an  article  on  the 


If 


you  havo  intornafional  buiinasi 
intarash  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 
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paper’s  21st  birthday  edition, 
Dec.  4,  1954. 

He  said  the  staff  worked  for 
$10  a  week  cash  and  $10  a 
week  in  company  stock  at  the 
outset.  The  printers  were  paid 
union  wages. 

“So  the  editorial  and  the 
business  offices  tightened  their 
belts,’’  he  remarked.  “I  remem¬ 
ber  one  nine-week  fast  when 
no  wages  came  in  at  all.’’ 

With  a  Heavy  Heart 

Gus  Sivertz,  now  a  member 
of  the  sub  editorial  staff,  was 
president  of  the  co-operative 
venture,  its  publisher  was  Roy 
Robichaud,  now  publisher  of 
the  Prince  Albert  Herald.  The 
editor  was  J.  N.  (Pat)  Kelly, 
now  an  executive  with  a 
Toronto  advertising  firm. 

Mr.  Wood  said:  “We  close 
this  newspaper  with  a  heavy 
heart  although  the  reader’s 
right  to  a  free  press  will  con¬ 
tinue  to  be  served  by  the  two 
remaining  newspapers.” 

The  statement  said  the 
Herald  had  spent  money  on 
news  coverage  and  features 
“out  of  all  relationship  to  our 
advertising  and  circulation 
revenue  .  .  .  ours  was  a  mar¬ 
ginal  operation  and  could  not, 
and  cannot,  withstand  the  un¬ 
balanced  economic  pressure.” 

“.  .  .  freedom  of  the  press  is 


not  always  lost  in  the  debate 
of  parliament,  but  sometimes 
in  the  newspaper’s  counting 
house. 

“And  a  newspaper,  to  be  free 
and  independent,  must  be  profit¬ 
able.” 

“We  believe  that  in  creating 
a  unique,  stand-offish  operation 
we  have  made  a  real  effort  at 
intelligent  solution  to  a  strange, 
modern  economic  paradox,” 
said  Publisher  Donald  Cromie 
of  the  Sun. 

“I  am  free  and  less  encum¬ 
bered  than  before  to  work  out 
methods  that  should  prolong 
the  Sun’s  independent  and 
lively  policies  and  methods.” 
a 

Col.  Ayers  Buys 
Larger  Station 

Col.  Harry  M.  Ayers,  pub¬ 
lisher  of  the  Anniston  (Ala.) 
Star,  has  sold  his  250-watt 
radio  station  in  WHMA,  and 
has  purchased  the  5,000-watt 
daytime,  1,000-watt  nighttime 
Anniston  station,  WSPC.  Both 
transactions  were  negotiated  by 
Blackburn  &  Co.,  media  brokers. 

WHMA  was  sold  for  $75,000 
to  Ralph  Allgood  and  Grove 
Wise,  who  also  own  WRMA, 
Montgomery,  Ala.  WSPC  was 
purchased  for  $65,000  from 
W.  S.  Weatherly  and  associates. 


Birthday,  anniversary,  whatever  the  occasion,  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today — and  don't  forget  your 
own  subscription! 
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(Continued  from  pa<fc  i:j) 


“From  1949  to  1956  no  com¬ 
pany  in  eastern  Canada  in¬ 
stalled  a  new  machine;  all  ex- 


some  975,000  tons  of  new  ca-  use  its  great  forest  reserves  in 
pacity  will  be  added  to  North  Alaska  to  encourage  construe 
American  capacity  by  1960.  tion  of  paper  mills  so  that  the 
These  figures  added  to  the  United  States  will  not  need  to 
totals  reported  by  the  associ-  depend  chiefly  on  Canadian 
ations  for  1957  w'ould  bring  production.  ^ 

North  American  capacity  to  “This  government  should  also  i' iHo' 

ncourage  studies  in  chemistry  (y/|  llj  /() 


"  Ad  Rates  Up 
14%  m  Decade. 


about  9,652,000  tons  for  1960,  encourage  studies  in  chemistry 
pansion  came  frorn  speeding  up  providing  all  expansion  pro-  leading  to  the  development  of 

old  equipment.  The  additional  jjrams  are  completed  in  time.  It  a  cheaper  substitute  for  wood  The  second  edition  of  the  .\s- 
tonnage  varied  from  a  low  in  jg  understood  some  new  speed-  pulp.  sociation  of  National  Adver- 

1955  of  145.000  tons  to  a  high  in  pjojects  are  under  contem-  “Through  the  medium  of  the  tisers’  report  on  daily  newspa- 
1953  of  212,000  tons.  From  lOoO  pjation  in  Canada  which,  if  not  weekly  press  alone,  many  of  poi'  circulation  and  rate  trends 
to  1956,  1,016,000  tons  of  cap^-  postponed,  would  add  a  small  you  gentlemen  can  keep  your  shows  how  advertising  rates 
ity  were  added,  almost  all  by  amount  of  new  capacity.  hands  on  the  pulse  of  your  and  circulation  have  increased 

speedup,  over  half  of  which  was  “The  Newsprint  Information  communities,”  he  said.  in  the  past  decade, 

needed  to  take  care  of  the  in-  Committee,  a  committee  recent-  “That  is  why  I  suggest  that  Combined  totals  for  1  588  na. 
creased  overseas  and  rlomestic  ly  formed  by  a  group  of  Can-  you  study  the  possibility  of  a  pers  show  that  maximil  rate 
shipments.  In  this  period  it  can  ^dian  producers,  estimates  that  subsidy  to  develop  new  sources  has  increased  44.5%,  ojien  line 
"  "  "  ‘  "  ~~  North  American  capacity  by  the  of  newsprint.  rale  has  gone  up  59.7%  and 

end  of  1959  will  lie  increased  by  “You  can  understand  that  circulation  has  gained  10  4% 
1,395,0(  0  tons  -  730,000  ^  this  d^s  not  in  any  way  carry  ^NA  defines  maximil  '  rale 
trom  Canada  and  66., ,0(0  tons  with  it  the  possibility  of  muzz-  ^g 

from  the  U.  S.  This  added  to  ling  the  press,  for  better  it  be  ^igi^g  pe,.  million  circulation  at 


c 

F 


be  accurately  said  that  less 
than  .500,000  tons  of  new  capac¬ 
ity  in  the  aggregate  were 
added  in  Canada  for  the  U.  S. 
market. 

“From  the  point  of  view  of 


.  .  point  oi  view  oi  capacity,  would  bring  a  that  they  go  out  of  business 

both  U.  S.  and  ovei.'-eas  cus-  total  of  10,072,000  in  1960.  .\t  than  be  censored  as  the  press  is  „uted  bv  dividine-  1  OdOnon  h" 
tomers,  speevling  u],  existing  this  time  it  is  anybody’s  guess  in  the  Iron  Curtain  countries. 


circulation  and  multiplying 


equipment  in  Canada  was  the  ^g  to  what  the  actual  1960  “There  ought  to  be  some  way  quoUe^t”  by  op^n  or  flat  line 


first  logical  step  to  meet  de-  capacity  figure  will  be.  in  which  we  could  work  out  a 

mands  already  appaient.  This  “According  to  ANPA  studies  program  whereby  we  could  pre¬ 
step  could  be  taken  at  minimum  total  demand  upon  the  North  vent  the  dissolution  of  the  small 
cost,  at  costs  which  required  American  industrv  will  reach  papers.” 
no  outside  financing  in  most  .j,r,00,(,00  tons  a  year  by  1960.”  • 

cases.  But  sufficient  caiiacity  Continued  shortage  of  supply 

was  not  supplied  by  this  pro-  ^f  newsprint  to  the  U  S.  is  not  Jav  Curlis  Slllilll, 


rate — taking  into  consideration 
cash  discount,  if  allowed. 

The  report  shows  that  among 
48  newspajiers  in  the  2.50,00(1 
and  over  group,  average  maxi¬ 
mil  rate  has  gone  from  $1..52 
in  1946  to  $2.41  in  1957,  a  gain 
of  58.6%.  .4verage  open  line 
I.AKEI.AND,  Fla.  rate  is  up  57.8%.  Circulation 
.Jay  Curtis  Smith,  president  the  same  period  is  do«-n 

of  the  Ledger  Publishing  Com-  0.4%. 

Among  68  newspapers 


Lakelantl  Publisher  Die 


ces...  It  was  not  until  the  short-  ^^e  only  difficulty  publisher: 
ages  of  1900  and  19.56  occurreil  ^his  first  post- 

that  expansion  by  the  addition  ^yniia^g 

of  new  machines  liegan.  Some  out.  They  have  experi- 

of  these  machines  are  now  oper-  ^nced  not  only  rapid  increases 

sting.  jo  jjjg  prices  of  newsprint  but  (t>®d  at  his  home  here 

Cost  of  hxpansion  on  three  occasions  have  been  was  89. 

“U.  S.  newspaper  publishers  forced  to  pay  extraordinarily  Smith’s  first  newspaper 

realize  that  adding  new  ma-  high  prices  for  inferior  news-  Hope,  Ind.,  weekly  He 

chines  in  existing  mills  is  much  print  from  wherever  they  could  ^oH^^cted  and  wrote  the  news, 
more  expensive  than  speeding  get  it  in  the  spot  market,  he  type  by  hand,  operated  line  rate  has  increased  .54.1', 

up  old  machines.  They  realize  said.  the  press  and  handled  the  mail-  and  circulation  has  gained  .5.8'; 

also  that  building  entirely  new  The  last  O.P.A.  —  approved  details.  Poj.  dailies  in  the  .50,000- 

mills  is  even  more  expensive;  base  price  for  newsprint  was  .  became  editor  and  pub-  99^99})  circulation  group,  maxi¬ 
in  some  cases  because  pub-  $8-5  per  ton,  effective  Oct.  11,  (Ind.)  increased  .50.7%, 


the  l()(),()00-249,999  circulation 
group,  maximil  rate  is  up  to 
$3.07  from  $2.11  in  194(i,  a 
lioost  of  45.5%.  .Average  open 


1946.  The  base  price  on  March  T’rihwwc  in  1896,  continuing  as 


up  to  $4.04  from  $2.68. 


Ushers  actually  assisted  in  fi  _  _  _  ...  _  u  j  r  u  ,  -1  ^ _  _ 

nancing  new  mills  in  the  U.  S.  1,  1957  for  all  practical  pur-  of  that  daily  newspaper  Average  open  line  rate  ha 

But  publishers  find  it  difficult  poses  made  effective  unanimous-  years  until  coming  to  moved  up  50.8%.  Circulation 

to  understand  why  the  com-  ly  was  and  still  is  $135  per  ton.  gained  0.3%. 

He  purchased  a  controlling 
Subsidy  Suggested  interest  in  the  Ledger  in  1927. 

Howard  Murphy,  representing  Until  several  years  ago,  Mr. 
the  National  Newspaper  Pub-  Smith  actively  directed  the  busi- 
toimers  either  by  adding  new  Wishers  Association,  comprised  ness  of  the  Ledger,  gradually 
machines  or  by  completing  the  Negro  weeklies,  suggested  to  turning  control  over  to  his  son. 
speedup  process,  which  in  some  committee  that  the  govern-  • 

ment  study  the  possibility  of  a 
subsidy  to  develop  new  sources 
of  newsprint. 

He  got  into  the  subject  with 
this  statement: 


panies  in  eastern  Canada,  with 
a  couple  of  exceptions,  failed 
to  provide  the  necessary  pro¬ 
duction  facilities  for  their  cus 


cases  is  just  now  starting. 
Furthermore,  it  is  difficult  to 
understand  why  manufacturers 
in  Quebec  and  the  Maritime 
Provinces,  which  have  over  one- 
half  of  the  capacity  on  the 


Clark  B.  Firestone 

Cincinnati 
Death  of  Clark  B.  Firestone, 
87,  in  sleep  at  his  home  here. 


“I  feel  strongly  that  this  com-  June  3,  ended  a  writing  career 


Continent,  have  scheduled  no  mittee  should  give  some  serious  that  began  in  1891  on  the  New  ^  40.1%  gain  in  maximil  rate 


new  machines  for  future  in.stal-  thought  to  subsidizing  the  small  York  Mad  and  Express.  Mr. 
lation.  They  are  content  appa-  weekly  newspapers,  as  they  are  Firestone  became  chief  edit'ri- 
rently  to  continue  to  expand  by  a  vital  part  of  our  way  of  life  al  writer  of  the  Neie  York 
the  speedup  process,  keeping  here  in  America.  I  say  this  be-  World  at  Joseph  Pulitzer’s  in- 
those  costs  within  retained  cause  80*;;  of  the  newsprint  vitation.  In  1913,  he  returned 


earnings  already  accumulated  comes  from  Canada,  and  I  doubt  to  Lisbon,  0.,  his  birthplace,  to  under  5,060  group.  Herr  cir- 


151  newspapers  in  the  2.5,000- 
49,999  group  show  a  maxiitiil 
rate  in  crease  of  45.3%,  an 
open  line  rate  gain  of  42.6%, 
and  a  circulation  dip  of  1.8%. 

In  the  10,000-24,999  circula¬ 
tion  group,  the  maximal  rate 
and  open  line  rate  for  373 
papers  show  gains  of  46.  3% 
and  42.5%  respectively.  Circu¬ 
lation  is  down  2.6% 

The  5,000-9,999  group  show.- 


and  a  42.7%  increa.se  in  open 
line  rate  for  403  papers,  and 
a  1.8%  gain  in  circulation. 

Biggest  circulation  increase 
since  1946  shows  up  in  the 


assured  at  that  this  committee  can  effec-  be  a  bank  president,  but  in  culation  of  431  papers  has 


present  prices.  tively  regulate  the  price  of  Can-  1921  went  back  to  newspaper  gained  5.4%.  while  maximil  and 

“According  to  newsprint  adian  newsprint.  work  on  the  Cincinnati  Times-  open  line  rates  have  .soared 

manufacturers’  associations  “This  government  need.s  to  Star.  He  retired  in  1953.  51.6%  and  60.1%  respectively- 
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Boston  Ruling 
Cited  in  Call 
For  FCC  Quiz 


of  illegal  efforts  by  the  Herald-  1/201  1  J 

Traveler  to  accomplish  a  news-  XO  O0l0Ct0Cl 
paper  monopoly  in  Boston,  and 

of  threats  by  the  Herald-Trav-  l\[l/:»mQn 

eler  management  to  use  the  A  illdlldll 

television  station  to  achieve  this  ft  1 1  1  • 

end.  The  Globe,  he  eald,  also  PellOWShlDS 
submitted  evidence  of  Herald- 


Rep. 


Washington  business  methods,  Cambridge,  Mass. 

John  E  Dinirell  of  f  ‘^'scnminatory  Harvard  University  announces 

asked  fo^  Con  advertising  rates  for  space  appointment  of  the 


Michigan  has  asked  for  Con-  **  ""  ->i'— 's  appoinimeni  oi  me  2()th  group 

mZnal  investigation  of  the  newspapers  and  Nieman  Fellows.  Eleven 

"  C  *  ?  * .  "  time  on  its  two  radio  stations,  American  newsoanermen  are 

Federal  Communications  Com-  awa.dS  a  cofwrveai  of  studv 

mission  with  particular  refer-  j  competing  independent  stL  ^Harva^d  toTart  In  Se^ 
ence  to  its  grant  of  a  Channel  .j  ^  ..  .  naivara  to  start  in  beptem- 

5  television  permit  to  the  Boafow  n,,?®  nm  ^  ^Pbomted  also  as  associate 

Herald-Trareler’H  broadcasting  ‘  published  in  the  Nieman  Fellows  are  five  foreign 

subsidiary  newspapeis.  newsoanermen.  three  snonsored 

Globe  ‘Browbeaten’ 


Mr.  Dingell  charged  that  se¬ 
lection  of  this  applicant  in  a 


newspapermen,  three  sponsored 
by  the  Asia  Foundation,  two  by 
the  Carnegie  Corporation. 

The  Americans  include  the 
first  education  reporter  in  the 
20  years  of  the  fel’owships. 


At  the  time  of  my  earlier 
competitive  field  was  a  viola-  remarks  on  this  subject  I 

tion  of  the  FCC  tenet  of  media  pointed  out  that  the  Boston 

diveisification.  “I^n  the  Boston  Herald-Traveler  and  its  man-  \Ta,.v  Handv  of  the  Chriittimi 

case,  he  said,  “the  Commission  acement  had  attemnted  to  inter  Hand>  of  the  thiistuni 

•ojorHoH  the  irrant  to  an  ann'i  ugement  hdu  attenuneu  to  Intel  -  .Science  Monitor,  who  is  the 
awarded  the  grant  to  an  app.i-  fece  with  the  efforts  of  the  ^j^th  woman  among  the  240 

cant  which  operates  morning,  ciolie  to  secure  financing  for  woman  among  me 

evening  and  Sundav  newspapers  i  *  u-  u  .u  newspapermen  appointed  since 

evening  ana  aunuay  newspapei s  ^  plant  which  the  Globe  the  fellowships  were  started  in 

and  FM  and  AM  radio  stations,  nian-iirement  was  constinrtino- ”  lU®  ‘^“owsnips  weie  .laiiea 
each  of  which  is  dominant  in  was  constiucting,  ipog  yn^ip,.  ,^,1,  ^gnes 

thp  arPH ’’  ^bngell  continued.  It  ap-  w^ai^i  Nieman,  widow  of  Lucius 

TtiP  rnnwrps«man  in  n  «npppVi  ^^at  these  efforts  by  the  ^  Nieman.  founder  of  the 

The  Congiessman  in  a  speech  management  of  the  Herald-  Milwmikce  fWis  )  Jonnwl 

to  the  House  reviewed  argu-  Traveler  have  gone  further  and  (\Ms.)  J  i  I. 

ments  made  during  the  long  •.  i  ^  ’41.  4  ^be  other  10  Nieman  Fellows 

mriiis  maut  uuiiiig  int  luiig  appears  at  this  time  that  , 

and  hotly  disputed  contest  for  png^^n  Globe  has  been  f  1-  « 

T\  facilities  in  Bo.ston.  He  browlieaten  by  the  insurance  , 

companies  doing  the  financing  To  study  the  arts,  theatre  and 


made  accusations  against  Chair 
man  George  McConnaughey, 
about  ti  retire  from  office, 
summed  up  with:  “Mr.  Mc- 


on  the  construction  of  the  new 
plant  into  dropping  the  court 
action  which  the  Globe  contem 


music. 

Dean  Brelis,  .“..“I,  foreign  cor- 


-  ,  *  .  .  wiin:ii  lilt*  vjiuut*  tTuiiufiii-  i  *.v^  r*T>c 

Connaujjhey,  is  a  man  who  to  veek  reversal  of  the  authoi,  CBS  tele\i- 

4  ... - .  - ,  to  ^oek  leveisal  ot  the  writer.  Russian  language 


ries  to  take  good  care  of  his  ,,v  the  Federal  ,  T  f  ^ 

riends  .  .  and  has  also  been  Communications  Commission  n«  Fpntr^«  ““  edi 

kind  to  the  network.”  _ _ .. _ ^  _ ^  "L  Simmons  Fentiess,  ».>.  edi- 


kind  to  the  network 

Intent  of  Congress 


gmnting  the  license  to  operate  charlotte  (N.C.) 

Channel  ;>  to  the  Herald-Trav¬ 
eler  interests.” 


Ohsorver.  Southern  problem  of 
race  relations  and  labor  rela¬ 
tions. 

Stanley  .4.  Karnow,  32,  Paris 


“Mr.  Speaker,”  tbe  young  Information  that  the  FCC 
Michigan  Democrat  said,  “the  staff  was  drafting  an  opinion 

intent  and  will  of  the  Congress  favorable  to  the  Herald-Trav-  eor7e“spondent““or"  WmV-LTfc. 
call  for  the  award  of  broad-  eler  was  leaked  out  in  March-  E^.onomic  problems  of  Europe 
casting  licenses  in  the  public  oyer  a  month  before  the  de-  in  relation  to  its  former  colonies, 
mtere.st.  not  to  promote  the  cision  was  officially  announced.  Peter  J  Kumpa  30  born  in 
newspapers  owned  by  adjudi-  As  a  result  of  this  leak.  Rep.  Pdand,  graduate  of  Georgetown 
cated  monopolusts.  The  intent  Dingell  said,  the  stock  of  the  University  school  of  foreign 
and  will  of  the  Congress  and  Herald-Traveler  jumped  from  service;  on  the  Baltimore  (Md.) 
the  acknowledged  responsibility  $lfi  to  $2.3  a  share,  “allowing  Houg^  gt^ff.  Russian 

of  the  Commission  are  to  di-  a  few  insiders  to  make  a  kill-  __j  iu-  nii<sinn« 
versify  ownership  of  media  of  ing.”  John  J  T.inLay.  3.-^,  reporter, 

mass  communication,  not  to  con-  • 

centrate  them  in  the  hands  of 

a  single  outfit  —  especially  a  20  Comillllllities 
firm  like  the  Herald-Traveler  »  ^  •  i  w 

which  is  controlled  by  one  Sid-  Sp<*cial  Issue 


Washington  (D.C.)  Post.  Amer¬ 
ican  government  and  politics. 

William  F.  Mcllwain  Jr.,  31, 
copy  editor,  Newsdag,  Long 
Island  American  history  and 
foreign  policy. 

John  Ed  Pearce,  38,  editorial 
writer,  Loiiisinlle  (Ky.)  Cour¬ 
ier-Journal.  American  economic 
and  political  history. 

J.  Wesley  Sullivan,  36,  news 
editor,  Sa/em  Oregon  States¬ 
man.  Business  and  science. 

Thomas  G.  Wicker,  30,  Wash¬ 
ington  correspondent,  ll'iw.sfoH- 
Salem  (N.C.)  Journal  and  Sen¬ 
tinel.  .American  government  and 
economics. 

Associate  Fellows  are: 

David  Law.son,  28.  editorial 
writer,  Auckland  (New  Zea¬ 
land)  Star; 

John  Lloyd  Marshall.  38, 
senior  reporter,  Perth  (.Aus¬ 
tralia)  Ifailg  \eies; 

Hiroshi  Ishihara.  foreign 
news  writer,  Y’omiuri  Shinhun, 
Tokyo,  Japan. 

Juan  V.  Saez,  27,  reporter, 
Manila  Times; 

Pival  Wickremasinghe,  renort- 
er.  Times  of  Ceulon,  Colombo. 

• 

Texas  Daily  Merjies, 

Gels  New  Maiiapenienl 

Port  Lavaca,  Tex. 
Robert  A.  Warner,  owner  of 
the  Warner  Press,  became  pub¬ 
lisher  of  the  Port  Lavaca  IVarr 
and  general  manager  of  the 
Wave  Publishing  Co.  He  suc¬ 
ceeded  Keith  Bray,  who  as¬ 
sumed  his  former  title  of  ad¬ 
vertising  manager.  Jimmie 
Woods  retained  his  position  of 
editor. 

Merger  of  the  Wave  Pub¬ 
lishing  Company  and  Warner 
Pres.s,  local  commercial  print¬ 
ing  firm,  was  announced  re¬ 
cently. 

Mr.  Warner  will  supeivise 
the  Wave’s  commercial  printing 
depaitment  which  will  be  ex- 
jianded  and  modernized  with 
addition  of  the  plant  of  Warner 
Press. 


ney  Winslow  who  together  with 
his  company,  the  United  Shoe 


Peoria,  Ill. 
Twenty  Central  Illinois  com- 


Machinery  Company,  have  a  munities  were  featured  in  the 
notorious  record  of  violations  of  Peoria  Journal  Star's  second 
Ihe  antitrust  laws.  annual  Progress  Edition,  May 

“The  proclivity  toward  mo-  25.  Entitled  “Mid-America  on 
nopoly  of  the  Winslow  interest  the  March,”  the  edition  told  of 
■s  reflected  in  the  activities  of  the  Peoria  area  potential,  based 
another  of  their  off-spring,  the  on  “America’s  fourth  seacoast,” 
Herald-Traveler.  Nor  are  the  the  Illinois  River  Waterway, 
business  ethics  of  the  Herald-  The  96-page  edition  included 
Traveler  any  better  than  those  ad.'j  from  20  cities.  A  total  of 
nf  the  other  Winslow  activities.”  165  advertisers  were  included 
“In  this  connection  he  cited  with  11,067  inches  of  adver- 
Ihe  Boston  Globe’s  affidavits  tising. 
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JAMES  W.  BLACKBURN 
JACK  V.  HARVEY 
Washington  Building 
STarling  3-4341 


Atlanta 

STANLEY  WHITAKER 
CLIFFORD  B.  MARSHALL 
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ers,  Burke,  Kuipers  &  Mahn- 
ney,  Inc.;  from  New  York,  Abe 
Doris,  Katz  Agency;  Gerald 
Carew,  Story,  Brooks  &  Finley; 
and  William  Johnson,  Johnson, 
Kent,  Gavin  &  Binding,  Inc.; 
from  Los  Angeles,  James 
Pounds,  Moloney,  Regan  & 
Schmitt;  from  Dallas,  A1  W. 
Howe,  Burke,  Kuipers  &  Maho¬ 
ney;  from  Philadelphia,  Roger 
W.  Savage,  Scolaro,  Meeker  & 
Scott;  from  San  Francisco, 
Lynn  Fenstermacher,  Hearst 
Advertising  Service. 


Coordinating 
Group  Formed 
By  AANR 

Chicago 

Clo.ser  cooperation  between 
the  selling  units  of  the  news¬ 
paper  advertising  business  is 
envisioned  with  establishment 
of  a  New.«paper  Coordinating 
Committee,  first  meeting  of 

which  is  scheduled  at  Mackinac  9  w  i  i 

Island  the  of  June  16.  ^ 

Announcement  of  this  new  NEW  AANR  OFFICERS  huddle  in  Chicago:  left  to  right-FranIc  H.  . 

committee  wa&  made  at  the  an-  Carpenter,  Jann  &  Kelley,  Inc.,  treasurer;  J.  Donald  Scott.  Scolaro,  ^  44-pape  tabloid,  Its  a 

nual  membership  meeting  of  the  Meeker  &  Scott,  retiring  president;  Peter  Benziger,  Ridder-Johns,  Woman’s  World,”  was  pub- 

American  Association  of  News-  Inc.,  president;  and  Charles  D.  Buddie,  J.  P.  McKinney  &  Son,  vice-  lished  Sunday,  May  26,  by  the 

paper  Representatives  here  president.  John  C.  Davidson,  Cresmer  &  Woodward,  re-elected  Duluth  Sews-Tribune,  featur- 

June  .‘1.  This  committee  will  be  secretary,  was  not  present  for  picture.  jug  144  women’s  organizations, 

composed  of  the  chairman  and  between  various  sales  forces  in  ters  which  are  not  confidential  The  tab  omitted  all  Parent- 

vicechairman  of  the  Bureau  of  behalf  of  newspapers  in  the  na-  to  the  Plans  Committee.  Teacher  organizations,  men- 

Advertising’s  Plans  Committee;  tional  field  in  his  remarks  to  Mr.  Scott  also  reported  on  Cloning  only  the  P-T.A  council, 

the  president  and  another  mem-  A  A  N  R  members.  Retiring  exploratory  efforts  on  the  part  Otherwise,  all  groups  were 

ber  of  the  Newspaper  Adver-  President  J.  Donald  Scott,  Sco-  of  aANR  to  gain  representa-  covered.  The  section  was  edited 
tising  Executives  Association,  laro.  Meeker  &  Scott,  also  men-  tjon  on  the  boards  of  the  Audit 

the  president  and  another  tioned  need  for  such  a  commit-  Bureau  of  Circulations,  NAEA  information  was  gathered 

member  of  the  National  News-  tee  in  his  annual  report  to  the  and  the  Bureau  of  Advertising.  Bemillard,  Mrs. 

paper  Promotion  Association;  membership.  ^  Betty  Gillespie  and  Mrs.  Loreen 

the  president  and  another  After  reviewing  A  A  N  R’s  Koenig, 

member  of  the  AANR;  and  major  activities  during  the  past  ff*'  °  ®  • 

Robert  Moore,  acting  director  year,  Mr.  Scott  offered  the  fol-  major  AANR  activities 

of  the  Bureau.  lowing  suggestions  for  advance-  ^  ®  ^^nua  Spartan  Agate  for  TTS 


Four  Suggestions 


of  the  Bureau.  lowing  suggestions  for  a.lvance-  ^ewspapeV  Food  Editors  Con-  »Partail  Agate  for  115) 

Seek  Belter  Coordination  AANR.  ference  held  in  New  York;  the  The  trend  to  sans  serifs  for 

It  is  hoped  that  each  of  the.se  Four  Suggestions  first  annual  Newspaper  ROP  classified  advertising  has  re¬ 
organizations  will  send  repre-  (1)  Naming  of  a  membership  Color  Conference  in  Chicago;  suited  in  the  development  by 

sentatives  to  a  committee  meet-  committee  on  a  national  basis,  and  the  AANR’s  new  public  re-  Mergenthaler  Linotype  Com¬ 
ing  at  Mackinac  Island,  during  such  committee  to  include  one  lations  and  educational  booklet,  pany  of  Spartan  Book  wi 

the  NAEA  Summer  Conference,  person  from  each  chapter;  (2)  “National  Advertising  in  News-  Heavy  for  TTS  composition. 
Suggested  functions  of  the  a  committee  to  revise  the  papers.”  The  latter  has  been  Cut  in  5/2  point,  the  Tib 
group  will  be  to  coordinate  the  AANR’s  constitution  and  by-  sent  to  all  newspaper  publish-  Spartan  can  be  used  for  box 
four  organizations’  efforts  in  laws;  (3)  a  method  of  ex-  si's  in  U.  S.  and  Canada  and  to  scores  and  other  agate^  matena 
special  promotional  activities  in  changing  advance  word  on  vari-  ^  large  list  of  advertising  agen-  transmitted  on  wire  cii cults  as 
behalf  of  new'spapers;  to  select  ous  chapter  advertising  sales  cies.  well  as  for  classified.  1^’®  ®* 

certain  “problem  accounts”  for  presentations  with  the  view  of  2  Fall  Conferences  signed  for  TTS  composition  on 

depth  penetration  selling;  and  making  certain  presentations  .  .  „  .  picas, 

to  provide  newspaper  speakers  adaptable  on  a  nationwide  basis  Upcoming  m  Chicago  next  • 

for  advertiser  and  agency  sales  for  use  by  all  AANR  chapters;  Uall  will  be  the  1957  Newspaper  ^  r  c  1 

meetings.  (4)  an  effort  to  make  regular  Food  Editors  Conference,  Sept.  OU  Years  lor  3U1U  JV 

Newly-elected  AANR  Presi-  reports  to  the  membership  on  Drake  Hotel,  New  Bedford,  Mass, 

dent  Peter  Benziger,  Bidder-  matters  presented  and  acted  second  annual  Newspaper  Nciv  Bedford  Standard’ 

Johns,  Inc.,  New  York,  voiced  upon  by  the  Bureau’s  Plans  Color  Conference  at  the  Tiyfiea  took  occasion  to  observe 

need  for  continued  cooperation  Committee,  covering  such  mat-  Sheraton  Hotel,  Sept.  22-25.  anniversary  of  its  Sun- 


well  as  for  classified.  It  is  de¬ 
signed  for  TTS  composition  on 
11  picas. 


While  Attending  the  A.N.P.A.  Convention 

^ouVe  .3nvitecl  Our  ^uite 

WALDORF-ASTORIA 
April  21-25 

Hamilton,  Stubblefield,  Twining 
&  Associates 

SAN  FRANCISCO  •  CHICAGO  •  DALLAS 
ATLANTA  •  WASHINGTON,  D.  C. 

Nationwide  Personal  Service  For  Daily  Newspapers 


Chairmen  of  these  two  confer-  ^  newspaper  on  May  26  with 
ence  programs  are  John  E  ^  112-page  edition.  The  Sunday 
Woodman,  Kelly-Smith  Co.,  and  gtandard-Times  is  a  youth  com- 
Sawyer-Ferguson-  g^  newspaper, 

Malker  Co.,  respectively.  ^j^g  evening  Standard-Times, 

Newly  -  elected  officers  of  which  observed  its  100th  anni- 
AANR  include  President  Peter  versary  in  1950. 

Benziger,  Ridder  -  Johns  Co. ; 

Charles  D.  Buddie,  J.  P.  McKin- 

ney  &  Son,  Chicago,  vicepresi-  Dosher  Audits  CilV 
dent;  Frank  H.  Carpenter, 

Jann  &  Kelley,  Inc.,  Chicago,  Fort  Smith,  Ark. 

treasurer;  John  C.  Davidson,  The  Fort  Smith  Times  Record 
Cresmer  &  Woodward,  Inc.,  has  just  completed  a  front 
New  York,  re-elected  secretary,  page  series  of  seven  articles 
Serving  as  directors  repre-  dealing  with  the  Fort  Smith 
senting  Chicago  Chapter  are  City  Audit  for  1956.  This 
John  E  .Woodman,  Kelly-Smith  series,  written  by  Pete  Dosher, 
Co.;  John  E.  Rohde,  Reynolds-  has  dealt  with  the  general  con- 
Fitzgerald,  Inc.;  C.  A.  G.  Kuip-  dition  of  the  city  of  Fort  Smith. 
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Daily  Exposes 
Free  Liquor 
To  Solons 

Raleigh,  N.C. 

Reporters,  photographers  and 
editors  of  the  Raleigh  News 
mid  Observer  teamed  up  to  ex¬ 
pose  liquor  lobbyists  providing 
free  liquor  by  the  case  for 
North  Carolina  legislators  in  a 
scandal  that  may  wind  up  as 
the  state’s  top  story  of  the 
year. 

A  layout  on  the  front  page 
showed  cases  of  liquor  being 
unloaded  at  Hotel  Sir  Walter, 
headquarters  for  legislators, 
with  a  liquor  distillery  man¬ 
ager  checking  the  cargo  for 
delivery  to  a  room  rented  at 
the  hotel. 

Pictures  not  only  showed 
hotel  bellhops  helping  unload 
the  liquor,  but  also  showed  an¬ 
other  bellhop  running  with  a 
case  of  liquor  in  his  arms  down 
a  corridor  of  the  hotel  after 
the  presence  of  photographers 
was  discovered. 

Chief  Photographer  Lawrence 
Wolford,  who  stood  in  the  rain 
two  hours  before  the  delivery 
across  the  street  from  the 
hotel,  counted  nine  cases  of 
various  brands  delivered  at  the 
hotel. 

Rep.  Sidney  Britt,  who  in¬ 
troduced  a  liquor  referendum 
bill  at  the  pre.sent  session  and 
saw  it  meet  with  defeat,  said 
the  News  and  Observer  “per¬ 
formed  a  service  in  disclosing 
activities  of  liquor  lobbyists. 
The  newspaper  certainly  didn’t 
print  anything  but  the  facts.’’ 

Editor  Jonathan  Daniels  ini¬ 
tiated  the  expose  after  the  Rev. 
Gerald  C.  Primm,  pastor  of 
Calvary  Baptist  Church  here, 
told  him  he  knew  exactly  how 
free  liquor  was  being  dispensed 
by  lobbyists  to  legislators. 

Managing  Editor  Woodrow 
Price  assigned  Reporter  David 
Murray  and  Photographers 
Wofford,  Jewel  Hardison  and 
Burke  Uzzle  to  strategic  points 
about  the  hotel  to  be  ready 
when  a  liquor-laden  car  drove 
np. 

• 

Vrong  Title 

Robert  G.  Drake  is  now  edi¬ 
tor  and  assistant  general  man- 
*8or  of  the  Waterville  (Me.) 
Morning  Sentinel.  “Assistant” 
^as  omitted  from  item  (May 
«)  about  Mr.  Drake’s  promo- 
from  managing  editor. 
Howard  N.  Gray  continues  as 
toueral  manager. 

editor  8c  publisher 


CMs  and  PMs 
Plan  Joint  Sessions 

Portland,  Me. 

Joint  sessions  of  promotion 
managers  and  circulation  man¬ 
agers  of  New  England  news¬ 
papers  are  planned  for  Sept. 
9-11  at  Rockland,  Me. 

Robert  H.  Collins,  promotion 
director  of  Guy  Gannett  Pub¬ 
lishing  Co.,  has  been  designated 
as  program  chairman  for  the 
eastern  regional  meeting  of  the 
National  Newspaper  Promotion 
Association.  This  group  will 
meet  simultaneously  with  the 
New  England  Circulation  Man¬ 
agers  Association,  of  which 
Hayden  T.  Davis,  CM,  Portland 
newspapers,  is  president. 

How  to  Avoid 
‘Damaging’ 

Trial  Publicity 

Washington 

One  way  to  avoid  “damaging” 
new.«:paper  publicity  after  vio¬ 
lating  Federal  antitrust  stat¬ 
utes  is  to  sign  a  consent  decree 
and  save  the  Department  of 
Justice  the  necessity  of  placing 
the  facts  on  record  in  public 
trial. 

This  suggestion  is  found  in  a 
speech  by  Victor  R.  Hansen, 
Assistant  U.S.  Attorney  Gen¬ 
eral,  to  the  American  Manage¬ 
ment  Association.  The  former 
fedeial  judge  who  heads  the 
antitrust  division,  enumerated 
several  advantages  accruing 
both  to  the  Government  and  to 
respondents  when  consent  de¬ 
crees  are  signed,  before  trial. 
He  continued: 

“Consent  settlements  may,  in 
addition,  avoid  the  possible  ad¬ 
verse  publicity  of  a  protracted 
public  trial.  There  a  detailed 
pattern  of  abuses  may  be  ex¬ 
posed  to  the  discomforting 
glare  of  journal  headlines.  For 
example,  in  the  recent  Tennes¬ 
see  Electrical  Contractors  case, 
Chattanooga  journals  each  day 
of  the  two-week  trial  headlined 
details  of  the  defendants  alleged 
antitrust  abuses.  In  that  same 
city  in  the  liquor  cases,  there 
was,  in  fact,  so  much  comment 
in  the  public  press  that  the 
court  continued  the  imposition 
of  sentence  for  two  months,  and 
on  March  23,  1956,  fined  de¬ 
fendants  $34,000  and  placed 
eight  on  one-year  probationary 
sentences.  This  had  double  head¬ 
lines  on  the  first  page.  In  some 
instances,  this  publicity,  laigely 
avoidable  in  a  consent  settle¬ 
ment,  may  prove  as  damaging 
as  the  remedy  decreed.” 
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3  Grants  for  Travel 

Gainesville,  Ga. 

The  Southern  Association  of 
Nieman  Fellows  has  announced 
foreign  travel  grants  to  H. 
Stafford  Bryant  Jr.,  Lynchburg 
(Va.)  News  (England  and 
France,  city  planning) ;  H. 
Olin  Shelton,  Greenville  (S.C.) 
News  (Union  of  South  Africa, 
race  relations),  and  Bennett 
DeLoach,  Associated  Press, 
Tampa,  Fla.  ( Scandinavia, 
farm  marketing  cooperatives). 

• 

Picnic  Statistics 

Phoenix,  Ariz. 

Some  2,400  employes  and 
their  families  attended  the 
annual  Family  Day  picnic  of 
the  Phoenix  Republic  and  Ga¬ 
zette  at  the  newspapers’  Lazy 
R  «&  G  Ranch.  They  consumed 
1,200  pounds  of  beef,  3,000 
buns,  3,000  ice  cream  bars, 
2,400  soft  drinks,  and  4,800  cans 
of  beer. 

• 

Weekly  Suspended 

Covington,  O. 

Tom  McFadden  has  sus¬ 
pended  publication  of  the 
weekly  Stillwater  Valley  News 
because  of  unprofitable  opera¬ 
tion  for  several  years.  Mr. 
McFadden,  a  former  journal¬ 
ism  teacher  and  State  Depart¬ 
ment  employe,  acquired  the 
paper  in  1954. 

• 

Linage  Correction 

The  Appleton  (Wis.)  Post- 
Crescent  supplied  incorrect 
April  linage  figures  to  Editor 
&  Publisher  (June  1,  page 
50).  The  correct  figures  are: 
April,  1957,  1,513,456;  April, 
19.56,  1,478,414  lines. 


Large  Libel 
Judgment 
Is  Reversed 

Phoenix,  Ariz. 

A  $154,000  libel  judgment 
against  Phoenix  Newspapers, 
Inc.  was  reversed  by  the  Ari¬ 
zona  Supreme  Court  last  week 
on  the  ground  that  the  judges, 
“as  a  matter  of  law,  could  find 
no  malice  in  fact.” 

The  suit  was  based  on  a 
story  in  the  Arizona  Republic 
of  Nov.  5,  1953  which  reported 
a  forum  discussion  between 
members  of  the  Economy  ticket 
and  the  Charter  Government 
ticket  concerning  the  city  elec¬ 
tions. 

The  Economy  ticket  brought 
suit  against  the  paper  for  re¬ 
marks  at  the  meeting  attributed 
to  a  candidate  of  the  Charter 
Government  ticket,  which  was 
later  elected. 

The  court’s  opinion  said  that 
the  judges  regarded  the  story 
a  fair  interpretation  of  the 
language  used  by  the  candidate. 

Although  the  speaker  did  not 
actually  use  the  words  “prosti¬ 
tution  and  gambling,”  the  court 
said,  the  charge  of  “opening  up 
a  town”  suggests  that  to  the 
ordinary  person. 

“There  can  be  no  doubt  that 
the  publication  in  question  was 
of  public  interest,”  the  opinion 
said,  “and  it  was  communicated 
by  one  whose  right  it  was  to 
inform  the  public  of  such 
matters.” 

The  opinion  said  that  the 
lower  court  should  have  in¬ 
structed  the  jury  that  publica¬ 
tion  of  the  report  of  the  meet¬ 
ing  had  qualified  privilege. 


ANNOUNCEMENTS 


Newspaper  Brokers _ 

SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  8132,  Greensboro,  N.  C. 

MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St..  Sioux  City,  Iowa. 

MORE  SALES  this  year  than  ever  be¬ 
fore.  There  must  be  a  reason.  J.  R. 
GABBERT,  3937  Orange  St.,  Riverside. 

Calif. _ 

AH)  IN  EFh'EfrriNG  CONSOUUA- 
TIONS.  Varied  plans  to  meet  in¬ 
dividual  situations.  NEWSPAPER 
SERVICE  COMPANY,  601  Georgia 
Savings  Bank  Bldg.,  Atlanta,  Ga. 
■fHkTHE  "Golden  Rule"  is  our  yard¬ 
stick.  Stypes.  Rountree  &  Co.,  625 
Market  St.,  San  Francisco  5.  Cal. 


ANNOUNCEMENTS 


_ Newspaper  Brokers _ 

NEWSPAPER  properties  of  invest¬ 
ment  quality :  'Hte  DIAL  Agency,  66 
Adelaide.  Detroit,  Mich.  WO  8-8926. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mu  Pleasant,  Mich. 


MAY  BROTHERS.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 
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ANNOUNCEMENTS 

Newspaper  Brokers 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  lx>s  Angles  66 
Cal.  Day  or  Nite  Phone :  EX  1-6238. 


Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 


ANNOUNCEMENTS 


Publications  For  Sale 


NEW  ENGLAND  DAILY.  6  days.  Un- 
oi>i>osed  town  of  11,000.  Grossinfr 
$60,000.  Circulation  2,000  at  $9.  Estab. 
1890.  Priced  at  $70,000  includinjr 
huildint;,  half  down.  May  Brothers, 
I  Bin^rhamton,  N.  Y.  Our  No.  9144. 


Publications  Wanted 


MACHINERY  and  SUPPLIES 

Composing  Room 

STEEL  COLUMN  RULE 

FOR  shrinkinti  ads  One  Point  body. 
Hairline  face  top  and  bottom,  any  col¬ 
umn  width  and  heisht— Send  for  free 
survey  card. 

LEO  W.  HAUSMAN 
107  3.  33  St.,  Phila.,  Pa. 


i  MACHINERY  and  SUPPLIES 
New  Equipment 

BRAND  NEW 
I  EQUIPMENT 


Tax  and  all  other  purposes 
Over  135  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


Publications  For  Sale 


AN  unopposed  daily  newspaiter  with  i 
strontr  job  printins:  department  now  j 
trrossinjr  $400,000  and  jirowinj;  steadily. 
Down  payment  $165,000.  Please  write 
fully.  The  DIAL  Attency,  66  Adelaide, 
Detroit  1.  Mich.  I 

LARGE  IOWA  WEEKLY,  established 
60  years.  crrossinR  $115,000  annually.  I 
))ublisher’s  take  $20,000  plus,  circula¬ 
tion  4.500  at  $2.50,  fully  staffed.  In- 
x'entrry  $1.30.000,  modern  e<iuipment, 
mostly  new  and  automatic.  Available 
now  ffS'/r  and  control  for  $80,000  with 
terms  coverinc  iieriod  of  five  years. 
Publisher  letirinR.  May  Brothers, 
Hinchamton,  N.  Y.  Mention  our  No. 
9705. 

OKLAHOMA  WEEKLY  GROSSING 
$9,000,  a  barpain  at  $6,000  terms  or 
only  $4,500  all  cash.  Bailey-Krehbiel. 
J^x  396,  Salina,  Ks. 

TIDEWATER  OFF&RlNfL  Weekly  I 
Newspaper  prossinp  $56,000,  E&P 
Chart  Area  No.  2,  established  75 
years,  unojiposed  in  town  of  3.000, 
circulation  2.550.  Modern  newspajier 
and  printinp  plant :  7  employes.  Price 
$55,000.  Mention  No.  9050.  May 
Hi  nt  hers,  Binphamton,  N.  Y. 

FULLY  EQUIPPED  SOUTHEAST 
weekly.  Well  established  business.  Will 
sell  fir.st  fair  offer.  Editor. 

Sumter  County  Journal  j 

_  York.  Alabama  j 

WRITE  FOR~NEW“LIST~im7  News- 
liapers  priced  in  excess  of  $35,000. 
May  Brothers.  Binphamton,  N.  Y. 

WEEKUES-DAIUES 
WE  OFFER  an  nutstandinp  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charpe 
or  oblipation. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldp. 

6381  Hollywood  Blvd. 

Los  Anpeles  28,  Calif. 


Advertising  Rates  i 

CLASSIFIED 

Lin*  Rales  Each  Conseculiv* 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  O  50e  per  line  each 
inscrtloe;  3  timet  9  55c;  2  @  60c; 

1  @  65c.  Add  20c  for  Box  Service.  | 

ALL  OTHER  CLASSIFICATIONS: 

4  times  O  95e  per  line  each  insertion; 

3  times  9  Sl.OO;  2  times  9  $1.05; 

1  •  $1.10.  3  line  minimum.  Add  20e 
far  Box  Serricc. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviationt 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  riiht  to  edit  all 
copy.  _ 


DISPLAY  RATES 


A|«t( 

1 

6 

13 

26 

52 

Linei 

TiMt 

TiniM 

Times 

Times 

TimM 

564 

$510 

$430 

$4(^ 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 


1700  TimM  Tow«r  N.  Y.  36,  N.  Y. 
Phen«  BRyant  9-3052 


EDITOR-MANAGER,  .3,5,  with  12 
years  ex|)erience  $200,000  jrross  ABC 
weekly,  interested  in  purchase  of  larjre 
weekly  or  small  daily.  Chart  Ai-eas 
1,  2  or  3.  Assets:  know-how,  ade¬ 
quate  capital  for  substantial  down 
payment.  Answers  confidential.  Box 
2314,  Editor  &  Publisher. 


Business  Opporiunities 

IS  THERE  A  PUBLISHER 
LEFT  IN  CALIFORNIA? 

who  wants  to  i*etire  or  semi-retire 
and  leave  his  paper  in  the  hands  of 
two  quality  new!qiai>ermen.  One  in 
early  40’s :  one  in  middle  20‘s. 

BOTH  dedicated  to  the  profession. 
They  have  total  of  37  years  ex|>eri- 
ence.  They  have  w’orked  as  a  team 
for  10  years  on  a  suburban  daily  and 
a  top  metropolitan  daily. 

BOTH  are  qualified  to  handle  edi¬ 
torial,  national  and  local  display, 
classified  .  .  .  working  knowledpe 

backshop,  front  office  and  circulation. 

BOTH  are  currently  securely  em¬ 
ployed  in  larjre  publishing  corponi- 
tions  and  ai’e  not  just  looking  for  a 
“!>etter  job.*’ 

HAVE  some  capital  to  invest  and 
will  respond  to  working  i>artnership. 

PLEASE  -honafide  offers  onlv!  Send 
your  paoer  with  reply.  Box  2307,  Edi¬ 
tor  &  Publisher. 


NEWSPAPER  SERVICES 


Award  information 


ELIGIBLE  FOR  AWARDS?  The  Jour¬ 
nalism  AWARDS  Directory  can  tell 
you.  $5  copy.  PO  Box  434,  Rye.  N.Y. 


Correspondents 

WASHINGTON  BUREAU 
WASHINGTON  coverage  to  fit  your 
needs.  Representation  by  an  estab¬ 
lished  correspondent  available  to  two 
more  papers.  All  correspondence  con¬ 
fidential.  Box  2210,  Editor  &  Pub¬ 
lisher. 


National  Advertising  Space 

GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  Box  8008,  MADEIRA  BEACH 


Syndicates-Features 


EDITORS  AND  READERS  HOWL! 
with 

"HAVE  FUN"  . . . 

DESIGNED  just  for  lauf^hs.  Packed 
with  hilarious  cartoons  plus  a  one 
col.  cartoon  for  each  weekly  column. 
All  features  matted  or  plossy  proofs. 
Send  for  brochure  and  advance  proofs 
with  low  budpet  rates, 

BLACKSTONE  PRESS  FEATURES 
50  Broad  St.,  New  York  4,  N.  Y. 


Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst.  N.  J. 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Exjiert  Service — World  Wire 
SKIDMORE  AND  MASON,  INC. 
65-69  Frankfort  Street 
New  York  38,  N.  Y. 

BArcIay  7-9776 
PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Ojurt,  Islip,  New  York 
JU  1-0687 


LINO  MODEL  8  #64116,  gas  pot, 
Honomelt,  4  molds.  Excellent  Condi¬ 
tion.  Also  have  extra  Mags  &  Mats. 
Tompkins.  712  S.  Clark,  Chicago,  III. 


Late  Model  8  Lino 

Blue  Streak  Model  8  Linotype  has 
features  of  Model  31 :  blower,  swinging 
keyboard,  one  turn  shift,  3  magazines, 
4  molds,  geared  motor,  gas  pot.  In 
operation  daily.  Reason  for  selling: 
change  of  composing  room  operation. 
This  late  model,  serial  number  over 
54,000  is  worth  our  price.  $4,600.  _Mr. 
Koken  or  Mr.  Wick,  Niles  Times,  Niles, 
Ohio. 


ONE  325-G  Vandercook  F^Jll  Page 
Proof  Press  power  drive  with  A.C. 
motor.  Thomas  W.  Hall  Co.,  Stam¬ 
ford,  Conn. 


REID  V  BELT  drive  for  Linotyiie- 
Intertype  with  new  clutch  wheel 
$125.  Make  a  drive  to  go  al)ove  and 
a  drive  to  hang  below.  Reid  Maga¬ 
zine  Racks  31  stock  sizes  or  make  up 
to  suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  WILLIAM  REID 
CO..  2271  Clybourn,  Chicago  14,  III. 


MODEL  eSM  INTERTYPE.  MADE 
surplus  by  TTS.  3  main  and  3  aux¬ 
iliary  magazines,  gas  pot  with  new 
controls  and  burners.  New  mouthpiece, 
new  mold  turning  cam,  3  Universal 
molds,  and  one  18-24  recessed  head 
letter  mold.  Molds  are  e(iuip|)ed  with 
8,  10.  and  14  point  liners.  220  volt, 
A.C.  motor.  $2,000.00  Bedford  Daily 
Times-Mail,  Bedford,  Ind. 


THE  NATION’S  Newspaiter  Forms 
roll  on  L.  &  B.  Heavy  Duty  News- 
paiter  Turtles  $84.50  to  $97.50.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560,  Elkin,  North  Carolina  — 
World's  Liirgcst  M.anufacturer  of 
Newspaiier  Form  Trucks. 


Newsprint 

BEHRENS  PULP  &  PAPER  <X). 

All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-6676 


Press  Room 


Goss  Double  Width  Unit 
Type  Press 

4  Units — Double  Folders — 
Floor  Feed 

AC  Drive  23  9/16"  Cutoff 
Stereotype 

Can  Be  Seen  In  Operation 
Available  Late  This  Year 
Parkersburg,  West  Virginia — 
Sentinel  Company 
or 

The  Goss  Printing 
Press  Company 

Division  of  Miehle-Goss-Dexter 
Incori>orated 

5601  West  31st  Street 
Chicago  50.  Illinois 


All  In 

Original  Cases 


Complete  With 
Drawings  and 
Descriptions 

TWO  CUTLER  & 
HAMMER 
six-wire  standard 
newspaper  conveyors 
complete 

NOLAN  STEREOTYPE 
EQUIPMENT 

One  2-ton  natural  gas  tired  furnace 
complete  with  safety  pilot,  thermo¬ 
stat,  insulated  hood  and  cover. 

One  meltevator  with  motor, 

3  switches  and  limit  controls. 

One  16-plg  water  cooled  mold. 

One  pig  dolly  tor  mold. 

One  I -ton  stereotype  pot  gas  fi'ed. 

ALL  OR  SEPARATE 

at  a  great 

SACRIFICE 

Originally  Intended  ^or 
proposed  new 
Brooklyn  Fagle  plant 

Write:  Walter  F.  Price 
55  Hanson  Place, 
Brooklyn,  N.  Y. 


Press  Room 


GOSS  6  UNIT  PRFSS 

3  color  cylinders,  AC  Drive,  23  A 
cutoff.  Available  October. 

GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 

'  UPPER  Former  for  UnitubulM, 

I  structure  with  epindles,  tension 
I  for  4-Unit  Unitubular.  At*11»^ 
1  George  C.  Oxford,  Box  903,  Boise.  ld*»®- 
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machinery  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

HELP  WANTED 

Press  Room 

Press  Room 

Press  Room 

Circulation 

ID  OFFBai  ONE  OF  THE  LARGEST 
nNEST  SELECTION  OF  USED 
^WSPAPER  PRESSES,  MANY 
iim  modern  color  FACILITIES. 

24 PG.  GOSS  UNITUBE  (1947) 

( UNITS,  all  reversible,  and  2  Dou¬ 
ble  Color  Decks,  Balloon  Former,  AC 
[inve.  Complete  Stereo.  Available 
bprini  1958. 

24  PG.  GOSS  DEKATUBE 

i  COLOR  Pans  &  Compensators  for 
Colors.  Balloon  Former — Vacuum-back  I 
jiereo.  Press  Only  6  Years  Old. 

2tviilable  Immediately. 

Loeition:  Appleton,  Wise. 

3  UNITS  scon 

with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23%8— Stereo — AC. 
liMtion:  Portsmouth,  Va. 

DUPLEX  METROPOLITAN 

8  Units— 2  Double  Folders  Leads  for 
SPOT  COLOR. 

iCsn  Divide  into  2  Octuples.) 

Loestion:  Winniiies,  Canada. 

6  UNIT  SCOTT 

Multy-type — 22%"  Cut-off.  Leads  for 
SPOT  COLOR.  3-arm  Reels  ft  Ten- 
iions.  Complete  Stereo. 

Location:  Detroit,  Michigran. 

3  UNIT  HOE 

Floor  Fed,  22%"  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Loation:  Perth  Amboy,  N.  J, 

6  or  7  UNIT  GOSS  PRESS— 
2234" 

ARCH  TYPE  Units— White  Metal 
Bearinprs,  Cline  3  Arm  Reels  and  Ten- 
'ions,  Trackaire  and  Turntable.  Avail- 
Jile  Immediately — Located  Detroit. 

16/32  PG.  GOSS 

Single  Width — 23916"  Cutoff. 

Complete  Stereo, 
loestion:  Cleveland,  Ohio. 

16  PG.  DUPLEX  TUBULAR 

H  4  %  pg.  Folder — Stereo — AC. 


GOSS  ROTARY  PRESS 
Full  ROP  Color 

8  Low  Constructions  Units 
1  Double  Highspeed  Folder 
Length  sheet  cutoff  22% " 

End  roll  Brackets  ft  Hoists 
AC  Motor  Drive 

GOSS  OCTUPLE  PRESS 

4  HSLC  Printin>?  Units  ! 

1  Double  Hi>rh8i)eed  Folder  I 

Length  Sheet  CutolT  22*^1  ^  ! 

AC  Motor  Drive 

End  Roll  Brackets  &  Hoists 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y. 

dTvILY  NEWSPAPEErPUBLISHP:RS'.  ] 
if  you  need  now  or  contemplate  soon  | 
a  change  in  your  printin^r  equipment.  > 
write  for  our  bi-weekly  list  of  new 
otferinyrs  of  rebuilt  Webs  .and  Flat- 
;  l>e<ls.  May  Brothers,  Binf2:hamton,  N.  Y. 
UO^  Sli^iLE^IDTH'  16“  paffes“ ^32 
collect)  with  *4  folder.  Price  $22,500. 
Have  buyer  for  one  deck  and  *4  folder 
at  $7,500,  so  that  three  decks  can  be 
purchase<!  for  $15,000.  D.C.  button 
control.  Can  be  chanpe<l  over  to  AC  i 
for  Appmx.  $2,000.  Press  is  a  pood 
printer  and  ideal  for  small  daily. 
Herbert  Styles.  Detroit  Post  Printing 
Co..  1442  Brush  St.,  Detroit  26,  Mich. 
WO.  2-3703. 

I 

I  HOE  PRESSES 

FOR  SALE 
ON  WEST  COAST 

6  UNITS,  straight  pattern,  unit  type 
on  substructure,  with  roll  stands  and 
ink  pumps;  double  folder  with  top 
formers:  single  half  deck  for  color. 

6  UNITS.  Pancoast  deck-type,  octuple- 
quad  with  steel  reversible  cylinders, 

2  double  folders.  Excellent  for  comics. 
Price  nominal. 

Contact  C.  T.  Griffiths,  llll 
Broadway,  Los  Angeles,  Calif.; 
or  Eugene  Muller,  959  Eighth 
Avenue,  New  York  19,  N.  Y. 


TELEPHONE  DIRECTORY  PRESS. 
32-page  Gosk,  4  decks,  single  width, 
deck  type,  22%"  cut-off,  including  ',4 
folder  and  stereotype  equipment.  Cut¬ 
ler-Hammer  electric.  New  corks,  new 
top  sheets,  new  rubber  rolls.  Priced  at 
131, ■’>00  California  location.  In  use 
now  printing  telephone  directories  in 
40-page  forms,  su|>erb  work;  oiually 
good  on  newspai>er  32  pages.  8  col¬ 
umns,  22%"  cut-off.  Available  now. 
Mention  No.  9938.  May  Brothers, 
Binghamton,  N.  Y. 


NEW  YORK  STATE  daily 
10,000  class  will  employ  ag¬ 
gressive,  experienced,  suburban 
or  city  district  manager  to  as¬ 
sist  in  installing  Little  Merch¬ 
ant  Plan.  Opi)ortunities  to 
grow  with  this  expanding  or¬ 
ganization  are  unlimited  if 
you  are  sincerely  interested 
in  future  progress.  Good  sal¬ 
ary  and  bonus  plus  car  al¬ 
lowance.  Write  in  confidence 
to  Box  2208,  Editor  ft  Pub¬ 
lisher. 


_ Wanted  to  Buy _  _ 

WILL  Buy  for  Cash.  Complete  Plants, 

also  Individual  Machines  and  Ekinip  -|-r-.  rnii/^MC 

ment — anywhere  in  U.S.A.  '  tLtrML-UNt 

PRINTCRAFT  REPRESENTATIVES  SUBSCRIPTION 

277  Broadway.  New  York  7,  N.  Y.  :  C  A|  pQMAK 


3EN  SHULMAN  ASSOCIATES 

ME.  42nd  ST.,  NEW  YORK  17,  N.  Y. 

Oxford  7-4590 


newsprint  roll  hoist— Brand 

GitTord-Wcod ;  Delivei'ed  but  never 
^stalled.  Purchased  this  year  for 
building  currently  under  con¬ 
struction.  Now  considered  unneces- 
^  with  buildinp  design  changes.  Has 
U-6*  drop,  accommodate  up  to  40" 
diameter  rolls  and  1800  pounds,  40 
per  minute,  push  button  control 
and  bottom.  Write  F.  L.  Arnold, 
•*«hanical  Sui)erintendent.  News  Pub- 
Co.,  Wheeling,  West  Virginia. 

DUPLEX  TUBULAR. 

4  UNITS,  16  PAGE 
MMPLETE  with  stereotype  equipment. 

Equipped  with  2  formers  and 
1  folders  for  doing  both  %  and  %  fold, 
foil  IS  a  long  frame  model.  All  drives 
AC. 

2  UNIT  HOE 
16  -  32.  FIXIOR  FED 
outoff,  double  folder  plus  *4  PK- 
'“**1)  folder. 

*  W.  MODEL  A  DUPLEX  FLAT  BED 
*  W.  GOSS  COMET  FLAT  BED. 

A  B  DUPLEX.  REBUILT 

UPECO,  INC. 

Valleybrook  Ave.,  Lyndhurst,  N.J. 


AVAILABLE  IMMEDIATELY 
TWINNED  GOSS  j 

COX-O-TYPES  i 

1 

Recently  rebuilt  by  factory.  Complete  I 
with  motor  controls,  chases,  clamps,  j 
rollers,  etc. 

Located  New  York 
Going  to  the  highest  bidder. 
Enclose  10%  deposit  with  your  bid. 

UPECO.  INC. 

420  Valleybrook  Ave.,  Lyndhurst,  N.  J. 
Stereotype 

NEW  HALL  MAT 
ROLLER 

Amply  heavy  enough  for  the  small 
dally  and  all-around  purposes.  Equip¬ 
ped  with  5  H.P.  motor  and  many 
other  features. 

We  also  make  Form  Tables,  6'  and 
8'  Makeup  Tables,  pumps,  chipping 
blocks,  etc. 

Also  many  other  useful  rebuilt  arti¬ 
cles. 


MOTOR  DRIVES  of  26.  40,  THOMAS  W.  HALL  CO. 
■  Box  90%  Bo^^.Tdahi  STAMFORD.  CONN. 
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WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  6,  Mo. 

EITHER  MODEL  14  Serial  No.  above 
50,000  or  No.  33.  Re<iuire  wide  aux¬ 
iliary  split  magazines.  Redford  Print¬ 
ing  Company,  17205  Lahser,  Detroit 
19,  Michigan. 

NEWSPAPER  PRESSES  1 

COMPLETE  PLANTS 

MAT  ROLLERS  I 

STEREO  EQUIPMENT  j 

BEN  SHULMAN  ASSOCIATES  | 

60  E.  42  St..  N.  Y.  16  Oxford  7-4690 

WANTED :  8-page  Duplex  or  Goss  ; 
fiat-bed.  Advise  serial  no.  and  when 
available  —  Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. _  | 

I  WANTED — Used  stereotype  casting  I 

box,  tail  cutter  and  shaver  for  2  page 
wide  plate  casting.  22%"  cut  off.  Box  ! 
2209,  Editor  &  Publisher. 

USED  LATE  MODEL 
1  VANDERCOOK  PROOF 
1  PRESS  i 

No.  219  -  2  colors  | 

Must  be  in  good  condition  ! 

Ray  Close.  ^ 

Purchasing  Agent 
Newspaper  Agency  Corporation 
Salt  Lake  City  10,  Utah 
i  LUDLOWS,  Linos,  Intertypes,  mats, 
j  Midwest  Matrix  Mart  ' 

633  Plymouth  Court.  Chicago  5,  III. 

BALLOON  FORMER  or  formers 
wanted,  for  Scott  Multi-Unit  Press: 
22%  in.  cutoff.  Must  be  available  im¬ 
mediately.  Write  or  wire  Monroe  L. 
Mendelsohn,  General  Manager,  Press 
Publishing  Co.,  Atlantic  City,  N,  J. 

WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5.  Mo. 

HELP  WANTED 
Administrative 

IMMEDIATE  OPENING  on  memt)er 
newspaper  for  |>ersonnel  director- - 
ffood  opportunity  for  younjr  man  with 
limited  exiierience.  If  interested,  write  ' 
I  PNPA,  2717  N.  Front  St.,  Harrisburg. 

!  Pennsylvania. 

_ 

Circulation 

PROMOTION  MINDED 
Circulation  Manager 

for  important  Chart  Area  2  metropoli- 
I  tan  area  daily.  Fine  opportunity  for 
:  seasoned  man  who  may  be  assistant 
now  and  ready  to  move  up.  Good  salary 
I  plus  bonus.  PO  Box  2566,  Paterson, 

I  New  Jersey. 


SALESMANAGER 

A  TOP  job  on  a  larvre  Metri>- 
jkolitan  Newspa|)er. 

WORK  consists  of  hirinj?  and 
training  I)e(>ple  in  subscription 
sellinjr  by  telephone. 

OPERATION  is  not  new.  Re- 
(juires  strong  emphasis  on 
traininji  new  and  present 
salesi>eople. 

EXCELLENT  salary  plus 
over-write.  All  information 
confidential,  if  desired. 

Box  2300,  Editor  &  Publisher. 


Dispatch — Production 

JOURNALISM 

GRADUATE 

for  .  .  . 

Publications 

Production 


With  Leading 
Electronics 
Manufacturer 


Duties  include  procurement,  ex- 
l>editing,  and  control  of  pur¬ 
chased  photographic  and  pub¬ 
lication  services  for  technical 
handbooks,  parts  catalogs,  and 
instruction  manuals  required 
by  government  contracts.  Ex¬ 
perience  in  this  field  desirable, 
but  not  essential. 

E.xcellent  Company  Benefits. 

LOCATION :  upper  New  York  State. 
Write  details  to: 

BOX  2150 
Editor  &  Publisher 


JOB  APPLICANTS: 

Simplify  your  correspond¬ 
ence  to  E&P  Box  advertisers 
with  Printed  employment  Ap¬ 
plication  forms.  You  may 
have  a  supply  by  sending  a 
self-addressed  stamped  envel¬ 
ope  to  Editor  &  Publisher, 
Classified  Dept.,  1700  Times 
Tower,  N.  Y.  36,  N.  Y.  (Just 
another  E&P  helpful  service) 
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HELP  WANTED 


Clasiified  AdvertUing 


CUASSIFIED 


HELP  WANTED 


Display  Advertising 


ADVERTISING  MANAGER,  must  be 


HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Need  crack  want-ad  man  to  rejuvenate  exierienc^  in  handling  local  and  na- 
aassified  department  and  rebuild  tional  advertising.  Newspaper  ocated 
linage  to  former  peak.  Chart  Area  6.  Chart  Area  daily  cir- 

Box  2125.  Editor  &  Publisher.  culation,  over  10,000,000  lines  annual 


ASSISTANT  EDITOR  OUR  EDITORIAL  PAGE 


Box  2126,  Editor  &  Publisher.  culation,  over  lu.uuu.uuu  lines  annu^  ^  x  irvi-n  nDuno'riix'iTV  needs  a  lively  writer  with  the  abilhr. 

- ri  AitgririFn  manapfr -  Advertising  staff  AN  EXCELLENT  OPPORTUNITY 

CLASSIFIED  MANAGER  of  16.  This  is  a  fine  opportunity  for  exists  in  our  Employee  Communica-  gponsibility.  The  man  who  does  thii 

Large  community  weekly  with  solidly  an  advertising  manager  or  a  qualified  Publications  Division  for  a  job  well  will  find  unusual  opportUBity 

entrenched  classified  section  wants  assistant  who  wants  to  move  up.  Give  j  .  .  i.  .  for  advancement  as  well  as  a  lot  S 

manager  who  can  build  linage  and  experience,  naming  newspapers  served,  college  graduate  with  newspaper  or  choosing  subjects  and  tx. 

further  develop  department.  Real  circulation,  and  advertising  volume  in  magazine  exiierience.  pressing  his  own  views.  This  is  i 

future  for  live  wire  seeking  oppor-  first  letter.  Address  Box  2326,  Editor  newspaper  in  one  of  the  South'! 

tunity  to  run  show.  Chart  Area  2.  &  Publisher.  POSITION  available  is  assistant  edi-  bigMst  cities.  Only  ton  talent  cos. 


All  details  first  letter.  Box  2216. 
Editor  &  Publisher. 

Display  Advertising 

ADVERTISING  MANAGER 


Editorial 


“  .  ®  freedom  in  choosing  subjects  and  «. 

magazine  exiierience.  pressing  his  own  views.  This  is  i 

X.  •  •  .  1  newspaper  in  one  of  the  South'! 

POSITION  available  is  assistant  edi-  biggest  cities.  Only  top  talent  con- 
torship  of  one  of  our  employee  publi-  sidered.  Full  information  first  letter, 
cations.  Responsibilities  include  news  ^*it<jr°^^ubiu'her^*'*^ 


ANGLO-JEWISH  weekly.  Chart  Area  and  feature  writing  and  various  phases 
1,  want  young  man  with  weekly  ex-  of  production, 
perience.  Murt  be  good  administrator. 


ADVERTISING  MANAGER  '  perience.  Must  be  good  administrator.  REPORTER  for  city  beat,  genertl 

Top  flight  manager  who  must  be  sound  '  Write  all  details,  references.  Box  2186.  INTERESTED  people  are  invited  to  assignment.  Knowledge  of  sport!, 
administrator  as  well  as  salesman  to  Editor  &  Publisher. _  ^^11  j^i-son  or  send  resumes  of  photography  preferred.  No  drinkers 

direct  ^th  display  and  Classified  on  EDITOR— NEW  YORK  Qualifications  to  Mr  P  C  Perry  Pro-  need  apply.  Job  ready  August  1.  Mid¬ 
paper,  Chart  Area  6  town  of  40,000.  ...li  Qualifications  to  Mr.  r.  t..  re  ry,  r  experience  given  preferene*. 

Delta  Democrat-Times,  Greenville,  Young  agg^sive  and  ex^riencrt  edi-  fessional  Employment  Co-ordinator.  Write  in  full  to  Morning  Times, 


Mississippi  ’  ’  I  Knowledge  of  naval  architecture 

AD  LAYOUT-COPY  WRITER  EMPLOYMENT  DIVISION 

All-around  Ad  man  for  newspaper  MONTHLY  JOB^ARKET  letter,  with  CATERPILLAR  TRACTOR  CO. 
copy  service  department:  good  on  lay-  |igt  of  available  jobs  and  nationwide  ^  .  ,,,.  . 

out  and  copy:  ability  to  work  with  employment  conditions.  Bill  McKee  reOPia,  Illinois 

ad  salesmen,  organizing  their  raw  ad  Birch  Personnel,  69  E.  Madison,  Chi- 
material  quickly  into  rough,  present-  eago,  Illinois. 

able  layouts.  Knowledge  of  newspaper - - n - ...... — : - : —  WOMEN'S  EDITOR  for  growing  daily 

production  and  typography  essential;  HAVE  IMMEDIATE  OPENING  for  EDITOR,  small  (7000)  but  growing  southwest.  Center  of  Vacationlind, 
some  art  ability  helpful.  Five-day  40-  reporter  and  one  copy  reader  on  Arizona  daily.  Real  opportunity  for  pleasant  climate.  No  beginners.  Will 

hour  week:  pleasant  working  condi-  metropolitan  newspaper.  Chart  Area  10.  man  who  knows  his  business  and  is  consider  competent  woman  any  age 

tions;  insurance  benefiu  for  self  and  references  required,  detail  of  ex-  willing  to  work.  Must  be  able  to  take  Box  2322,  Editor  &  Publisher, 

dependents :  retirement  plan  Annlv  in  Perience,  education  and  background  in  full  charge  and  responsibility.  No 

person  or  write  Room  205  The  Okla-  reply  to  Box  2112,  Editor  &  Pub-  drinkers.  Age  not  major  factor.  Write 

homan’  &  Times,  Oklahoma  City  1,  .  f.‘ . 


^  ‘  ’  ’  .  west  experience  given  preference, 

fessional  Employment  Co-ordinator.  Write  in  full  to  Morning  Timw. 

Frankfort,  Indiana.  References  will 

EMPLOYMENT  DIVISION  _ 

PATFRPII  1  AR  TRACTOR  OO  WOMAN'S  EDITOR  for  afternoon 

l^AltKFILLAK  I  KAl^  I  UK  ne^^.gpaper  (26.000)  in  ideal  southern 

.  .  city.  Should  strong  on  features, 

Peoria,  Illinois  layouts,  write  Paul  Barrett.  ME. 

Greenville  Piedmont.  Greenville,  S.C. 

-  WOMEN'S  EDITOR  for  growing  daily 


Oklahoma,  sending  outline  of  quali-  _ _ 

fications,  experience  and  salary  re-  KCrUKICK  EXECUTIVE  SECRBTTARY  (ADMIN-  to  put  out  interesting  and  challengini; 

quirements.  To  take  over  state  desk  and  develop  ISTRATIVE  DIRECTOR)  for  the  community  newspaper.  Chart  Area  1. 

- - area  news  coverage  on  Northern  Ohio  Pennsylvania  Optometric  Association.  Car  and  camera  desirable  but  not 

OHIO  DAILY,  19,000  circulation  in  daily,  20,000  circulation  class.  Excellent  Must  locate  in  the  immediate  vicinity  necessary.  Box  2329,  Editor  t  Pub- 

fast  growing  community  needs  two  opportunity.  Give  age,  experience,  of  Harrisburg.  Position  includes  edit-  lisher. 

local  display  advertising  salesmen,  references  and  salary  requirements,  jng  state  journal.  Box  2326,  Eklitor 

Must  have  2  to  3  years  experience.  Write  Box  2106,  Eiiitor  &  Publisher.  &  Publisher. 


drinkers.  Age  not  major  factor.  Write  EDITOR 

2321.  so-Year  old  weekly  seeks  enterpri«in| 


REPORTER 


Editor  &  Publisher. 


editor  with  know-how  and  leadenhip 


working"  condit“n1i.‘^’'Gi'v;  ^mpleti  WOMEN'S  EDITOR  with  telent,  ex-  EXPERIENCED  COPYREADER  for 


Free  Lance 


ime  in  first  letter  Renlv  bv  letter  perience  and  ambition  requircid  to  re-  wire  and  state  desk.  Give  references  WANT  TO  WRITE  FOR  MAGAZINES, 
y.  Register-Star-N^w^^Sa^dusky^.  organize  and  expand  present  depart-  a^nd  “l^Y  ^"‘'■®^'t  T?*®  ^OKS,  TVT  ^Send  for  rample  mw 


- '■ - - — ■  ment  into  the  best  all  round  section  in  Gazette.  Fort  Wayne,  Indiana. 

OPPORTUNITY  FOR  MAN  trained  to  i  highly  competitive  area.  'This  Western  rANADA 


(no  charge)  to  WRI'TERS  NEWS¬ 
LETTER.  P.  O.  Box  251,  Madiion 


Mechanical 


*  v/xvx  A  Av/sv  i.raiii«;u  lu  nigniy  cumpeLiuw  area,  xnis  western  CANADA  ue* x  x x:*kv,  e.  vf.  awa 

properly  service  retail  advertisers  in  New  York  vacancy  offers  unusual  op-  nt  Square  Station,  New  York  10,  N.  i. 

city  of  60,000  for  exclusive  daily  and  portunity  in  a  fine  community  with  !,oaH«**ti,z)it  atnri..  hn>  d.«k  Ananinm  Markets,  news  for  professional  writnn 

Sunday  newspaper.  Accounts  are  ag-  best  working  conditions.  AppIicanU  0®““^  ^  "f:  only,  no  amateurs! 

gressive  and  cooperative.  Salary  and  should  give  all  information  in  first 

^^f  “"Tr-  "“A  »•).  ^  *  Merit“wars  '  iCfl  UnIfiU. 

one  of  best  Southern  markets  in  CTiart  Publisher.  _  oonn  »  Pi,hli«)<.p 

Ar®a  5.  Write  in  compl®t®  d®tail  and  yoUNG  WOMAN  journalism  graduate  - ^ ^ -  ASSISTANT  FOREMAN  needed  for 

PubHsher*"'*  *  Jr  wifli  new^^Ur  ^  READER -- Experienced,  ac-  36.000  circulation  daily.  Chart  ,A^ 

publisher.  _  imagination  and  reaoureefulneaa  to  desk  ”isn  for  northern  New  9  must  know  production  and  atom- 

WE  HAVE  AN  immediate  opening  for  wrtS  nl^^i  a^d  fXres?  wJnt^  England  morning  daily.  Prime  oppor-  i.tration.  Send  deUils  of  tramm,, 

a  young  aggressiT  man  as'^a  by  lively,  growing  midwest  daily,  cir-  f^^u’^Taftioroan  Wd  ’ 

man  in  our  General  Advertising  De-  culation  13,000.  Permanent  position  in  y'**  can  Iwd  to  bet-  Publisher. 

partraent.  Prefer  a  young  man  with  modern,  air-condition^  building,  ideal  £’ttle"tabies™'‘Box  ^219*'“EaU  - T"  ^ 

some  newspaper  experience,  but  Gen-  working  conditions,  pleasant  and  pros-  babies.  Box  2219,  Edi  Photography 

eral  Advertising  experience  not  nec-  Perous  community  near  Chicago.  Cam-  lor  «  i-upiisner. _  »  — 


tor  &  Publisher, 


Missouri,  Daily  Tribune. 


eral  Advertising  experience  not  nec-  Perous  community  near  Chicago.  Cam-  lor  <»  rupiisner. - - 

essary.  You  will  enjoy  living  in  this  ability  desirable,  not  essential.  NEWS  WRITER,  female,  20-30 ;  col-  PHOTOGRAPHER — Afternoon  IH.IW 

city  of  sunshine  where  there  are  no  Advancement^  goes  with  ability^  and  lege  publicity  office.  New  York  City :  daily  in  Midwest  university  and  col* 

floods  or  tornadoes.  Write  giving  full  initiative.  Give  education,  experience,  $6&-$70  start,  free  tuition,  chance  to  lege  community.  Fairchild  expenence 

particulars  as  to  experience,  refer-  background  in  letter  to  Box  2108,  learn  public  relations.  Box  2316,  EMi-  helpful  but  not  essential.  Columbu. 

ences,  age,  marital  status  and  salary  Editor  &  Publisher. _  tor  &  Publisher.  Missouri,  Daily  Tribune. 

In  first  letter  to:  THREE  REPORTERS,  fast,  accurate. 

Jack  Hall,  Manager  sober,  dependable,  southern  back- 

Ne-spawr  Printing  Corporation  aaUbllahad  nawapapar.  Wa  ana  tirinB 

El  Paso,  Texas  to  build  a  topnotch  staff  that  will  be 

- — - — - -  happy  and  permanent.  Good  salaries. 

IMMEDIATE  OPENING  for  top  ^rt  Hatten,  Managing  Editor.  Bfonroe 

salesman  on  6  man  ad  staff,  morning  News-Star,  Monroe.  Louisiana. 

daily  over  13,000  circulation.  Chart  - 

Area  6.  Permanent  with  strong  future.  Onnortiini+v  With 
Hospitalization,  company  paid  pension  '->'PpOrTUniTy  VV ITD 

and  cash  benefit  plan,  salary  and  Na+ionallv-KnOWn 
bonus.  Write  airmail  giving  full  de-  r-i  ,  •  v  i  r  i 

tails_  as  to  experience,  references,  age,  tIeCtroniCS  ManUtaCTUrer 
marital  status  and  minimum  salary  for  a 

lisheT’  to  Box  2323.  Editor  &  Pub-  TECHNICAL  HANDBOOK 


Jack  Hall,  Manager 
funeral  Advertising  Department 
Newspaper  Printing  Corporation 
El  Paso,  Texas 


for  a 

TECHNICAL  HANDBOOK 

RETAIL  ADVER'nSING  MANAGER  EDITOR  .  .  . 

nnn°'7’’®"'-  ^®r  able  to  edit  publications  required 

dmiy  30-60,000  c^ss  in  lake-moun  am  by  USAF  contracU  for  aircraft 

vm.n.,  electronics  equipment.  Journalism 

An“ii  deKree  and  2  years’  technical  wrlt- 

f  benefits  and  oppor-  jng  experience  essential.  Compre- 

Writi  T^x^°9'UiQ  hensive  company  benefits. 

Write  Box  2309,  Editor  &  Publisher.  „  i  . 

- - LOCATION:  upper  New  York  State 

AGE  NO  BARRIER  n  i  ■  o  I  C  I 

Southern  New  Jersey  daily  needs  ad  K©ply  TO!  DwA  Z  I  0  I 

man  strong  on  copy  and  layouts.  Frlitor  ft  Puhlishpr 

Must  have  car.  $110  i«r  week  to  start,  _ COITOr  CS  rUDIIsner _ 

plus  bonus.  Position  available  imme-  MOVIE  REVIEWER-  Male,  to  do  pre- 
diately.  Many  comiiany  benefits.  Write  views  in  New  York  for  western  news¬ 
giving  exiierience  and  references.  Box  paper.  Good  salary.  Write  fully  quali- 


Reply  to:  BOX  2151 
Editor  &  Publisher 


2327,  Editor  &  Publisher. 


fications  to  Box  2331,  E  &  P. 


Use  CHART  AREA  Number  in  Ad  copy  for  showiaf  . 
LOCATION  without  IDENTIFICATION  1 
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HELP  WANTED 


Promotion — Public  Relations 


PUBLIC  RELATIONS  man  to  repre- 
Mt  major  trade  association  in  Chi- 
010  area.  Must  have  news  or  trade 
tpcr  and  promotional  background. 
^  chance  to  move  ahead  in  busy 
liUround  operation.  Salary :  tSOOO 
2211,  Editor  &  Publisher. 


INSTRUCTION 


Classified  Advertising 

SORE  SALES-POWER 

for  CLASSIFIED  STAFFERS! 

ability  to  sell  more  linapre  and  sign 
up  more  contracts  .  .  .  New  pride 
ud  happiness  in  their  work — these 
ire  benefits  enrollees  from  over  200 
daily  papers  report  they’ve  gainerl 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 

TOU  cet  individualized  attention  in 
iis  20-lesson  correspondence  course. 
It  explains  tested  sales,  servicing  and 
ropywriting  techniques  th.at  ivay  off 
in  easy-to-follow  style. 

TOTAL  FEE,  *fi6.  For  more  sales 
[«wer,  increased  copywriting  ability 
and  greater  joh-happiness.  mail  your 
ipplication  with  initial  $15  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 

Miami  47,  Florida 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


WEEKLY  PUBLISHER  -  Editor,  85, 
leeks  position  on  growing  newspaiter 
in  community  where  social,  intellect 
ml  contacts  make  for  pleasant  work 
iny,  living,  rearing  family.  Chart  areas 
1.  L  3.  Background  includes  12  years 


apital  for  investment,  ultimate  pur 
thaae.  Present  salary  S10,000-plu3.  Box 
2S24,  Editor  and  Publisher. 


BUSINESS  MANAGER,  or 
Controller 


Bnblisher. 


jolorences.  Box  2311,  Editor  &  Pub¬ 
lisher. 


-  vy,  IIIHIkinK  Jtnu  lll« 

™  sn'ing  a  dollar.  Am  looking  i 
TV’®n"the-desk  job.  Confidential, 
i®*  in  30  days.  If  interest^ 
^  2302,  Editor  ft  Publisher. 


SITUATIONS  WANTED 

Artists  -  Cartoonists 

EDITORIAL  CARTOONIST,  lippy.  1 
effective  work,  widely  reprinted.  6  1 

years  experience.  Young  (30s),  ener-  h 
getic.  Location  not  a  factor.  Box  2104.  a 
Editor  ft  Publisher.  :  2 

Circulation  ; 

YOUNG,  thoroughly  experienced  cir¬ 
culation  manager  now  available  for 
daily  under  30.000.  Strong  on  promo¬ 
tion.  cost  conscious.  Experience  in-  , 
eludes  5  years  on  100.000  daily.  Mar¬ 
ried.  age  28.  Prefer  South  or  South¬ 
west.  Box  2207,  Editor  &  Publisher. 

HRCULATION  MANAGER  with  29 
years  experience  wishes  to  relocate. 
Experience  in  all  phases  of  circulation 
management.  Presently  employed  on 
morning,  evening  and  Sundav  news¬ 
paper.  circulation  over  20.000.  Past 
record  proves  ability.  Gaines  A.  Adams, 
1525  Linville  St..  Kingsport.  Tennessee. 
Phone  Circle  5-5742. 

Display  Advertising 

AM  SALESMAN.  WANT  MONEY 
Eight  years’  experience.  Strong  on 
copy,  layout.  Personable,  fast,  accurate, 
top  pr^ucer.  A-1  references.  Box 
1933.  Editor  ft  Publisher. 

NOW  EMPLOYED— 6  years  classified 
and  display  experience.  Good  sales 
record.  College.  Married.  References. 
Prefer  Chart  Area  2.  Will  consider 

12.  Box  2202.  Editor  ft  Publisher. 

GENERAL  ADVER’nSTNG  and  merch¬ 
andising  5  years  experience  on  top 
paper.  Member  of  staff  of  six.  2  years 
college  A. A.  degree.  Family  man  of 

35.  914  Maplewood,  Port  Hiieneme. 

California  (go  anywhere)  Phone  Hun¬ 
ter  .3-6207. 

JOB  WITH  A  FU’TURE.  10  years 
experience.  Age  36,  married.  Adver¬ 
tising  Manager  or  Assistant.  Inter¬ 
view  can  he  arranged.  Chart  Area 

10  or  12.  Box  2318.  Editor  ft  Pub¬ 
lisher. 

Editorial 

PICTURE  EDITOR.  National  maga- 
sine  experience.  Know  photography. 
B.A.  Box  1827,  Editor  ft  Publisher. 

REPOR’TER.  June  J-Grad.  Top  by-liner 
Tri-weekly  college  newspaper.  News 
Workshop  selectee.  Tradition.  Single. 
Box  2036.  Editor  ft  Publisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY.  130  West 

42  St..  N.  Y..  N.  Y.  WI  7-5745. 

EXPERIENCED  REPORTER.  J-Grad. 
accredited  school,  married  vet,  no 
family.  27.  Want  work  on  afternoon 
daily  West  of  Mississippi.  Box  2119, 
Editor  ft  Publisher. 

MANAGING  £DITOR.  Employed  as 
assistant  to  managrinf?  editor,  younj; 
at  47,  family  man*  collegre  grrad.,  ready 
to  step  into  managinjr  ^itorship.  Ref- 
erence5».  Box  2180.  Editor  &  Publisher. 

NEARLY  NINE  YEARS  small  dailies, 
sports,  news,  features,  desk.  Seeking 
city  editor  job,  consider  other  offers  if 
five  day.  Married.  BA.  Prefer  west 
coast.  Box  2145,  Editor  ft  Publisher. 

PRESENTLY  EMPLOYED,  thoroughly 
comiwtent,  sub  -  editor  now  making 
$7,500  desires  change.  Capable  of  man¬ 
aging  editor  on  medium  city  paper  or 
top  telegraph  editor  on  metropolitan 

1  paper.  References  tops.  I’m  in  no 
rush,  want  good  setup.  Box  2113, 
Editor  ft  Publisher. 

'  REPORTER,  32  —  All  beats,  mostly 
statehouse.  politics  and  column.  Six 
*  years  experience,  including  desk  and 
®  sports.  Seek  medium  or  large  city 
am  or  pm  with  one-boss  newsroom. 

'  Samples  and  references.  Box  2107, 
Elditor  ft  Publisher. 

f  WIRE  EDITOR,  29.  seeks  managing  or 
.  city  editor  poet  upstate  New  York  or 
t  Pennsylvania  daily  over  10,000.  Twelve 

X  years’  experience.  Write  Box  2128, 
IMitor  ft  Publisher,  for  resume. 

SITUATIONS  WANTED 


Editorial 


Chart  Area  2.  6,  12.  Box 


THE  MASO.N-niXON  LINE! 


Start  anywhere  if  it  has  fu- 
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vr.l,  20, 

I’A  years  newspaper  reporting-feature 


WORKING  NEWSMAN.  36.  in  stymie 
gulch;  8  years  editorial;  reporter  who 
can  write  ;  photographer ;  city  editor  ; 
slot ;  M.A.  in  journalism ;  5  years 

printer ;  fast ;  acid  wit ;  tops  on 
efficiency.  Seek  job  in  California  or 
Florida  or  south  (west  of  Texas). 
Box  2203,  Editor  ft  Publisher. 


YOUNG  REPORTER,  light  daily  ex¬ 
perience,  seeks  opportunity.  Chart 
Area  2.  Box  2213,  Editor  ft  Publisher. 


SPORTS  EDITOR  26,  Two  years  ex¬ 
perience.  Prefer  Chart  Area  2.  Box 
2217,  Editor  &  Publisher. _ 


AUGUST  J-GRAD,  well  trained,  wants 
reporting  or  desk  job  on  progressive 
daily.  Chart  Area  6.  Vet,  27.  marrie<l. 
Available  in  September.  References. 
Box  2301.  Editor  ft  Publisher. 


AVAILABLE  July  1,  reporter,  vet.  35. 
6  years  experience,  now  in  Florida. 
Prefer  Chart  Areas  2.  6.  Box  2304, 
Editor  &  Publisher. 


DO  YOU  HAVE  A  JOB 
WITH  A  FUTURE 

Reiiorter,  young  man.  29,  marri^. 
seeks  job  where  initiative  and  ability 
will  pay  future  dividends.  Experienced, 
currently  employed.  Have  car,  can 
handle  camera.  Will  locate  anywhere. 

Bix  2319,  Editor  ft  Publisheix _ 

FEMALE  REPORTER  with  six  years 
experience  looking  for  job  with  future 
on  large  or  growing  paper.  Four  years 
experience  on  city  side  of  southern 
daily  with  15,000  circulation.  Three 
years  experience  in  de.sk  work  along 
with  court,  crime  and  general  report¬ 
ing.  One  year’s  experience  as  state 
news  editor.  Location  preference  .  .  . 
anywhere  pay,  requirements  and  pro¬ 
motions  not  on  a  double  standard 
scale.  Box  2313,  Editor  ft  Publisher. 


FIRST  CLASS,  all-around 
deskman  or  reporter. 

Box  2204,  Editor  &  Publisher. 


PERFORM  DIFFERENT  translations 
and  summaries  from  Russian.  German 
and  Latvian  languages.  Educ.ation — 
University,  specialty  —  agriculture 
sciences  and  biology.  Box  2312.  Editor 
&  Publisher. 


REPORTER 

June  J-SCHOOL  grad_.  college  sjairts 
editor,  stringer  experience :  news  or 
sports  anywhere-  at  once.  Box  2324, 
Editor  ft  Publisher. 


REPORTER.  FEA’TURE  WRITER,  for 
move  up  to  metropolitan  daily.  Can 
demonstrate  am  ready.  Check  Box 
2317,  Editor  ft  Publisher, 


SITUATIONS  WANTED 


Editorial 


REPORTER.  25,  6  months  rewrite 

(British  agency.  Paris).  6  months 
s|>orts  (suburban  New  York  daily). 
B.A.,  grad  studies  Political  Science. 
French.  General  assignment.  Box  2315, 
Editor  ft  Publisher. 


SPORTS  EDITOR— MIDWE.ST  daily. 
7  years,  seeks  change.  Prefer  sports, 
might  be  interested  in  another  edi¬ 
torial  line.  Can  handle  photography, 
features,  some  cartooning.  BA.  mar¬ 
ried,  vet.  Box  2306,  Editor  ft  Pub¬ 
lisher.  ' 


TOP-FLIGHT  WRITER  and  e<litor 
available  August  15.  Heavy  public 
relations  and  information  background. 
Civic  le.tder  and  executive.  Resume. 
Box  2303,  Editor  &  Publisher. 


DESKMAN — Experienced  sports,  wire, 
reporting.  Capable  managing  editor 
spot  medium  daily.  Seek  greater  chal¬ 
lenge,  responsibility.  Young,  aggressive, 
good  references.  Box  2328,  Editor  ft 
Publisher. 


Free  Lance 


FREELANCE— EAST  ASIA 

(.e.aving  July  for  year  in  Far  East. 
Trip  covers  Japan  through  India.  Want 
writing  assignments.  Clan  illustrate. 
Missouri  J-Grad.  Wire  service  experi¬ 
ence.  Box  2133,  Editor  &  Publisher. 


_ Mechanical 

CHART  AREA  2  spot  wanted  by  ad 
compositor  or  make-up  man.  11  years 
experience.  Box  776,  New  Bern,  North 
Carolina. 


Photography 


Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Rtill-TV  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone  — 

Gerald  A.  Clarke 

4.524  Towle  Avenue.  Hammond,  Indiana 
Telephone  WE^tmore  1-2906 


YOUNG  MAN,  age  20.  desires  per¬ 
manent  position  as  photographer  on 
a  mid-west  newspaper.  Experienced. 
Own  equipment.  Contact  David  Her¬ 
man,  353  So.  3  St.,  Brooklyn  11, 
New  York. 


Promotion — Public  Relations 


YOUNG  NEWSPAPER  reporter  wanU 
switch  to  public  relations  writing  or 
advertising,  start  anywhere.  Married, 
vet.  J-Grad.  Box  2118,  Editor  ft  Pub¬ 
lisher. 


PROMO’nON  COPYWRITER  (young 
woman)  with  5  years  exi)erience  on 
one  of  nation’s  finest  newspapers.  De¬ 
sire  position  with  a  future.  Area  and 
size  of  paper  not  important ;  challenge 
and  opportunity  for  advancement  are. 
Experience  includes  editorial,  adver¬ 
tising,  circulation  copy  and  ideas  plus 
some  research  and  translating  re¬ 
search  into  usable  selling  material. 
Write  if  you  publish  a  small  paper 
and  want  to  start  a  one-person  pro¬ 
motion  department  ...  if  you  head 
a  medium-8i7.e  shop  and  need  a  hard¬ 
working  assistant  on  the  creative 
aide  ...  or  if  you  need  another  good 
copywriter  to  complete  a  large  staff. 
Box  2310,  Editor  ft  Publisher. 


PUBLIC  REUVnONS-DIRECTOR  or 
Top  Aide,  looking  for  that  “tough 
one"  that  can’t  seem  to  get  rolling. 
17  years  experience  including  com¬ 
munity,  government,  labor  relations. 
Proven  skill  in  all  media.  Widely 
traveled  with  contacts  throughout 
Western  Hemisphere.  Will  relocate. 
Bo.x  2320,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  l{ol>ert  U.  BroMn 

“What  are  you  going  to  do  some  }>laces  remaining  where 
this  Summer,  Allan?”  this  is  so,  but  the  general  aver- 

“Well,  a  year  ago  I  pumped  age  is  higher  than  that  par- 
gas  in  a  service  station  but  ticularly  in  the  big  cities.  Never- 
this  year  I  think  I  have  a  bet-  theless,  newspapers  must  face 
ter  oppoitunity.  I’m  having  an  up  to  the  fact  that,  with  a  few 
interview  tomorrow  at  General  exceptions  such  as  the  Wall 
Motors.”  Street  Journal  which  is  paying 

This  was  a  young  man  who  $100  a  week  to  start,  they  are 
had  just  completed  his  fresh-  still  far  from  competing  with 
man  year  at  one  of  the  best  many  other  industries  on  a 
liberal  arts  colleges  in  the  East,  realistic  salary  basis. 

If  he  gets  the  job,  sticks  at  .\nother  point  is  that  news- 
it  for  several  Summers  and  his  pajjers  are  doing  very  little 
work  shows  up  well  he  will  be  either  to  induce  high  .school 
considered  for  the  “college  students  to  go  to  journalism 
graduate  in  training”  program  schools  or  to  attract  non-jour- 
of  GM.  nalism-school  graduates  into 

How  many  newspapers  can  newspaper  work.  Everyone  at 
you  name  that  make  a  practice  the  “bull  session”  thought  news- 
of  hiring  college  students  for  papers  should  have  some  pro- 
Summer  work  trying  to  develop  gram  of  sending  representatives 
them  into  regular  staff  material,  to  colleges  to  interview  pro- 
or  even  sub-executives,  for  full  spective  candidates  the  way 
time  employment  after  gradu-  other  industries  and  businesses 
ation?  The  answer  is:  “Pitifully  are  doing.  Some  papers  do  con- 
few.”  tact  journalism  schools.  We 

*  *  *  thought  the  proselytizing  should 

The  newspaper  business  has  started  in  the  secondary 
l)een  concerned  for  some  time  '^ehools  as  well, 
with  the  problem  of  attracting  * 

capable  young  people.  The  situ-  There  were  other  suggestions, 
ation  has  become  acute  this  year  but  getting  back  to  the  degree 
and  pi'omises  to  get  worse.  The  of  competition  newspapers  are 
latest  figure  is  that  journalism  up  against  in  attracting  young 
school  enrollment  has  dro})ped  talent:  An  editorial  in  the 
40G.  If  the  number  of  j-.school  June  8  issue  of  the  Satin'duji 
students  is  diminishing,  then  Evening  Post  states  that  “when 
the  number  of  young  men  and  your  son  graduates  from  college 
women  going  into  journalism  this  June  he’ll  probably  have 
without  such  training  also  his  choice  among  half  a  dozen 
must  be  declining.  Proof  lies  in  offers  of  interesting  jobs  at  $400 
the  shortage  of  good  talent  that  to  $500  a  month  including  va- 
editors  frequently  talk  about.  cation  pay,  security  and  all  the 
We  participated  in  an  inter-  trimmings.’ 
esting  “bull  session”  on  this  Not  many  newspapers  that 
subject  a  few  days  ago  with  can  meet  that, 
some  i)ress  association,  radio-  There  may  be  some  hope  for 
TV,  magazine  and  journalism  the  future.  The  Director  of 
school  executives.  We  didn’t  Placement  at  Dartmouth  Col- 
come  out  of  it  with  any  firm  lege  (quoted  in  last  week’s  let- 
recommendations  as  to  what  ter)  said:  “Interviews  with 
can  be  done  about  it,  but  there  newsjjapers,  in  spite  of  the 
was  remarkable  agreement  on  lower  salaries  compared  with 
the  reasons  why  the  situation  industry,  .seem  to  excite  an  un¬ 
exists.  usual  degree  of  student  interest 

Newspapers  are  suffering  especially  among  the  good  stu- 
from  a  long  and  unfortunate  dents.” 

reputation  of  paying  low  sala-  But  a  survey  of  student  at- 
ries  and  very  little  is  being  done  titudes  shows  that  “the  new.s- 
to  counteract  it.  Newspaper  paper  industry  is  failing  to  sell 
salaries — even  starting  salaries  itself,  on  the  Dartmouth  campus 
— are  not  as  low  as  is  popularly  at  least,  in  the  ways  expected 
believed.  by  today’s  students  who  are 

A  letter  to  the  editor  in  the  used  to  the  pressure  recruiting 
June  1  E&P  revealed  college  of  business,”  the  letter  states, 
student  misinformation  about  And  it  is  undoubtedly  true  on 
this  to  the  degree  that  many  other  campuses, 
of  them  thought  starting  re-  Newspaper  staffs  will  con- 
porters  would  be  paid  $45  or  tinue  to  be  raided  by  others — 
less  per  week.  There  may  be  notably  TV-radio  and  public 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


"The  graduating  class  of  the  School  of  Journalism 
is  here  to  see  you,  sir!" 


relations — who  desire  newspa¬ 
per  background  and  experience. 
So  newspapers  are  going  to 
have  trouble  keeping  their  own 
staffs  filled  with  qualified  peo¬ 
ple  unless  they  start  to  do 
something  about  attracting  new 
talent  and  holding  on  to  the  old 
hands. 


Union  Chiefs’  Salaries 

Wa,shington 
The  Senate  Republican  Policy 
Committee  has  prepared  a  list 
of  union  executives  and  salaries 
they  receive.  The  Committee 
listed:  American  Newspaper 

Guild,  Joseph  F.  Collis  presi¬ 
dent,  $1,019,  plus  $2,642.92,  and 
W.  F.  Farson,  executive  vice- 
president,  $10,007  and  $4,457.76 
expenses;  Photoengravers,  Wil¬ 
frid  T.  (ionnell,  $14,300;  Press¬ 
men,  Thomas  E.  Dunwoody, 
$28,441.55;  Stereotypers  and 
Electrotypers,  Leo  J.  Buckley 
(deceased),  $10,535. 


Haley,  Snlzherjjer 
In  Dartinonth  Event 

Hanover,  N.H. 

Sir  William  Haley,  editor  of 
the  Times  of  London,  and 
Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  \ew  York  Times, 
have  agreed  to  participate  in  a 
Special  Dartmouth  Convocation 
on  Great  Issues  in  the  Anglo- 
Canadian-Anierican  Community, 
Sept.  5-7. 

The  convocation  will  com¬ 
memorate  the  10th  anniversary 
of  the  “Great  Issues”  course  at 
Dartmouth. 

• 

Meeinan  Honoretl 
On  50lh  Year 

Memphis,  Tenn. 

Edward  J.  Meeman,  editor  of 
the  Press  Scimitar  since  1931, 
was  honored  on  his  50th  anni¬ 
versary  with  Scripps- Howard 
Newspapers  with  a  surprise 
dinner  party  June  1. 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
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The  sphere  above  is  a  '^core"  for  one  kind  of  research  atomic  reactor.  The  metal  tubes  in  the  forecround  and  at 
the  right  show  various  lest  designs  for  holding  the  small  uranium  fuel  pellets  in  other  kinds  of  atomic  reactors. 


Strange  new  “tools"  of  atomic-electric  power 


Til.  ‘se  are  some  of  the  strange  new 
“tools"’  used  to  produce,  test,  or  ex¬ 
periment  with  atomic-electric  power. 
Th.-y  are  among  the  things  that  will 
help  bring  electricity  from  the  atom. 

“Tools”  like  these  are  lieing  used  in 
developing  several  atomic-electric 
plants  now  under  way.  A  numlier  of 


electric  light  and  power  companies 
from  many  parts  of  the  country  are 
working  with  each  other  and  with 
equipment  manufacturers  and  the 
Atomic  Energy  Commission  to  develop 
the  plants. 

For  more  than  In  years.  America’s 
indejiendent  electric  light  and  power 


companies  have  produced  more  elec¬ 
tricity  than  any  other  nation  in  the 
world.  And  they  have  helped  develop 
ways  to  produce  it  more  elhciently  year 
after  year.  That's  why  you  can  exjiect 
electric  companies  to  continue  to  do 
their  part  to  advance  the  new  science 
of  producing  electricity  from  the  atom. 


America’s  Independent  Electric  Light  and  Power  Companies’ 


Printe’  in  U.S.A. 


^Company  vamf.n  on  rrijnent  through  thin  magazine 


Sim 


The  Audit  Bureau  of  Circulations 

has  just  reported  that — 
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ABC  White  Audit  Reports,  News  &  Star, 
September  30,  1956 

Board  of  Trade  Population  Estimates, 

Jan.  1,  1957 
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